ANALISIS PENGARUH ATRIBUT SOCIAL MEDIA MARKETING INSTAGRAM TERHADAP MINAT BELI
KONSUMEN DI COFFEE

SHOP KABUPATEN SLEMAN

Safitri Rachmayani, Dr. Ir. Adi Djoko Guritno, MSIE.; M. Prasetya Kurniawan, S.T.P., M.Sc.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR ISI
HALAMAN PENGAJUAN .....coiitii ittt sttt ne e e il
HALAMAN PENGESAHAN ..ot i1
PERNYATAAN BEBAS PLAGIASI.....ooiiiie e v
KATA PENGANTAR ...ttt \
DAFTAR IST ..ottt ettt beesneas vii
DAFTAR GAMBAR ...t X
DAFTAR TABEL.....ooiii ittt sttt nnee s xi
DAFTAR LAMPIRAN ....ooiiiiiie ittt xii
INTISARI ...t ne s xiil
ABSTRACT ..t e et e e s e e e e aaae e e e Xiv
BAB I PENDAHULUAN .....cootiiiii ittt st 1
1.1 Latar Belakang .........cccooiiiiiiiiiiiiic e 1
1.2 Rumusan Masalah ..........cccooiiiiiiiiiiiici e 6
1.3 Batasan Masalah..........ccoccooiiiiiiiiiiic e 7
1.4 Tujuan Penelitian.........ccooooiiiiiiiiiiici e 7
1.5  Manfaat Penelitian..........ccccooiiiiiiiiiiiiiiic e 7
BAB II TINJAUAN PUSTAKA ...ttt 8
2.1 KOPT ittt 8
2.2 COffEl SHOP ......oceieeiiiiesie e 8
2.3 Media SoSIal....ciiiiiiiiiie 9
2.4  Social Media MaArketing ...............cccouveiiiiiiiiciiieiiiiesc e 10
2.5 KePercayaan ........cccciiiiiiiiiiie i 14
2.6 MINat Beli....oooiiiiiii s 14
2.7 Penelitian Terdahulu...........cccoooiiiiiiiii 14
2.8 Pengembangan HIPOtESIS ......ccccvriiiiiriiiieiii e 16
2.9 Model Penelitian.........cccoocviiiiiiiiiiiieiiiic e 18
BAB Il METODE PENELITTAN.......coiiiiiitiiieiie e 19
3.1  Pelaksanaan Penelitian ..........ccccevviiiiiiiiiinic e 19
3.2 Objek Penelitian .......cccovuiiiiiiiiiiiiiiiie e 19
3.3 Populasi dan Sampel Penelitian ..........cccocevviiiiiiniiiiniicce, 21
3.4 Pengumpulan Data .........ccccociiiiiiiiiiiiiiiiii e 22

vii



ANALISIS PENGARUH ATRIBUT SOCIAL MEDIA MARKETING INSTAGRAM TERHADAP MINAT BELI
KONSUMEN DI COFFEE
SHOP KABUPATEN SLEMAN
Safitri Rachmayani, Dr. Ir. Adi Djoko Guritno, MSIE.; M. Prasetya Kurniawan, S.T.P., M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

3.5 Variabel penelitian .........cccccvoviiiiiiiiiiieiec e 22
3.6  Metode Pengumpulan Data ..........ccccoveiiiiiiiiiiiiiiciie e 27
3.7  Pengolahan Data..........ccccceiiiiiiiiiiiiiiic e 28
3.8 Structural Equation Modelling...............c.cccccoocciiiiiiiiiniiiiiiiiic, 28
3.9  Diagram Penelitian .........ccccooiiiiiiiiiiiiiiiiic i 33
BAB IV HASIL DAN PEMBAHASAN......ooiiiiii e 35
4.1 Profil Perusahaan...........ccociiiiiiiiiiii e 35
4.2  Profil Responden Kuesioner Pendahuluan...........c.cccoceviiiiiinniiennnnnen, 53
4.3 Uji Validitas dan Reliabilitas Kuesioner Pendahuluan..............c.cc....... 57
4.4  Profil Responden Kuesioner Utama .........ccccceecvirveniiniiinieiese e 58
4.5 Analisis Data .....cocceiiiiiiiiiiiei e 63
4.6 ANalisis JalUT .....oooiiiiiiic 75
4.7  Rekomendasi dan Saran ..........cccceeveiiiieniiiiie e 78
BAB V KESIMPULAN DAN SARAN .....ooiiiiei e 81
5.1 KeSIMPUIAN.....cooiiiiiiiiiiiici e 81
5.2 SATAIN c.eiiiiiii e e 82
DAFTAR PUSTAKA ...ttt 83
LAMPIRAN ...ttt ettt ettt e e e b e e beeene e 87

viii



