
90 

 

 
 

DAFTAR PUSTAKA 
 

Adel, A.M., Dai, X. and Roshdy, R.S., 2022. Investigating consumers' behavioral 

intentions toward suboptimal produce: an extended theory of planned 

behavior–a cross-cultural study. British Food Journal. doi: 10.1108/BFJ-

03-2021-0211 

Afrianto, W.F., 2022. Do Not Judge These Potatoes by It Peel:: Urban Consumers’ 

Perceptions of Tidak sempurna Produce. Jurnal Hexagro, 6(1), pp.1-11. 

doi: 10.36423/hexagro.v6i1.859 

Ajzen, I., 1991. The theory of planned behavior. Organizational behavior and 

human decision processes, 50(2), pp.179-211.doi: 10.1016/0749-

5978(91)90020-T 

Ajzen, I., 2005. EBOOK: Attitudes, Personality and Behaviour. McGraw-hill 

education (UK). 

Ajzen, I. and Schmidt, P., 2020. Changing behavior using the theory of planned 

behavior. The handbook of behavior change. pp.17-31. 

Anggriawan, S., Yuwono, E.C. and Soewito, B.M., 2018. Perancangan Kampanye 

Sosial" Clean the Fridge". Jurnal DKV Adiwarna, 1(12), p.9. 

Annur, C.M., 2022. Laporan Google: Minat Belanja Sayur Online Meningkat 90%. 

https://databoks.katadata.co.id/datapublish/2022/05/13/laporan-google-

minat-belanja-sayur-online-meningkat-90 . Diakses tanggal 5 Oktober 

2022. 

Badan Standarisasi Nasional, 2014. Wortel. SNI 3163:2014. Jakarta. 

Bancin, John Budiman, 2021. Citra Merek dan Word of Mouth (Peranannya Dalam 

Keputusan Pembelian Mobil Nissan Grand Livina). Surabaya: Jakad Media 

Publishing. 

Bappenas, 2021. Laporan Kajian Food Loss and Food waste di Indonesia. 

https://lcdi-indonesia.id/wp-content/uploads/2021/06/Report-Kajian-FLW-

FINAL-4.pdf. Diakses tanggal 3 Oktober 2022. 

Berg, J. and Henriksson, M., 2020. In search of the ‘good life’: Understanding 

online grocery shopping and everyday mobility as social practices. Journal 

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT BELI KONSUMEN TERHADAP SAYUR
DAN BUAH TIDAK SEMPURNA
MELALUI PLATFORM BELANJA DARING
Faricha Rizqi Amalia, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/BFJ-03-2021-0211
https://doi.org/10.1108/BFJ-03-2021-0211
https://doi.org/10.36423/hexagro.v6i1.859
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1016/0749-5978(91)90020-T
https://databoks.katadata.co.id/datapublish/2022/05/13/laporan-google-minat-belanja-sayur-online-meningkat-90
https://databoks.katadata.co.id/datapublish/2022/05/13/laporan-google-minat-belanja-sayur-online-meningkat-90
https://lcdi-indonesia.id/wp-content/uploads/2021/06/Report-Kajian-FLW-FINAL-4.pdf
https://lcdi-indonesia.id/wp-content/uploads/2021/06/Report-Kajian-FLW-FINAL-4.pdf


91 

 

 
 

of Transport Geography, 83, p.102633. doi: 

10.1016/j.jtrangeo.2020.102633    

Byrd, R. and DeMates, L., 2017. Sustainability Made Simple: Small Changes for 

Big Impact. Rowman & Littlefield. 

Chaniago, S.W.P., 2022. Bagaimana Cara Atasi Krisis Ketahanan Pangan di 

Indonesia.https://www.kompas.com/food/read/2022/10/01/150600575/bag

aimana-cara-atasi-krisis-ketahanan-pangan-di-indonesia-?page=all. 

Diakses tanggal 5 Oktober 2022. 

Chaudhuri, A., 2006. Emotion and reason in consumer behavior. Routledge. 

Cho, S. and Heacock, H., 2020. Is this too ugly for you?. BCIT Environmental 

Public Health Journal. doi: 10.47339/ephj.2020.29  

Daniel, Wahyu. 2019. Wow Transaksi e-Commerce RI 2018 Capai Rp 77 T, 

Lompat 151%. https://www.cnbcindonesia.com/tech/20190311101823-37-

59800/wow-transaksi-e-commerce-ri-2018-capai-rp-77-t-lompat-151. 

Diakses tanggal 4 Oktober 2022. 

De Hooge, I.E., Oostindjer, M., Aschemann-Witzel, J., Normann, A., Loose, S.M. 

and Almli, V.L., 2017. This apple is too ugly for me!: Consumer preferences 

for suboptimal food products in the supermarket and at home. Food Quality 

and Preference, 56, pp.80-92. 

Dunlap, R.E., Van Liere, K.D., Mertig, A.G. and Jones, R.E., 2000. New trends in 

measuring environmental attitudes: measuring endorsement of the new 

ecological paradigm: a revised NEP scale. Journal of social issues, 56(3), 

pp.425-442. 

[EIU] Economist intelligent unit. 2016. Global food security index.[internet]. 

[diunduh pada 10 Oktober 2022]; Tersedia pada: 

https://foodsecurityindex.eiu.com/ 

Fishbein, M. and Ajzen, I., 2011. Predicting and changing behavior: The reasoned 

action approach. Psychology press. 

Fitriana, D.E.N., Miarsyah, M. and Rusdi, R., 2019. The Effect of Motivation on 

Pro Environmental Behavior (PEB) on Senior High School 

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT BELI KONSUMEN TERHADAP SAYUR
DAN BUAH TIDAK SEMPURNA
MELALUI PLATFORM BELANJA DARING
Faricha Rizqi Amalia, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.jtrangeo.2020.102633
https://www.kompas.com/food/read/2022/10/01/150600575/bagaimana-cara-atasi-krisis-ketahanan-pangan-di-indonesia-?page=all
https://www.kompas.com/food/read/2022/10/01/150600575/bagaimana-cara-atasi-krisis-ketahanan-pangan-di-indonesia-?page=all
https://doi.org/10.47339/ephj.2020.29
https://www.cnbcindonesia.com/tech/20190311101823-37-59800/wow-transaksi-e-commerce-ri-2018-capai-rp-77-t-lompat-151
https://www.cnbcindonesia.com/tech/20190311101823-37-59800/wow-transaksi-e-commerce-ri-2018-capai-rp-77-t-lompat-151
https://foodsecurityindex.eiu.com/


92 

 

 
 

Student. IJEEM-Indonesian Journal of Environmental Education and 

Management, 4(1), pp.74-81. doi: 10.21009/ijeem.041.06  

Ghozali, I., 2018. Analisis Multivariate dengan program SPSS. Semarang: Badan 

Penerbit Universitas Diponegoro 

Gujarati, D.N., 2002. Basic econometrics. Mcgraw-Hill. 

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. and Tatham, R., 2010. 

Multivariate data analysis (7th edition). Harlow: Pearson Education 

Limited. 

Handayani, P.W., Nurahmawati, R.A., Pinem, A.A. and Azzahro, F., 2020. 

Switching intention from traditional to online groceries using the 

moderating effect of gender in Indonesia. Journal of Food Products 

Marketing, 26(6), pp.425-439. doi: 10.1080/10454446.2020.1792023  

Harahap, D.A., 2018. Perilaku belanja online di Indonesia: Studi kasus. JRMSI-

Jurnal Riset Manajemen Sains Indonesia, 9(2), pp.193-213. 

Hezarkhani, B., Demirel, G., Bouchery, Y. and Dora, M., 2023. Can “Ugly Veg” 

Supply Chains Reduce Food Loss?. European Journal of Operational 

Research. 

Jang, H.W. and Cho, M., 2022. The relationship between ugly food value and 

consumers’ behavioral intentions: Application of the Theory of Reasoned 

Action. Journal of Hospitality and Tourism Management, 50, pp.259-266.  

Kennard, N.J., 2020. Food waste management. Encyclopedia of the UN Sustainable 

Development Goals, pp.355-370. doi: 10.1007/978-3-319-95675-6_86 . 

Kotler, Philip and Kevin Lane Keller, 2012. Marketing Management, Edisi 

14.PrenticeHall Published. New Jersey. 

Louis, D. and Lombart, C., 2018. Retailers’ communication on ugly fruits and 

vegetables: what are consumers’ perceptions?. Journal of Retailing and 

Consumer Services, 41, pp.256-271. 

Miguel, L., Marques, S. and Duarte, A.P., 2022. The influence of consumer 

ethnocentrism on purchase of domestic fruits and vegetables: application of 

the extended theory of planned behaviour. British Food Journal, 124(13), 

pp. 559-618. doi: 10.1108/bfj-11-2021-1208  

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT BELI KONSUMEN TERHADAP SAYUR
DAN BUAH TIDAK SEMPURNA
MELALUI PLATFORM BELANJA DARING
Faricha Rizqi Amalia, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.21009/ijeem.041.06
https://doi.org/10.1080/10454446.2020.1792023
https://doi.org/10.1007/978-3-319-95675-6_86
https://doi.org/10.1108/bfj-11-2021-1208


93 

 

 
 

Nielsen, 2018. Global Platform belanja daring Purchasing is Up 15% in Last Two 

Years, Leading to an Estimated U.S. $70B in Additional Sales Online 

FMCG.  https://nielseniq.com/global/en/news-center/2018/global-online-

grocery-purchasing-is-up-15-in-last-two-years-leading-to-an-estimated-

us70b-in-additional-sales-online-fmcg.  Diakses tanggal 1 Oktober 2022. 

Porter, S.D., Reay, D.S., Bomberg, E. and Higgins, P., 2018. Avoidable food losses 

and associated production-phase greenhouse gas emissions arising from 

application of cosmetic standards to fresh fruit and vegetables in Europe and 

the UK. Journal of Cleaner Production, 201, pp.869-878. doi: 

10.1016/j.jclepro.2018.08.079  

Putri, P.M. and Marlien, R.A., 2022. Pengaruh Digital Marketing terhadap 

Keputusan Pembelian Online. Jesya (Jurnal Ekonomi Dan Ekonomi 

Syariah), 5(1), pp.25-36. 

Qi, X. and Ploeger, A., 2021. Explaining Chinese consumers’ green food purchase 

intentions during the COVID-19 pandemic: An extended Theory of Planned 

Behaviour. Foods, 10(6), p.1200. doi: 10.3390/foods10061200 

Rakasiwi, L.S. and Kautsar, A., 2021. Pengaruh Faktor Demografi dan Sosial 

Ekonomi terhadap Status Kesehatan Individu di Indonesia. Kajian Ekonomi 

Dan Keuangan, 5(2), pp.146-157. 

Shao, X., Jeong, E., Jang, S.S. and Xu, Y., 2020. Mr. Potato Head fights food waste: 

The effect of anthropomorphism in promoting ugly food. International 

Journal of Hospitality Management, 89, p.102521. doi: 

10.1016/j.ijhm.2020.102521  

Stangherlin, I., Ribeiro, J.L.D. and Barcellos, M., 2019. Consumer behaviour 

towards suboptimal food products: a strategy for food waste 

reduction. British Food Journal, 121(10), pp. 2396-2412. doi: 10.1108/bfj-

12-2018-0817  

Stratton, S.J., 2021. Population research: convenience sampling 

strategies. Prehospital and disaster Medicine, 36(4), pp.373-374. doi: 

10.1017/s1049023x21000649  

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT BELI KONSUMEN TERHADAP SAYUR
DAN BUAH TIDAK SEMPURNA
MELALUI PLATFORM BELANJA DARING
Faricha Rizqi Amalia, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://nielseniq.com/global/en/news-center/2018/global-online-grocery-purchasing-is-up-15-in-last-two-years-leading-to-an-estimated-us70b-in-additional-sales-online-fmc
https://nielseniq.com/global/en/news-center/2018/global-online-grocery-purchasing-is-up-15-in-last-two-years-leading-to-an-estimated-us70b-in-additional-sales-online-fmc
https://nielseniq.com/global/en/news-center/2018/global-online-grocery-purchasing-is-up-15-in-last-two-years-leading-to-an-estimated-us70b-in-additional-sales-online-fmc
https://doi.org/10.1016/j.jclepro.2018.08.079
https://doi.org/10.3390/foods10061200
https://doi.org/10.1016/j.ijhm.2020.102521
https://doi.org/10.1108/bfj-12-2018-0817
https://doi.org/10.1108/bfj-12-2018-0817
https://doi.org/10.1017/s1049023x21000649


94 

 

 
 

Sugiyono, P.D., 2019. Metode Penelitian Kuantitatif Kualitatif dan R&D, 

Bandung: CV. ALVABETA. 

Sumarwan, U. and Tjiptonon, F., 2019. Strategi pemasaran dalam perspektif 

perilaku konsumen. Bogor: PT Penerbit IPB Press. 

Symmank, C., Zahn, S. and Rohm, H., 2018. Visually suboptimal bananas: How 

ripeness affects consumer expectation and perception. Appetite, 120, 

pp.472-481. doi: 10.1016/j.appet.2017.10.002  

Taylor, S. and Todd, P.A., 1995. Understanding information technology usage: A 

test of competing models. Information systems research, 6(2), pp.144-176. 

Uglyfood, 2022. Uglyfood grocery store. https://store.uglyfood.com.sg/  . Diakses 

tanggal 23 Oktober 2022. 

UNEP, 2021. Food waste Index Report 2021.  

https://www.unep.org/resources/report/unep-food-waste-index-report-

2021, Diakses tanggal 29 September 2022. 

Wong, S.L., Hsu, C.C. and Chen, H.S., 2018. To buy or not to buy? Consumer 

attitudes and purchase intentions for suboptimal food. International journal 

of environmental research and public health, 15(7), p.1431. doi: 

10.3390/ijerph15071431  

Xu, Y., Jeong, E., Jang, S.S. and Shao, X., 2021. Would you bring home ugly 

produce? Motivators and demotivators for ugly food consumption. Journal 

of Retailing and Consumer Services, 59, p.102376. doi: n 

Yang, C. and Chen, X., 2022. Factors Affecting Consumers’ Purchasing of 

Suboptimal Foods during the COVID-19 Pandemic. Agriculture, 12(1), 

pp.99. doi: 10.3390/agriculture12010099   

ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT BELI KONSUMEN TERHADAP SAYUR
DAN BUAH TIDAK SEMPURNA
MELALUI PLATFORM BELANJA DARING
Faricha Rizqi Amalia, Dr. Ir. Adi Djoko Guritno, MSIE; Ir. Pujo Saroyo, M.Eng.Sc.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.appet.2017.10.002
https://store.uglyfood.com.sg/
https://www.unep.org/resources/report/unep-food-waste-index-report-2021
https://www.unep.org/resources/report/unep-food-waste-index-report-2021
https://doi.org/10.3390/ijerph15071431
https://doi.org/10.1016/j.jretconser.2020.102376
https://doi.org/10.3390/agriculture12010099

	DAFTAR PUSTAKA

