
DAFTAR PUSTAKA 

Abdullah, A. (2021) Ihwal Sosialitas Manusia | The Columnist, The Columnist.  

Achmad, Z.A. and Ida, R. (2018) ‘Etnografi Virtual Sebagai Teknik Pengumpulan 

Data Dan Metode Penelitian’, The Journal of Society & Media, 2(2), p. 130. 

doi:10.26740/jsm.v2n2.p130-145Available at: https://thecolumnist.id/artikel/ihwal-

sosialitas-manusia-1912 (Accessed: 12 April 2023). 

Anaq Duanaiko (2020) Twitter With Benefits: the Danger of Base Accounts : Center 

for Digital Society, CfDS. Available at: 

https://cfds.fisipol.ugm.ac.id/2020/01/13/twitter-with-benefits-the-danger-of-base-

accounts/ (Accessed: 16 May 2023). 

Arikunto, S. (2010) Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: Rineka 

Cipta. 

Arnus, S.H. (2015) ‘Computer Mediated Communication (CMC), Pola Baru 

Berkomunikasi’, Al-Munzir, 8(2), pp. 275–289. 

Astuti, Y.D. (2015) ‘DARI SIMULASI REALITAS SOSIAL HINGGA HIPER-

REALITAS VISUAL: Tinjauan Komunikasi Virtual Melalui Sosial Media di 

Cyberspace’, Profetik, 8(2), pp. 15–26. 

Aulia, F. and Susilo, A. (2022) ‘Studi Dramaturgi Pengelolaan Kesan Melalui Twitter 

Sebagai Sarana Eksistensi Diri Mahasiswa di Jakarta’, Journal of New Media and 

Communication, 1(1), pp. 58–73. 

Ayundari, K.W. and Perbawani, P.S. (2021) ‘Dinamika Online Persona Akun Anonim 

Twitter Penggemar KPop’, Jurnal Media dan Komunikasi Indonesia, 2(1), pp. 40–54. 

Back, M.D. et al. (2010) ‘Facebook profiles reflect actual personality, not self-

idealization’, Psychological Science, 21(3), pp. 372–374. Available at: 

https://doi.org/10.1177/0956797609360756. 

Bakry, U.S. (2017) ‘Pemanfaatan Metode Etnografi dan Netnografi Dalam Penelitian 

Hubungan Internasional’, Jurnal Global & Strategis, 11(1), p. 15. Available at: 

https://doi.org/10.20473/jgs.11.1.2017.15-26. 

Baumeister, R.F. (1982) ‘Self-esteem, self-presentation, and future Interaction: A 

dilemma of reputation’, Journal of Personality, 50(1), pp. 29–45. Available at: 

https://doi.org/https://doi.org/10.1111/j.1467-6494.1982.tb00743.x. 

Berger, P.L. and Luckmann, T. (1990) Tafsir Sosial Atas Kenyataan Risalah Tentang 

Sosiologi Pengetahuan. Jakarta: LP3ES. 

Boellstorff, T. (2008) Coming of Age in Second Life: An Anthropologist Explores the 

Virtually Human. REV-Revi. Princeton University Press (An Anthropologist Explores 

the Virtually Human). doi:10.2307/j.ctvc77h1s.1. 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Bowers, J. and Davis, C. (2012) ‘Bayesian Just-So Stories in Psychology and 

Neuroscience’, Psychological bulletin, 138, pp. 389–414. Available at: 

https://doi.org/10.1037/a0026450. 

Boyd, danah michele (2008) ‘Taken Out of Context: American Teen Sociality in 

Networked Publics’, University of California-Berkeley [Preprint]. Available at: 

https://doi.org/10.30965/9783846755778_085. 

Buchner, K. et al. (1995) ‘E(var)3-93D - Molecular characterization and expression 

during development.’, Teenth European Drosophila Research Conference. Venezia, 

p. 322. 

Bullingham, L. and Vasconcelos, A.C. (2013) ‘“The presentation of self in the online 

world”: Goffman and the study of online identities’, Journal of Information Science, 

39(1), pp. 101–112. Available at: https://doi.org/10.1177/0165551512470051. 

Chawki, M. (2010) ‘Anonymity in Cyberspace: Finding the Balance Between Privacy 

and Security’, International Journal of Technology Transfer and Commercialisation, 

9(3), p. 183. Available at: https://doi.org/10.1504/ijttc.2010.030209. 

Christopherson, K.M. (2007) ‘The positive and negative implications of anonymity in 

Internet social interactions: “On the Internet, Nobody Knows You’re a Dog”’, 

Computers in Human Behavior, 23(6), pp. 3038–3056. Available at: 

https://doi.org/10.1016/j.chb.2006.09.001. 

Cooley, C.H. (2017) Human nature and the social order, Human Nature and the 

Social Order. Taylor and Francis. Available at: 

https://doi.org/10.4324/9780203789513. 

Daniel, B.K. (2011) Handbook of Research on Methods and Techniques for Studying 

Virtual Communities: Paradigms and Phenomena. New York. doi:10.4018/978-1-

60960-040-2.ch005 

DeVito, J.A. (2016) The Interpersonal Communication Book. 14th edn, Pearson. 14th 

edn. England: Pearson Education Limited. 

Dewi, R. and Janitra, P.A. (2018) ‘Dramaturgi Dalam Media Sosial : Second Account 

di Instagram Sebagai Alter Ego’, Jurnal Ilmu Komunikasi, 8(3), pp. 340–347. 

D. Brewer, J. (2001) Understanding Social Research: Etnography. Philadelhpia: 

Open University Press. 

Evelina, L.W. (2020) Metode Etnografi Virtual Trend Dalam Penelitian Media 

Sosial, Communication. Available at: 

https://communication.binus.ac.id/2020/11/09/metode-etnografi-virtual-trend-dalam-

penelitian-media-sosial/ (Accessed: 6 July 2023). 

Feist, J. and Feist, G.J. (2010) Teori kepribadian = Theories of personality. Jakarta: 

Salemba Humanika. 

Garcia, A.C. et al. (2009) ‘Ethnographic approaches to the internet and computer-

mediated communication’, Journal of Contemporary Ethnography, 38(1), pp. 52–84. 

doi:10.1177/0891241607310839. 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Gackenbach, J. (2006) Psychology and the Internet: Intrapersonal, Interpersonal, and 

Transpersonal Implications. 2nd edn. Boston: Academic Press. 

Goffman, E. (1959) The Presentation of Self in Everyday Life. New York: University 

of Edinbuegh, Social Science Research Center. 

Grietens, H. (1999) Attitudes Towards Social Limits, Undersocialized Behavior and 

Self- Presentation in Young People. Belgia: Lauven University press. 

Herman, T. (2019) The Alter Ego Effect:The Power of Secret Identities to Transform 

Your Life. Harper Business 

Hine, C. (2000) Virtual Ethnography, Sage Publications. London. 

doi:10.4135/9780857020277. 

Hinton, L., Kurinczuk, J.J. and Ziebland, S. (2010) ‘Infertility; isolation and the 

Internet: A qualitative interview study’, Patient Education and Counseling, 81(3), pp. 

436–441. Available at: https://doi.org/https://doi.org/10.1016/j.pec.2010.09.023. 

Hogan, B. (2010) ‘The Presentation of Self in the Age of Social Media: 

Distinguishing Performances and Exhibitions Online’, Bulletin of Science, 

Technology & Society, 30(6), pp. 377–386. Available at: 

https://doi.org/10.1177/0270467610385893. 

Hu, C. et al. (2020) ‘The predictors of users’ satisfaction in an anonymous 

environment: the role of the negative true self’, Behaviour & Information Technology, 

39(2), pp. 213–225. Available at: https://doi.org/10.1080/0144929X.2019.1597165. 

Ibrahim, I.S. and Akhmad, B.A. (2014) Komunikasi dan komodifikasi: mengkaji 

media dan budaya dalam dinamika globalisasi. Jakarta: Yayasan oObor Indonesia. 

Jin, S.A.A. (2013) ‘Peeling back the multiple layers of Twitter’s private disclosure 

onion: The roles of virtual identity discrepancy and personality traits in 

communication privacy management on Twitter’, New Media and Society, 15(6), pp. 

813–833. Available at: https://doi.org/10.1177/1461444812471814. 

Kennedy, H. (2006) ‘Beyond anonymity, or future directions for internet identity 

research’, New Media and Society, 8(6), pp. 859–876. Available at: 

https://doi.org/10.1177/1461444806069641. 

Khan, S. (2020) ‘Erving Goffman, The Presentation of Self in Everyday Life (1959)’, 

Public Culture, 32(2 (91)), pp. 397–404. Available at: 

https://doi.org/10.1215/08992363-8090145. 

Kozinets, R. V. (2010) Netnography: Doing ethnographic research online, 

International Journal of Advertising. London, Los Angeles: Sage Publications. 

Available at: https://doi.org/10.2501/S026504871020118X. 

Kusumasari, H. and Hidayati, D.S. (2014) ‘Rasa Malu Dan Presentasi Diri Remaja Di 

Media Sosial’, Jurnal Psikologi Teori dan Terapan, 4(2), p. 91. Available at: 

https://doi.org/10.26740/jptt.v4n2.p91-105. 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Lai, G. and Fung, K.Y. (2020) ‘From online strangers to offline friends: a qualitative 

study of video game players in Hong Kong’, Media, Culture and Society, 42(4), pp. 

483–501. Available at: https://doi.org/10.1177/0163443719853505. 

Landon, E.L. (1974) ‘Self Concept , Ideal Self Concept , and Consumer Purchase 

Intentions’, Journal of Consumer Research, 1(2), pp. 44–51. 

Latupeirissa, A. and Wijono, S. (2022) ‘Hubungan Self-Esteem dengan Self-

Presentation pada Mahasiswa Pengguna Media Sosial Instagram’, Bulletin of 

Counseling and Psychotherapy, 4(2), pp. 226–234. Available at: 

https://doi.org/10.51214/bocp.v4i2.200. 

Lestari, I.D. and Laturrakhmi, Y.F. (2021) ‘Studi fenomenologi tentang motif dan 

aturan pertemanan virtual di kalangan pengguna Twitter’, Jurnal Manajemen 

Komunikasi, 5(1), pp. 195–217. 

Matthewman, S. (2015) ‘Risk society revisited, again’, Thesis Eleven, 128(1), pp. 

141–152. Available at: https://doi.org/10.1177/0725513615587627. 

McClune, E. (2001) ‘Are friends electric?’, Communications International (London), 

28(11), p. 47. Available at: https://doi.org/10.1049/tpe.1989.0048. 

Miles, M.B. and Huberman, A.M. (1994) ‘Qualitative data analysis: An expanded 

sourcebook, 2nd ed.’, Qualitative data analysis: An expanded sourcebook, 2nd ed. 

Thousand Oaks,  CA,  US: Sage Publications, Inc, pp. xiv, 338–xiv, 338. 

Nasrullah, R. (2017) Etnografi Virtual: Riset Komunikasi, Budaya dan Sosioteknologi 

dan Internet. Bandung: Simbiosa Rekatama Media 

Nasrullah, R. (2016) Teori dan Riset Media Siber. Jakarta: Prenadamedia Group. 

Nasrullah, R. (2017) Media Sosial: Perspektif Komunikasi, Budaya, dan 

Sosioteknologi. Bandung: Simbiosa Rekatama Media. 

Noy, C. (2008) ‘Sampling knowledge: The hermeneutics of snowball sampling in 

qualitative research’, International Journal of Social Research Methodology, 11(4), 

pp. 327–344. Available at: https://doi.org/10.1080/13645570701401305. 

O’Donnell, N.H. (2018) ‘Storied Lives on Instagram: Factors Associated With the 

Need for Personal-Visual Identity’, Visual Communication Quarterly, 1393, pp. 131–

142. Available at: https://doi.org/10.1080/15551393.2018.1490186. 

Park, N., Jin, B. and Annie Jin, S.-A. (2011) ‘Effects of self-disclosure on relational 

intimacy in Facebook’, Computers in Human Behavior, 27(5), pp. 1974–1983. 

Available at: https://doi.org/https://doi.org/10.1016/j.chb.2011.05.004. 

Piliang, Y.A. (2010) Postrealitas: realitas kebudayaan dalam era post-metafisika. 

Yogyakarta: Jalasutra. 

Piliang, Y.A. (2012) ‘MASYARAKAT INFORMASI DAN DIGITAL: Teknologi 

Informasi dan Perubahan Sosial’, Jurnal Sosioteknologi, 11(27), pp. 143–155. 

Poloma, M.M. (1987) Sosiologi Kontemporer. Jakarta: CV Rajawali. 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Poudel, A., Gurung, B. and Khanal, G.P. (2020) ‘Perceived social support and 

psychological wellbeing among Nepalese adolescents : the mediating role of self-

esteem’, BMC Psychology, 8(43), pp. 1–8. 

Prakoso, I. (2020) ‘Leksikon Sebagai Representasi Entitas Dunia Alter’, Prosiding 

Seminar Internasional Riksa Bahasa, pp. 441–450. 

Prasetyo, D.C. (2018) ‘Identitas Diri Dalam Politik Masyarakat Virtual: Sebuah 

Tinjauan Tentang Anonimitas’, Jurnal Pustaka Ilmiah, 4(1), pp. 524–531. Available 

at: https://doi.org/10.20961/jpi.v4i1.33802. 

Ratnasari, A. (2007) ‘Pengaruh Komunikasi Antarpribadi Bermedia Internet terhadap 

Persahabatan Mahasiswa di Dunia Maya’, Mediator: Jurnal Komunikasi, 8(1), pp. 

165–182. Available at: https://doi.org/10.29313/mediator.v8i1.1236. 

Riauan, M.Ar.I. and Salsabila, Z.F. (2022) ‘Virtual Communication Pattern Of 

Twitter Autobase Management (Study Of Sharing Real Life Things Media On 

@bertanyarl Account)’, Jurnal Komunikasi, 14(1 SE-Articles), pp. 192–203. 

Available at: https://doi.org/10.24912/jk.v14i1.16118. 

Rigby, K. (1995) ‘Anonymity on the Internet Must be Protected’, Ethics and Law on 

the Electronic Frontier [Preprint]. 

Santoso, M.B. (2017) ‘Unraveling the Basic Concepts of Humans as Individuals 

Through the Social Relations They Build’, Prosiding Penelitian dan Pengabdian 

kepada Masyarakat, 4(1), p. 104. 

Scott, C.R. and Rains, S.A. (2020) ‘(Dis)connections in anonymous communication 

theory: exploring conceptualizations of anonymity in communication research’, 

Annals of the International Communication Association, 44(4), pp. 385–400. 

Available at: https://doi.org/10.1080/23808985.2020.1843367. 

Sharon, T. and John, N.A. (2018) ‘Unpacking (the) secret: Anonymous social media 

and the impossibility of networked anonymity’, New Media and Society, 20(11), pp. 

4177–4194. Available at: https://doi.org/10.1177/1461444818768547. 

Siljanovska, L. and Stojcevska, S. (2018) ‘A Critical Analysis of Interpersonal 

Communication in Modern Times of the Concept “ Looking Glass Self (1902) ” By 

Charles Horton Cooley’, SEEU Review, 13(1), pp. 62–74. Available at: 

https://doi.org/10.2478/seeur-2018-0007. 

Siswanto, D. (2004) ‘Sosialitas Dalam Perspektif Filsafat Sosial’, Jurnal FIlsafat, 

35(1), pp. 67–87. 

Spears, R. and Lea, M. (1994) ‘Panacea or Panopticon?: The Hidden Power in 

Computer-Mediated Communication’, Communication Research, 21(4), pp. 427–459. 

Available at: https://doi.org/10.1177/009365094021004001. 

Turkle, S. (1997) Life on the Screen : Identity in the Age of the Internet. New York: 

Simon & Schuster. 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Utz, S. and Jankowski, J. (2016) ‘Making “Friends” in a Virtual World: The Role of 

Preferential Attachment, Homophily, and Status’, Social Science Computer Review, 

34(5), pp. 546–566. Available at: https://doi.org/10.1177/0894439315605476. 

Veeger, K.J. (1985) Realitas Sosial: refleksi filsafat sosial atas hubungan individu-

masyarakat dalam cakrawala sejarah sosiologi. Jakarta: PT Gramedia Pustaka Utama 

(Seri filsafat atmajaya). 

Walther, J., Anderson, J. and Park, D. (1994) ‘Interpersonal Effects in Computer-

Mediated InteractionA Meta-Analysis of Social and Antisocial Communication’, 

Communication Research, 21, pp. 460–487. Available at: 

https://doi.org/10.1177/009365094021004002. 

Walther, J.B., Jang, J. and Hanna Edwards, A.A. (2018) ‘Evaluating Health Advice in 

a Web 2.0 Environment: The Impact of Multiple User-Generated Factors on HIV 

Advice Perceptions’, Health Communication, 33(1), pp. 57–67. Available at: 

https://doi.org/10.1080/10410236.2016.1242036. 

Ward, J. (2016) ‘Swiping, Matching, Chatting: Self-Presentation and Self-Disclosure 

on Mobile Dating Apps’, Human IT, 2(13), pp. 81–95. 

Widiantari, K.S. and Herdiyanto, Y.K. (2013) ‘Perbedaan Intensitas Komunikasi 

Melalui Jejaring Sosial antara Tipe Kepribadian Ekstrovert dan Introvert pada 

Remaja’, Jurnal Psikologi Udayana, 1(1), pp. 106–115. Available at: 

https://doi.org/10.24843/jpu.2013.v01.i01.p11. 

Wilson, C. and McDarby, V. (2023) ‘Social Media and Mental Health’, Clinical child 

psychology and psychiatry, 28(1), pp. 157–160. Available at: 

https://doi.org/10.1177/13591045221144926. 

Wood, J.T. (2010) Interpersonal Communication: Everyday Encounters. 6th edn, 

Wadsworth Cengage Learning. 6th edn. Bost: Lyn Uhl. 

Yang, C. chen and Bradford Brown, B. (2016) ‘Online Self-Presentation on Facebook 

and Self Development During the College Transition’, Journal of Youth and 

Adolescence, 45(2), pp. 402–416. Available at: https://doi.org/10.1007/s10964-015-

0385-y. 

Yoon, C. and Rolland, E. (2012) ‘Knowledge-sharing in virtual communities: 

Familiarity, anonymity and self-determination -Theory’, Behaviour and Information 

Technology, 31(11), pp. 1133–1143. Available at: 

https://doi.org/10.1080/0144929X.2012.702355. 

Young, K.-T. and Martin, J.L. (2003) ‘The looking glass self: An empirical test and 

elaboration’, Social Forces, 81(3), pp. 843–879. Available at: 

https://doi.org/10.1353/sof.2003.0048. 

Yunita, R. (2019) ‘Aktivitas Pengungkapan Diri Remaja Putri Melalui Sosial Media 

Twitter’, Jurnal Komunikasi, 10(1), pp. 26–32. Available at: 

https://doi.org/10.31294/jkom.v10i1.5073. 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



Zhao, S., Grasmuck, S. and Martin, J. (2008) ‘Identity Construction on Facebook: 

Digital Empowerment in Anchored Relationships’, Computers in Human Behavior, 

24, pp. 1816–1836. Available at: https://doi.org/10.1016/j.chb.2008.02.012 

. 

 

 

Strategi Presentasi Diri dalam Mode-Mode Pertemanan Pada  Akun Anonim Twitter
Fajar Rizqi Ramadhan, Dr. Kuskridho Ambardi, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


