
84 
 

 

 

REFERENCE 

 

 

Ain, N., Kaur, K., and Waheed, M. (2015). The influence of learning value on 

learning management system use: An extension of UTAUT2. Information 

Development, Vol. 32, No. 5: 1-16. 

 

Alshammari, S.H., and Rosli, M.S. (2020). A Review of Technology Acceptance 

Models and Theories. Innovative Teaching and Learning Journal, Vol. 4, No. 

2: 12-22. 

 

Astutik, Y. (2021). Persaingan Panas! Awal 2021 Tokopedia Kalahkan Shopee. 

teredia di https://www.cnbcindonesia.com/tech/20210225181934-37-22622 

1/persaingan-panas-awal-2021-tokopedia-kalahkan-shopee, diakses pada 

tanggal 14 Januari 2022. 

 

Baudier, P., Kondrateva, G., and Ammi, C. (2020). The future of Telemedicine 

Cabin? The case of the French students' acceptability. Futures, Vol. 122: 1-

11. 

 

Catriana, E. (2020). E-Commerce Mana yang Paling Banyak Digunakan untuk 

Belanja Online Saat Puasa?. tersedia di https://money.kompas.com/read/ 

2020/07/06/081700426/e-commerce-mana-yang-paling-banyak-digunakan- 

untuk-belanja-online-saat-puasa-?page=all, diakses tanggal 14 Januari 2022. 

 

Dhiman, N., Arora, N., Dogra, N., and Gupta, A. (2020). Consumer adoption of 

smartphone fitness apps: an extended UTAUT2 perspective. Journal of 

Indian Business Research, Vol. 12, No. 3: 363-388. 

 

Escobar-Rodriguez, T., and Carvajal-Trujillo, E. (2014). Online Drive of Consumer 

Purchase of Website Airline Tickets. Journal of Air Transport Management, 

Vol. 32: 70-88. 

 

Farah, M.F., Hasni, M.J.S. and Abbas, A.K. (2018). Mobile-banking adoption: 

empirical evidence from the banking sector in Pakistan. International 

Journal of Bank Marketing, Vol. 36, No. 7: 1386-1413. 

 

Garg, A. (2021). Investigating the Moderating Effects of Age and Gender on 

Customers’ Use of Tablet Menu in Casual Dining Restaurants. Journal of 

Quality Assurance in Hospitality & Tourism: 1-39. 

 

Gupta, K. and Arora, N. (2020). Investigating consumer intention to accept mobile 

payment systems through the unified theory of acceptance model: An Indian 

perspective. South Asian Journal of Business Studies, Vol. 9, No. 1: 88-114. 

The Effect of Performance Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions,
Hedonic Motivation, Price Value, and Habit on Customer Intention to Use the E-commerce
Application
IBNU ALFANDY YUSUF, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.cnbcindonesia.com/tech/20210225181934-37-22622%201/persaingan-panas-awal-2021-tokopedia-kalahkan-shopee
https://www.cnbcindonesia.com/tech/20210225181934-37-22622%201/persaingan-panas-awal-2021-tokopedia-kalahkan-shopee
https://money.kompas.com/read/%202020/07/06/081700426/e-commerce-mana-yang-paling-banyak-digunakan-untuk-belanja-online-saat-puasa-?page=all
https://money.kompas.com/read/%202020/07/06/081700426/e-commerce-mana-yang-paling-banyak-digunakan-untuk-belanja-online-saat-puasa-?page=all
https://money.kompas.com/read/%202020/07/06/081700426/e-commerce-mana-yang-paling-banyak-digunakan-untuk-belanja-online-saat-puasa-?page=all
https://www.emerald.com/insight/search?q=Neeraj%20Dhiman
https://www.emerald.com/insight/search?q=Neelika%20Arora
https://www.emerald.com/insight/search?q=Nikita%20Dogra
https://www.emerald.com/insight/search?q=Anil%20Gupta
https://www.emerald.com/insight/publication/issn/1755-4195
https://www.emerald.com/insight/publication/issn/1755-4195
https://www.emerald.com/insight/search?q=Maya%20F.%20Farah
https://www.emerald.com/insight/search?q=Muhammad%20Junaid%20Shahid%20Hasni
https://www.emerald.com/insight/search?q=Abbas%20Khan%20Abbas
https://www.emerald.com/insight/publication/issn/0265-2323
https://www.emerald.com/insight/publication/issn/0265-2323
https://www.emerald.com/insight/search?q=Kanishk%20Gupta
https://www.emerald.com/insight/search?q=Nupur%20Arora
https://www.emerald.com/insight/publication/issn/2398-628X


85 
 

 

 

Hair, J. F., Black, W.C., Babin, B. J., and Anderson, R. E. (2014). Multivariate 

Data Analysis, 7th Edition. London: Pearson Education Limited. 

 

Hardani, Auliya, N.H., Andriani, H., Fardani, R.A., Ustiawaty, J., Utami, E.F., 

Sukmana, D.J., dan Istiqomah, R.R. (2020). Metode Penelitian Kualitatif & 

Kuantitatif. Yogyakarta: CV. Pustaka Ilmu. 

 

Husaini, A., 2020, Riset Snapcart: Shopee paling diminati dan jadi pilihan 

konsumen belanja, 

from 

https://industri.kontan.co.id/news/riset-snapcart-shopee-paling-diminati-dan 

-jadi-pilihan-konsumen-berlanja, accessed date 18 January 2023. 

 

Jang, W.(W)., Byon, K.K., Williams, A., and Pedersen, P.M. (2021). Augmenting 

the formation of esports gameplay intention: interaction effects of genre and 

gender. Sport, Business and Management, Vol. 11 No. 5: 620-646. 

 

Jun, J., Park, H., and Cho, I. (2019). Study on initial adoption of advanced driver 

assistance system: integrated model of PMT and UTAUT 2. Total Quality 

Management & Business Excellence, Vol. 30, No. 1: 83-97. 

 

Kok, W., Ariesa, Y., Kelvin, Pratama, V., Kosasih, S., and Alianza, V. F., 2021, 

The Role of Brand Ambassador, Event Marketing and Digital Marketing on 

Purchase Decisions User Shopee, BIRCI-Journal, Vol. 4, No. 3: 4805. 

 

Kurniawan, D. (2021). Tokopedia Or Shopee, Who Will Be The E-Commerce 

Champion In Indonesia In 2021?, tersedia di 

https://voi.id/en/economy/107998 

/tokopedia-or-shopee-who-will-be-the-e-commerce-champion-in-indonesia- 

i n-2021 diakses tanggal 12 Maret 2022. 

 

Kusuma, H., dan Sari, M. S. (2012). Membangun Kembali Kepercayaan 

Masyarakat Pasca Pelanggaran dalam Business to Consumer (B2C) E-

Commerce: Studi Empiris di Yogyakarta. Jurnal Manajemen Teknologi, Vol. 

11, No.2: 129-149. 

 

Kwateng, K.O., Atiemo, K.A.O., and Appiah, C. (2019). Acceptance and use of 

mobile banking: an application of UTAUT2. Journal of Enterprise 

Information Management, Vol. 32, No. 1: 118-151. 

 

Manrai, R., Goel, U., and Yadav, P.D. (2021). Factors affecting adoption of digital 

payments by semi-rural Indian women: extension of UTAUT-2 with self-

determination theory and perceived credibility. Aslib Journal of Information 

Management, Vol. 73, No. 6: 814-838. 

 

Mikalef, P., Giannakos, M., & Pateli, A. (2013). Shopping and word-of-mouth 

intentions on social media. Journal of Theoretical and Applied Electronic 

The Effect of Performance Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions,
Hedonic Motivation, Price Value, and Habit on Customer Intention to Use the E-commerce
Application
IBNU ALFANDY YUSUF, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://industri.kontan.co.id/news/riset-snapcart-shopee-paling-diminati-dan-jadi-pilihan-konsumen-berlanja
https://industri.kontan.co.id/news/riset-snapcart-shopee-paling-diminati-dan-jadi-pilihan-konsumen-berlanja
https://www.emerald.com/insight/search?q=Wooyoung%20(William)%20Jang
https://www.emerald.com/insight/search?q=Kevin%20K.%20Byon
https://www.emerald.com/insight/search?q=Antonio%20Williams
https://www.emerald.com/insight/search?q=Paul%20M.%20Pedersen
https://www.emerald.com/insight/publication/issn/2042-678X
https://voi.id/en/economy/107998/tokopedia-or-shopee-who-will-be-the-e-commerce-champion-in-indonesia-in-2021
https://voi.id/en/economy/107998/tokopedia-or-shopee-who-will-be-the-e-commerce-champion-in-indonesia-in-2021
https://voi.id/en/economy/107998/tokopedia-or-shopee-who-will-be-the-e-commerce-champion-in-indonesia-in-2021
https://voi.id/en/economy/107998/tokopedia-or-shopee-who-will-be-the-e-commerce-champion-in-indonesia-in-2021
https://www.emerald.com/insight/search?q=Kwame%20Owusu%20Kwateng
https://www.emerald.com/insight/search?q=Kenneth%20Afo%20Osei%20Atiemo
https://www.emerald.com/insight/search?q=Charity%20Appiah
https://www.emerald.com/insight/publication/issn/1741-0398
https://www.emerald.com/insight/publication/issn/1741-0398
https://www.emerald.com/insight/search?q=Rishi%20Manrai
https://www.emerald.com/insight/search?q=Utkarsh%20Goel
https://www.emerald.com/insight/search?q=Prashant%20Dev%20Yadav
https://www.emerald.com/insight/publication/issn/2050-3806
https://www.emerald.com/insight/publication/issn/2050-3806
https://www.emerald.com/insight/publication/issn/2050-3806


86 
 

 

 

Commerce Research, 8(1), 17–34. https://doi.org/10.4067/S0718- 

18762013000100003 

 

Moorthy, K., Ting, L. C., Ming, K. S., Ping, C. C., Ping, L. Y., Joe, L. Q., and Jie, 

W. Y. (2019). Behavioral Intention to Adopt Digital Library by the 

Undergraduates. International Information & Library Review, Vol. 51, No.2: 

128-144. 

 
 

Nair, P.K., Ali, F. and Leong, L.C. (2015). Factors affecting acceptance & use of 

ReWIND: Validating the extended unified theory of acceptance and use of 

technology. Interactive Technology and Smart Education, Vol. 12, No. 3: 

183-201. 

 

Nurfiyah, Mayangky, N.A., Hadianti, S., dan Riana, D. (2019). Analisis 

Technology Acceptance Model pada Aplikasi Platform Perdagangan 

Elektronik Di Kalangan Mahasiswa. Jurnal Teknik Informatika, Vol. 12, No. 

1: 59-68. 

 

Palau-Saumell, R., Forgas-Coll, S., Sánchez-García, J., Robres, and Emilio (2019). 

User Acceptance of Mobile Apps for Restaurants: An Expanded and 

Extended UTAUT-2. Sustainability, Vol. 11, No. 4: 1-24. 

 

Rahi, S., Othman Mansour, M.M., Alghizzawi, M. and Alnaser, F.M. (2019). 

Integration of UTAUT model in internet banking adoption context: The 

mediating role of performance expectancy and effort expectancy. Journal of 

Research in Interactive Marketing, Vol. 13, No. 3: 411-435. 

 

Rahi, S. (2021). Assessing individual behavior towards adoption of telemedicine 

application during COVID-19 pandemic: evidence from emerging market. 

Library Hi Tech, Vol. ahead-of-print No. ahead-of-print: 

 

Rahmawati, R.N., Narsa, I.M. (2019). Intention to Use e-Learning: Aplikasi 

Technology Acceptance Model (TAM). RISET & JURNAL AKUNTANSI, 

Vol. 3. No. 2: Page 5. 

 

Raza, S.A., Qazi, Z., Qazi, W., and Ahmed, M. (2021). E-learning in higher 

education during COVID-19: evidence from blackboard learning system. 

Journal of Applied Research in Higher Education, Vol. ahead-of-print, No. 

ahead-of-print: 1-20. 

 

Roy, S., and Mohapatra, S. (2021). Problems of adoption of solar power and 

subsequent switching behavior: an exploration in India. International Journal 

of Energy Sector Management, Vol. 16, No. 1: 78-94. 

The Effect of Performance Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions,
Hedonic Motivation, Price Value, and Habit on Customer Intention to Use the E-commerce
Application
IBNU ALFANDY YUSUF, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.emerald.com/insight/search?q=Pradeep%20Kumar%20Nair
https://www.emerald.com/insight/search?q=Faizan%20Ali
https://www.emerald.com/insight/search?q=Lim%20Chee%20Leong
https://www.emerald.com/insight/publication/issn/1741-5659
https://www.emerald.com/insight/search?q=Samar%20Rahi
https://www.emerald.com/insight/search?q=Majeed%20Mustafa%20Othman%20Mansour
https://www.emerald.com/insight/search?q=Mahmoud%20Alghizzawi
https://www.emerald.com/insight/search?q=Feras%20Mi%20Alnaser
https://www.emerald.com/insight/publication/issn/2040-7122
https://www.emerald.com/insight/publication/issn/2040-7122
https://www.emerald.com/insight/search?q=Samar%20Rahi
https://www.emerald.com/insight/publication/issn/0737-8831
https://www.emerald.com/insight/search?q=Syed%20Ali%20Raza
https://www.emerald.com/insight/search?q=Zubaida%20Qazi
https://www.emerald.com/insight/search?q=Wasim%20Qazi
https://www.emerald.com/insight/search?q=Maiyra%20Ahmed
https://www.emerald.com/insight/publication/issn/2050-7003
https://www.emerald.com/insight/search?q=Subhadip%20Roy
https://www.emerald.com/insight/search?q=Subhalaxmi%20Mohapatra
https://www.emerald.com/insight/publication/issn/1750-6220
https://www.emerald.com/insight/publication/issn/1750-6220
https://www.emerald.com/insight/publication/issn/1750-6220


87 
 

 

 

Rumsey, D. J. (2016). Statistics for dummies. New Jersey: John Wiley & Sons, Inc. 

 

Santos, P. M., and Cirillo, M. A., 2021, Construction of the average variance 

extracted index for construct validation in structural equation models with 

adaptive regressions, Communications In Statistics - Simulation and 

Computation: Page 2. 

 

Sekaran, U. and R. Bougie. (2016). Research methods for business: a skill-building 

approach, 7th Edition. West Sussex: John Wiley dan Sons Ltd. 

 

Shin, S., and Lee, W. J. (2021). Factors affecting user acceptance for NFC mobile 

wallets in the U.S. and Korea. Innovation & Management Review, Vol. 18, 

No. 4: 417-433. 

 

Solimun, Achmad, Adji. R. F, Nurjannah. 2017. Metode Statistika Multivariat 

Pemodelan Persamaan Struktural (SEM) Pendekatan WarpPLS. Malang: UB 

Press. 

 

Susilowati, A., Rianto, B., Wijaya, N., and Sanny, L. (2021). Effects of UTAUT 2 

Model on the Use of BCA Mobile Banking in Indonesia. Turkish Journal of 

Computer and Mathematics Education, Vol.12, No.3: 5378-5387. 

 

Tarhini, A., Masa’deh, R., Al-Busaidi, K.A., Mohammed, A.B. and Maqableh, 

M. (2017). Factors influencing students’ adoption of e-learning: a structural 

equation modeling approach. Journal of International Education in Business, 

Vol. 10, No. 2: 164-182. 

 

Twum, K.K., Ofori, D., Keney, G. and Korang-Yeboah, B. (2021). Using the 

UTAUT, personal innovativeness and perceived financial cost to examine 

student’s intention to use E-learning. Journal of Science and Technology 

Policy Management, Vol. ahead-of-print No. ahead-of-print. 

 

Vanduhe, V. Z., Nat, M., and Hasan, H. F. (2020). Continuance intentions to use 

gamification for training in higher education: Integrating the technology 

acceptance model (TAM), Social motivation, and task technology fit (TTF). 

IEEE Access, Vol. 8: 21473-21484. 

 
 

Van Winkle, Christine M., Bueddefeld, J. N. H., Halpenny, Elizabeth A., and 

MacKay, K. J. (2019). The unified theory of acceptance and use of 

technology 2: understanding mobile device use at festivals. Leisure Studies, 

1-17. 

The Effect of Performance Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions,
Hedonic Motivation, Price Value, and Habit on Customer Intention to Use the E-commerce
Application
IBNU ALFANDY YUSUF, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.emerald.com/insight/search?q=Seungjae%20Shin
https://www.emerald.com/insight/search?q=Won-Jun%20Lee
https://www.emerald.com/insight/publication/issn/2515-8961
https://www.emerald.com/insight/search?q=Ali%20Tarhini
https://www.emerald.com/insight/search?q=Ra%E2%80%99ed%20Masa%E2%80%99deh
https://www.emerald.com/insight/search?q=Kamla%20%20Ali%20Al-Busaidi
https://www.emerald.com/insight/search?q=Ashraf%20Bany%20Mohammed
https://www.emerald.com/insight/search?q=Mahmoud%20Maqableh
https://www.emerald.com/insight/search?q=Mahmoud%20Maqableh
https://www.emerald.com/insight/publication/issn/2046-469X
https://www.emerald.com/insight/publication/issn/2046-469X
https://www.emerald.com/insight/search?q=Kojo%20Kakra%20Twum
https://www.emerald.com/insight/search?q=Daniel%20Ofori
https://www.emerald.com/insight/search?q=Gabriel%20Keney
https://www.emerald.com/insight/search?q=Bright%20Korang-Yeboah
https://www.emerald.com/insight/publication/issn/2053-4620
https://www.emerald.com/insight/publication/issn/2053-4620


88 
 

 

 

Venkatesh, V., Morris, M.G., Davis, G.B. and Davis, F.D. (2003). User acceptance 

of information technology: toward a unified view. MIS Quarterly, Vol. 27, 

No. 3: 425-478. 

 

Venkatesh, V., Thong, J. Y. L., and Xu, X. (2012). Consumer acceptance and use 

of information technology: Extending the unified theory of acceptance and 

use of technology. MIS Quarterly: Management Information Systems,Vol. 

36, No. 1: 157-178. 

 

Yuling, L., (2015). Analysis of College Students Adopting Mobile E-commerce. 

International Conference on Automation, Mechanical Control and 

Computational Engineering. Shaanxi Institute of International Trade & 

Commerce: China. 

 

Zhengang, A., (2014). Analysis of College Students’ Consumer Behavior at E-

commerce Era. International Conference on Mechatronics, Control and 

Electronic Engineering. Shengyang Aerospace University: China. 

  

The Effect of Performance Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions,
Hedonic Motivation, Price Value, and Habit on Customer Intention to Use the E-commerce
Application
IBNU ALFANDY YUSUF, Naila Zulfa, M.A., M.S., PGDip., Ph.D., FHEA.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


	REFERENCE

