Pengembangan Model Bisnis CV Aristo Makmur
Khairunnisa Adityarini Dzakiyyah, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS

GADJAH MADA DAFTAR PUSTAKA

Adiyanto. (2022, September 10). Industri Kosmetik Meningkat, Jasa Maklon Kian Dilirik.
Retrieved from Media Indonesia:
https://mediaindonesia.com/weekend/521646/industri-kosmetik-meningkat-jasa-
maklon-kian-dilirik

Aeknarajindawat, N., Sawangdee, Y., & Toprayoon, Y. (2019). International Conference
Business Education Social Sciences Tourism and Technology in Switzerland.
International Conference Business Education Social Sciences Tourism and
Technology in Switzerland., 332—-335.

Afianto, A., Balafif, N., Murtadho, M. A., & Shofiana, D. E. (2020). Model Sistem Informasi
Akuntansi Jasa Maklon di Surya Kencana Food. Jurnal Manajemen informatika &
Sistem Informasi, 36.

Alvina, M. (2020, Oktober 30). Potensi Pasar Kosmetik Indonesia. Retrieved from
https://Technobusiness.ld/Insight/Spirelnsights/2020/10/30/Spire-Insight-Potensi-
Pasar-Kosmetik-Indonesia/.

Amberg, N., & Fogarassy, C. (2019). Green Consumer Behavior in the Cosmetics Market.
Resources, 137.

Bessant, J., & Tidd, J. (2015). Innovation and Entrepreneurship : Third Edition. West
Sussex: John Wiley & Sons.

Campese, C., Vanegas, C. A., & Costa, J. M. (2019). Benefits of the empathy map method
and the satisfaction of a company with its application in the development of concepts
for a white glue tube. Product: Management and Development, 104-113.
doi:https://doi.org/10.4322/pmd.2018.008

Campese, C., Vanegas, C. A., & da Costa, J. M. (2019). Benefits of the empathy map method
and the satisfaction of a company with its application in the development of concepts
for a white glue tube. Product: Management and Development, 104-113.

Casadesus-Masanell, R., & Zhu, F. (2013). Business model innovation and competitive
imitation: the case of sponsor-based business models. Strategic Management Journal,
464-482.

Chileshe, N., & John Kikwasi, G. (2014). Critical success factors for implementation of risk
assessment and management practices within the Tanzanian construction industry.
Engineering, Construction and Architectural Management,
https://doi.org/10.1108/ECAM-01-2013-0001.

Deloitte. (2021). Deloitte Consumer Insights - Adapting to the new normal in Indonesia.
Jakarta: Deloitte.

Demil, B., & Lecocq, X. (2010). Business model evolution: in search of dynamic
consistency. Long Range Planning, 227-246.

EIBN. (2019). EIBN Sector Reports Cosmetics - Indonesian French Chamber of Commerce
and Industry. Jakarta: Indonesia Business Network.



Pengembangan Model Bisnis CV Aristo Makmur
Khairunnisa Adityarini Dzakiyyah, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
%‘?}d\fﬁg{ﬁ&’\M., & Ciptono, W. S. (2022). Indonesia's Cosmetics Industry Attractiveness,
Competitiveness. Journal of Theorical and Applied Management vol 15, 209- 223.

Ferreira, B., Silva, W., Oliveira, E., & Conte, T. (2015). Designing Personas with Empathy
Map. In SEKE, 152.

Foss, N., & Saebi, T. (2017). Fifteen Years of Research on Business Model Innovation. J.
Manage, 200-227.

Geissdoerfer, M., Vladimirova, D., & Evans, S. (2018). Sustainable business model
innovation:. Journal of Cleaner Production.

George, G., & Bock, A. (2011). The business model in practice and its implications for
entrepreneurship research. Entrepreneurship Theory & Practice, 83-111.

Goold, M., & Campbell, A. (1998). Desperately Seeking Synergy. Harvard Business Review,
131-143.

Goold, M., & Campbell, A. (2000). A framework for assessing linkages between businesses.
Taking Stock of Synergy, 10-96.

Hax, A. C., & Majluf, N. S. (1991). The Strategy Concept and Process : A Pragmatic
Approach. New Jersey: Prentice Hall.

Indonesia, M. o. (n.d.-b). Produk Unggulan Indonesia. Ministry of Trade of The Republic of
Indonesia. Produk Unggulan Indonesia. Retrieved from Ministry of Trade of The
Republic of Indonesia: http://ppei.kemendag.go.id/produk-unggulan-indonesia/

istrata. (2020). Beauty and Cosmetics Industry Intelligence Report- APAC. Retrieved from
https://istrata.co/beauty-cosmetics-intelligence/

Iversen, M. (1997). Conscepts of Synergy - Toward a Clarification. Copenhagen:
Copenhagen Business School.

Kaplan, R. S., & Norton, D. P. (2001). The Strategy Focused Orientation. Boston: Harvard
Business School Press.

Kyhnau, J., & Nielsen. (2015). Value Proposition Design: How to create products and
services customers want. Journal of Business Models.

Lindgardt, Z., Reeves, M., Stalk, G., & Deimler, M. (2009). Business model innovation.
When the Game Gets Tough, Change the Game. Boston: The Boston Consulting
Group.

Makanan, B. P. (2020). FAQ Dokumen Informasi Produk (DIP). Retrieved from Badan
POM: www.pom.go.id

Markides, C. (2006). Disruptive innovation: in the need for better theory. Journal of Product
Innovation Management, 19-25.

Martin, J. A. (2002). Cross-Business Synergies: Recombination, Modularity, and The Multi
Business Team. Published Dissertation.



Pengembangan Model Bisnis CV Aristo Makmur
Khairunnisa Adityarini Dzakiyyah, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
%?ﬂéHeW%., & Coles, C. (2004). Business model innovation breakthrough moves. Journal
Business Strategy, 16-26.

Morris, M., Schindehutte, M., & Allen, J. (2005). The entrepreneur’s business model: toward
a unified perspective. Journal of Business Research, 726— 735.

Osterwalder, A., & Pigneur, Y. (2010). Business Model Generation. New Jersey: John Wiley
& Sons, Inc.

Perkmann, M., & Spicer, A. (2010). What are business models? Developing a theory of
performative representation. In: Lounsbury, M. (ed.) Technology and Organization:
Essays in Honour of Joan Woodward. Bingley, UK: Emerald Group.

Porter, M. E. (1991). Toward a Dynamic Theory of Strategy. Strategic Manajement Journal,
94-112.

RIPIN. (2015). Rencana Induk Pembangunan Industri Nasional (RIPIN) 2015 — 2035.
Jakarta: Pusat Komunikasi Publik Kementerian Perindustrian.

Schallmo, D. (2013). Geschaftsmodell-Innovation: Grundlagen, bestehende Ansétze
methodisches Vorgehen und B2B-Geschéaftsmodelle. Springer Fachmedien
Wiesbaden, Wiesbaden.

Schindler, P. (2019). Business Research Methods 13th ed. Boston: McGraw-Hill/lrwin.

Schneider, S., & Spieth, P. (2013). Business model innovation: towards an integrated future
research agenda. International Journal of Innovation Management, 17.

Spieth, P., Schneckenberg, D., & Ricart, J. E. (2014). Business model innovation — state of
the art and future challenges for the field. R&D Management, 237 - 247.

Vianna, M. (2012). Design thinking: inovag@o em negocios. Rio de Janeiro: MJV Press.

Zott, C., & Amit, R. (2010). Business model design: an activity system perspective. Long
Range Planning, 216-226.

Zott, C., Amit, R., & Massa, L. (2011). The business model: recent developments and future
research. Journal of Management, 1019-1042.



Pengembangan Model Bisnis CV Aristo Makmur
Khairunnisa Adityarini Dzakiyyah, Boyke Rudy Purnomo, S.E., M.M., PhD., CFP

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA



