
 

 

199 

DAFTAR PUSTAKA 
Abdulai, A.-F., Tiffere, A.-H., Adam, F., & Kabanunye, M. M. (2021). COVID-19 

information-related digital literacy among online health consumers in a low-
income country. International Journal of Medical Informatics, 145, 104322. 
https://doi.org/10.1016/j.ijmedinf.2020.104322 

Abdullah, S. M. (2019). Social Cognitive Theory: A Bandura Thought Review 
published in 1982-2012. PSIKODIMENSIA, 18(1), 85. 
https://doi.org/10.24167/psidim.v18i1.1708 

Agustina, T. S. (2019). Peran Inkubator Bisnis Perguruan Tinggi Dalam 
Meminimalkan Resiko Kegagalan Bagi Wirausaha Baru Pada Tahap Awal 
(Start-Up). 

Alibaba.com. (2022, December 19). 7 digital export trends for 2023. Alibaba.Com 
Seller Central. https://seller.alibaba.com/businessblogs/px00239eu-7-
digital-export-trends-for-2023 

Aris, N. Mohd. (2007). SMEs: Building Blocks for Economic Growth. 
Departement of National Statistics, Malaysia. 

Asian Development Bank. (2020). Asia Small and Medium-Sized Enterprise 
Monitor 2020: Volume 1—Country and Regional Reviews (0 ed.). Asian 
Development Bank. https://doi.org/10.22617/TCS200290-2 

Azam, M. S. (2015). Diffusion of ICT and SME Performance. In M. Quaddus & A. 
G. Woodside (Eds.), Advances in Business Marketing and Purchasing (Vol. 
23, pp. 7–290). Emerald Group Publishing Limited. 
https://doi.org/10.1108/S1069-096420150000023005 

Badan Pusat Statistik. (2019). Potensi Peningkatan Kinerja Usaha Mikro Kecil 
[Analisis Lanjutan Hasil Sensus Ekonomi 2016]. Badan Pusat Statistik. 

Badan Pusat Statistik. (2021). Indeks Pembangunan Teknologi Informasi dan 
Komunikasi 2020. 

Bandura, A. (1986). Social foundations of thought and action: A social cognitive 
theory. (pp. xiii, 617). Prentice-Hall, Inc. 

Bandura, A. (1988). Organisational Applications of Social Cognitive Theory. 
Australian Journal of Management, 13(2), 275–302. 

Bandura, A. (1989). Human agency in social cognitive theory. American 
Psychologist, 44(9), 1175–1184. https://doi.org/10.1037/0003-
066X.44.9.1175 

Bandura, A. (Ed.). (1995). Self-efficacy in Changing Societies. Cambridge 
University Press. 

Bandura, A. (2002). Social Cognitive Theory in Cultural Context. Applied 
Psychology, 51(2), 269–290. https://doi.org/10.1111/1464-0597.00092 

Bank Indonesia. (2021). Laporan Perekonomian Indonesia 2020 (Bab VI 
Transformasi UMKM Untuk Pertumbuhan Ekonomi Yang Inklusif). Bank 
Indonesia. 

Caraka, R. E., Kurniawan, R., Nasution, B. I., Jamilatuzzahro, J., Gio, P. U., 
Basyuni, M., & Pardamean, B. (2021). Micro, Small, and Medium 
Enterprises’ Business Vulnerability Cluster in Indonesia: An Analysis 

Inovasi Pemberdayaan Digital Untuk Mendukung Pertumbuhan Eksportir UMKM di Indonesia (Studi
Kasus
Platform Digital Edukasi dan Akselerasi Ekspor eksporid)
Nurwidyatmoko, Dr. Hakimul Ikhwan, S.Sos., M.A.; Dr. Evita Hanie Pangaribowo, S.E., M.IDEC.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

 

 

200 

Using Optimized Fuzzy Geodemographic Clustering. Sustainability, 
13(14), 7807. https://doi.org/10.3390/su13147807 

Cavusgil, S. T. (1980). On the internationalisation process of firms. European 
Research Marketing Opinion Advertising, 8(6), 273–281. 

Creswell, J. W., & Miller, D. L. (2000). Determining Validity in Qualitative 
Inquiry. Theory Into Practice, 39(3), 124–130. 
https://doi.org/10.1207/s15430421tip3903_2 

Creswell, J. W., & Poth, C. N. (2018). Qualitative inquiry & research design: 
Choosing among five approaches (Fourth edition). SAGE. 

Deloitte. (2011). The Connected Archipelago: The role of internet in Indonesia 
economic development (Deloitte Access Economics). 

Digital trade—OECD. (n.d.). Retrieved January 31, 2023, from 
https://www.oecd.org/trade/topics/digital-trade/ 

Direktorat Jenderal Bea dan Cukai. (2022a). Dorong Potensi Produk UMKM, Bea 
Cukai Adakan Klinik Ekpor di Berbagai Daerah. 
https://www.beacukai.go.id/berita/dorong-potensi-produk-umkm-bea-
cukai-adakan-klinik-ekspor-di-berbagai-daerah.html 

Direktorat Jenderal Bea dan Cukai. (2022b, May 31). Sosialisasi Implementasi 
Ketentuan Baru ATIGA. 

Diwanti, D. P., Suryanto, S., Iswati, S., Agustina, T. S., & Notobroto, H. B. (2021). 
The Effect of Organizational Culture and Readiness to Change on 
Organizational Entrepreneurship: The Role of Competence. Jurnal 
Manajemen Bisnis, 12(2), 248–265. 
https://doi.org/10.18196/mb.v12i2.10330 

Dubois, A., & Gadde, L.-E. (2002). Systematic combining: An abductive approach 
to case research. Journal of Business Research, 55(7), 553–560. 
https://doi.org/10.1016/S0148-2963(00)00195-8 

Elia, S., Giuffrida, M., Mariani, M. M., & Bresciani, S. (2021). Resources and 
digital export: An RBV perspective on the role of digital technologies and 
capabilities in cross-border e-commerce. Journal of Business Research, 
132, 158–169. https://doi.org/10.1016/j.jbusres.2021.04.010 

Epede, M. B., & Wang, D. (2022). Global Value Chain Linkages: An integrative 
review of the opportunities and challenges for SMEs in developing 
countries. International Business Review, 101993. 
https://doi.org/10.1016/j.ibusrev.2022.101993 

European Commission. Joint Research Centre. Institute for Prospective 
Technological Studies. (2012). Digital competence in practce: An analysis 
of frameworks. Publications Office. 
https://data.europa.eu/doi/10.2791/82116 

G20. (2022). G20pedia. G20. 
Google, Temasek, & Bain & Company. (2021). e-Conomy SEA 2021: Roaring 20s 

The SEA Digital Decade (p. 129). 
Gusti. (2021, November 11). Kontribusi Ekspor UMKM Masih Rendah. 

https://ugm.ac.id/id/berita/21940-kontribusi-ekspor-umkm-masih-rendah 

Inovasi Pemberdayaan Digital Untuk Mendukung Pertumbuhan Eksportir UMKM di Indonesia (Studi
Kasus
Platform Digital Edukasi dan Akselerasi Ekspor eksporid)
Nurwidyatmoko, Dr. Hakimul Ikhwan, S.Sos., M.A.; Dr. Evita Hanie Pangaribowo, S.E., M.IDEC.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

 

 

201 

Hartarto, A., Panjaitan, J. M., & Sumiyana, S. (2020). A new method to empower 
organizational readiness for change in Indonesian SMEs. Entrepreneurship 
and Sustainability Issues, 8(2), 230–252. 
https://doi.org/10.9770/jesi.2020.8.2(14) 

Hsieh, S. H., Lee, C. T., & Tseng, T. H. (2022). Psychological empowerment and 
user satisfaction: Investigating the influences of online brand community 
participation. Information & Management, 59(1), 103570. 
https://doi.org/10.1016/j.im.2021.103570 

Indrawati, H., Caska, & Suarman. (2020). Barriers to technological innovations of 
SMEs: How to solve them? International Journal of Innovation Science, 
12(5), 545–564. https://doi.org/10.1108/IJIS-04-2020-0049 

Intan, G. (2022, March 28). Jokowi Targetkan 30 Juta UMKM Go Digital pada 
2024. VOA Indonesia. https://www.voaindonesia.com/a/jokowi-targetkan-
30-juta-umkm-go-digital-pada-2024/6504633.html 

International Monetary Fund. (2018). Towards a Handbook on Measuring Digital 
Trade: Status Update. 

International Telecommunication Union. (2017). Measuring the Information 
Society Report 2017. 

International Telecommunication Union. (2018). Measuring the Information 
Society Report 2018 (Volume I). International Telecommunication Union. 

Irjayanti, M., & Azis, A. M. (2012). Barrier Factors and Potential Solutions for 
Indonesian SMEs. Procedia Economics and Finance, 4, 3–12. 
https://doi.org/10.1016/S2212-5671(12)00315-2 

Kementerian Keuangan. (2021, September 27). Pemerintah Terus Perkuat UMKM 
Melalui Berbagai Bentuk Bantuan. Kementerian Keuangan. 
https://www.kemenkeu.go.id/publikasi/berita/pemerintah-terus-perkuat-
umkm-melalui-berbagai-bentuk-bantuan/ 

Kementerian Keuangan. (2023, June 3). Berdampak pada Daya Saing, Berikut 
Tantangan Sektor Logistik di Indonesia. 
https://www.kemenkeu.go.id/informasi-publik/publikasi/berita-
utama/Tantangan-Sektor-Logistik-di-Indonesia 

Kementerian Koordinator Bidang Perekonomian Republik Indonesia. (2021, May 
5). UMKM Menjadi Pilar Penting dalam Perekonomian Indonesia. 
https://ekon.go.id/publikasi/detail/2969/umkm-menjadi-pilar-penting-
dalam-perekonomian-indonesia 

Kementerian Koperasi dan UKM. (2021, November 10). MenKopUKM: Perlu 
Membangun Infrastruktur Logistik Terpadu Dongkrak Ekspor UKM. 
KEMENKOPUKM. https://kemenkopukm.go.id/read/menkopukm-perlu-
membangun-infrastruktur-logistik-terpadu-dongkrak-ekspor-ukm 

Kuzmisin, P., & Kuzmisinova, V. (2017). Small and Medium-sized Enterprises in 
Global Value Chains. Economic Annals-ХХI, 162(11–12), 22–27. 
https://doi.org/10.21003/ea.V162-05 

Mahyuddin, N., & Hidayat, N. (2019). Bisnis Ekspor itu Mudah. Agromedia 
Pustaka. 

Inovasi Pemberdayaan Digital Untuk Mendukung Pertumbuhan Eksportir UMKM di Indonesia (Studi
Kasus
Platform Digital Edukasi dan Akselerasi Ekspor eksporid)
Nurwidyatmoko, Dr. Hakimul Ikhwan, S.Sos., M.A.; Dr. Evita Hanie Pangaribowo, S.E., M.IDEC.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

 

 

202 

Mäkinen, M. (2006). Digital Empowerment as a Process for Enhancing Citizens’ 
Participation. E-Learning and Digital Media, 3(3), 381–395. 
https://doi.org/10.2304/elea.2006.3.3.381 

OECD. (2021). Promoting the Productivity of SMEs in ASEAN Countries 
Strengthening Capabilities, Enabling Business Dynamics. OECD. 

Panjaitan, J. M. P. (2020). Peranan Jejaring dan Kognisi Sosial Dalam 
Meningkatkan Kesiapan Organisasional dan Kesiapan Organisasional 
Untuk Berubah Pada Usaha Kecil Menengah Indonesia: Konsekuensi 
Ekonomi-Politis Bagi Regulator dan LKM. Gadjah Mada University. 

Portal—NLE. (n.d.). Retrieved March 9, 2023, from 
https://nle.kemenkeu.go.id/page/overview 

UU Nomor 17 Tahun 2006 tentang Perubahan atas UU Nomor 10 Tahun 1995 
tentang Kepabeanan, (2006). 

Peraturan Pemerintah RI Nomor 7 Tahun 2021 tentang Kemudahan, Pelindungan, 
Dan Pemberdayaan Koperasi dan Usaha Mikro, Kecil, dan Menengah, 
(2021). 

Prior, D. D., Mazanov, J., Meacheam, D., Heaslip, G., & Hanson, J. (2016). 
Attitude, digital literacy and self efficacy: Flow-on effects for online 
learning behavior. The Internet and Higher Education, 29, 91–97. 
https://doi.org/10.1016/j.iheduc.2016.01.001 

Putri, C. A. (2022). Sri Mulyani: Indonesia Sedang Menikmati Durian Runtuh. 
CNBC Indonesia. https://www.cnbcindonesia.com/news/20220716092631-
4-356116/sri-mulyani-indonesia-sedang-menikmati-durian-runtuh 

Ribau, C. P., Moreira, A. C., & Raposo, M. (2017). SMES INNOVATION 
CAPABILITIES AND EXPORT PERFORMANCE: AN 
ENTREPRENEURIAL ORIENTATION VIEW. Journal of Business 
Economics and Management, 18(5), 920–934. 
https://doi.org/10.3846/16111699.2017.1352534 

Safari, A., & Saleh, A. S. (2020). Key determinants of SMEs’ export performance: 
A resource-based view and contingency theory approach using potential 
mediators. Journal of Business & Industrial Marketing, 35(4), 635–654. 
https://doi.org/10.1108/JBIM-11-2018-0324 

Salendu, S. (2021). The productivity of the agricultural sector and industrial sector 
as a driving force of economic growth and community welfare in Indonesia. 
Benchmarking: An International Journal, 28(7), 2216–2231. 
https://doi.org/10.1108/BIJ-07-2019-0349 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 
Syaripudin, A., Ahmad, D., Ningrum, D. W., Banyumurti, I., & Magdalena, M. 

(2019). Kerangka Literasi Digital Indonesia. ICT Watch. 
https://gln.kemdikbud.go.id/glnsite/wp-content/uploads/2019/04/4.-Seri-
Buku-Literasi-Digital-Kerangka-Literasi-Digital-Indonesia.pdf 

Tambunan, T. (2009). SMEs in Asian Developing Countries (1st ed.). Palgrave 
Macmillan. 

Inovasi Pemberdayaan Digital Untuk Mendukung Pertumbuhan Eksportir UMKM di Indonesia (Studi
Kasus
Platform Digital Edukasi dan Akselerasi Ekspor eksporid)
Nurwidyatmoko, Dr. Hakimul Ikhwan, S.Sos., M.A.; Dr. Evita Hanie Pangaribowo, S.E., M.IDEC.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

 

 

203 

Tan, A., Brewer, P., & Liesch, P. W. (2007). Before the first export decision: 
Internationalisation readiness in the pre-export phase. International 
Business Review, 16(3), 294–309. 
https://doi.org/10.1016/j.ibusrev.2007.01.001 

UNESCO. (2018). A Global Framework of Reference on Digital Literacy Skills for 
Indicator 4.4.2. UNESCO Institute for Statistics. 

van Laar, E., van Deursen, A. J. A. M., van Dijk, J. A. G. M., & de Haan, J. (2017). 
The relation between 21st-century skills and digital skills: A systematic 
literature review. Computers in Human Behavior, 72, 577–588. 
https://doi.org/10.1016/j.chb.2017.03.010 

Viviers, W., & Calof, J. (1999). A Framework for Creating an Export Society in 
South Africa. International Journal of Social Economics, Vol 26(No. 7/8/9), 
915–924. 

We Are Social. (2022). Digital 2022 Indonesia: The essential guide to the latest 
connected behaviours (Digital 2022, p. 113). 

Yin, R. K. (2018). Case study research and applications: Design and methods 
(Sixth edition). SAGE. 

Zailani, R. (2014). Studi Tentang Pengaruh Kognisi Pengetahuan Terhadap 
Kinerja Organisasi: Introduksi Variabel Mediasi Penciptaan Pengetahuan 
di Kalangan Usaha Kecil Menengah. Gadjah Mada University. 

Zhang, L., & Erturk, E. (2022). Potential lessons from Chinese businesses and 
platforms for online networking and marketing: An exploratory study. 
Social Sciences & Humanities Open, 6(1), 100274. 
https://doi.org/10.1016/j.ssaho.2022.100274 

Zimmerman, M. A. (2000). Empowerment Theory. In J. Rappaport & E. Seidman 
(Eds.), Handbook of Community Psychology (pp. 43–63). Springer US. 
https://doi.org/10.1007/978-1-4615-4193-6_2 

Inovasi Pemberdayaan Digital Untuk Mendukung Pertumbuhan Eksportir UMKM di Indonesia (Studi
Kasus
Platform Digital Edukasi dan Akselerasi Ekspor eksporid)
Nurwidyatmoko, Dr. Hakimul Ikhwan, S.Sos., M.A.; Dr. Evita Hanie Pangaribowo, S.E., M.IDEC.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


	
	
	
	img-609131435-0013

	




