
Daftar Pustaka

Andhika, R., & Julianti, J. (2020). Fenomena keberhasilan hubungan asmara melalui aplikasi
kencan online tinder: dari jari, turun ke hati. Jurnal Ilmu Komunikasi UHO : Jurnal
Penelitian Kajian Ilmu Komunikasi Dan Informasi, 6(1), 1.
https://doi.org/10.52423/jikuho.v6i1.15536

Antheunis, M. L., Schouten, A. P., & Walther, Joseph. B. (2019). The hyperpersonal effect in
online dating: Effects of text-based CMC vs. videoconferencing before meeting
face-to-face. Media Psychology, 23(6), 820–839.
https://doi.org/10.1080/15213269.2019.1648217

Bauman, Z. (2013). Liquid love: On the frailty of human bonds. John Wiley & Sons.
Biocca, F., & Levy, M. R. (2013). Communication in the age of virtual reality. Routledge.
Chan, L. S. (2017). Ambivalence in networked intimacy: Observations from gay men using

mobile dating apps. New Media &amp; Society, 20(7), 2566–2581.
https://doi.org/10.1177/1461444817727156

Darrah, A. (2020). Personal relationships and intimacy in the age of social media. Mass
Communication and Society, 24(2), 317–318.
https://doi.org/10.1080/15205436.2020.1793542

De Ridder, S. (2021). The datafication of intimacy: Mobile dating apps, dependency, and
everyday life. Television and New Media, 23(6), 593–609.
https://doi.org/10.1177/15274764211052660

Ferdiana, C., Susanto, E. H., & Aulia, S. (2020). Penggunaan Media Sosial Tinder dan
Fenomena Pergaulan Bebas di Indonesia. Koneksi, 4(1), 112.
https://doi.org/10.24912/kn.v4i1.6622

Fitrianingrum, F., Ismail, J. R., Khairani, N. Z., Faza, S. D., & Nurbayani, S. (2021). Fenomena
Pencarian Partner Casual Sex Relationships Menggunakan Aplikasi Kencan Daring
Tinder di Masa Pandemi Covid-19. Indonesian Journal of Sociology, Education, and
Development, 3(2), 106–117. https://doi.org/10.52483/ijsed.v3i2.55

Freeman, G. (n.d.). Intimate Experiences in Virtual Worlds: The Interplay among Hyperpersonal
Communication, Avatar-Based Systems, and Experiential Drives. IConference 2016
Proceedings. Retrieved February 20, 2023, from http://dx.doi.org/10.9776/16239

Fridha, M., & Octavianti, M. (2016). KONSTRUKSI MAKNA KENCAN DI SITUS
PENCARIAN JODOH TINDER (studi fenomenologi pada pria pengguna tinder di
jakarta). Jurnal Nomosleca, 2(2). https://doi.org/10.26905/nomosleca.v2i2.625

Galih, B. (2022, February 14). INFOGRAFIK: 10 dating apps paling populer Berdasarkan
Jumlah Unduhan. Kompas.Com.
https://www.kompas.com/cekfakta/read/2022/02/14/122200682/infografik--10-dating-ap
ps-paling-populer-berdasarkan-jumlah-unduhan

Giddens, A. (2013). The transformation of intimacy: Sexuality, love and eroticism in modern
societies. John Wiley & Sons.

Hobbs, M., Owen, S., & Gerber, L. (2016). Liquid love? Dating apps, sex, relationships and the
digital transformation of intimacy. Journal of Sociology, 53(2), 271–284.
https://doi.org/10.1177/1440783316662718

Homnack, Anabel. (2015). Online dating technology effects on interpersonal relationships.
Advanced Writing: Pop Culture Intersections. Paper 4.

Liesel L. Sharabi (2020). Online dating profiles, first-date interactions, and the enhancement of

101

Intimasi di Era Hiperpersonal (Studi Netnografi Terhadap Perempuan Pengguna Aplikasi Kencan
Daring
Bumble)
Gilbertus Adin Surya Gumilang, Dr. Dian Arymami, SIP, M.Hum.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/15213269.2019.1648217
https://doi.org/10.1080/15205436.2020.1793542
https://doi.org/10.52483/ijsed.v3i2.55
https://doi.org/10.1177/1440783316662718


communication satisfaction and desires for future interaction, Communication
Monographs, DOI: 10.1080/03637751.2020.1766094

Miguel, C. (2018). Personal relationships and intimacy in the age of social media. Springer
International Publishing. http://dx.doi.org/10.1007/978-3-030-02062-0

Orchard, T. (2019, July 28). Love, lust and digital dating: Men on the Bumble dating app aren’t
ready for the Queen bee. The Conversation.
https://theconversation.com/love-lust-and-digital-dating-men-on-the-bumble-dating-app-
arent-ready-for-the-queen-bee-120796

Purwaningtyas, M. P. F. (2020). Searching for Relationship in Digital Era: Online Dating Apps
and Mediated Interpersonal Human Communication. In Symposium on Social Science
(pp. 482-489).

Purwaningtyas, M. P. F., Maharani, S. N., & Arymami, D. (2020). The Commoditized Self:
Interpersonal Communication in Tinder Online Dating Apps. I-Pop: International
Journal of Indonesian Popular Culture and Communication 1(2), 84-95.
https://doi.org/10.36782/i-pop.v1i2.68

Rains, S. A., Akers, C., Pavlich, C. A., Tsetsi, E., & Appelbaum, M. (2019). Examining the
quality of social support messages produced face-to-face and in computer-mediated
communication: The effects of hyperpersonal communication. Communication
Monographs, 86(3), 271–291. https://doi.org/10.1080/03637751.2019.1595076

Salsabila, F., & Widiasavitri, P. N. (2021). Gambaran self-disclosure pada perempuan pengguna
aplikasi online dating Tinder di tengah pandemi COVID-19. Jurnal Psikologi Udayana,
8(2), 48. https://doi.org/10.24843/jpu.2021.v08.i02.p07

Sinclair, V. G., & Dowdy, S. W. (2005). Development and validation of the emotional intimacy
scale. Journal of Nursing Measurement, 13(3), 193–206.
https://doi.org/10.1891/jnum.13.3.193

Sternberg, R. J., & Sternberg, R. H. (1988). Triangle Of Love. New York: Basic.
Sumter, S. R., Vandenbosch, L., & Ligtenberg, L. (2017). Love me Tinder: Untangling emerging

adults’ motivations for using the dating application Tinder. Telematics and Informatics,
34(1), 67–78. https://doi.org/10.1016/j.tele.2016.04.009

Walther, J. B. (2009). Personal communication by CMC. In The International Encyclopedia of
Communication. John Wiley & Sons, Ltd.
http://dx.doi.org/10.1002/9781405186407.wbiecp025

Walther, J. B. (2011). Theories of computer-mediated communication and interpersonal relations.
The Handbook of Interpersonal Communication, 443-479.

Walther, J. B., Van Der Heide, B., Ramirez, A., Jr., Burgoon, J. K., & Peña, J. (2015).
Interpersonal and hyperpersonal dimensions of computer‐mediated communication. The
Handbook of the Psychology of Communication Technology, 1–22.
https://doi.org/10.1002/9781118426456.ch1

Walther, J. B., & Whitty, M. T. (2020). Language, psychology, and new new media: The
hyperpersonal model of mediated communication at twenty-five years. Journal of
Language and Social Psychology, 40(1), 120–135.
https://doi.org/10.1177/0261927x20967703

Wentland, J. J., & Reissing, E. (2014). Casual sexual relationships: Identifying definitions for
one night stands, booty calls, fuck buddies, and friends with benefits. Canadian Journal
of Human Sexuality. https://doi.org/10.3138/cjhs.2744

102

Intimasi di Era Hiperpersonal (Studi Netnografi Terhadap Perempuan Pengguna Aplikasi Kencan
Daring
Bumble)
Gilbertus Adin Surya Gumilang, Dr. Dian Arymami, SIP, M.Hum.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1080/03637751.2019.1595076
http://dx.doi.org/10.1002/9781405186407.wbiecp025
https://doi.org/10.1177/0261927x20967703
https://doi.org/10.3138/cjhs.2744

