
72 

 

DAFTAR PUSTAKA 

Abulsaoud, R., Younis, A., & Hammad, R. (2021). Employer image, corporate 

image, and organizational attractiveness: the moderating role of social 

identity consciousness. Personnel Review, 50(1), 244-263. 

Ambler, T., & Barrow, S. (1996). The Employer Brand. Journal of Brand 

Management, 4(3), 185-206. 

Backhaus, K., & Tikoo, S. (2004). Conceptualizing and Researching Employer 

Branding. Career Development International, 9(5), 501-517. 

Badan Pusat Statistik. (2022). Indikator Pasar Tenaga Kerja Indonesia Agustus 

2022. Badan Pusat Statistik. 

Badan Pusat Statistik. (2022). Keadaan Ketenagakerjaan Indonesia Agustus 2022. 

Berita Resmi Statistik, (82). 

Becker, B. E., Beatty, R. W., & Huselid, M. A. (2009). The Differentiated 

Workforce: Transforming Talent Into Strategic Impact. Harvard Business 

Press. 

Berthon, P., Ewing, M., & Hah, L. L. (2005). Captivating company: dimensions of 

attractiveness in employer branding. International Journal of Advertising, 

24(2), 151-172. 

Bustamante, S., Ehlscheidt, R., Pelzeter, A., Deckmann, A., & Freudenberger, F. 

(2021). The Effect of Values on the Attractiveness of Responsible Employers 

for Young Job Seekers. Journal of Human Values, 27(1), 27-48. 

Cable, D. M., & Turban, D. B. (2003). The value of organizational reputation in the 

recruitment context: a brand-equity perspective. Journal of Applied Social 

Psychology, 33(11), 2244-2266. 

Cappelli, P. (n.d.). Making the Most of On-Line Recruiting. Harvard Business 

Review, 2001. 

Chambers, E. G., Foulon, M., Jones, H. H., Hankin, S. M., & Michaels III, E. G. 

(1998). The War for Talent. McKinsey Quarterly, (3). 

Edwards, M. R. (2010). An integrative review of employer branding and OB theory. 

Personnel Review, 39(1), 5-23. 

Fugate, M., & Kinicki, A. (2017). Loose Leaf for Organizational Behavior: A 

Practical, Problem-Solving Approach. McGraw-Hill Education. 

Gamble, J. E., Thompson, A. A., Strickland, A. J., & Peteraf, M. (2021). ISE 

Crafting and Executing Strategy: the Quest for Competitive Advantage: 

Concepts and Cases. McGraw-Hill Education. 

Gatewood, R. D., Gowan, M. A., & Lautenschlager, G. J. (1993). Corporate image, 

recruitment image, and initial job choice decisions. Academy of Management 

Journal, 36(2), 414-427. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data 

Analysis (8th ed.). Cengage. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) (Second Edition 

ed.). SAGE Publications. 

Pengaruh Employer Branding Terhadap Intensi Melamar dan Reputasi Perusahaan Sebagai Variabel
Pemediasi
Salsabilla Ardika Panjaitan, Dr. C. Budi Santoso, M.Bus
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



73 

 

Herriot, P., & ROthwell, C. (1981). Organizational Choice and Decision Theory: 

Effects of Employer's Literature and Selection Interview. Journal of 

Occupational and Organizational Psychology, 54, 17-31. 

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring Attraction to 

Organizations. Educational and Psychological Measurement., 63(6), 986-

1001. 

Hinkin, T. R. (1995). A Review of Scale Development Practices in The Study of 

Organizations. Journal of Management, 21(5), 967-988. 

International Labour Organization. (2022). World Employment and Social Outlook 

Trends 2022. International Labour Organization. 

International Monetary Fund. (2020). World Economic Outlook, October 2020: A 

Long and Difficult Ascent. International Monetary Fund. 

International Monetary Fund. (2021). World Economic Outlook, October 2021: 

Recovery During a Pandemic, Health Concerns, Supply Disruptions, and 

Price Pressures. International Monetary Fund. 

International Monetary Fund. (2022). World Economic Outlook, October 2022: 

Countering the Cost-of-Living Crisis. International Monetary Fund. 

Kementerian Ketenagakerjaan Republik Indonesia. (n.d.). Portal Data 

Ketenagakerjaan RI. Satudata Kemnaker | Portal Data Ketenagakerjaan RI. 

Retrieved December 3, 2022, from 

https://satudata.kemnaker.go.id/data/kumpulan-data 

Kementerian Pendidikan, Kebudayaan, Riset dan Teknologi. (2021). Statistik 

Pendidikan Tinggi. Sekretariat Direktorat Jenderal Pendidikan Tinggi, Riset 

dan Teknologi. 

Kock, N. (2021). WarpPLS User Manual: Version 7.0. ScriptWarp System. 

Kucherov, D. G., Tsybova, V. S., Lisovskaia, A. Y., & Alkanova, O. N. (2022). 

Brand orientation, employer branding and internal branding: Do they effect 

on recruitment during the Covid-19 pandemic? Journal of Business Research, 

151, 126-137. 

Lind, D. A., Marchal, W. G., & Wathen, S. A. (2020). Statistical Techniques in 

Business and Economics. McGraw-Hill Education. 

Maurya, K. K., & Agarwal, M. (2018). Organisational Talent Management and 

Perceived Employer Branding. International Journal of Organizational 

Analysis, 26(2), 312-330. 

Purohit, D., Jayswal, M., & Muduli, A. (2020). Factors influencing graduate job 

choice - a systematic literature review. European Journal of Training and 

Development, 45(4/5), 381-401. 

Saini, G. K., & Jawahar, I.M. (2019). The Influence of Employer Rankings, 

Employment Experience, and Employee Characteristics on Employer 

Branding as an Employer of Choice. Career Development International, 

24(7), 636-657. 

Santiago, J. (2019). The Relationship Between Brand Attractiveness and The Intent 

to Apply for A Job. European Journal of Management and Business 

Economics, 28, 142-157. 

Schindler, P. S. (2019). Business Research Methods (Thirteenth Edition ed.). 

McGraw-Hill/Irwin. 

Pengaruh Employer Branding Terhadap Intensi Melamar dan Reputasi Perusahaan Sebagai Variabel
Pemediasi
Salsabilla Ardika Panjaitan, Dr. C. Budi Santoso, M.Bus
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



74 

 

Sharma, R., & Prasad, A. (2018). Employer brand and its unexplored impact on 

intent to join. International Journal of Organizational Analysis, 26(3), 536-

566. 

Silva, A. J., & Dias, H. (2022). The relationship between employer branding, 

corporate reputation, and intention to apply to a job offer. International 

Journal of Organizational Analysis, 1934-8835. 

Sivertzen, A. M., Nilsen, E. R., & Olafsen, A. H. (2013). Employer branding: 

employer attractiveness and the use of social media. Journal of Product & 

Brand Management, 22(7), 473-483. 

Smith, L. A., & Bauer, T. N. (2001). Are You Attracted? Do You Intend to Pursue? 

A Recruiting Policy-Capturing Study. Journal of Business and Psychology, 

16(2). 

Soeling, P. D., Arsanti, S. D. A., & Indriati, F. (2022). Organizational reputation: 

does it mediate the effect of employer brand attractiveness on intention to 

apply in Indonesia? Heliyon, 8. 

Turban, D. B., & Cable, D. M. (2003). Firm Reputation and Applicant Pool 

Characteristics. Journal of Organizational Behavior, 24, 733-751. 

Turban, D. B., & Forret, M. L. (1998). Applicant attraction to firms: influences of 

organization reputation, job and organizational attributes, and recruiter 

behaviors. Journal of Vocational Behavior, 52, 24-44. 

Wetzels, M., Gaby Odekerken-Schröder, & Oppen, C. V. (2009, March). Using 

PLS Path Modeling for Assessing Hierarchical Construct Models: Guidelines 

and Empirical Illustration. MIS Quarterly, 33(1), 177-195. 

Pengaruh Employer Branding Terhadap Intensi Melamar dan Reputasi Perusahaan Sebagai Variabel
Pemediasi
Salsabilla Ardika Panjaitan, Dr. C. Budi Santoso, M.Bus
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


