Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Aprilita, D., & Listyani, R. H. (2016). Representasi Kecantikan Perempuan dalam
Media Sosial Instagram (Analisis Semiotika Roland Barthes pada Akun
@mostbeautyindo, @Bidadarisurga, dan @papuan_girl. Paradigma, 4(3),
1-13. Diakses pada 9 Desember 2020, dari

https://media.neliti.com/media/publications/252704-representasi-

kecantikan-perempuan-dalam-0108512d.pdf

Arsitowati, W. H. (2017). Kecantikan Wanita Korea Sebagai Konsep Kecantikan
Ideal dalam Iklan New Pond's White Beauty: What Our Brand Ambassadors
Are Saying. Humanika, 24(2), 84-97. Diakses pada 28 Januari 2023, dari
https://ejournal.undip.ac.id/index.php/humanika/article/download/17572/1
2952

Baker, E. (2021, April 20). The new series of Glow Up shares its contestants’
pronouns — other reality shows should follow suit. Diakses pada 11 Agustus

2022, dari iNews: https://inews.co.uk/culture/television/glow-up-series-3-

bbc3-pronouns-muas-maya-jama-965033

Bertilsson, E., & Gillberg, E. (2017, Mei 22). The Communicated Beauty Ideal on
Social Media: Perceptions of young women in Sweden. Degree Project in
Business Administration. Jonkdping , Smaland, Swedia: Jonkdping
University. Diakses pada 5 April 2023, dari https://www.diva-
portal.org/smash/get/diva2:1107740/FULLTEXTOL.pdf

Bhaskara, I. L. (2019, Maret 18). TikTok Kuasai Dunia: Ketika Alay Sama dengan
Popularitas. Diakses pada 13 September 2021, dari Tirto.id:

https://tirto.id/tiktok-kuasai-dunia-ketika-alay-sama-dengan-popularitas-

dixg

107



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Brand, P. Z. (1999). Beauty Matters. The Journal of Aesthetics and Art Criticism,
57(2), 1-10. Diakses pada 4 Oktober 2020, dari
https://www.jstor.org/stable/432058

Briones, 1. (2016, Maret 24). Hailee Steinfeld Finally Talks About the Meaning
Behind Her Single "Love Myself". Diakses pada 4 Oktober 2020, dari Teen
Vogue:  https://www.teenvogue.com/story/hailee-steinfeld-love-myself-

song-meaning

Bungin, B. (2011). Penelitian Kualitatif: Komunikasi, Ekonomi, Kebijakan Publik,
dan llmu Sosial Lainnya. Jakarta: Prenada Media Group.

Cambridge Dictionary. (n.d.). Diakses dari https://dictionary.cambridge.org/

Cao, C., Xiao, Z., Wu, Y., & Ge, C. (2020). Diet and Sking Aging—From the
Perspective  of  Food  Nutrition.  Nutrients, 12(3), 1-25.
doi:https://doi.org/10.3390/nu12030870

Dilon, C. (2020, Mei). TikTok Influences on Teenagers and Young Adults Students:
The Common Usages of The Application TikTok. American Scientific
Research Journal for Engineering, Technology, and Sciences, 68(1), 132-
142. Diakses pada 3 Februari 2023, dari
https://www.researchgate.net/publication/341616421 Tiktok Influences o

n Teenagers and Young Adults Students The Common Usages of Th

e Application Tiktok

Dwiastono, R. (2021, Maret 9). Cancel Culture Marak di AS, Bagaimana di
Indonesia? Diakses pada 13 September 2021, dari VOA Indonesia:
https://www.voaindonesia.com/a/cancel-culture-marak-di-as-bagaimana-
di-indonesia-/5806176.html

Echols, J. M., & Shadily, H. (1989). Kamus Inggris-Indonesia (17 ed.). Jakarta,
DKI Jakarta, Indonesia: Gramedia.

108



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Ekasari, K., Eltivia, N., & Soedarso, E. H. (2019, September). Analisis Konten
Terhadap Pengungkapan Etika dan Integritas Pada Sustainibility Reporting.
Jurnal Riset dan Aplikasi: Akuntansi dan Manajemen, 4(1), 95-105.
doi:doi.org/10.18382/jraam.v4i1.008

Elo, S., K&éridinen, M., Kanste, O., Polkki, T., Utriainen, K., & Kyngés, H. (2014,
Januari-Maret). Qualitative Content Analysis: A Focus on Trustworthiness.
SAGE Open, 1-10. d0i:10.1177/2158244014522633

Fargo, M., & Burcham, C. (2023, Januari 15). 'Slim thick' is still a trending body
term, but what actually is it, and is it healthy? Diakses pada 18 Februari
2023, dari Women's Health:
https://www.womenshealthmag.com/uk/fitness/a35334392/slim-thick/

Farizky, A. (2020, Agustus 25). Jadi Awsem TikTok Challenge Cimory Total
Hadiah Rp 50 Juta. Diakses pada 4 Oktober 2022, dari Serbakuis:
https://www.serbakuis.com/jadi-awsem-tiktok-challenge-cimory-total-
hadiah-rp-50-juta/

Frith, K., Shaw, P., & Cheng, H. (2005). The Construction of Beauty: A Cross-
Cultural Analysis of Women's Magazine Advertising. Journal of
Communication, 56-70. Diakses pada 10 Februari 2023, dari
https://www.academia.edu/8433213/The_Construction_of Beauty

Genius. (n.d.). Diakses pada https://genius.com/

Ginev, D. (2019). Conceptualizing the human body within practice theory. Social
Science Information, 58(1), 121-140. Diakses pada 12 November 2022, dari
https://journals-sagepub-
com.ezproxy.ugm.ac.id/doi/epub/10.1177/0539018419836847

Hall, S. (1997). The Work of Representation. In S. Hall, & S. Hall (Ed.),
Representation (hal. 16-26). London: Sage Publications.

109



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hancock, P., Hughes, B., Jagger, E., Paterson, K., Russel, R., Tulle-Winton, E., &
Tyler, M. (2000). The body, culture, and society. Buckingham, Philadelphia,
United Kingdom, United State of America: Open University Press. Diakses
pada 12 November 2022, dari
https://www.academia.edu/319790/The_Body Culture_and Society

Haskins, C. (2019, Agustus 15). TikTok Users Are Inventing Wild Theories to
Explain Its Mysterious Algorithm. Diakses pada 1 September 2022, dari

Vice: https://www.vice.com/en/article/xwezwij/how-does-tiktoks-for-you-

page-work-users-have-some-wild-theories

Henriques, M., & Patnaik, D. (2020). Social Media and Its Effects on Beauty. In M.
P. Levine, J. S. Santos, M. P. Levine, & J. S. Santos (Eds.), Beauty -
Cosmetic Science, Cultural Issues and Creative Development (pp. 1-9).
IntechOpen. doi:10.5772/intechopen.93322

Hills, M. C. (2019, Desember 31). What is the 10 Year challenge? How to do it on
Facebook or Instagram, and the funniest celebrity glow up posts. Diakses
pada 3 Agustus 2022, dari Evening Standard:
https://www.standard.co.uk/insider/celebrity/10-year-challenge-facebook-

instagram-celebrity-glow-ups-a4039476.html

Islamey, G. R. (2020, Maret). Wacana Standar Kecantikan Perempuan Indonesia
pada Sampul Majalah Femina. Jurnal PIKMA: Publikasi llmu Komunikasi
Media dan Cinema, 2(2), 110-119. Diakses pada 24 Mei 2021, dari
https://jurnal.amikom.ac.id/index.php/pikma/article/view/400/156

Justisia, A. (2019, Januari 16). Inikah Sejarah #10YearChallenge yang Kini Viral
di Medsos? Diakses pada 22 Oktober 2020, dari Tirto.id:

https://tirto.id/inikah-sejarah-10yearchallenge-yang-kini-viral-di-medsos-

deyL

110



MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

KBBI (Kamus Besar Bahasa Indonesia). (n.d.). Diakses dari
https://kbbi.kemdikbud.go.id/

Koul, A. (2021, Mei 5). 5 Countries That Have Banned TikTok. Diakses pada 13
Desember 2021, dari VIEBLY: https://viebly.com/countries-that-have-
banned-tiktok/lifestyle/

Kusumawati, P. D., Ragilia, S., Trisnawati, N. W., Larasati, N. C., Laorani, A., &
Soares, S. R. (2018, Maret). Edukasi Masa Pubertas pada Remaja. Journal
of Community Engangement in Health, 1(1), 1-3. doi:
10.30994/10.30994/vollisslppl6

Lorber, J., & Martin, P. Y. (2013). The Socially Constructed Body: Insights From
Feminist Theory. In P. Kivisto, llluminating Social Life: Classical and
Contemporary Theory Revisited (6 ed., hal. 226-244). London, United
Kingdom: Sage Publications.
doi:https://dx.doi.org/10.4135/9781506335483

Mack, N., Woodsong, C., MacQueen, K. M., Guest, G., & Namey, E. (2005).
Qualitative Research Methods: A Data Collector's Field Guide. Research
Triangle Park, Carolina Utara, Amerika Serikat: U.S. Agency for
International Development (USAID) dan FHI (Family Health
International). Diakses pada 29 Juli 2022, dari
https://pdf.usaid.gov/pdf docs/PNADK310.pdf

Maftuhin, A. (2017, Januari). Sosiologi Tubuh dan Busana Muslimah. Musawa,
16(1), 19-31. doi:10.14421/musawa.2017.161.19-31

Maguire, J. A. (2011, November 7). Body matters: theories of the body and the
study of sportcultures. Sport in  Society, 14(7/8), 927-936.
doi:https://doi.org/10.1080/17430437.2011.603549

111

Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Mcllhargey, M. (2022, April 27). Why Is Tan Skin Associated With Beauty in the
United States. Diakses pada 17 Februari 2023, dari POPSUGAR:
https://www.popsugar.com/beauty/tan-skin-american-beauty-standards-
48410548

Media Education Foundation. (2018, Juli 28). Representation and Media Stuart
Hall 1997 (Definition of Culture). Diakses pada 12 Februari 2023, dari
Youtube:
https://www.youtube.com/watch?v=pGh64E_XiVM&feature=youtu.be

Merriam-Webster. (n.d.). Diakses dari https://www.merriam-webster.com/

Moulton, A. (2020, November 12). Glow Ups: The Internet's Obsession With
Dramatic Physical Changes. Diakses pada 5 Agustus 2022, dari The State

Press:  https://www.statepress.com/article/2020/11/specho-glow-ups-the-

internets-obsession-with-dramatic-physical-changes#

Murnen, S. K., & Don, B. P. (2012). Body Image and Gender Roles. In T. Cash, T.
Cash, N. Levy, & K. Miklaszewska-Gorczyca (Eds.), Encyclopedia of Body
Image and Human Appearance (1st ed., Vol. 1, pp. 128-134). London,
Waltham, San Diego, United Kingdom, United States of America, United
States of America, Spain: Academic Press. doi:10.1016/B978-0-12-
384925-0.00019-5

Muwarni, E. (2010, Juni). Kontruksi "Bentuk Tubuh Perempuan” Dalam Iklan
Televisi. Jurnal 1Imu Komunikasi, 2(1), 10-19. Diakses pada 9 Desember
2020, dari https://ejournals.umn.ac.id/index.php/FIKOM/article/view/401

Nuraryo, 1. (2019). Kultur pop dan diskursus ideologi kecantikan pada iklan di
televisi. ProTVF, 3(2), 171-184. Diakses pada 24 Mei 2021, dari
http://jurnal.unpad.ac.id/protvf/article/download/21488/11806

112



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Nurdiyana, T., & Najamudin, M. (2020). Beauty Construction: The Concept and
Meaning of Beautiful Women in the Banjar Culture Frame in the City of
Banjarmasin Indonesia. 2nd International Conference on Social Sciences
Education (ICSSE 2020)/Advances in Social Science, Education and
Humanities  Research. 525, hal. 335-344. Atlantic  Press.
doi:10.2991/assehr.k.210222.055

Orbach, S. (1998). Fat is a Feminist Issue. London, United Kingdom: Arrow
Books. Diakses pada 9 Februari 2023, dari
http://library.lol/main/1FF62578BABA2FD253A889C37BD610BE

Pellot, E. (2020, Oktober 19). Why Do People Comment 'FYP' on TikTok? This is
What The Acronym Stands For. Diakses pada 1 Desember 2022, dari In The

Know: https://www.intheknow.com/post/fyp-tiktok-acronym/

Pigeon, D. (2020, Mei 1). The Quad: A quick quarantine "glow up” may be both
unachievable and unhealthy. Diakses pada 9 Juli 2022, dari Daily Bruin:
https://dailybruin.com/2020/05/01/the-quad-a-quick-quarantine-glow-up-

may-be-both-unachievable-and-unhealthy

Pitcher, L. (2021, Desember 20). It's Time To Leave Toxic "Glow-Up" Culture
Behind In 2021. Diakses pada 3 Agustus 2022, dari Vogue:

https://www.voque.co.uk/beauty/article/toxic-glow-up-culture

Putri, E. (2016, Januari). Foto Diri, Representasi ldentitas, dan Masyarakat
Tontonan di Media Sosial Instagram. Jurnal Pemikiran Sosiologi, 3(1), 80-
97. Diakses pada 10 Februari 2023, dari
https://jurnal.ugm.ac.id/jps/article/view/23528/15525

Qureshi, A. (2020, Oktober 19). Our Obsession With Glowing Up: Bettering
yourself doesn't have to be about appearance or competition. Diakses pada
5 Agustus 2022, dari 34th Street:

113



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://www.34st.com/article/2020/10/glow-up-makeover-urgan-

dictitonary-social-media-youtube-guarantine

Rahma, & Idrus, N. I. (2022, Juni). Tren Glow Up Challenge di Masa Pandemi
Covid-19. EMIK: Jurnal Ilmiah IImu-1lmu Sosial, 5(1), 22-46. Diakses pada
11 Agustus 2022, dari
https://ejournals.umma.ac.id/index.php/emik/article/view/1281/890

Savic, M. (2021). From Musical.ly to TikTok: Social Construction of 2020's Most
Downloaded Short-Video App. International Journal of Communication, 15,
3173-3194. Diakses pada 28 Januari 2023, dari
https://www.researchgate.net/publication/353105309_From_Musically _to

TikTok_Social_Construction_of 2020%27s_Most_Downloaded_ Short-

Video Ap

Shilling, C. (1993). The Body and Social Theory. (M. Featherstone, Ed.) London,
Newbury Park, New Delhi: Sage Publications. Diakses pada 12 November
2022, dari
https://www.gacbe.ac.in/images/E%20books/Body%20and%20Social %20
Theory%20Theory,%20Culture%20&%20Society.pdf

Smith, M. L. (1987). Publishing Qualitative Research. American Educational
Research Journal, 24(2), 173-183.
doi:https://doi.org.ezproxy.ugm.ac.id/10.2307/1162889

Spotify. (n.d.). Diakses dari https://open.spotify.com/

Svare, H. (2006). Body and Practice in Kant (Vol. 6). (R. Munk, Ed.) Dordrecth,
The Netherlands: Springer. Diakses pada 12 November 2022, dari
https://libgen.is/book/index.php?md5=83888F6A1DFE156D56E409205A
1B70BE

114



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Swarup, S. (2021, Juli 21). How glowing up became an obsession during lockdown.
Diakses pada 11 Agustus 2022, dari TOl (Times of India):

https://timesofindia.indiatimes.com/home/sunday-times/how-glowing-up-

became-an-obsession-during-lockdown/articleshow/84613771.cms

Syarifah, M., Nurjanah, D. P., Atikah, N., & Syarif, A. Z. (2022). Deconstruction
of Women's Beauty Standard on Social Media: An Analysis. Proceeding
International Conference on Religion, Science and Education. 1, hal. 727-
733. Yogyakarta: ICRSE (International Conference on Religion, Science
and Education). Diakses pada 5  April 2023, dari
https://www.researchgate.net/publication/361843120_Deconstruction_of
Women's_Beauty Standard_on_Social _Media_An_Analysis_Correspondi

ng_autho

Taulli, T. (2020, Januari 31). TikTok: Why The Enormoues Success? Diakses pada
13 September 2021, dari Forbes:
https://www.forbes.com/sites/tomtaulli/2020/01/31/tiktok-why-the-

enormous-success/?sh=4f8974e165d1

Thumim, N. (2012). Self-Representation and Digital Culture (1st ed.). Basingstoke,
Hampshire, United Kingdom: Palgrave Macmillan.
doi:10.1057/9781137265135

Torres, K. (2020, April 23). Women Are Sharing How Much They've Changed Since
High School in A "Glow-Down Challenge”. Diakses pada 9 Desember 2022,
dari As/ls on BuzzFeed: https://www.buzzfeed.com/kristatorres/women-

are-sharing-their-glow-downs-and-they-are-still

Travis, A. (2020, September 30). People Are Getting Really Honest Thanks to
TikTok's "Glow-Down Challenge™. Diakses pada 9 Desember 2022, dari

Distractify: https://www.distractify.com/p/glow-down-challenge

115



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Turner, B. S. (2008). The Body & Society (3 ed.). (M. Featherstone, Ed.) Los
Angeles, London, New Delhi, Singapore: Sage Publications. Diakses pada

12 November 2022, dari
https://libgen.is/book/index.php?md5=D7B2ABD30C52198E198E5F860
Cc78CcC47

Voyiya, S. (2020, Mei 4). The Problem with Glow Up Culture. Diakses pada 9
Desember 2020, dari Her Campus:

https://www.hercampus.com/school/uct/problem-glow-culture

Wang, Y. (2021). A Review of Reasons for TikTok's Global Surge. Advances in
Social Science, Education and Humanities Research/Proceedings of the
2021 International Conference on Social Development and Media
Communication (SDMC 2021). 631, pp. 588-591. London: Atlantic Press.
Diakses pada 28 Januari 2023, dari https://www.atlantis-
press.com/article/125968698.pdf

Watie, E. D. (2011, Juli). Komunikasi dan Media Sosial (Communications and
Social Media). The Messenger, 69-75. Diakses pada 5 April 2023, dari
https://core.ac.uk/download/pdf/228863957.pdf

White, M. D., & Marsh, E. (2006, Juni). Content Analysis: A Flexible Methodology.
(L. M. Baker, Ed.) Library Trends, 55(1), 22-45. doi:10.1353/1ib.2006.0053

Wiseman, E. (2021, April 4). Lockdown ‘glow-up'? We've done enough already.
Diakses pada 11  Agustus 2022, dari The  Guardian:
https://www.theguardian.com/lifeandstyle/2021/apr/04/lockdown-glow-

up-weve-done-enough-already

Wolf, N. (2002). The Beauty Myth: How Images of Beauty Are Used Against
Women. New York, United State of America: HarperCollins e-books.
Diakses pada 9 Desember 2020, dari
http://www.alaalsayid.com/ebooks/The-Beauty-Myth-Naomi-Wolf.pdf

116



Fenomena Glow Up Culture di Media Sosial Platform TikTok dalam Pembentukan Wacana Kecantikan
MONIKA BTARI P, Desintha Dwi Asriani, S.Sos., M.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

World Health Organization (WHO). (2020, April 29). Healthy Diet. Diakses pada
20  September 2022, dari  World Health  Organization:

https://www.who.int/news-room/fact-sheets/detail/healthy-diet

117



	DAFTAR PUSTAKA

