
129 
 

DAFTAR PUSTAKA 

 

Abrar, A. N. (2011). Analisis pers teori dan praktik. Cahaya Atma Pustaka. 

Abrar, A. N. (2010). Relasi manusia dan media baru: Perspektif manajemen media. In 

D. H. Rahmitasari, Potret Manajemen Media di Indonesia. Total Media dan 

Program Studi Ilmu Komunikasi UII. 

Afuah, A., & Tucci, C. L. (2003). Internet business models and strategies: Text and 

Cases. Mc-Graw Hill. 

Albarran, A. B. (2010). The media economy. Routledge. 

AM, K., & M, H. (2010). Users of the world, unite! The challenges and opportunities 

of social media. Bus Horiz 53 (1), 59-68. 

Anderson, C. W., Bell, E., & Shirky, C. (2014). Post-industrial journalism: Adapting 

to the present. Two Center for Digital Journalism: Columbia Journalism 

School. 

Annur, C. M. (2022, Januari 20). Survei KIC: Mayoritas masyarakat Indonesia 

mengakses informasi di media sosial. Katadata.co.id: 

https://databoks.katadata.co.id/datapublish/2022/01/20/survei-kic-mayoritas-

masyarakat-indonesia-mengakses-informasi-di-media-sosial 

Barney, J. B., & Hesterly, W. (1996). Organizational economics: Understanding the 

relationship between organizations and economic analysis. In S. R. Clegg, C. 

Hardy, & W. Nord, Handbook of organization studies (pp. 115-147). Sage. 

Bell, E., & Owen, T. (2017). The platform press: How Silicon Valley reengineered 

journalism. Columbia University. 

Boczkowski, P. J., Mitchelstein, E., & Matassi, M. (2018). News comes across when 

I’m in a moment of leisure understanding the practices of incidental news 

consumption on social media. New Media & Society, 3523-3539. 

Bower, J. L., & Clayton, C. M. (1995). Disruptive technologies: Catching the wave. 

Harvard Business Review. 

Carlson, M. (2020). Journalistic epistemology and digital news circulation: 

Infrastructure, circulation practices, and epistemic contests. New Media & 

Society, 230-246. 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



130 
 

Chandler, A. (1962). Strategy and structure: Chapters in the history of the industrial 

enterprise. MIT Press. 

Chan-Olmsted, S. M. (2003). Fundamental issues and trends in media startegy 

research. Journal of Media Economics & Culture, 9-37. 

Christensen, C. M. (1997). The innovator's dilemma: When new technologies cause 

great firms to fail. Harvard Business Review Press. 

Christensen, C. M., & Overdorf, M. (2000). Meeting the challenge of disruptive 

change. Harvard Business Review, 1-13. 

Christensen, C. M., Raynor, M., & McDonald, R. (2015). The big idea: What is 

disruptive innovation? Harvard Business Review. 

Chyi, H. I. (2012). Paying for what? How much? And why (not)? Predictors of aying 

intent for multiplatform newspapers. International Journal on Media 

Management, 227-250. 

Clayton, C. M., & Jerome H. Grossman, J. H. (2009). The innovator's prescription. 

McGraw Hill. 

Costa, C. T. (2013). A business model for digital journalism: How newspaper should 

embrace technology, social and value added service. Columbia University 

Graduate School of Journalism. 

Doyle, G. (2002). Understanding media economics. Sage. 

Dresang, E. T., & Koh, K. (2009). Radical change theory, youth information behavior, 

and school libraries. Library Tens, 26-50. 

Effendy, O. U. (2007). Ilmu komunikasi, teori, dan praktek. Rosdakarya. 

Ellick, A. B., Sulzberger, A. G., Phelps, A., Story, L., Jon Galinsky, A. B., O‟Leary, 

A., . . . Peskoe, B. (2014). Innovation: Executive summary. The New York 

Times. 

Ferucci, P. (2018). Networked: Social media’s impact on news production in digital 

newsrooms. Newspaper Article Journal, 6-17. 

Fink, C. C. (1998). Strategic newspaper management. Random. 

Franklin, B., Hamer, M., Kinsey, M., & Richardson, E. (2005). Key concepts in 

journalism studies. SAGE Publication. 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



131 
 

Fu, W. (2003). Applying the structure-conduct-performance framework in the media 

industry analysis. International Journal of Media Management, 275-284. 

Galan, L., Osserman, J., & Parker, T. (2019). How young people consume news and 

the implications for mainstream media. Reuters Institute for the Study of 

Journalism, University of Oxford. 

Grueskin, B., Seave, Ava, & Graves, L. (2011). The story so far: What we know about 

business of digital journalism. Columbia Journalism School. 

Harvard Business School. (n.d.). Unique value propositions. www.isc.hbs.edu: 

https://www.isc.hbs.edu/strategy/creating-a-successful-strategy/Pages/unique-

value-proposition.aspx 

Henny, S. W., & Rumondor, A. (2004). Manajemen media massa. Pusat Penerbitan 

Universitas Terbuka. 

Herrman, J. (2019, March 10). How TikTok is rewriting the world. The New York 

Times: https://www.nytimes.com/2019/03/10/style/what-is-tik-tok.html 

Hong, N. L. (2018). Market segmentation, targeting, and positioning. In Fundamentals 

of Marketing (Global Management Series). Goodfellow Publishers. 

Humas DIY. (2022). Ulang tahun ke-11, Tribun Jogja diharapkan semakin inspiratif 

dan edukatif. jogjaprov.go.id: https://jogjaprov.go.id/berita/ulang-tahun-ke-11-

tribun-jogja-diharapkan-semakin-inspiratif-dan-edukatif 

IDN Research Institute. (2022). Indonesia gen-z report 2022. IDN Media. 

Institute, R. (2021). Digital news report. University of Oxford. 

Jenkins, H. (2006). Convergence culture where old and new media collide. New York 

University Press. 

Johnson, M. W. (2010). Seizing the white space: Business model innovation for growth 

and renewal. Harvard Business School Publishing. 

Johnson, M. W., Christensen, M. C., & Kagerman, H. (2008). Reinventing your 

business model. Harvard Business Review, 52-60. 

Kalogeropoulos, A. (2019). How younger generations consume news differently. In d. 

N. Newman, Digital News Report 2019 (pp. 54-59). Reuters Institute. 

Kaye, J., & Quinn, S. (2010). Funding journalism in the digital age: Business Models, 

Strategies, Issues and Trends. Peter Lang. 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



132 
 

Kbbi.Kemendikbud. (2016). Disrupsi. https://kbbi.kemdikbud.go.id 

Kemp, S. (2022, Januari 26). Digital report 2022: Social media referrals. 

Datareportal.com: https://datareportal.com/reports/digital-2022-social-media-

referrals 

Klinger, U. (2013). Mastering the art of social media. Information, Communication & 

Society, 717-736. 

Klinger, U., & Svensson, J. (2015). The emergence of network media logic in political 

communication: A theoretical approach. New Media & Society, 717-736. 

Larsson, A. (2018). The news user on social media. Journalism Studies 19(15), 2225-

2242. 

Latief, R. (2021). Jurnalistik sinematografi. Prenada Media Group. 

Latief, R., & Utud, Y. (2017). Kreatif siaran televisi. Prenada Media Group. 

Lee-Wright, P., Phillips, A., & Witschge, T. (2012). Changing journalism. Routledge. 

Lewis, S., Holton, A., & Coddington, M. (2014). Reciprocal journalism. Journalism 

Practice, 229-241. 

Massa, L., & Tucci, C. L. (2014). Business model innovation. In D. M., G. D. M., & 

P. N., The Oxford Handbook of Innovation (pp. 420-441). Oxford University 

Press. 

McChesney, R. W. (2003). The problem of journalism: A political economic 

contribution to an explanation of the crisis in contemporary US journalism. 

Journalism Studies, 299-329. 

McChesney, R. W. (2016). Journalism is dead! Long live journalism?: Why democratic 

societies will need to subside future news production. Journal of Media 

Business Studies. 

Meyer, P. (2009). The vanishing newspaper: Saving journalism in the information age. 

University of Missouri Press. 

Miles, M. B., & Huberman, M. (1992). Analisis data kualitatif. Universitas Indonesia. 

Ming, S. M., & White, P. B. (2000). Profiting from online news: The search for viable 

business models. In Kahin, Brian, & Varian, Internet Publishing and Beyond: 

The Economics of Digital Information and Intellectual Property. The MIT 

Press. 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



133 
 

Muegge, S. (2021). Business model discovery by technology entrepreneurs. 

Technology Innovation Management Review. 

N, N. (2009). The rise of social media and its impact on mainstream journalism. 

University of Oxford, Reuters Institute for the Study of Journalism. 

Nasrullah, R. (2016). Media sosial perspektif komunikasi, budaya, sosioteknologi. 

Simbiosa Rekatama Media. 

Nelson, S. (2023, Februari 10). Visual journalism: changing the way we tell stories 

online. vev.design: https://www.vev.design/blog/visual-journalism/ 

Newman, N. (2009). The rise of social media and its impact on mainstream journalism. 

Oxford: Reuters Institute for the Study of Journalism, Department of Politics 

and International Relations, University of Oxford. 

Newman, N. (2011). Mainstream media and the distribution of news in the age of social 

media. University of Oxford. 

Newman, N. (2022). Journalism, media, and technology trends and predictions 2022. 

Reuters Institute. 

Olen, J. (1988). Ethics in journalism. Prentice Hall. 

Osterwalder, A., & Pigneur, Y. (2010). Business model generation. Wiley. 

Oxforddictionaries. (2017). Definition of disruption in English. 

https://en.oxforddictionaries.com/definition/disruption. 

Pavlik, J. (2000). The impact of technology on journalism. Journalism Studies, 229-

237. 

Pavlik, J. V., Dennis, E. E., & Mersey, R. D. (2019). Conducting research on the 

world’s changing . Media and Communication, 189-192. 

Phillips, A. (2015). Journalism in context: Practice and theory for the digital age. 

Routledge. 

Picard, R. G. (2011). The economics and financing of media companies: Second 

edition. Fordham University Press. 

Pigneur, A., Pigneur, Y., & Tucci, C. L. (2005). Clarifying business models: origins, 

present, and future of the concept. Communications of the ssociation for 

Information Systems, 1-25. 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



134 
 

Prajarto, N., & Nurlatifah, M. (2012). Fungsi, aalfungsi, dan disfungsi media baru. In 

W. Martha, Media baru: Studi teoretis dan telaah dari perspektif politik dan 

sosiokultural (pp. 47-92). Penerbit FISIPOL UGM. 

Pratama, K. R. (2022, Januari 03). TikTok diprediksi jadi medsos terbesar ketiga pada 

2022. Kompas.com: 

https://tekno.kompas.com/read/2022/01/03/08070077/tiktok-diprediksi-jadi-

medsos-terbesar-ketiga-pada-2022?page=all 

Putera, AB Sarca. (2017). Model bisnis media online (Studi kasus terhadap strategi dan 

penerapan model bisnis di media online nytimes.com). (Skripsi, Universitas 

Gadjah Mada). 

Rashidian, N., Civeris, G., Brown, P., Bell, E., & Hartstone, A. (2019, November 22). 

Platforms and publishers: The end of era. Tow Center: 

https://www.cjr.org/tow_center_reports/platforms-and-publishers-end-of-an-

era.php#conclusion 

Reuters Institute. (2021). Digital news report 2021. Reuters Institute for the Study of 

Journalism. 

Romero, A. (2021, April 20). Journalists are adapting to the culture of TikTok. 

Medium.com: https://medium.com/digital-diplomacy/journalists-are-adapting-

to-the-culture-of-tiktok-

ee000d9cb45d#:~:text=TikTok%20is%20a%20journalist's%20%E2%80%9C

new,teens%20being%20the%20highest%20users. 

Rulli, N. (2015). Media sosial; Perspektif komunikasi, budaya, dan sosioteknologi. 

Simbiosa Rekatama Media. 

Statista Research Department. (2023, Februari 21). Most trusted online news portals in 

Indonesia in 2021. Statista.com: 

https://www.statista.com/statistics/1316004/indonesia-most-trusted-online-

news-portals/ 

Steiner, A. G. (1979). Strategic planning what every manager must know. The Free 

Press. 

Student Publication Association. (2018, Maret 25). Professional journalism training is 

more important than ever. spajournalism.com: 

http://spajournalism.com/professional-journalism-training-important-ever/ 

Sugiyono. (2010). Metode penelitian pendidikan pendekatan kuantitatif, kualitatif, dan 

R&D. Alfabeta. 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



135 
 

Tassel, J. V., & Poe-Howfield, L. (2010). Managing electronic media. Focal Press. 

Teece, D. J. (2010). Business models, business strategy and innovation. Long Range 

Planning, 172-194. 

Tidd, J., & RBessant, J. (Market and Organizational Change). Managing innovation: 

Integrating technological. John Wiley and Sons. 

Vincent, S. W. (2010). Online news: Recent developments, new business models and 

future prospects. In A. L. David., & R. K. Nielsen, The changing business of 

journalism and its implications for democracy. University of Reuters Institute 

for the Study of Journalism. 

Vreese, C. H. (2005). News framing: Theory and typology. Information DesigNews 

framing: Theory and, 51-62. 

Ward, M. (2002). Journalism online. Routledge. 

We Are Social. (2021). Digital 2021 Indonesia. Hootsuite. 

Welbers, K., & Opgenhaffen, M. (2019). Presenting news on social media. Digital 

Journalism, 175-194. 

Wendratama, E. (2017). Jurnalisme online. PT Bentang Pustaka. 

Wilczek, B. (2019). Complexity, uncertainty and change in news organizations. 

International Journal on Media Management, 88-129. 

Wirtz, B. W., Adriano, P., Sebastian, U., & Vincent, G. (2016). Business model: origin, 

development and future research perspectives. Long Range Planning, 36-54. 

Wolfe, M. (1993). Frozen corps and other essential information. The Globe and Mail. 

Woodside, A. G. (2010). Case study research: Theory, methods, practice. Emerald. 

Xia, Y., Robinson, S., & Zahay, M. (2020). The evolving journalistic roles on social 

media: Exploring "engagement" as relationship-building between journalists 

and citizens. Journalism Practice, 1-18. 

Yin, R. K. (2014). Studi kasus desain dan metode. Rajawali Press. 

Zandt, F. (2022, January 13). Subscription and ads still key to financing journalism. 

statista.com: https://www.statista.com/chart/26594/important-revenue-

streams-in-journalism/ 

 

Strategi Bisnis Media Online (Studi Kasus Penerapan Model Bisnis pada Akun TikTok @tribunjogja
Periode September 2022 - Januari 2023)
AFIFAH ANANDA PUTRI, Zainuddin Muda Z. Monggilo, S.I.Kom, M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


