Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer

Engagement
Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan

Juni-September
UNIVERSITAS 2020

GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ahmad, N. (2015). The Impact of Social Media Content Marketing (SMCM)
towards. FIFTH INTERNATIONAL CONFERENCE ON MARKETING AND
RETAILING (5TH INCOMaR) 2015 (p. 331). Amsterdam: Elsevier B.V.

Algharabat et al. (2020). Investigating The Antecedents of Customer Brand
Engagement and Consumer-Based Brand Equity in Social Media. Journal of
Retailing and Consumer Services, 53, 101767.

Anindyaputri et al. (2020). Hubungan Customer Engagement Melalui Instagram
@perpustakaandikbud dengan Minat Kunjungan Perpustakaan di Kalangan
Follower Aktif. Jurnal Kajian Informasi & Perpustakaan, 8(2).
10.24198/jkip.v8i2.25919

Appel et al. (2020). The Future of Social Media in Marketing. Journal of the
Academy of Marketing Science, 48, 79-95. 10.1007/s11747-019-00695-1

Arafat, G. (2018). Membongkar Isi Pesan dan Media dengan Content Analysis.
Jurnal Alhadharah, 17(33).
http://dx.doi.org/10.18592/alhadharah.v17i33.2370

Ardianto, E. (2011). Komunikasi 2.0 Teoritis dan Implikasi. Yogyakarta:
ASPIKOM Buku Litera dan Perhumas.

Aripradono, H. (2020). Penerapan Komunikasi Digital Storytelling Pada Media
Sosial Instagram. Jurnal Teknika, 9(2), 121-128.

Artanto, H., & Nurdiyansyah, F. (2017). Penerapan SEO (Search Engine
Optimization) Untuk Meningkatkan Penjualan Produk. Journal of
Information Technology and Computer Science (JOINTECS), 1(2).

Brodie et al. (2013). Consumer Engagement in A Virtual Brand Community: An
Exploratory Analysis. Journal Business Research, 66, 105-114.

Bruns, A. (2016). The International Encyclopedia of Communication Theory and
Philosophy. United States: John Wiley and Sons Inc.

Cahyono, A. (2016). Pengaruh Media Sosial Terhadap Perubahan Sosial
Masyarakat Indonesia. Jurnal limu Sosial dan limu Politik, 9(1), 140-157.

Campbell, C., & Marks, L. (2015). Good Native Advertising Isn’t A Secret.
Business Horizons Education Journal Database, 58(6), 600.
https://doi.org/10.1016/j.bushor.2015.06.003

Carlson et al. (2018). Customer Engagement Behaviours in Social Media:
Capturing Innovation Opportunities. Journal of Services Marketing, 32(1),
83-94.

Carr, C., & Hayes, R. (2015). Social Media: Defining, Developing, and Divining.
Atlantic Journal of Communication, 23(1), 46-65.

Castronovo, C., & Huang, L. (2012). Social Media in An Alternative Marketing
Communication Model. Journal of Marketing Development and
Competitiveness, 6(1), 117-134.

Chaffey, D., & Chadwick, F. (2016). Digital Marketing: Strategy, Implementation
and Practice (6th ed.). United Kingdom: Pearson Education Limited.

Chaffey, D., & Patron, M. (2012). From Web Analytics to Digital Marketing
Optimization: Increasing the Commercial Value of Digital Analytics. Journal
of Direct, Data, and Digital Marketing Practice, 14(1), 30-45.



https://www.sciencedirect.com/journal/journal-of-retailing-and-consumer-services
https://www.sciencedirect.com/journal/journal-of-retailing-and-consumer-services
http://dx.doi.org/10.24198/jkip.v8i2.25919
https://doi.org/10.1007/s11747-019-00695-1
https://dx.doi.org/10.18592/alhadharah.v17i33.2370
https://doi.org/10.1016/j.bushor.2015.06.003

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Chakti, A. (2019). The Book of Digital Marketing. Jakarta: Sobirin Celebes Media
Perkasa.

Chen et al. (2018). A Multilevel Analysis of Customer Engagement, Its
Antecedents, and The Effects on Service Innovation. Total Quality
Management & Business Excellence, 29(3-4), 410-428.
https://doi.org/10.1080/14783363.2016.1203249

Coulson, D. (2013). Dynamics of Social Media, Politics, and Public Policy in The
Arab World. Global Media Journal, 12(22), 1-20.

Defrianto, D., & Loisa, R. (2019). Efektivitas Social Media Marketing E-commerce
dalam Meningkatkan Brand Image Perusahaan (Survei Pada Pelanggan
Tokopedia). Prologia, 3(2), 505-511. https://doi.org/10.24912/pr.v3i2.6398

Desai, V. (2019). Digital Marketing: A Review. International Journal of Trend in
Scientific  Research  and Development ~ (IJTSRD). 196-200.
https://doi.10.31142/ijtsrd23100

Diamond, S. (2015). The Visual Marketing Revolution. Jakarta: Serambi limu
Semesta.

Djamarah, S. (2015). Psikologi Belajar. Jakarta: Rineka Cipta.

Djukuw, G. (2019). Pengaruh E-satisfaction Terhadap E-loyalty Melalui Trust
Dalam E-ticketing Pada Traveloka di Surabaya. [Master’s thesis, Universitas
Kristen Petra]. https://dewey.petra.ac.id/catalog/digital/detail?id=45334

Eka, R. (2020, June 30). Bisnis Perjalanan Dijegal Pandemi, Traveloka Memulai
“Online Xperience”. Retrieved October 12, 2022, from DailySocial.id.
https://dailysocial.id/post/bisnis-perjalanan-dijegal-pandemi-traveloka-
memulai-online-xperience

Fawaid, A. (2017). Pengaruh Digital Marketing System Terhadap Daya Saing
Penjualan Susu Kambing Etawa. Igtishadia: Jurnal Ekonomi dan Perbankan
Syariah, 4(1), 104-119. https://doi.org/10. 19105/iqtis hadia.v4i1.1134

Firmansyah, A. (2017). Kajian Kendala Implementasi E-commerce di Indonesia.
Jurnal Masyarakat Telematika dan Informasi, 8(2), 127-136.

Frommer, D. (2010, November 1). Here's How To Use Instagram. Retrieved
October 12, 2022, from Business Insider.
https://www.businessinsider.com/instagram-2010-11

Greve, G. (2014). The Moderating Effect of Customer Engagement on The Brand
Image - Brand Loyalty Relationship. Procedia-Social and Behavioral
Science, 148, 203-210. https://doi.org/10.1016/].sbspro.2014.07.035

Gummerus et al. (2012). Customer Engagement In A Facebook Brand Community.
Management Research Review, 35(9), 857-877.

Gupta, R. (2016). Disruptive Marketing and Brand Building—A Case Study of
Patanjali, Ayurveda Limited. Advances in Economics and Business
Management (AEBM), 3(2), 225-231.

Hastuti & Djanah. (2020). Studi Tinjauan Pustaka: Penularan dan Pencegahan

Penyebaran Covid-19. Jurnal Kesehatan Masyarakat, 7(2).

Helianthusonfri, J. (2014). 1 Juta Rupiah Pertama Anda dari Affiliate Marketing.

Yogyakarta: PT Elex Media Komputindo.



https://doi.org/10.1080/14783363.2016.1203249
https://doi.org/10.24912/pr.v3i2.6398
http://dx.doi.org/10.31142/ijtsrd23100
https://dewey.petra.ac.id/catalog/digital/detail?id=45334
https://dailysocial.id/post/bisnis-perjalanan-dijegal-pandemi-traveloka-memulai-online-xperience
https://dailysocial.id/post/bisnis-perjalanan-dijegal-pandemi-traveloka-memulai-online-xperience
https://www.businessinsider.com/instagram-2010-11
https://doi.org/10.1016/j.sbspro.2014.07.035

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Herrera, M. E. B. (2015). Evolution of Marketing Communication (70’s to early
2000’s). Asian Institute of Management, 5(8).
https://doi.org.10.13140/RG.2.1.3303.3762

Hollebeek et al. (2014). Consumer Brand Engagement in Social Media:
Conceptualization, Scale Development and Validation. Journal of Interactive
Marketing, 28(2), 149-165.

Holsti, O. (1969). Content Analysis for the Social Science and Humanities. Boston:
Addison — Westley Publishing.

Humaira, F. (2022, July 14). Pemanfaatan Internet oleh Pelaku Usaha Digital.
Retrieved Agustus 13, 2022, from Databoks.
https://databoks.katadata.co.id/datapublish/2022/07/14/pemanfaatan-
internet-oleh-pelaku-usaha-digital

Idrysheva et al. (2019). Marketing Communications in The Digital Age. Journal
E3S Web Conferences, 135. https://doi.org/10.1051/e3sconf/201913504044

Innopay. (2012). Online Payments 2012 Moving Beyond The Web. Europe:
Ecommerce Europe Edition.

Irawan, A. (2022). Strategi Komunikasi Pemasaran Melalui Media E-commerce
Dalam Meningkatkan Penjualan Produk Bangbrew. Jurnal Ilmiah
Mahasiswa IImu Sosial dan Politik, 2(2).

Isodarus, P. (2017). Pembelajaran Bahasa Indonesia Berbasis Teks. Jurnal Ilmiah
Kebudayaan SINTESIS, 11(1).

Jayson, D. (2017, March 28). Why Instagram Is The Top Social Platform For
Engagement (And How To Use It). Retrieved October 23, 2022, from Forbes.
https://www.forbes.com/sites/jaysondemers/2017/03/28/why-instagram-is-
the-top-socialplatform-for-engagement-and-how-to-use-
it/?sh=43bd6de036bd

Julisar. & Miranda, E. (2013). Pemakaian ECommerce Untuk Usaha Kecil Dan
Menengah Guna Meningkatkan Daya Saing. ComTech, 4(2).

Kabugumila et al. (2016). E-Commerce: An Overview of Adoption and Its
Effective Implementation. International Journal of Business and Social
Science, 7(4), 243-252

Kalakota. & Whinston. (1996). Frontiers Of Electronic Commerce. Boston:
AddisonWesley Publishing Company, Inc.

Kalmegh, G. (2022). Digital Marketing Vs. Traditional Marketing- A Comparative
View. International Journal of Research in Engineering and Science
(IJRES), 10(5), 35-38.

Kaplan, A., & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of Social Media. Business horizons, 53(1), 59-68.

Khan, A. (2016). Electronic Commerce: A Study on Benefits and Challenges In an
Emerging Economy. Global Journal of Management and Business Research:
Economics and Commerce, 16(1).

Kiswara, A. (2017). Analisis Kualitas Layanan, Kepuasan Pelanggan,
Kepercayaan, Komitmen dan Loyalitas Pelanggan Pada Layanan E-
commerce (Studi Pada Pelanggan Layanan Traveloka). [Master’s Thesis,
Universitas Muhammadiyah Yogyakarta].
http://repository.umy.ac.id/handle/123456789/11355



http://dx.doi.org/10.13140/RG.2.1.3303.3762
https://databoks.katadata.co.id/datapublish/2022/07/14/pemanfaatan-internet-oleh-pelaku-usaha-digital
https://databoks.katadata.co.id/datapublish/2022/07/14/pemanfaatan-internet-oleh-pelaku-usaha-digital
https://doi.org/10.1051/e3sconf/201913504044
https://www.forbes.com/sites/jaysondemers/2017/03/28/why-instagram-is-the-top-social-platform-for-engagement-and-how-to-use-it/?sh=43bd6de036bd
https://www.forbes.com/sites/jaysondemers/2017/03/28/why-instagram-is-the-top-social-platform-for-engagement-and-how-to-use-it/?sh=43bd6de036bd
https://www.forbes.com/sites/jaysondemers/2017/03/28/why-instagram-is-the-top-social-platform-for-engagement-and-how-to-use-it/?sh=43bd6de036bd
http://repository.umy.ac.id/handle/123456789/11355

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Kotler, P. (2012). Manajemen Pemasaran Edisi 13, Bahasa Indonesia. Jakarta:
Rajawali.

Kotler, P., & Keller, K. (2016). Marketing Management (15th ed.). United
Kingdom: Pearson Education, Inc.

Kumar, V. (2013). Profitable Customer Engagement: Concepts, Metrics and
Strategies. United States: SAGE Publication.

Kumar et al. (2019). Customer Engagement in Service. Journal of The Academy of
Marketing Science, 47(1), 138-160.

Laming, S. (2020). Tren E-Commerce Pada Era Pandemi COVID-19. Jurnal
Penelitian Human.o, 11(2), 55-63.

Lariviere et al. (2017). Service Encounter 2.0”: An investigation into the roles of
technology, employees and customers. Journal of Business Research, 79,
238-246. https://doi.org10.1016/j.jbusres.2017.03.008.

Latuheru, M., & Irwansyah. (2017). Aplikasi Traveloka Sebagai Bentuk Konstruksi
Sosial Teknologi Media Baru. Jurnal Komunikasi dan Kajian Media, 2(2).

Leksono, H., & Prasetyaningtyas, S. (2021). Influence Social Media Marketing
Activity on Repurchase Intention in The E-commerce Industry. Journal of
Research in Business Economics and Education, 3(5). https://e-journal.stie-
kusumanegara.ac.id/index.php/jrbee/article/view/289

Lim, W. (2019). To What Degree is The Fourth Industrial Revolution an
Opportunity or A Threat for The ASEAN Community and Region? Modern
Applied Science, 13(9), 105-106.

Lim, W., & Rasul, T. (2022). Customer Engagement and Social Media: Revisiting
The Past to Inform The Future. Journal of Business Research, 148, 325-342.

Lim et al. (2022). Past, Present, and Future of Customer Engagement. Journal of
Business Research, 156. 439-458.

Luttrell, R. (2015). Social Media. Washington: Rowman & LittleField.

Ma'aruf, L., & Abdulkadir, K. (2012). An overview of e-commerce implementation
in developed and developing country; A case study of United States and
Nigeria. International journal of modern Engineering research(lIJMER),
2(5), 3068-3080.

Mardiyanto, D., & Giarti. (2019). Analisis Strategi Komunikasi Pemasaran (Studi
Kasus Strategi Komunikasi Pemasaran Merchandise di Kedai Digital. Jurnal
Edunomika, 3(1).

Moriarty et al. (2011). Advertising. Jakarta: Kencana.

Moritz, D. (2015). The Shift to Visual Social Media: How to Create Visual Content
that People Love to Share. M. Meyerson, Success Secrets of the Online
Marketing Superstars. California: Entrepreneur Press.

Mulitawati, I., & Retnasary, M. (2020). Strategi Komunikasi Pemasaran Dalam
Membangun Brand Image Melalui Sosial Media Instagram. Jurnal
Pengembangan IiImu Komunikasi dan Sosial, 4(1).

Musta’idah et al. (2021). Perlindungan Konsumen Terhadap Jual Beli Coklat Silver
Queen Block dalam Perspektif Hukum Ekonomi Syariah. Al-Amwal:
Journal of Islamic Economic Law, 6(2), 40-57.

Mustajibah. & Trilaksana. (2021). Dinamika E-commerce di Indonesia Tahun
1999-2015. Ejurnal Pendidikan Sejarah, 10(3).



about:blank
https://e-journal.stie-kusumanegara.ac.id/index.php/jrbee/article/view/289
https://e-journal.stie-kusumanegara.ac.id/index.php/jrbee/article/view/289

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Myilswamy, K. (2016). Digital Economy. International Journal of
Multidisciplinary Research and Development, 3(3).

Newman, W. (1997). Social Research Methods Qualitative and Quantitative
Approach. Boston: Allyn & Bacon.

Nielsen. (2012, December). State of the Media - The Social Media Report 2012.
Retrieved October 23, 2022, from Nielsen.
https://www.nielsen.com/insights/2012/state-of-the-media-the-social-media-
report-2012/

Nova, F. (2011). Crisis Public Relatons Bagaimana PR Menangani Krisis
Perusahaan. Jakarta: Raja Grafindo Persada.

Nugrawidi, S., & Rusfian, E. (2013). Pengaruh Dimensi - Dimensi Terhadap
Customer Engagement Terhadap Customer Relationship (Studi pada
Program ‘Love Your Body’ The Body Shop). [Master’s thesis, Universitas
Indonesia]. https://lib.ui.ac.id/bo/uibo/detail.jsp?id=20367653&lokasi=lokal

Nugroho, F. (2019). Memahami Persepsi Brand Equity Dari Sisi Committed
Customer Serta Perjalanan Keputusan Memilih Aplikasi Traveloka (Studi
Deskriptif Kualitatif Berdasar Customer Based Brand Equity Pada Aplikasi
Traveloka). Jurnal Interaksi Online. 7(3), 174-178.

Nugroho, T., & Azzahra, F. (2022). Pemanfaatan Instagram Sebagai Media
Promosi Social Commerce Usaha Bro.do. Jurnal Pustaka Komunikasi, 5(1).

Nursastri, S. (2018, Maret 29). Tiga Aplikasi Travel yang Paling Banyak
Digunakan Orang Indonesia. Retrieved October 23, 2022, from
Kompas.com. https://travel.kompas.com/read/2018/03/29/210000127/3-
aplikasi-travel-yang-paling-banyak-digunakan-orang-indonesia

Opreana, A., & Vinerean, S. (2015). A New Development in Online Marketing:
Introducing Digital Inbound Marketing. Expert Journal of Marketing, 3(1),
29-34.

Pham, P., & Gammoh, B. (2015). Characteristics of Social-Media Marketing
Strategy and Customer-based Brand Equity Outcomes: A Conceptual Model.
International Journal of Internet Marketing and Advertising, 9(4). 321-337.

Powers et al. (2012). Digital and Social Media In the Purchase Decision Process:
A Special Report from the Advertising Research Foundation. Journal of
Advertising Research, 52(4), 479. https://d0i.10.2501/JAR-52-4-479-489

Pradana, M. (2015). Klasifikasi Bisnis E-commerce di Indonesia. Jurnal MODUS,
27(2).

Prihadi, D., & Susilawati, A. (2018). Pengaruh Kemampuan E-commerce dan
Promosi di Media Sosial Terhadap Kinerja Pemasaran. Jurnal Manajemen
dan Bisnis, 3(1).

Purwaningwulan, M. (2013). Public Relations dan Manajemen Krisis. Jurnal
IImiah Unikom, 11(2).

Rehatalanit, Y. (2016). Peran E-commerce dalam Pengembangan Bisnis. Jurnal
Teknologi Industri, 5, 62-69.

Riyanto, R. (2019). Analisis Pendekatan Studi Teknologi E-bisnis Studi Kasus
Traveloka.  Journal  Preprints.  Advance  Online  Publication.
https://doi.org/10.31219/osf.i0/q5zt7



https://www.nielsen.com/insights/2012/state-of-the-media-the-social-media-report-2012/
https://www.nielsen.com/insights/2012/state-of-the-media-the-social-media-report-2012/
https://lib.ui.ac.id/bo/uibo/detail.jsp?id=20367653&lokasi=lokal
https://travel.kompas.com/read/2018/03/29/210000127/3-aplikasi-travel-yang-paling-banyak-digunakan-orang-indonesia
https://travel.kompas.com/read/2018/03/29/210000127/3-aplikasi-travel-yang-paling-banyak-digunakan-orang-indonesia
http://dx.doi.org/10.2501/JAR-52-4-479-489
https://doi.org/10.31219/osf.io/q5zt7

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Rizaldi, A., & Hidayat, H. (2020). Digital Marketing Communication Strategy.
Jurnal Entrepreneur dan Entrepreneurship, 9(2).

Rohadian, S., & Amir, M. (2019). Upaya Memabangun Customer Engagement
Melalui Media Sosial Instagram. Journal of Entrepreneurship, Management,
and Industry, 2(4).

Rosyidin, D., & Prihatini, A. (2020). Pengaruh E-service Quality and Brand Trust
Terhadap Keputusan Pembelian Pada Traveloka.com (Studi Pada Konsumen
Traveloka.com Kota Semarang). Jurnal llmu Administrasi Bisnis, 9(2), 41-
49,

Rusdi, M. (2019). Strategi Pemasaran Untuk Meningkatkan Volume Penjualan
Pada Perusahaan Genting Ud. Berkah Jaya. Jurnal Studi Manajemen Dan
Bisnis, 6(2), 49-54.

Sanaji, E. (2015). Pengaruh Customer Engagement Terhadap Kepuasan Pelanggan
dan Kepercayaan Merek serta Dampaknya Pada Loyalitas Merek. Journal of
Research in  Economics and Management, 15(2), 246-261.
https://d0i.10.17970/jrem.15.150204.1D

Sanawiri. & Igbal. (2018). Kewirausahaan. Malang: UB Press.

Sandhusen, R. (2008). Marketing. New York: Barron's Educational Series p.

Saputri, P., & Hanifa, F. (2021). Analisis dan Pengembangan Konten SOsial Media
Marketing Pada Instagram Telkom Sto Dago Tahun 2021. Journal e-
Proceeding of Applied Science, 7(4).

Sashi, C. (2012). Customer Engagement, Buyer-Seller Relationships, And Social
Media. Management Decision, 50(2), 253-272.

Schivinski, B., & Dabrowski, D. (2014). The Effect of Social Media
Communication on Customer Perceptions of Brands. Journal of Marketing
Communications, 22(2). http://dx.doi.org/10.1080/13527266.2013.871323

Schultz, D., & Peltier, J. (2013). Social Media's Slippery Slope: Challenges,
Opportunities and Future Research Directions. Journal of Research in
Interactive Marketing, 7(2), 86-99.

Setiawan, B., & Cahyana, L. (2020, March 24). Akibat Covid-19, Traveloka Hadapi
Lonjakan Drastis Pembatalan. Retrieved October 23, 2022, from Tempo.co.
https://travel.tempo.co/read/1586430/dinyatakan-positif-covid-19-saat-
bepergian-iniyang-harus-dilakukan-wisatawan

Shugair, S., & Cragg, P. (2016). The Immediate Impact of Instagram Posts on
Changing The Viewers Perceptions Towards Travel Destinations. Asia
Pacific Journal of Advanced Business and Social Studies, 3(2), 1-12.

Silva et al. (2013). A picture of instagram is worth more than a thousand words:
Workload characterization and application. Proceedings - IEEE International
Conference on Distributed Computing in Sensor Systems, DCoSS 2013, 123—
132. https://doi.org/10.1109/DCOSS.2013.59

Soemanagara, R. (2012). Periklanan Promosi: Aspek Tambahan Komunikasi
Pemasaran Terpadu (5th ed.). Jakarta: Erlangga.

So et al. (2014), The Role of Customer Engagement in Building Consumer Loyalty
to Tourism Brands. Journal of Travel Research, 55(1), 1-15.



about:blank
http://dx.doi.org/10.1080/13527266.2013.871323
https://travel.tempo.co/read/1586430/dinyatakan-positif-covid-19-saat-bepergian-ini-yang-harus-dilakukan-wisatawan
https://travel.tempo.co/read/1586430/dinyatakan-positif-covid-19-saat-bepergian-ini-yang-harus-dilakukan-wisatawan
https://doi.org/10.1109/DCOSS.2013.59

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Suharyanti & Sutawidjaya. (2013). Analisis Krisis Pada Organisasi Berdasarkan
Model Anatomi Krisis dan Perspektif Public Relations. Jurnal Komunikasi
Spektrum, 2(2).

Suka, E., & Lubis, S. (2019). Strategi Komunikasi Pemasaran Dalam
Mempromosikan Produk Homemade Kefir di Kota Medan. Jurnal Network
Media, 2(2).

Sundayana, R. (2015). Media dan Alat Peraga dalam Pembelajaran Matematika.
Bandung: Alfabeta.

Syafaat, M., & Wahyudin, D. (2020). Analisis Implementasi Digital Public
Relations Pada Konten Instagram @alaminuniversal. Jurnal Pustaka
Komunikasi, 3(1), 1-12.

Tanisang et al. (2020). Studi Komparatif: Analisis Isi Pesan Pada Posting Instagram
E-commerce di Indonesia. Jurnal E-komunikasi, 7(2).

Tjiptono, F. (2015). Strategi Pemasaran. Yogyakarta: Andi.

Traveloka. (2020). Traveloka.com: Situs Pencarian Tiket Pesawat No. 1 di
Indonesia.  Retrieved October 23, 2022, from Traveloka.com.
https://www.traveloka.com/id-id/explore/tips/traveloka-com-situs-
pencarian-tiket-pesawat-no-1-di-indonesia/17778

Traveloka. (2022). Traveloka. Retrieved October 23, 2022, from Traveloka.com.
https://www.traveloka.com/id-id/

Triyawan et al. (2021). Dampak Pandemi Covid-19 Terhadap Keberlangsungan
Perusahaan Jasa Konstrusksi. Jurnal Forum Ekonomi, 23(2).

Umbara, F. (2021). User Generated Content di Media Sosial Sebagai Strategi
Promaosi Bisnis. Jurnal Manajemen Strategi dan Aplikasi Bisnis, 4(2).
United. (2021). Trade and Development Report 2021. Finland: World Institute for

Development Economics Research.

Vivek et al. (2012). Customer Engagement: Exploring Customer Relationships
Beyond Purchase. The Journal of Marketing Theory and Practice, 20(2), 127-
145. https://d0i.10.2307/23243811

Walidin et al. (2015). Metodologi penelitian kualitatif & grounded theory. Aceh:
FTK Ar-Raniry Press.

Wanjau et al. (2012). Factors affecting adoption of electronic commerce among
small medium enterprises in Kenya: Survey of tour and travel firms in
Nairobi. International Journal of Business, Humanities and Technology, 2(4),
76-91.

West., & Turner. (2018). Introducing Communication Theory: Analysis and
Application. Jakarta: Salemba Humanika.

Wibowo, A. (2015). Fotografi Tak Lagi Sekadar Alat Dokumentasi. Imajinasi
Jurnal Seni, 9(2).

Wibowo, E. (2014). Pemanfaatan Teknologi E-commerce dalam Proses Bisnis.
Jurnal Equilibiria, 1(1).

Widagdo, P. (2016). Perkembangan Electronic Commerce (E-Commerce) di
Indonesia. Researchgate Article.

Widiyaningsih, A. (2015). Pengaruh Efektifitas Website Traveloka Terhadap
Kepuasan Kebutuhan Informasi Harga Promosi Tiket Pesawat (Studi Pada



https://www.traveloka.com/id-id/explore/tips/traveloka-com-situs-pencarian-tiket-pesawat-no-1-di-indonesia/17778
https://www.traveloka.com/id-id/explore/tips/traveloka-com-situs-pencarian-tiket-pesawat-no-1-di-indonesia/17778
https://www.traveloka.com/id-id/
http://dx.doi.org/10.2307/23243811

Strategi Komunikasi Pemasaran E-commerce (Analisis Isi Kualitatif Hubungan Customer
Engagement

Melalui Strategi Komunikasi Pemasaran Traveloka di Era Pandemi Covid-19 Periode Bulan
Juni-September

UNIVERSITAS 2020
GADJAH MADA VINA' IDAMATUS SILMI, Adam Wijoyo Sukarno, S.I.P., M.A.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Mahasiswa FISIP Untirta). [Master’s thesis, Universitas Sultan Ageng
Tirtayasa]. https://eprints.untirta.ac.id/

Wiediawati, A. M. (2019). Pelatihan Pelatihan Digital Marketing Strategy Untuk
Mencapai Kemandirian Masyarakat. Dinamisia: Jurnal Pengabdian Kepada
Masyarakat, 3(1), 147-157. https://doi.org/10.31849/dinamisia.v3i1.2676

Wirtz, J., & Christopher, L. (2016). Services Marketing People Technology
Strategy 8th Edition. Singapore: World Scientific.

Yeboah, A. (2013). Marketing Communication: How Can It Influence Customer
Satisfaction? European Journal of Business and Management, 5(2).

Yuswanti. (2015). Penggunaan Media Gambar Untuk Meningkatkan Hasil
Belajar Siswa Pada Pembelajaran IPS Di Kelas IV SD PT. Lestari Tani Teladan
(LTT) Kabupaten Donggala. Jurnal Kreatif Tadulako, 3(4).



https://eprints.untirta.ac.id/
https://doi.org/10.31849/dinamisia.v3i1.2676

	DAFTAR PUSTAKA



