Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)

UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

GADJAH MADA i ersitas Gadjah Mada, 2023 | DYNYE o0 RPPEIS PG AUgm ac.id/

Agustin, S. (2021, Mei 17). Di Balik Kelezatannya, Ada 4 Bahaya Mie Instan yang Mengintai.
Alodokter. https://www.alodokter.com/jangan-lagi-mengabaikan-bahaya-mie-instan

American Marketing Association. (2022, Januari 24). Marketing vs. Advertising.
https://www.ama.org/pages/marketing-vs-advertising/

(t.t). Advertising Archives.

https://www.ama.org/topics/advertising/

Anandya, M. (2022, November 7). Perjalanan 50 Tahun Terus Hidupkan Inspirasi, Indomie
Gelar Kolaboramie. Indozone. https://www.indozone.id/food/r8s9X08/perjalanan-50-
tahun-terus-hidupkan-inspirasi-indomie-gelar-kolaboramie/

Annur, C. M. (2022, Juni 22). Inilah Merek FMCG yang Paling Banyak Diburu Konsumen
Indonesia.  Katadata.  https://databoks.katadata.co.id/datapublish/2022/06/22/inilah-
merek-fmcg-yang-paling-banyak-diburu-konsumen-indonesia

Arkansas State University. (2021, Februari 4). How Social Media Is Changing Sports
Marketing. https://degree.astate.edu/articles/sport-administration/social-media-
changing-sports-marketing.aspx

Annur, C. M. (2022, Juni 22). Inilah Merek FMCG yang Paling Banyak Diburu Konsumen
Indonesia.  Katadata. https://databoks.katadata.co.id/datapublish/2022/06/22/inilah-
merek-fmcg-yang-paling-banyak-diburu-konsumen-indonesia

Bagaskara, S. (2022, Juni 3). Greysia Polii Pensiun, Deret Prestasi Gelar Individu hingga
Emas Olimpiade. KOMPAS.com.
https://www.kompas.com/badminton/read/2022/06/03/13594618/greysia-polii-pensiun-
deret-prestasi-gelar-individu-hingga-emas

Barker, S. (2022, March 31). Why is Influencer Marketing Better than Celebrity
Endorsements? https://shanebarker.com/blog/influencer-marketing-celebrity-
endorsements/#Influencers_vs_Celebrities The_Difference

Belch, M. A., & Belch, M. A. (2017). Advertising and Promotion: An Integrated Marketing
Communications Perspective. McGraw-Hill Education.

Bloxsome, E. L., Voges, K. E., & Pope, N. K. (2011). SPORT SPONSORSHIP: APPEAL
AND RISKS. T1J’s Research Journal of Social Science & Management - RISSM, 1(8),
133-145. https://research-
repository.griffith.edu.au/bitstream/10072/44210/1/77599 1.pdf

Bragg, M. A., Roberto, C. A., Harris, J. L., Brownell, K. D., & Elbel, B. (2018). Marketing
Food and Beverages to Youth Through Sports. Journal of Adolescent Health, 62(1), 5—
13. https://doi.org/10.1016/j.jadohealth.2017.06.016

Bragg, M. A,, Yanamadala, S., Roberto, C. A., Harris, J. L., & Brownell, K. D. (2013). Athlete
endorsements in food marketing. Pediatrics, 132(5), 805-810.
https://doi.org/10.1542/peds.2013-0093

Buhler, A., Nufer, G., Rennhak, C. (2006). The nature of sports marketing. Reutlinger
Diskussionsbeitrage zu Marketing & Management, No. 2006-06.

Bukhari, N. H., & Xiaoyang, W. (2013). Critical Discourse Analysis and Educational Research.
IOSR  Journal of Research & Method in Education, 3(1), 9-17.
https://doi.org/10.9790/7388-0310917

Chen, J. (2020, September 17). What is influencer marketing: How to develop your strategy.
Sprout Social. https://sproutsocial.com/insights/influencer-marketing/

CNN Indonesia. (2021, Agustus 27). Finansial Klub Liga 1 2021 Kembang Kempis di Masa
Pandemi. https://www.cnnindonesia.com/olahraga/20210826142713-142-
685772/finansial-klub-liga-1-2021-kembang-kempis-di-masa-pandemi

161


https://www.alodokter.com/jangan-lagi-mengabaikan-bahaya-mie-instan
https://www.ama.org/pages/marketing-vs-advertising/
https://www.ama.org/topics/advertising/
https://www.indozone.id/food/r8s9X08/perjalanan-50-tahun-terus-hidupkan-inspirasi-indomie-gelar-kolaboramie/
https://www.indozone.id/food/r8s9X08/perjalanan-50-tahun-terus-hidupkan-inspirasi-indomie-gelar-kolaboramie/
https://databoks.katadata.co.id/datapublish/2022/06/22/inilah-merek-fmcg-yang-paling-banyak-diburu-konsumen-indonesia
https://databoks.katadata.co.id/datapublish/2022/06/22/inilah-merek-fmcg-yang-paling-banyak-diburu-konsumen-indonesia
https://degree.astate.edu/articles/sport-administration/social-media-changing-sports-marketing.aspx
https://degree.astate.edu/articles/sport-administration/social-media-changing-sports-marketing.aspx
https://databoks.katadata.co.id/datapublish/2022/06/22/inilah-merek-fmcg-yang-paling-banyak-diburu-konsumen-indonesia
https://databoks.katadata.co.id/datapublish/2022/06/22/inilah-merek-fmcg-yang-paling-banyak-diburu-konsumen-indonesia
https://www.kompas.com/badminton/read/2022/06/03/13594618/greysia-polii-pensiun-deret-prestasi-gelar-individu-hingga-emas
https://www.kompas.com/badminton/read/2022/06/03/13594618/greysia-polii-pensiun-deret-prestasi-gelar-individu-hingga-emas
https://shanebarker.com/blog/influencer-marketing-celebrity-endorsements/#Influencers_vs_Celebrities_The_Difference
https://shanebarker.com/blog/influencer-marketing-celebrity-endorsements/#Influencers_vs_Celebrities_The_Difference
https://research-repository.griffith.edu.au/bitstream/10072/44210/1/77599_1.pdf
https://research-repository.griffith.edu.au/bitstream/10072/44210/1/77599_1.pdf
https://doi.org/10.1016/j.jadohealth.2017.06.016
https://doi.org/10.1542/peds.2013-0093
https://doi.org/10.9790/7388-0310917
https://sproutsocial.com/insights/influencer-marketing/
https://www.cnnindonesia.com/olahraga/20210826142713-142-685772/finansial-klub-liga-1-2021-kembang-kempis-di-masa-pandemi
https://www.cnnindonesia.com/olahraga/20210826142713-142-685772/finansial-klub-liga-1-2021-kembang-kempis-di-masa-pandemi

Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)

UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

CADIATMADA universitgogpph Mpdn poB30Yuniatihati/eadacsBnRenyakit Musim Pancaroba yang
Mengancam. https://www.cnnindonesia.com/gaya-hidup/20220630092441-260-
815374/hati-hati-ada-5-penyakit-musim-pancaroba-yang-mengancam

Coleman, B. (2021, April 6). Paid Social Media: Worth The Investment? HubSpot Blog.
https://blog.hubspot.com/marketing/paid-social-media

Content Marketing Institute. (t.t). What is Content Marketing?
https://contentmarketinginstitute.com/what-is-content-marketing/

Cook, G. (2001). The Discourse of Advertising. Routledge.

Coombs, T. W., & Harker, J. L. (2022). Strategic Sport Communication (1st ed.). Routledge.

Corbitt, L. (2022, Maret 23). How You Can Build a Powerful Influencer Marketing Strategy in
2022. The Big Commerce Blog. https://www.bigcommerce.com/blog/influencer-
marketing/#4-reasons-why-influencer-marketing-will-continue-to-grow

Cruz, R. E., Leonhardt, J. M., & Pezzuti, T. (2017). Second Person Pronouns Enhance
Consumer Involvement and Brand Attitude. Journal of Interactive Marketing, 39(1), 104-
116. https://doi.org/10.1016/j.intmar.2017.05.001

Dancygier, B., & Sweetser, E. (2014). Figurative Language. Cambridge University Press.

Danesi, M. (2015). Advertising Discourse. The International Encyclopedia of Language and
Social Interaction, 1-10. https://doi.org/10.1002/9781118611463.wbielsi137

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through Instagram
influencers: the impact of number of followers and product divergence on brand attitude.
International journal of advertising, 36(5), 798-828.
https://doi.org/10.1080/02650487.2017.1348035

Deloitte. (t.t.). Sponsoring sports in today’s digital age. Deloitte Luxembourg.
https://www?2.deloitte.com/lu/en/pages/sports-consulting/articles/sponsoring-sports-
today-digital-age.html

Dewan Periklanan Indonesia. (2020). Etika Pariwara Indonesia. Dewan Periklanan Indonesia

Dewi, B. K. (2022, Maret 14). Indonesia Mulai Memasuki Masa Pancaroba, Begini Penjelasan
BMKG. KOMPAS.com.
https://www.kompas.com/sains/read/2022/03/14/120500623/indonesia-mulai-
memasuki-masa-pancaroba-begini-penjelasan-bmkg?page=all

Dixon, H., Lee, A., & Scully, M. (2019). Sports Sponsorship as a Cause of Obesity. Current
Obesity Reports, 8(4), 480—-494. https://doi.org/10.1007/s13679-019-00363-z

Dixon, H., Scully, M., Wakefield, M., Kelly, B., Pettigrew, S., Chapman, K., & Niederdeppe,
J. (2018). The impact of unhealthy food sponsorship vs. pro-health sponsorship models
on young adults’ food preferences: a randomised controlled trial. BMC Public Health,
18(1). https://doi.org/10.1186/512889-018-6298-4

Eriyanto. (2011). Analisis Wacana: Pengantar Analisis Teks Media. LKiS Yogyakarta.

Ertman, M., & Williams, J. C. (2005). Rethinking commodification: Cases and readings in law
and culture. NYU Press.

Fairclough, N. (2013). Critical Discourse Analysis: The Critical Study of Language. Pearson
Education.

Firdausi, N. Z. (2023, Januari 4). Siapa Pemilik Extra Joss? Ini Orangnya dan Sejarahnya.
Okezone. https://economy.okezone.com/read/2023/01/04/455/2740189/siapa-pemilik-
extra-joss-ini-orangnya-dan-sejarahnya

Fletcher, W. (2010). Advertising: A Very Short Introduction. Oxford University Press.

Footballdatabase. (t.t). Novan Setya SASONGKO.
https://www.footballdatabase.eu/id/pemain/detail/171444-novan_setya-sasongko

Gee, J. P., & Handford, M. (2012). The Routledge Handbook of Discourse Analysis (Routledge
Handbooks in Applied Linguistics). Routledge.

162


https://www.cnnindonesia.com/gaya-hidup/20220630092441-260-815374/hati-hati-ada-5-penyakit-musim-pancaroba-yang-mengancam
https://www.cnnindonesia.com/gaya-hidup/20220630092441-260-815374/hati-hati-ada-5-penyakit-musim-pancaroba-yang-mengancam
https://blog.hubspot.com/marketing/paid-social-media
https://contentmarketinginstitute.com/what-is-content-marketing/
https://www.bigcommerce.com/blog/influencer-marketing/#4-reasons-why-influencer-marketing-will-continue-to-grow
https://www.bigcommerce.com/blog/influencer-marketing/#4-reasons-why-influencer-marketing-will-continue-to-grow
https://doi.org/10.1016/j.intmar.2017.05.001
https://doi.org/10.1002/9781118611463.wbielsi137
https://doi.org/10.1080/02650487.2017.1348035
https://www2.deloitte.com/lu/en/pages/sports-consulting/articles/sponsoring-sports-today-digital-age.html
https://www2.deloitte.com/lu/en/pages/sports-consulting/articles/sponsoring-sports-today-digital-age.html
https://www.kompas.com/sains/read/2022/03/14/120500623/indonesia-mulai-memasuki-masa-pancaroba-begini-penjelasan-bmkg?page=all
https://www.kompas.com/sains/read/2022/03/14/120500623/indonesia-mulai-memasuki-masa-pancaroba-begini-penjelasan-bmkg?page=all
https://doi.org/10.1007/s13679-019-00363-z
https://doi.org/10.1186/s12889-018-6298-4
https://economy.okezone.com/read/2023/01/04/455/2740189/siapa-pemilik-extra-joss-ini-orangnya-dan-sejarahnya
https://economy.okezone.com/read/2023/01/04/455/2740189/siapa-pemilik-extra-joss-ini-orangnya-dan-sejarahnya
https://www.footballdatabase.eu/id/pemain/detail/171444-novan_setya-sasongko

Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)

UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

BN, ppo2geNatet 2y WhEPI Iifiae noeteMeadketing™ = Fhe Ultimate Guide for 2022.
Influencer Marketing Hub. https://influencermarketinghub.com/influencer-marketing/

Gratton, C., & Taylor, P. (2000). Economics of Sport and Recreation. Routledge.

Gutiérrez-Hellin, J., & Varillas-Delgado, D. (2021). Energy Drinks and Sports Performance,
Cardiovascular Risk, and Genetic Associations; Future Prospects. Nutrients, 13(3), 715.
https://doi.org/10.3390/nu13030715

Hackley, C. (1999). The meanings of ethics in and of advertising. Business Ethics: A European
Review, 8(1), 37-42. https://doi.org/10.1111/1467-8608.00123

Hall, S. (1997). Representation: Cultural Representations and Signifying Practices (Culture,
Media and Identities Series). Sage Publications & Open University.

Hamadeh, S., & Estepan, S. (2018). The visual discourse of food and its impact on health:
research and practical implications. Acta Scientific Nutritional Health, 2(6), 12-20.
Harms, J., & Kellner, D. (1991). Toward a Critical Theory of Advertising.

https://pages.gseis.ucla.edu/faculty/kellner/Illumina%20Folder/kell6.htm

Haug, W. F. (1986). Critiqgue of Commodity Aesthetics: Appearance, Sexuality, and
Advertising in Capitalist Society. Polity Press.

Healthy Stadia. (2020, Oktober 22). Food and Drink Sponsorship of Sport.
https://healthystadia.eu/sponsorship-of-sport/food-and-drink-sponsorship/

Hemaviton. (2015, November 3). Minuman Asyik untuk Tubuh Energik.
https://www.hemaviton.com/read/wellness/Minuman-Asyik-untuk-Tubuh-Energik
Hidayat, Z., Bagastara, I., & Irawan, R. E. (2022). Managing Relationship Marketing between
Football Club Organization, Players, and the Fans Club Community. Journal of Sport

and Applied Science, 6(2), 9-18. https://doi.org/10.13106/JSAS.2022.VOL6.NO2.09

Ibrahim, I. S., & Akhmad, B. A. (2014). Komunikasi dan Komodifikasi: Mengkaji Media dan
Budaya dalam Dinamika Globalisasi. Yayasan Pustaka Obor Indonesia.

Indofood. (t.t). Indofood at a Glance. Company.
https://www.indofood.com/company/indofood-at-a-glance

Indofood CBP. (t.t). 2021 Annual Report. Annual Report.
https://www.indofoodcbp.com/investor-relation/annual-report

Indomie. (t.t.). About Us. https://www.indomie.com/page/about-us

Jorgensen, M. W., & Phillips, L. J. (2007). Analisis Wacana Teori & Metode. Pustaka Pelajar.

Kamins, M. A., Brand, M. J., Hoeke, S. A., & Moe, J. C. (1989). Two-sided versus one-sided
celebrity endorsements: The impact on advertising effectiveness and credibility. Journal
of advertising, 18(2), 4-10. https://doi.org/10.1080/00913367.1989.10673146

Karlsson, S. (2015). Advertising as Discourse: A Study of Print Advertisements Published in
The New Yorker. Linnaeus University.

Keller, K. L. (2013). Strategic Brand Managemen. Pearson Education Ltd.

Kompas. (2022, Oktober 12). Suplemen Kesehatan Kuku Bima Gelar Operasi Bibir Sumbing
Gratis.  https://www.kompas.id/baca/adv_post/suplemen-kesehatan-kuku-bima-gelar-
operasi-bibir-sumbing-gratis

Kratingdaeng Indonesia. (t.t.). Company. https://www.kratingdaeng.co.id/company/

Laeis, Z. (2021, Desember 28). Jalan panjang kompetisi Liga 1 di tengah gelombang pandemi.
Antara News. https://www.antaranews.com/berita/2611121/jalan-panjang-kompetisi-
liga-1-di-tengah-gelombang-pandemi

LaMarco, N. (2018, November 8). What Is the Difference Between Unethical & Ethical
Advertising? Chron. https://smallbusiness.chron.com/difference-between-unethical-
ethical-advertising-19262.html

Lazuardi, G. (2013, Januari 3). Persija Miskin Gara-gara Dualisme Klub. Tribunnews.com.
https://www.tribunnews.com/superball/2013/01/03/persija-miskin-gara-gara-dualisme-
klub

163


https://influencermarketinghub.com/influencer-marketing/
https://doi.org/10.3390/nu13030715
https://doi.org/10.1111/1467-8608.00123
https://pages.gseis.ucla.edu/faculty/kellner/Illumina%20Folder/kell6.htm
https://healthystadia.eu/sponsorship-of-sport/food-and-drink-sponsorship/
https://www.hemaviton.com/read/wellness/Minuman-Asyik-untuk-Tubuh-Energik
https://doi.org/10.13106/JSAS.2022.VOL6.NO2.09
https://www.indofood.com/company/indofood-at-a-glance
https://www.indofoodcbp.com/investor-relation/annual-report
https://www.indomie.com/page/about-us
https://doi.org/10.1080/00913367.1989.10673146
https://www.kompas.id/baca/adv_post/suplemen-kesehatan-kuku-bima-gelar-operasi-bibir-sumbing-gratis
https://www.kompas.id/baca/adv_post/suplemen-kesehatan-kuku-bima-gelar-operasi-bibir-sumbing-gratis
https://www.kratingdaeng.co.id/company/
https://www.antaranews.com/berita/2611121/jalan-panjang-kompetisi-liga-1-di-tengah-gelombang-pandemi
https://www.antaranews.com/berita/2611121/jalan-panjang-kompetisi-liga-1-di-tengah-gelombang-pandemi
https://smallbusiness.chron.com/difference-between-unethical-ethical-advertising-19262.html
https://smallbusiness.chron.com/difference-between-unethical-ethical-advertising-19262.html
https://www.tribunnews.com/superball/2013/01/03/persija-miskin-gara-gara-dualisme-klub
https://www.tribunnews.com/superball/2013/01/03/persija-miskin-gara-gara-dualisme-klub

Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)

UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

?_Ae%’?ﬂln]\,/[ .’,\ Soucitet ChdiaYBoaEhe PR BYr Setimbrepresentations and brand positioning in
the sporting goods market. European Sport Management Quarterly, 13(3), 358-379.
https://doi.org/10.1080/16184742.2013.787539

Leiss, W., Kline, S., Jnally, S., Asquith, K., & Botterill, J. (2018). Social Communication in
Advertising: Consumption in the Mediated Marketplace. Routledge.

Liga Indonesia Baru. (t.t). Persija Jakarta.
https://ligaindonesiabaru.com/clubs/single/bri_liga 1 _2021-2022/persija_jakarta
Maguire, J. (1991). The Media-Sport Production Complex: The Case of American Football in
Western European Societies. European Journal of Communication, 6(3), 315-335.

https://doi.org/10.1177/0267323191006003004

McCormick, K. (2016). Celebrity endorsements: Influence of a product-endorser match on
Millennials attitudes and purchase intentions. Journal of Retailing and Consumer
Services, 32, 39-45. https://doi.org/10.1016/j.jretconser.2016.05.012

McCracken, G. D. (1989). Who is the Celebrity Endorser? Cultural Foundations of the
Endorsement  Process. Journal of Consumer Research, 16(3), 310-321.
https://doi.org/10.1086/209217

Moerdisuroso, I. (2014). Social Semiotics and Visual Grammar: A Contemporary Approach to
Visual Text Research. International Journal of Creative and Arts Studies, 1(1), 80-91.
https://doi.org/10.24821/ijcas.v1i1.1574

Mohammadkazemi, R. (2015). Sports marketing and social media. Handbook of research on
integrating  social media into  strategic  marketing  (pp.  340-358).
https://doi.org/10.4018/978-1-4666-8353-2.ch020

Moleong, L. J. (2004). Metodologi Penelitian Kualitatif. PT Remaja Rosdakarya.

Mosco, V. (2009). The Political Economy of Communication. SAGE Publications Ltd.

Mufarida, B. (2022, April 1). Masuk Musim Pancaroba, Masyarakat Diminta Waspada Cuaca
Ekstrem. SINDOnews.com. https://nasional.sindonews.com/read/730543/15/masuk-
musim-pancaroba-masyarakat-diminta-waspada-cuaca-ekstrem-1648803854

Mullin, B. J., Hardy, S., Sutton, W. A., & Stern, D. J. (2014). Sport Marketing. Human
Kinetics.

Neil Patel. (2021, September 12). Social Media Marketing: How to do it, Types, Tools & Tips.
https://neilpatel.com/what-is-social-media-marketing/

Ningtyas, D. E. (2019). Hubungan Program CSR (Corporate Social Responsibility) Mudik
Lebaran Gratis terhadap Citra Perusahaan PT. Industri Jamu dan Farmasi Sido Muncul
Tbk.  Communicare: Jouwrnal of  Communication  Studies, 4(2), 57.
https://doi.org/10.37535/101004220174

Nooh, M. N. (2012). Advertising Ethics: a Review. The Journal of Commerce, 4(3), 33. 2220-
6043.

O’Barr, W. M. (2012, November 12). The Official Art of Capitalist Society. HuffPost.
https://www.huffpost.com/entry/the-official-art-of-capit b 1876696

Pamujiningtyas, K. (2021, Agustus 12). Kuku Bima Ener-G Jadi Co-sponsor Broadcast Resmi
BRI Liga 1. Kumparan. https://kumparan.com/kumparanbola/kuku-bima-ener-g-jadi-co-
sponsor-broadcast-resmi-bri-liga-1-1wJnVQQEgH4

Pazin, D. (2022, Agustus 4). How to celebrate an anniversary with a marketing campaign?
LOGIC Marketing. https://www.logic.hr/en/blog/how-to-celebrate-an-anniversary-with-
a-marketing-campaign.html

Persija Media. (2021, November 28). SELAMAT ULANG TAHUN KE-93 PERSIJA, BIG93R
& STRON93R. Persija.id. https://persija.id/berita/detail/selamat-ulang-tahun-ke-93-
persija-big93r-stron93r

164


https://doi.org/10.1080/16184742.2013.787539
https://ligaindonesiabaru.com/clubs/single/bri_liga_1_2021-2022/persija_jakarta
https://doi.org/10.1177/0267323191006003004
https://doi.org/10.1016/j.jretconser.2016.05.012
https://doi.org/10.1086/209217
https://doi.org/10.24821/ijcas.v1i1.1574
https://doi.org/10.4018/978-1-4666-8353-2.ch020
https://nasional.sindonews.com/read/730543/15/masuk-musim-pancaroba-masyarakat-diminta-waspada-cuaca-ekstrem-1648803854
https://nasional.sindonews.com/read/730543/15/masuk-musim-pancaroba-masyarakat-diminta-waspada-cuaca-ekstrem-1648803854
https://neilpatel.com/what-is-social-media-marketing/
https://doi.org/10.37535/101004220174
https://www.huffpost.com/entry/the-official-art-of-capit_b_1876696
https://kumparan.com/kumparanbola/kuku-bima-ener-g-jadi-co-sponsor-broadcast-resmi-bri-liga-1-1wJnVQQEgH4
https://kumparan.com/kumparanbola/kuku-bima-ener-g-jadi-co-sponsor-broadcast-resmi-bri-liga-1-1wJnVQQEgH4
https://www.logic.hr/en/blog/how-to-celebrate-an-anniversary-with-a-marketing-campaign.html
https://www.logic.hr/en/blog/how-to-celebrate-an-anniversary-with-a-marketing-campaign.html
https://persija.id/berita/detail/selamat-ulang-tahun-ke-93-persija-big93r-stron93r
https://persija.id/berita/detail/selamat-ulang-tahun-ke-93-persija-big93r-stron93r

Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)

UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

CADIATMADA univepgamadighive@) 2PERSIIA BN KOKIGBIMASEPAKAT LANJUTKAN KERJA
SAMA. Persija.id. https://persija.id/berita/detail/persija-dan-kukubima-sepakat-
lanjutkan-kerja-sama

Ping, K. (2018). A Visual Grammar Analysis of Lesaffre’s Website. Advances in Language
and Literary Studies, 9(6), 38-41. https://doi.org/10.7575/aiac.alls.v.9n.6p.38

Pisarek, A., Guszkowska, M., Zagorska, A., & Lenartowicz, M. (2011). Characteristics of
Athletes’ Approach to the Question of Physical Health and Health Behaviors: Do
Athletes Lead Healthy Lifestyles? Journal of Applied Sport Psychology, 23(4), 459-473.
https://doi.org/10.1080/10413200.2011.594851

Prasetya, M. H. (2022, Juli 20). Persija Jakarta Dapat Dana Besar Jelang Tampil di Liga 1
2022/2023. Bolasport.com. https://www.bolasport.com/read/313385868/persija-jakarta-
dapat-dana-besar-jelang-tampil-di-liga-1-20222023

Puspa, F. (2020, September 25). Survei Nielsen Pastikan Badminton Jadi Olahraga Terpopuler
di Indonesia, Kalahkan Sepak Bola. Kompas.com.
https://www.kompas.com/sports/read/2020/09/25/10000058/survei-nielsen-pastikan-
badminton-jadi-olahraga-terpopuler-di-indonesia?page=all

Qualter, T. H. (1991). Advertising and Democracy in the Mass Age. Palgrave Macmillan.

Ripley, H. (2018, Juni 4). Anniversary Celebrations: A Valuable PR Tool for Your Company.
PHCPPros. https://www.phcppros.com/articles/7588-anniversary-celebrations-a-
valuable-pr-tool-for-your-company

Rohman, A. (2023, Januari 12). Tatap Putaran Kedua Liga 1 2022/2023, RANS Nusantara FC
Dapat Sponsor Baru. Bolasport https://www.bolasport.com/read/313652306/tatap-
putaran-kedua-liga-1-20222023-rans-nusantara-fc-dapat-sponsor-baru?page=all

Rosa, M. C. (2022, Maret 19). Indonesia Masuk Masa Pancaroba Maret hingga Mei 2022,
Puncak Musim Hujan Sudah Lewat. Kompas.com.
https://www.kompas.com/wiken/read/2022/03/19/203500781/indonesia-masuk-masa-
pancaroba-maret-hingga-mei-2022-puncak-musim-hujan?page=all

Saputra, R. (2019a, September 11). From pinworms to poor diet: What Indonesian elite athletes
have to deal with. The Jakarta Post.
https://www.thejakartapost.com/news/2019/09/11/from-pinworms-to-poor-diet-what-
indonesian-elite-athletes-have-to-deal-with.html

. (2019b, Desember 27). In land of ‘gorengan’, Indonesian athletes weighed down
by poor diets. The Jakarta Post. https://www.thejakartapost.com/news/2019/12/27/in-
land-of-gorengan-indonesian-athletes-weighed-down-by-poor-diets.html

Saputri, A. B. S. (2019, Januari 21). Indofood Ketagihan Praktik Sports Marketing. Marketeers.
https://www.marketeers.com/indofood-ketagihan-praktik-sports-marketing

Sari, I. E., Pulungan, A. H., & Husein, R. (2019). Modality Used in Beauty Product
Advertisements on Instagram Caption. Proceedings of The 4th Annual International
Seminar on Transformative Education and Educational Leadership (AISTEEL). 2548-
4613

Schirato, T. (2013). Sports Discourse. Bloomsbury Publishing

Setiawan, D. (2022, Juli 20). KukuBima Produk Sido Muncul Kembali Sponsori Persija
Jakarta, Mario Hidayat: Ini Ketiga Kalinya. Tribunjateng.com.
https://jateng.tribunnews.com/2022/07/20/kukubima-produk-sido-muncul-kembali-
sponsori-persija-jakarta-mario-hidayat-ini-ketiga-kalinya

Shabbir, H., Maalouf, H., Griessmair, M., Colmekcioglu, N., & Akhtar, P. (2019). Exploring
Perceptions of Advertising Ethics: An Informant-Derived Approach. Journal of Business
Ethics, 159(3), 727—744. https://doi.org/10.1007/s10551-018-3784-7

Shank, M. D., & Lyberger, M. R. (2015). Sports Marketing: A Strategic Perspective.
Routledge.

165


https://persija.id/berita/detail/persija-dan-kukubima-sepakat-lanjutkan-kerja-sama
https://persija.id/berita/detail/persija-dan-kukubima-sepakat-lanjutkan-kerja-sama
https://doi.org/10.7575/aiac.alls.v.9n.6p.38
https://doi.org/10.1080/10413200.2011.594851
https://www.bolasport.com/read/313385868/persija-jakarta-dapat-dana-besar-jelang-tampil-di-liga-1-20222023
https://www.bolasport.com/read/313385868/persija-jakarta-dapat-dana-besar-jelang-tampil-di-liga-1-20222023
https://www.kompas.com/sports/read/2020/09/25/10000058/survei-nielsen-pastikan-badminton-jadi-olahraga-terpopuler-di-indonesia?page=all
https://www.kompas.com/sports/read/2020/09/25/10000058/survei-nielsen-pastikan-badminton-jadi-olahraga-terpopuler-di-indonesia?page=all
https://www.kompas.com/sports/read/2020/09/25/10000058/survei-nielsen-pastikan-badminton-jadi-olahraga-terpopuler-di-indonesia?page=all
https://www.kompas.com/sports/read/2020/09/25/10000058/survei-nielsen-pastikan-badminton-jadi-olahraga-terpopuler-di-indonesia?page=all
https://www.phcppros.com/articles/7588-anniversary-celebrations-a-valuable-pr-tool-for-your-company
https://www.phcppros.com/articles/7588-anniversary-celebrations-a-valuable-pr-tool-for-your-company
https://www.bolasport.com/read/313652306/tatap-putaran-kedua-liga-1-20222023-rans-nusantara-fc-dapat-sponsor-baru?page=all
https://www.bolasport.com/read/313652306/tatap-putaran-kedua-liga-1-20222023-rans-nusantara-fc-dapat-sponsor-baru?page=all
https://www.kompas.com/wiken/read/2022/03/19/203500781/indonesia-masuk-masa-pancaroba-maret-hingga-mei-2022-puncak-musim-hujan?page=all
https://www.kompas.com/wiken/read/2022/03/19/203500781/indonesia-masuk-masa-pancaroba-maret-hingga-mei-2022-puncak-musim-hujan?page=all
https://www.thejakartapost.com/news/2019/09/11/from-pinworms-to-poor-diet-what-indonesian-elite-athletes-have-to-deal-with.html
https://www.thejakartapost.com/news/2019/09/11/from-pinworms-to-poor-diet-what-indonesian-elite-athletes-have-to-deal-with.html
https://www.thejakartapost.com/news/2019/12/27/in-land-of-gorengan-indonesian-athletes-weighed-down-by-poor-diets.html
https://www.thejakartapost.com/news/2019/12/27/in-land-of-gorengan-indonesian-athletes-weighed-down-by-poor-diets.html
https://www.marketeers.com/indofood-ketagihan-praktik-sports-marketing
https://jateng.tribunnews.com/2022/07/20/kukubima-produk-sido-muncul-kembali-sponsori-persija-jakarta-mario-hidayat-ini-ketiga-kalinya
https://jateng.tribunnews.com/2022/07/20/kukubima-produk-sido-muncul-kembali-sponsori-persija-jakarta-mario-hidayat-ini-ketiga-kalinya
https://doi.org/10.1007/s10551-018-3784-7

Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)

UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

SHih 18", @hesiEs s, Matta, FaRGITTdaRimfrs BoBiorReseidB., Manson, J. E., Wheelan,
K. R., & Hu, F. B. (2014). Instant Noodle Intake and Dietary Patterns Are Associated
with Distinct Cardiometabolic Risk Factors in Korea. Journal of Nutrition, 144(8), 1247—
1255. https://doi.org/10.3945/jn.113.188441

Sido Muncul. (t.t). KUKU BIMA ENER-G! + VITAMIN C 1000 RASA ANGGUR.
https://www.sidomuncul.co.id/id/product/kuku_bima_c1000_anggur.html

Sobrino, P. P. (2017). Multimodal Metaphor and Metonymy in Advertising. John Benjamins
Publishing Company.

Sorongan, T. P. (2021, Agustus 2). Raih Emas Olimpiade, Ini Profil Greysia Polii-Apriyani
Rahayu. CNBC Indonesia. https://www.cnbcindonesia.com/lifestyle/20210802144400-
33-265447/raih-emas-olimpiade-ini-profil-greysia-polii-apriyani-rahayu

Sprout Social. (2021, Juni 16). Sprout Social Index Edition XVII: Accelerate. Insights.
https://sproutsocial.com/insights/index/

Statista Research Department. (2022, Februari 18). Number of active social media users in the
Asia-Pacific  region as of February 2022, by country. Statista.
https://www.statista.com/statistics/295606/social-media-mau-asia-pacific-countries/

Steimle, J. (2014, September 19). What |Is Content Marketing? Forbes.
https://www.forbes.com/sites/joshsteimle/2014/09/19/what-is-content-marketing/

Suarilah, 1., Wahyudi, A. S., Asmoro, C. P., & Lin, C. (2023). Energy drinks consumption
among construction workers in Indonesia and associated factors. International Journal
of Health Sciences (IJHS), 7(1), 1-12. https://doi.org/10.53730/ijhs.v7n1.13820

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta

Sukarmin, Y. (2010). Pemasaran Olahraga Melalui Berbagai Event Olahraga. Medikora:
Jurnal llmiah Kesehatan Olahraga. https://doi.org/10.21831/medikora.v0i2.4692

Sulaiman, A. M., & Murtana, I. M. (2015). STRATEGI VISUAL IKLAN TELEVISI KUKU
BIMA ENERGI PRODUKSI PT. SIDO MUNCUL SEMARANG. Gelar: Jurnal Seni
Budaya, 13(1). https://doi.org/10.33153/glr.v13i1.1551

Surahman, S., Annisarizki, A., & Rully, R. (2019). Komodifikasi Konten, Khalayak, dan
Pekerja pada Akun Instagram @salman_al jugjawy. Nyimak, 3(1), 15.
https://doi.org/10.31000/nyimak.v3i1.1208

Sutriana, E., Seli, S., & Sanulita, H. (2016). Penggunaan Bahasa Figuratif dalam Kumpulan
Puisi Deru Campur Debu Karya Chairil Anwar. Jurnal Pendidikan dan Pembelajaran
Khatulistiwa, 5(10). http://dx.doi.org/10.26418/jppk.v5i10.17215

Tanvir, A., & Shahid, M. (2012). Impact of sports sponsorship on brand image and purchase
intention. Interdisciplinary Journal of Contemporary Research in Business, 4(2), 659-
667.

The Jakarta Post. (2018, Agustus 18). Indonesians and instant noodles: A love affair.
https://www.thejakartapost.com/longform/2018/08/18/indonesians-and-instant-noodles-
a-love-affair.html

Transfermarkt. (t.t). Marko Simic. https://www.transfermarkt.co.id/marko-
simic/profil/spieler/46650

Triatmojo, D. (2022, Maret 19). Indonesia Masuki Musim Pancaroba, Musim Kemarau
Diperkirakan Mundur, Puncaknya Terjadi Agustus 2022. Tribunnews.com.
https://www.tribunnews.com/nasional/2022/03/19/indonesia-masuki-musim-pancaroba-
musim-kemarau-diperkirakan-mundur-puncaknya-terjadi-agustus-2022?page=all

Tuten, T. L., & Solomon, M. R. (2014). Social Media Marketing. Pearson Education Ltd.

Unicef. (2021). Marketing of unhealthy foods and non-alcoholic beverages to children. Unicef
Policy Brief. https://www.unicef.org/media/116691/file/Marketing%20restrictions.pdf

van Dijk, T. A. (1985). Discourse and Communication. Walter de Gruyter.

166


https://doi.org/10.3945/jn.113.188441
https://www.sidomuncul.co.id/id/product/kuku_bima_c1000_anggur.html
https://www.cnbcindonesia.com/lifestyle/20210802144400-33-265447/raih-emas-olimpiade-ini-profil-greysia-polii-apriyani-rahayu
https://www.cnbcindonesia.com/lifestyle/20210802144400-33-265447/raih-emas-olimpiade-ini-profil-greysia-polii-apriyani-rahayu
https://sproutsocial.com/insights/index/
https://sproutsocial.com/insights/index/
https://www.statista.com/statistics/295606/social-media-mau-asia-pacific-countries/
https://www.statista.com/statistics/295606/social-media-mau-asia-pacific-countries/
https://www.statista.com/statistics/295606/social-media-mau-asia-pacific-countries/
https://www.forbes.com/sites/joshsteimle/2014/09/19/what-is-content-marketing/
https://doi.org/10.53730/ijhs.v7n1.13820
https://doi.org/10.21831/medikora.v0i2.4692
https://doi.org/10.33153/glr.v13i1.1551
https://doi.org/10.31000/nyimak.v3i1.1208
http://dx.doi.org/10.26418/jppk.v5i10.17215
https://www.thejakartapost.com/longform/2018/08/18/indonesians-and-instant-noodles-a-love-affair.html
https://www.thejakartapost.com/longform/2018/08/18/indonesians-and-instant-noodles-a-love-affair.html
https://www.transfermarkt.co.id/marko-simic/profil/spieler/46650
https://www.transfermarkt.co.id/marko-simic/profil/spieler/46650
https://www.tribunnews.com/nasional/2022/03/19/indonesia-masuki-musim-pancaroba-musim-kemarau-diperkirakan-mundur-puncaknya-terjadi-agustus-2022?page=all
https://www.tribunnews.com/nasional/2022/03/19/indonesia-masuki-musim-pancaroba-musim-kemarau-diperkirakan-mundur-puncaknya-terjadi-agustus-2022?page=all
https://www.unicef.org/media/116691/file/Marketing%20restrictions.pdf

Praktik Komodifikasi dalam Strategi Sports Marketing (Analisis Wacana Kritis Komodifikasi Atlet
Olahrag%sebagai Pendukung (Endorser) dalam Kampanye Pemasaran Indomie dan KukuBima
Ener-G! di

Instagram)
UNIVERSITAS AGAM SYAH FADILA, Syafrizal, S.I.P., M.A.

WM AR Y atiedsit(oa22h \Reb Pz DAY Bitfitab 20290t Year of Bumper Growth.
https://wearesocial.com/uk/blog/2022/01/digital-2022-another-year-of-bumper-growth-
2/

West, R., & Turner, L. (2010). Introducing Communication Theory: Analysis and Application.
McGraw-Hill Humanities/Social Sciences/Languages.

Wodak, R., & Meyer, M. (2001). Methods of Critical Discourse Analysis. SAGE Publications.

. (2015). Methods of Critical Discourse Studies. SAGE Publications.

Woods, N. (2006). Describing Discourse: A Practical Guide to Discourse Analysis. Routledge.

Yang, Y. (2016). A Social Semiotic Approach to Multimodal Discourse of the Badge of Xi'an
Jiaotong University. Theory and Practice in Language Studies, 6(8),
https://doi.org/10.17507/tpls.0608.11

167


https://wearesocial.com/uk/blog/2022/01/digital-2022-another-year-of-bumper-growth-2/
https://wearesocial.com/uk/blog/2022/01/digital-2022-another-year-of-bumper-growth-2/
https://wearesocial.com/uk/blog/2022/01/digital-2022-another-year-of-bumper-growth-2/
https://wearesocial.com/uk/blog/2022/01/digital-2022-another-year-of-bumper-growth-2/
https://doi.org/10.17507/tpls.0608.11

