Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abdullah, Thamrin dan Francis Tantri. (2012). Manajemen Pemasaran. Depok : PT Raja
Grafindo Persada.

Adejuwon, Ololade H., Afam I. O. Jideani, dan Kolawole O. Falade. (2019). Quality and
Public Health Concern of Instant Noodles as Influenced by Raw Materials and
Processing Technology. Dalam Food Review International.

Agnes, M. Toar. 1998. Tanggung Jawab Produk dan Sejarah Perkembangannya di
Beberapa Negara. Bandung: PT. Citra Aditya Bakti.

Alfaha, Annisa. (2022). Laris Manis! Indomie Produk Rl Mendunia, Ada di 100 Negara.
Diakses dari https://www.cnbcindonesia.com/market/20220720091943-17-
356921/laris-manis-indomie-produk-ri-mendunia-ada-di-100-
negara#:~:text=Indomie%20mempunyai%20pangsa%20pasar%20sekitar,19%20
miliar%20bungkus%20per%20tahun.

Ajzen, Icek. (1985). From Intentions to Behavior: A Theory of Planned Behavior. In J.
Kuhl dan J. Beckman (Eds.), Action Control: 11-39. Springer. Berlin.

Ajzen, Icek. (1991). The Theory of Planned Behavior. Organization Behavior and Human
Decision Process, Vol. 50; 179-211.

Ajzen, Icek. (2002). Perceived Behavioral Control, Self-Efficacy, Locus of Control, and
the Theory of Planned Behavior. Journal of AppliedSocial Psychology, 32 (4), 665-
683.

Ajzen, Icek. (2005). Attitudes, Personality, dan Behavior 2" Edition. Open University
Press. New York.

Aoki, K., Shen, J., dan Saijo, T. (2010). Consumer Reaction To Information On Food
Additives: Evidence From An Eating Experiment and A Field Survey. Journal of
Economic Behavior & Organization, 73, 433-438.

Ardianto E., Komala L., dan Karlinah S. (2014). Komunikasi Massa. Bandung: Simbiosa
Rekatama Media.

Arifah, Hani. (2021). Nikmati Mie Instan Tanpa Ragu, Ini 8 Rekomendasi Mie Sehat yang
Rasanya Tetap Enak. Diakses dari https://www.beautynesia.id/wellness/nikmati-
mie-instan-tanpa-ragu-ini-8-rekomendasi-mie-sehat-yang-rasanya-tetap-enak/b-
191139.

Balla, B. E., Ibrahim, S. B., & Ali, A. H. (2015). The Impact of Relationship Quality on
Repurchase Intention Towards The Customers of Automotive Companies in Sudan.
Dalam British Journal of Marketing Studies, 3(4), 1-15.

99


https://www.cnbcindonesia.com/market/20220720091943-17-356921/laris-manis-indomie-produk-ri-mendunia-ada-di-100-negara#:~:text=Indomie%20mempunyai%20pangsa%20pasar%20sekitar,19%20miliar%20bungkus%20per%20tahun
https://www.cnbcindonesia.com/market/20220720091943-17-356921/laris-manis-indomie-produk-ri-mendunia-ada-di-100-negara#:~:text=Indomie%20mempunyai%20pangsa%20pasar%20sekitar,19%20miliar%20bungkus%20per%20tahun
https://www.cnbcindonesia.com/market/20220720091943-17-356921/laris-manis-indomie-produk-ri-mendunia-ada-di-100-negara#:~:text=Indomie%20mempunyai%20pangsa%20pasar%20sekitar,19%20miliar%20bungkus%20per%20tahun
https://www.cnbcindonesia.com/market/20220720091943-17-356921/laris-manis-indomie-produk-ri-mendunia-ada-di-100-negara#:~:text=Indomie%20mempunyai%20pangsa%20pasar%20sekitar,19%20miliar%20bungkus%20per%20tahun
https://www.beautynesia.id/wellness/nikmati-mie-instan-tanpa-ragu-ini-8-rekomendasi-mie-sehat-yang-rasanya-tetap-enak/b-191139
https://www.beautynesia.id/wellness/nikmati-mie-instan-tanpa-ragu-ini-8-rekomendasi-mie-sehat-yang-rasanya-tetap-enak/b-191139
https://www.beautynesia.id/wellness/nikmati-mie-instan-tanpa-ragu-ini-8-rekomendasi-mie-sehat-yang-rasanya-tetap-enak/b-191139

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Bhawuk, Dharm P.S. (2017). Individualism and Collectivism. The International
Encyclopedia of Intercultural Communication.

Bettman, J.R., Park, C.W. (1980). Effects of Prior Knowledge and Experience and Phase
of The Choice Process on Consumer Decision Processes: A Protocol Analysis. J.
Consum. Journal of Consumer Research VVol.7, No.3, pp. 234-248.

Bonti-Ankomah, S. and Yiridoe, E.K. (2006). Organic and Conventional Food: A
Literature Review of the Economics of Consumer Perceptions and Preferences.
Organic Agriculture Centre of Canada.

Bogue, J., Coleman, T. and Sorenson, D. (2005). Determinants of Consumers Dietary
Behaviour For Health-Enhancing Foods. British Food Journal, Vol. 107 No. 1, pp.
4-16.

Brekke HK, Sunesson A, Axelsen M, Lenner RA. Attitudes and Barriers to Dietary
Advice Aimed At Reducing Risk of Type 2 Diabetes in First-Degree Relatives of
Patients With Type 2 Diabetes. J Hum Nutr Diet. 2004; 17:513-21.

Carels, R.A., Harper, J. dan Konrad, K. (2006). Qualitative Perceptions and Caloric
Rstimations of Health and Unhealthy Foods By Behavioral Weight Loss
Participants. Journal of Appetite, Vol. 46 No. 2, pp. 199-206.

Centre For Food  Safety. (2010). Instant Noodles. Diakses dari
https://www.cfs.gov.hk/english/programme/programme nifl/programme nifl Joi
nt Feature Articles 01 instant noodles.html.

Chen, P.T. dan Hsieh, H.P. (2012). Personalized Mobile Advertising: Its Key Attributes,
Trends, and Social Impact. Technological Forecasting and Social Change, Vol. 79
No. 3, pp. 543-557.

Chen, M.F. dan Pei-Ju Tung. (2014). Developing An Extended Theory of Planned
Behaviour Model To Predict Consumers’ Intention To Visit Green Hotels. Int. J.
Hosp. Manag. 36, 221-230.

Chiou, J.S. (1998). The Effects of Attitude, Subjective Norm, and Perceived Behavioural
Control on Consumers Purchase Intentions: The Moderating Effects of Product
Knowledge and Attention to Social Comparison Information. Dalam Proc. Natl. Sci.
Counc. 9 (2), 298-308.

Chung, J., Stoel, L., Xu, Y. and Ren, J. (2012). Predicting Chinese Consumers Purchase
Intentions For Imported Soy-Based Dietary Supplements. British Food Journal,
Vol. 114 No. 1, pp. 143-161.

Clark, J. E. (1998). Taste and flavour: Their Importance in Food Choice and Acceptance.

100


https://www.cfs.gov.hk/english/programme/programme_nifl/programme_nifl_Joint_Feature_Articles_01_instant_noodles.html
https://www.cfs.gov.hk/english/programme/programme_nifl/programme_nifl_Joint_Feature_Articles_01_instant_noodles.html

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Proceedings of the Nutrition Society, 57, 639-643.

Cooper, D.R. dan Schindler, P.S. (2019). Business Research Methods: Thirteenth edition.
McGraw- Hill Education. New York.

Davies, A., Titterington, A.J. dan Cochrane, C. (1995). Who Buys Organic Food? A
Profile of The Purchasers of Organic Food in Northern Ireland. British Food
Journal, Vol. 97 No. 10, pp. 17-23.

De Magistris, Toziana and Azucena Gracia. (2008). The Decision To Buy Organic Food
Products In Southern Italy. British Food Journal VVol. 110 No. 9, 2008 pp. 929-947.

D’Souza, Clare, Mehdi Taghian, dan Peter Lamb. (2006). An Empirical Stydy on The
Influence of Environmental Labels on Consumers. International Journal VVol. 11 No.
2, pp. 162-173.

Effendy, O. U. (2003). Ilmu, Teori dan Filsafat Komunikasi. Bandung : Citra Aditya
Bakti.

Elen, M., D’Heer, E., Geuens, M., dan Vermeir, I. (2013). The Influence of Mood on
Atittude-Behavior Consistency. Dalam Journal of Business Research, 66(7), 917—
923.

Farias, Felippe De, Luciene Eberle, Gabriel Sperandio Milan, Deonir De Toni, dan Alex
Eckert. (2019). Determinants of Organic Food Repurchase Intention from the
Perspective of Brazilian Consumers. Journal Of Food Products Marketing.

Finlay, Krystina A., David Trafimow, dan Eri Moroi. (1999). The Importance of
Subjective Norms on Intentions to Perform Health Behaviors. Journal of Applied
Social Psychology Vol. 29 Issue 11, p. 2381-2393.

First, 1., dan Brozina, S. (2009). Cultural Influences on Motives For Organic Food
Consumption. Dalam EuroMed Journal of Business, 4, 185-1909.

Fishbein, M., dan Ajzen, I. (1975). Belief, Attitude, Intention, and Behavior: An
Introduction to Theory and Research. Reading, MA: Addison-Wesley.

Fitria, Anisya. (2022). Kini Varian Rasa Mie Lemonilo Makin Beragam, Mana yang Jadi
Favoritmu? Diakses dari https://www.lemonilo.com/blog/Kini-varian-rasa-mie-
lemonilo-makin-beragam-mana-yang-jadi-favoritmu.

Gilbert, L. C. (2000). The Functional Food Trend: What’s Next And What Americans
Think About Eggs. Journal of the American College of Nutrition, 19 (Suppl. 5),
S507-S512.

Glanz, Karen, M. Basil, E. Maibach, J. Goldberg, dan D. Snyder. (1998). Why Americans

101


https://onlinelibrary.wiley.com/journal/15591816
https://onlinelibrary.wiley.com/journal/15591816
https://www.lemonilo.com/blog/kini-varian-rasa-mie-lemonilo-makin-beragam-mana-yang-jadi-favoritmu
https://www.lemonilo.com/blog/kini-varian-rasa-mie-lemonilo-makin-beragam-mana-yang-jadi-favoritmu

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Eat Whay They Do: Taste, Nutrition, Cost, Convenience, and Weight Control
Concerns as Influence on Food Consumption. Journal of American Dietetic
Association Vol. 98, No. 10.

Gloud, Stephen J. (1988). Consumer Attitudes Toward Health and Health Care: A
Differential Perspective. The Journal of Consumer Affairs, Vol. 22, No. 1

Gracia, A. and De Magistris, T. (2007). Organic food product purchase behaviour: a
pilot study for urban consumers in the south of Italy. Spanish Journal of
Agricultural Research, Vol. 5, pp. 439-51.

Grossberg, L., Wartella, E., & Whitney, D. C. (2006). Media Making: Mass Media in a
Popular Culture. Thousand Oaks, CA: Sage.

Ham, Marija, Helena Stimac, dan Ana Pap. (2015). Predicting The Intention to Purchase
Green Food in Croatia — The Influence of Perceived Self — Identitiy. 24th
CROMAR Congress, Marketing Theory and Practice - Building Bridges and
Fostering.

Hair, Jr, J. F Black, W.C., Babin, B.J., Anderson, R. E. (2019). Multivariate Data
Analysis, 8th edition. Prentice Hall, Upper Saddle River.

Harris, J.L., Bargh, J.A. and Brownell, K.D. (2009). Priming Effects of Television Food
Advertising on Eating Behavior. Journal of Health Psychology, Vol. 28 No. 4, pp.
404-413.

Henseler, Jorg, Geoffrey Hubona, dan Pauline Ash Ray. (2016). Using PLS Path
Modeling in New Technology Research: Updated Guidelines. Industrial
Management & Data Systems Vol. 116 No. 1, pp. 2-20.

Hellier, P.K., Geursen, G.M., Carr, R.A. dan Rickard, J.A. (2003). Customer Repurchase
Intention: A General Structural Equation Model. European Journal of Marketing,
37, 1762-1800.

Hughner, R. S., McDonagh, P., Prothero, A., Shultz, C. J., dan Stanton, J. (2007). Who
Are Organic Food Consumers? A Compilation And Review of Why People
Purchase Organic Food. Dalam Journal of Consumer Behaviour, 6, 94-110.

Isnaeni, Hendri F. (2019). Tentang Mi Instan. Diakses  dari
https://historia.id/ekonomi/articles/tentang-tiga-mi-instan-DEnOd/page/1.

Jezewska-Zychowicz, M. dan Maria Krolak. (2015). Do Consumers’ Attitudes Towards
Food Technologies and Motives of Food Choice Influence Willingness to Eat
Cereal Products Fortified with Fibre?. Pol. J. Food Nutr. Sci., 2015, Vol. 65, No.
4, pp. 281-291.

102


https://historia.id/ekonomi/articles/tentang-tiga-mi-instan-DEn0d/page/1

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Jogiyanto, H.M., dan Abdillah, W. (2019). Konsep & Aplikasi PLS (Partial Least Square)
Untuk Penelitian Empiris. Yogyakarta: Edisi 1. BPFE.

Kasri, Rahamatina A., Abdillah Ahsan, Dono Widiatmoko, Sri Rahayu Hijrah H. (2021).
Intention To Consume Halal Pharmaceutical Products: Evidence From Indonesia.
Journal of Islamic Marketing ,1759-0833.

Kergoat, Marine, Thierry Meyer dan J. Baptiste Legal. (2020). Influence of “Health”
Versus “Commercial” Physical Activity Message On Snacking Behavior. Journal
of Consumer Marketing,170-179.

Khezerloum Arezeou, et al. (2022). Alarming Impact Of The Excessive Use of Tert-
butylhydroquinone In Food Products: A Narrative Review. Toxicology Reports 9,
1066-1075.

Kim, Jun Hwan dan Hyun Cheol. (2019). Understanding the Repurchase Intention of
Premium Economy Passengers Using an Extended Theory of Planned Behavior.
Journal of Sustainability, 11, 3213.

Knight, D. K., dan Kim, E. Y. (2007). Japanese Consumers Need For Uniqueness: Effects
on Brand Perceptions and Purchase Intention. Dalam Journal of Fashion
Marketing and Management.

Kotchen, M., Reiling, S. (2000). Environmental Attitudes, Motivations, and Contingent
Valuation of Nonuse Values: A Case Study Involving Endangered Species. J. Econ.
32, 93-107.

Kotler, Phillip dan Gary Amstrong. (2014). Principles of Marketing Fourteenth Edition.
Pearson Inc. New Jersey.

Kraft, F. B., dan P. W. Goodell. (1993). Identifying The Health Concious Consumer. J.
Health Care Mark, 13 (3): 18-25.

Lin, Nan-Hong dan Bih-Shya Lin. (2007). The Effect of Brand Image and Product
Knowledge on Purchase Intention Moderated by Price Discount. Journal of
International Management Studies VVol. August.

Lobb, A. E., Mazzocchi, M., dan Traill, W. B. (2007). Modelling Risk Perception And
Trust in Food Safety Information Within The Theory of Planned Behaviour. Food
Quality and Preference, 18, 384—-395.

Lohmoller, Jan-Bernd. 1989. Latent Variable Path Modeling with Partial Least Squares.
Springer. Berlin.

Lutfhi, Widhi. (2021). Doyan Mi, Indonesia Jadi Salah Satu Negara dengan Konsumsi
Mi Instan Terbanyak di Dunia. Diakses dari

103



Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://www.goodnewsfromindonesia.id/2021/08/10/doyan-mi-indonesia-jadi-
salah-satu-negara-dengan-konsumsi-mi-instan-terbanyak-di-dunia.

Mafe’, C. R., dan Silvia Sanz Blas. (2006). Explaining Internet Dependency: An
Exploratory Study Of Future Purchase Intention of Spanish Internet Users. Internet
Research Vol. 16 No. 4, 2006 pp. 380-397.

Magnusson, M. K., et al. (2001). Attitudes Towards Organic Foods Among Swedish
Consumers. Dalam British Food Journal, 103, 209-227.

Maynard, Leigh J. dan Sharon T. Franklin. (2003). Functional Foods as a Value-Added
Strategy: The Commercial Potential of “Cancer-Fighting” Dairy Products.
Review of Agricultural Economics, Volume 25, Number 2, Pages 316-331.

McCrickerd K. dan C. G. Forde. (2016). Sensory influences on food intake control:
moving beyond palatability. Obesity Reviews (17), 18-29.

Melovic, Boban, Marina Dabic, Suncica Rogic, Vladimir Burisic, dan Vesnha Prorok.
(2020). Food For Thought Identifying the Influential Factors That Affect
Consumption of Organic Produce in Today’s Youth. British Food Journal Vol. 122
No. 4, pp. 1130-1155.

Mekkodathi A, dan Sathain, B. (2017). Monosodium Glutamate and Chinese Restaurant
Syndrome: Separating Facts From Fiction. Medical Science, Sep., Vol-5(3): 35-
36.

Michaelidou, Nina dan Louise M. Hassan. (2008). The Role of Health Consciousness,
Food Safety Concern and Ethical Identity on Attitudes and Intentions Towards
Organic Food. Dalam International Journal of Consumer Studies, 32, 163-170.

Michaelidou, Nina dan Louise M. Hassan. (2010). Modeling The Factors Affecting Rural
Consumers’ Purchase Of Organic And Free-Range Produce: A Case Study Of
Consumers’ From The Island of Arran in Scotland, UK. Food Policy 35 (2010)
130-139.

Michaelidou, Nina, George Christodoulides, and Katerina Torova. (2012). Determinants
of Healthy Eating: A Cross-National Study On Motives And Barriers. International
Journal of Consumer Studies 36 (2012) 17-22.

Millock, K., L.G. Hansen, M. Wier dan L.M. Anderson., 2002. Willingness to Pay for
Organic Foods: A Comparison between Survey Data and Panel Data from
Denmark. MPRA Paper No. 47588.

Molina, Cayetano Medina, Manuel Rey-Moreno dan Rafael Periafiez-Cristobal. (2002).
Analysis of the Moderating Effect of Front of Pack Labelling on the Relation

104


https://www.goodnewsfromindonesia.id/2021/08/10/doyan-mi-indonesia-jadi-salah-satu-negara-dengan-konsumsi-mi-instan-terbanyak-di-dunia
https://www.goodnewsfromindonesia.id/2021/08/10/doyan-mi-indonesia-jadi-salah-satu-negara-dengan-konsumsi-mi-instan-terbanyak-di-dunia

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Between Brand Attitude and Purchasing Intention. Journal of Business Research.

Moorman, C., dan Matulich, E. (1993). A Model Of Consumers' Preventive Health
Behaviors: The Role Of Health Motivation And Health Ability. Journal of
Consumer Research, 20(2), 208-228.

Mowen,J.C., dan Minor, M. (2010). Consumer Behavior. Prentice Hall,Inc. New Jersey.

Mothersbaugh, David L. dan Hawkins, Del. 1. (2016). Consumer Behavior : Building
Marketing Strategy. McGraw - Hill. New York.

Mulyadi, Ivan. (2014). Duel Seru Mie Instan: Si Seleraku VS Mie Sedap. Diakses dari
https://www.marketing.co.id/duel-seru-mie-instan-si-seleraku-vs-si-sedap/.

Ngozika, Ejike Blessing dan Obegau Emmanuel Ifeanyi. (2018). A Review on Fast Foods
and Family Lifestyle. Dalam International Journal of Current Research in Biology
and Medicine 3(4): 26-3.

Obermiller, C., dan Spangenberg, E. R. (1998). Development of A Scale to Measure
Consumer Skepticism Toward Advertising. Journal of Consumer Psychology, 7(2),
159-186.

Olsen, Mitchell C., Rebecca J. Slotegraaf, dan Sandeep R. Chandukala. Green Claims
and Message Frames: How Green New Products Change Brand Attitude. Journal
of Marketing In-Press VVolume 78, Issue 5.

Onwezen, M. C., Bartels, J., & Antonides, G. (2014). The Self-Regulatory Function of
Anticipated Pride and Guilt in a Sustainable and Healthy Consumption Context.
Dalam European Journal of Social Psychology, 44(1), 53-68.

Padel, S. and Foster, C. (2005). Exploring the Gap Between Attitudes and Behaviour —
Understanding Why Consumers Buy or Do Not Buy Organic Food. British Food
Journal, Vol. 107, pp. 606-25.

Park, Chung Hoon dan Young Gul Kim. (2003). Identifying Key Factors Affecting
Consumer Purchase Behavior In An Online Shopping Context. International

Journal of Retail & Distribution Management, VVol. 31, No. 1, pp. 16-29.

Paul G. Hendriks Vettehen dan Leo B. VVan Snippenburg. (2002). Measuring Motivations
for Media Exposure: A Thesis. Quality & Quantity 36: 259-27.

Paul, J. dan Rana, J. (2012). Consumer Behavior and Purchase Intention for Organic
Food. Journal Of Consumer Marketing, VVol. 29 No. 6, pp. 412-422.

Plows, M., Moore, S. M., Sajatovic, M., dan Katzan, 1. (2017). A Mixed Methods Study
Of Multiple Health Behaviors Among Individuals With Stroke. PeerJ Peer-

105


https://www.marketing.co.id/duel-seru-mie-instan-si-seleraku-vs-si-sedap/
https://link.springer.com/article/10.1023/A:1016076505379#auth-Paul_G_-Hendriks_Vettehen
https://link.springer.com/article/10.1023/A:1016076505379#auth-Leo_B_-Van_Snippenburg
https://www.emerald.com/insight/search?q=Jyoti%20Rana

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Reviewed & Open Access, 5(1), 1-26.

Pham, Thu Huong, The Ninh Nguyen, Thi Thu Hoai Phan, dan Nam Thanh Nguyen.
(2018). Evaluating The Purchase Behaviour Of Organic Food By Young
Consumers In An Emerging Market Economy. Jornal Of Strategic Marketing.

Peter, J Paul and Jerry C Olson. (2013). Perilaku Konsumen dan Strategi Pemasaran
Terjemahan oleh Diah Tantri Dwiandani Edisi Kesembilan. Jakarta: Erlangga.

Phillip K. Hellier, Gus M. Geursen, Rodney A. Carr, John A.Rickard. (2003). Customer
Repurchase Intention: A General Structural Equation Model. European Journal of
Marketing Vol. 37 No. 11/12, 2003pp. 1762-1800

Puspa, Atalya. (2021). Kesadaran Masyarakat untuk Jalani Hidup Sehat Masih
Rendah.Diakses dari https://mediaindonesia.com/humaniora/457942/kesadaran-
masyarakatuntuk-jalani-hidup-sehat-masih-rendah.

Rao, Akshay R. dan Wanda A. Sieben. (1992). The Effect of Prior Knowledge on Price
Acceptability and the Type of Information Examined. Journal Of Consumer
Research, Inc Vol. 19

Ringle, Christian M., Wende, Sven, & Becker, Jan-Michael. (2022). SmartPLS 4.
Boenningstedt: SmartPLS. Diakses dari
https://www.smartpls.com/documentation/algorithms-and-techniques/model-fit/.

Rosenstock, Irwin M. (1974). The Health Belief Model and Preventive Health Behavior.
Health Education Monographs, Vol. 2, No. 4.

Sahota, A. (2014). The Global Market For Organic Food & Drink. In H. Willer, & J.
Lernoud (Eds.), The world of organic agriculture — Statistics & emerging trends
2014. FiBL-1IFOAM report (pp. 127-131).

Salomon, Joshua A., Stella Nordhagen, Shefali Oza, and Christopher J. L. Murray.
(2009). Are Americans Feeling Less Healthy? The Puzzle of Trends in Self-rated
Health. American Journal of Epidemiology, Vol. 170, No.3.

Sandu, Raluca Mihaela. (2015). Psychographic Factors Influencing Green Purchase
Intention. Academic Journal of Research in Economics and Management, 3 (2), 64-
71.

Scammon, Debra L. dan Marlys J. Mason (1999). Special Session Summary Consumer
Commitment: Investing in One’s Health. Advances in Consumer Research VVolume
26, pp. 99-100.

Schiffman, Leon G dan Joseph L Wisenblit. (2015). Consumer Behavior: 111" Edition
Global Edition. Pearson Inc. New Jersey.

106


file://///insight/search%253fq=Phillip%20K.%20Hellier
file://///insight/search%253fq=Gus%20M.%20Geursen
file://///insight/search%253fq=Rodney%20A.%20Carr
file://///insight/search%253fq=John%20A.%20Rickard
https://mediaindonesia.com/humaniora/457942/kesadaran-masyarakatuntuk-jalani-hidup-sehat-masih-rendah
https://mediaindonesia.com/humaniora/457942/kesadaran-masyarakatuntuk-jalani-hidup-sehat-masih-rendah

Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Schindler, Pamela S. (2019. Business Research Methods, Thirteenth Edition. McGrow-
Hill. New York.

Selnes, F. and Gronhaug, K. (1986). Subjective and objective measures of product
knowledge contrasted. Advances in Consumer Research, Vol. 13, pp. 67-71.

Singh, Anupam dan Priyanka Verma. (2017). Factors Influencing Indian Consumers’
Actual Buying Behavior Towards Organic Food Products. Journal of Cleaner
Production 167, 473-483.

Siyoto, Sandu dan Ali Sodik. (2015). Dasar Metodologi Penelitian. Yogyakarta: Literasi
Media Publishing.

Smith, J.R. and McSweeney, A. (2007). Charitable Giving: The Effectiveness of a
Revised Theory of Planned Behaviour Model in Predicting Donating Intentions and
Behaviour. Journal of Community and Applied Social Psychology, Vol. 17 No. 5,
pp. 363-386.

Smith, Samantha dan Angela Paladino. (2010). Eating Clean and Green? Investigating
Consumer Motivations Towards the Purchase of Organic Food. Australasian
Marketing Journal 18 (2010) 93-104

Stobbelaar, D.J., Casimir, G., Borghuis, J., Marks, 1., Meijer, L. and Zebeda, S. (2007).
Adolescents’ Attitudes Towards Organic Food: A Survey of 15- to 16-Year Old
School Children. International Journal of Consumer Studies, Vol. 31, pp. 349-56.

Suki, N. M., dan Suki, N. M. (2015). Does Religion Influence Consumers Green Food
Consumption? Some Insights From Malaysia. Dalam Journal of Consumer
Marketing, 32(7), 551-563.

Szykman, L.R., Bloom, P.N. and Levy, A.S. (1997). A Proposed Model of The Use of
Package Claims and Nutrition Labels. Journal of Public Policy & Marketing, Vol.
16 No. 2, pp. 228-241.

Tarkiainen, Annsi dan Sanna Sundqvist. (2005). Subjective norms, Attitudes and
Intentions of Finnish Consumers In Buying Organic Food. British Food Journal
Vol. 107 No. 11, pp. 808-822.

Thggersen, John, Marcia Dutra de Barcellos, Marcelo Gattermann Perin, dan Yanfeng
Zho. (2015). Consumer Buying Motives And Attitudes Towards Organic Food In
Two Emerging Markets. International Marketing Review, 32, 389-413.

Thompson, A.K. and Moughan, P.J. (2008). Innovation in The Foods Industry:

Functional Foods. Innovation: Management, Policy & Practice, VVol. 10 No. 1, pp.
61-73.

107



Analisis Faktor-Faktor Yang Mempengaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Top Brand Award. (2021). Komparasi Brand Index: Mie Instan Dalam Kemasan. Diakses
dari https://www.topbrand-
award.com/komparasi_brand/bandingkan?id_award=1&id kategori=2&id_subkat
egori=30&tahun_awal=2015&tahun_akhir=2022&brandl=Indomie&brand2=Mie
%20Sedaap&brand3=Sarimi.

Ully, Shella Rafigah. (2020). Mengapa Mie Instan Lemonilo Berbeda? Ini Fakta yang
Kamu Harus Tahu. Diakses dari https://www.lemonilo.com/amp/blog/mengapa-
mie-instan-lemonilo-berbeda-ini-fakta-yang-kamu-harus-tahu.

Wang, Edward, Shih-Tse dan Ming-Chieh Tsai. (2019). Effects of The Perception of
Traceable Fresh Food Safety and Nutrition on T Perceived Health Benefits,
Affective Commitment, and Repurchase Intention. Dalam Journal of Food Quality
and Preference, 78:103723.

Wang, Mingliang, Liang Huang, Chulin Pan, dan Li Bai. (2021). Adopt Proper Food-
Handling Intention: An Application of the Health Belief Model. Food Control 127,
108169.

Widiyarti, Yayuk. (2021). Kesadaran Gaya Hidup Sehat Naik selama Pandemi, Cek
Alasannya. Diakses dari https://gaya.tempo.co/read/1521121/kesadaran-gaya-
hidup-sehat-naik-selama-pandemi-cek-alasannya.

Wiwaha, Raga Putra. (2022). 7 Top Brand Mie Instan Goreng Terlaris : Mie Viral Best
Wok Masuk Top 3, Ungguli Lemonilo. Diakses dari
https://compas.co.id/article/mie-instan-goreng/.

World Instant Noodles Association. 2022. Demand Rangkings. Diakses dari
https://instantnoodles.org/en/noodles/demand/table/.

Vanany, I., Soon, J.M., Maryani, A. and Wibawa, B.M. (2019). Determinants of Halal-
Food Consumption in Indonesia. Journal of Islamic Marketing, Vol. 11 No. 2, pp.
507-521.

Verbeke, W. (2008). Impact of Communication on Consumers’ Food Choices: Plenary
Lecture. Proc. Nutr. Soc, 67, 281-288

Vermeir, I., dan Verbeke, W. (2006). Sustainable Food Consumption: Exploring The
Consumer “Attitude Behavioral Intention” Gap. Journal of Agricultural and
Environmental Ethics, 19, 169-194.

Yadav, Rambalak dan Govind Swaroop Pathak. (2016). Intention to Purchase Organic

Food Among Young Consumers: Evidences From a Developing Nation. Dalam
Journal of Appetite, 96, 122-128.

108


https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=30&tahun_awal=2015&tahun_akhir=2022&brand1=Indomie&brand2=Mie%20Sedaap&brand3=Sarimi
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=30&tahun_awal=2015&tahun_akhir=2022&brand1=Indomie&brand2=Mie%20Sedaap&brand3=Sarimi
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=30&tahun_awal=2015&tahun_akhir=2022&brand1=Indomie&brand2=Mie%20Sedaap&brand3=Sarimi
https://www.topbrand-award.com/komparasi_brand/bandingkan?id_award=1&id_kategori=2&id_subkategori=30&tahun_awal=2015&tahun_akhir=2022&brand1=Indomie&brand2=Mie%20Sedaap&brand3=Sarimi
https://www.lemonilo.com/amp/blog/mengapa-mie-instan-lemonilo-berbeda-ini-fakta-yang-kamu-harus-tahu
https://www.lemonilo.com/amp/blog/mengapa-mie-instan-lemonilo-berbeda-ini-fakta-yang-kamu-harus-tahu
https://gaya.tempo.co/read/1521121/kesadaran-gaya-hidup-sehat-naik-selama-pandemi-cek-alasannya
https://gaya.tempo.co/read/1521121/kesadaran-gaya-hidup-sehat-naik-selama-pandemi-cek-alasannya
https://compas.co.id/article/mie-instan-goreng/

: % Analisis Faktor-Faktor Yang Mempendgaruhi Niat Beli Ulang Pada Produk Mie Instan Sehat
> < TEFFANY SABRINA, Yulia Arisnani Widyaningsih, M.B.A., Ph.D

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Young, W., Hwang, K., McDonald, S., dan Oates, C. J. (2010). Sustainable Consumption:
Green Consumer Behaviour When Purchasing Products. Journal of Sustainable
Development, 18, 20-3.

Zanoli, R. Dan Naspetti, S. (2002). Consumer Motivations In The Purchase Of Organic
Food. British Food Journal, Vol. 104 No. 8, pp. 643-53.

109



	DAFTAR PUSTAKA

