
DAFTAR ISI 

HALAMAN PERNYATAAN KEASLIAN ............................................................ i 

KATA PENGANTAR ........................................................................................... iii 

DAFTAR ISI ........................................................................................................... v 

DAFTAR GAMBAR ............................................................................................ vii 

DAFTAR LAMPIRAN ........................................................................................ viii 

ABSTRAKSI ......................................................................................................... ix 

ABSTRACT ............................................................................................................ x 

BAB I ...................................................................................................................... 1 

PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang .......................................................................................... 1 

1.2 Rumusan Masalah .................................................................................... 6 

1.3 Tujuan dan Manfaat Penelitian ................................................................. 6 

1.4 Tinjauan Pustaka ...................................................................................... 7 

1.4.1 Relasi Sosial ...................................................................................... 7 

1.4.2 Modal Sosial ................................................................................... 10 

1.4.3 Tipologi Modal Sosial ..................................................................... 17 

1.4.4 Corporate Social Responsibility (CSR) .......................................... 29 

BAB II ................................................................................................................... 34 

METODE PENELITIAN ...................................................................................... 34 

2.1 Desain Penelitian .................................................................................... 34 

2.2 Sumber dan Teknik Pengumpulan Data ................................................. 36 

2.3 Metode Analisis ...................................................................................... 40 

2.4 Etika Penelitian ....................................................................................... 43 

2.5 Lokasi Penelitian .................................................................................... 44 

2.6 Waktu Penelitian .................................................................................... 44 

BAB III.................................................................................................................. 45 

DESKRIPSI OBJEK PENELITIAN ..................................................................... 45 

3.1 Deskripsi Umum Objek Penelitian ......................................................... 45 

3.2 Layanan dan Produk PT Olahkarsa Inovasi Indonesia ........................... 46 

3.3 Struktur Kelembagaan PT Olahkarsa Inovasi Indonesia ........................ 56 

BAB IV ................................................................................................................. 58 

Faktor Relasi Sosial dalam Keberhasilan CSR: Studi Kasus PT Olahkarsa Inovasi Indonesia sebagai
Start-Up di Bidang Inovasi dan Manajemen CSR
ANNISA NUR SEPTIANA, Prof. Dr.-Phil. Janianton Damanik, M.Si.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



RELASI SOSIAL DALAM PT OII ...................................................................... 58 

4.1 Relasi Sosial Bonding ............................................................................. 58 

4.1.1 Latar Belakang Bergabung dengan PT.OII ..................................... 59 

4.1.2 Relasi Sosial Rekan Kerja Sehari-hari ............................................ 63 

4.1.3 Bentuk Hubungan Antar-sesama Rekan Kerja ............................... 67 

4.1.4 Dukungan yang Dirasakan Antar-sesama Rekan Kerja .................. 70 

4.1.5 Tingkat Kepercayaan Antar-sesama Rekan Kerja .......................... 73 

4.1.6 Dampak Relasi Sosial Antar-sesama Rekan Kerja bagi Proyek CSR 

76 

4.1.7 Simpulan ......................................................................................... 80 

4.2 Relasi Sosial Bridging ............................................................................ 81 

4.2.1 Relasi Sosial dengan Individu/ Organisasi Bisnis yang Memiliki 

Kesamaan Bentuk/ Tujuan ............................................................................. 82 

4.2.2 Proses Pertukaran Informasi yang Terjadi ...................................... 93 

4.2.3 Dampak Relasi Sosial Antar-individu/ Organisasi Bisnis yang 

Memiliki Kesamaan Terhadap Porjek CSR ................................................... 98 

4.2.4 Simpulan ....................................................................................... 102 

4.3 Relasi Sosial Linking ............................................................................ 104 

4.3.1 Relasi Sosial dengan Individu/ Organisasi di Bidang Berbeda ..... 105 

4.3.2 Relasi Sosial Sebagai Hubungan Terpercaya ................................ 116 

4.3.3 Lama Waktu untuk Membentuk Hubungan/ Jejaring Sosial ........ 119 

4.3.4 Dampak Relasi Sosial Antara Individu, Pemerintah, Maupun LSM 

terhadap Proyek CSR ................................................................................... 123 

4.3.5 Simpulan ....................................................................................... 129 

BAB V ................................................................................................................. 133 

KESIMPULAN DAN REKOMENDASI ........................................................... 133 

5.1 Kesimpulan ........................................................................................... 133 

5.2 Rekomendasi ........................................................................................ 135 

DAFTAR PUSTAKA ......................................................................................... 136 

LAMPIRAN ........................................................................................................ 140 

1. Transkip Wawancara ................................................................................ 140 

2. Surat Izin Penelitian ................................................................................. 144 

3. Dokumentasi ............................................................................................ 145 

Faktor Relasi Sosial dalam Keberhasilan CSR: Studi Kasus PT Olahkarsa Inovasi Indonesia sebagai
Start-Up di Bidang Inovasi dan Manajemen CSR
ANNISA NUR SEPTIANA, Prof. Dr.-Phil. Janianton Damanik, M.Si.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



DAFTAR GAMBAR 

Gambar 2.2 Proses Pengumpulan Data ............................................................ 40 

Gambar 2.3 Proses Analisa Data ...................................................................... 43 

Gambar 3.1 Struktur Kelembagaan PT. Olahkarsa Inovasi Indonesia ............. 57 

Faktor Relasi Sosial dalam Keberhasilan CSR: Studi Kasus PT Olahkarsa Inovasi Indonesia sebagai
Start-Up di Bidang Inovasi dan Manajemen CSR
ANNISA NUR SEPTIANA, Prof. Dr.-Phil. Janianton Damanik, M.Si.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



DAFTAR LAMPIRAN 

Transkip Wawancara ........................................................................................140 

Surat Izin Penelitian ..........................................................................................144 

Dokumentasi .....................................................................................................145 
 

Faktor Relasi Sosial dalam Keberhasilan CSR: Studi Kasus PT Olahkarsa Inovasi Indonesia sebagai
Start-Up di Bidang Inovasi dan Manajemen CSR
ANNISA NUR SEPTIANA, Prof. Dr.-Phil. Janianton Damanik, M.Si.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


