Culturlal Intermediaries dan Praktik Prosumsi Program Shopee Affiliate dalam Bingkai Kapitalisme
Digita

RIZKI CESIRA W, Dr. Ratna Noviani, S.I.P., M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Abidin, Sawarjuwono, & Kadir. (2003). Intellectual Capital Disclosure
Commitment : Myth or Reality?. Journal of Intellectual Capital,
Vol.13, 39- 56

Adorno, Theodor. (1991). The Culture Industry: Selected Essay on Mass Culture

Routledge

Alhashem, Mohammed Adnan. (2016). Prosumption As A Discursive
Practice Of Consumer Empowerment: Integration Of Individaul
Resources And Co-Prosumption Of Value In An Online Community.
University of Birmingham. College of Social Sciences. Publisher,
University of Birmingham.

Anggalih, Rusmul. (2019). Gojek dan Kerja Digital : Kerentanan dan llusi
Kesejahteraan yang Dialami Oleh Mitra Pengemudi Dalam Kerja
Berbasis Platform Digital. Jurnal Studi Pemuda. Vol 8, No 1.

Arif, Anindya. (2017). Kerja Tak Terbayar di Media Sosial: Alienasi dan
Eksploitasi Pekerja. Jurnal Studi Pemuda. Vol 6, No 2.

Bandinelli, C. and Arvidsson, A., 2012. Brand yourself a changemaker! Journal
of macromarketing, 33 (1), 6771

Bourdieu, Piere. (1986). The Forn of Capital: Hand Book Theory and Research

in Sociologi of Education, J.G. Richardson (edt). West Port:
Greenwood

Bourdieu, Piere & Wacquant, Loig. 1992. An Invitation of Reflexive Sociology.
Cambridge: Polity Press.

Castells, Manuel. 2010. The Rise of the Network Society. Sussex: Wiley
Blackwell.

Cooley, Charles H. (1902). On Self and Social Organization. Chicago
University of Chicago Press.

Databoks. (2022). 10 E-Commerce dengan Pengunjung Terbanyak Kuartal |
2022. Tersedia di
https://databoks.katadata.co.id/datapublish/2022/07/19/10-e-
commerce-dengan-pengunjung-terbanyak-kuartal-i-2022. (tanggal
akses 2 Agustus 2022)

Davenport, Thomas. (2005). Thinking for a living: How to get better
perormance and result knowledge workers. Harvard Business
School PressBoston, Massachusetts.

145


https://databoks.katadata.co.id/datapublish/2022/07/19/10-e-commerce-dengan-pengunjung-terbanyak-kuartal-i-2022
https://databoks.katadata.co.id/datapublish/2022/07/19/10-e-commerce-dengan-pengunjung-terbanyak-kuartal-i-2022

Culturlal Intermediaries dan Praktik Prosumsi Program Shopee Affiliate dalam Bingkai Kapitalisme
Digita

RIZKI CESIRA W, Dr. Ratna Noviani, S.I.P., M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Davis, A. 2003. Everything You Should Know About Public Relations. Panduan
Lengkap Tentang PR. Jakarta: Gramedia

Debowski, Shelda. (2006). Knowledge Management. Melbourne and Sydney:
John Wiley and Son Australia, Ltd

du Gay, Paul, et. al. 1997. Doing Cultural Studies; The Story of the Sony
Walkman. London: Sage Publications.

Foucault, Michel. 1980. Power/Knowledge: Selected Interviews and Other
Writings 1972-1977. Sussex:The Harvester Press

Fuchs, C. (2008). Internet and Society. Routledge: New York

Fuchs, Christian. (2014). “Digital prosumption labour on social media in the
context of the capitalist regime of time”. Time & Society 23 (1).

Harvey, David. (2005). The Conditions of Postmodernity: Cambride: Basil
Blackwell Ltd.

Hearn, Kay. 2010. International Relations and Cyber Attack: Official and
Unofficial Discourse. Australia: Edith Cowan University.
Hine, Christine. 2015. Ethnography for the Internet: Embedded, Embodied,
and Everyday. London: Bloomsbury Publishing.
Ibrahim, Yasmin. (2018). Production of The “Self” in The Digital Age. Springer
International Publishing. London, UK

Instagram.com/Diniafriza (Dikutip pada tanggal 12 September 2022)
Instagram.com/Gisel_la (Dikutip pada tanggal 5 September 2022)
Instagram.com/Hasnahuaida (Dikutip pada tanggal 16 Oktober 2022)

Instagram.com/Ifahonym (Dikutip pada tanggal 13 Oktober 2022)
Instagram.com/kocheng.oreen (Dikutip pada tanggal 12 Desember 2022)
Instagram.com/laillafebdianti (Dikutip pada tanggal 4 September 2022)
Instagram.com/Nadiaazka (Dikutip pada tanggal 24 September 2022)
Instagram.com/Wahyudin003 (Dikutip pada tanggal 8 Desember 2022)

Jenkins, H. et al. (2006). Confronting the Challenges of Participatory Culture:
Media Education for the 21st Century. Chicago: The MacArthur
Foundation.

Jezvoka, Katja. (2012) The Commodification of Self-Esteem: Branding and
British Teenagers. Volume29, Issue3.

Katadata. (2020). Bisnis E-Commerce B2B yang Tetap Bertahan di Era
Pandemi, tersedia di

146



Culturlal Intermediaries dan Praktik Prosumsi Program Shopee Affiliate dalam Bingkai Kapitalisme
Digita

RIZKI CESIRA W, Dr. Ratna Noviani, S.I.P., M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://katadata.co.id/saptopradityo/digital/5f277b0e67c12/bisnis-e-
commerce-b2b-yang-tetap-tahan-di-era-pandemi. (Tanggal akses 12
September 2022)

Kent Wertime, 1. F. (2008). DigiMarketing The Essential Guide to New Media
& Digital Marketing. Singapore: John Wiley & Sons (Asia) Pte.Ltd.

Khedher, M. (2014). Personal branding phenomenon. International Journal Of
Information, Business And Management. 6(2), 29.

Khedler, M. 2014. Personal Branding: Towards Conceptualisation.
International Conferenceon Business, Accounting, Marketing and
Management Research. 2:7-14

Latiff, Z. A., Safiee, N. A. A. (2015). New business set up for branding
strategies on social media — instagram. Procedia Computer Science.
72,13-23

Lewis, B.K. (2010) Social Media and Strategic Communication: Attitudes and
juPerceptions among College Students. Public Relations Journal, 4,
1-23.
Lewis, T. (2010). Branding Celebration and The Lifestyle Expert. Cultural
Studies, 24:4, 580-598.

Nugroho, H. (2021). Jalan Menuju Utopia: Juliete B. Schor tentang
Konsumerisme, Kemakmuran Sejati, dan Gaya Hidup Berkelanjutan.
In Melintas Perbedaan: Suara Perempuan, Agensi dan Politik
Identitas (pp. 3-30). Gramedia: Jakarta.

Pauwels, Luc. (2015). Reframing Visual Social Science: Towards a More Visual
Sociology and Anthropology. Cambrigdge: Cambridge University
Press

Philbrick, J. L., Cleveland, A. D. (2015). Personal branding: building your
pathway to professional success. Medical Reference Services
Quarterly. 34(2), 181-189.

Rani, U. & Furrer M. (2020). Digital Labour Platforms And New Forms Of
Flexible Work In Developing Countries: Algorithmic Management
Of Work And Workers. Sage Journals. VVolume 25, Issue 2

Ritzer, George & Jurgenson, Nathan. 2010. Production, Consumption,
Prosumption: The Nature of Capitalism in the Age of the Digital
‘Prosumer ’dalam Journal of Consumer Culture, Vol 10(1): him 13—
36, DOI: 10.1177/1469540509354673

Rossiter, John R, Larry Percy. 1998. Advertising Communication and
Promotion.

Royan, Frans M. (2005). “Marketing Celebrities . Edisi Pertama. Jakarta : PT.
Elex Media Komputindo.

147


https://katadata.co.id/saptopradityo/digital/5f277b0e67c12/bisnis-e-commerce-b2b-yang-tetap-tahan-di-era-pandemi
https://katadata.co.id/saptopradityo/digital/5f277b0e67c12/bisnis-e-commerce-b2b-yang-tetap-tahan-di-era-pandemi

Culturlal Intermediaries dan Praktik Prosumsi Program Shopee Affiliate dalam Bingkai Kapitalisme
Digita

RIZKI CESIRA W, Dr. Ratna Noviani, S.I.P., M.Si.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Smythe, Dallas. (1997). Communication: Blindspot of Western Marxism,
Canadian Journal of Political and Social Theory, Vol 1 number 3.

Swart, Juani. 2007. HRM and Knowledge Worker. Editor. Boxall, Purcell,
Wrigth. The Oxford Handbook of Human Resource Management.
New York: Oxford University Press

van Dijck, Poell, dan de Waal. (2018). The Platform Society: Public Values in A
Connective World. Oxford University Press: New York.

Wee, L. and Brooks, A., 2010. Personal branding and the commaodification of
reflexivity. Cultural sociology, 4 (1), 45-62

Wernick, Andrew, 1991. Promotional Culture: Advertising, ldeology and
Symbolic Expression. London: Sage Publication.

Wilkinson, Joseph W. dan Michael J. Cerullo. (1997). Accounting Information
System. 3th Edition. (Diterjemahkan oleh Agus Maulana). Binarupa
Aksara. Jakarta

Williams, A. D., & Tapscott, D. (2011). Wikinomics. Atlantic Books Ltd.

www.shopee.co.id

148


http://www.shopee.co.id/

	DAFTAR PUSTAKA

