Analisis Strategi CSR dalam Penciptaan Nilai di PT AVO Innovation Technology
Sri Widayanti, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Agudelo, M.A.L., J6hannsdéttir, L., dan Davidsdottir, B. (2019). A Literature
Review of the History and Evolution of Corporate Social Responsibility.
International Journal of Corporate Social Responsibility, 4(1).

Aras, G. dan Crowther, D. (2008). Corporate Sustainability Reporting: A Study in
Disingenuity? Journal of Business Ethics, 87(S1), 279-288.

Arenas, D., Lozano, J.M., dan Albareda, L. (2009). The Role of NGOs in CSR:
Mutual Perceptions Among Stakeholders. Journal of Business Ethics, 88(1),
175-197.

AVO (2022). About Us. AVO Innovation & Technology. Tersedia di
https://www.avo.co.id/about/, diakses 12 September 2022.

AVO (2022). CSR. AVO Innovation & Technology. Tersedia di
https://www.avo.co.id/csr/, diakses pada 12 September 2022.

Bansal, P., dan Kistruck, G. (2006). Seeing Is (Not) Believing: Managing the
Impressions of the Firm’s Commitment to the Natural Environment. Journal
of Business Ethics, 67(2), 165-180.

Bappenas (2018). Kolaborasi dalam Mencapai Tujuan Pembangunan Berkelanjutan
(TPB/SDGs) di Indonesia. Tersedia di https://sdgs.bappenas.go.id/
kolaborasi-dalam-mencapai-tujuan-pembangunan-berkelanjutan-tpbsdgs-di-
indonesia/, diakses 7 Februari 2023.

Bayoud, N.S. dan Kavanagh, M. (2012). Corporate Social Responsibility
Disclosure: Evidence from Libyan Managers. Global Journal Of Business
Research, 6(5), 73-83.

Beji, R., Yousfi, O., Loukil, N., dan Omri, A. (2020). Board Diversity and
Corporate Social Responsibility: Empirical Evidence from France. Journal of
Business Ethics, 173(1).

BLOOM Association. (2015). Beauty and The Beast, Shark in Our Beauty Creams.
Tersedia di  https://www.bloomassociation.org/en/wp-content/uploads/
2018/04/squalane-bloom-english-1.pdf, diakses pada 14 Februari 2023.

Bocquet, R., Le Bas, C., Mothe, C. dan Poussing, N. (2013). Are Firms With

Different CSR Profiles Equally Innovative? Empirical analysis with survey
data. European Management Journal, 31(6), 642—654.

139


https://www.avo.co.id/about/

Analisis Strategi CSR dalam Penciptaan Nilai di PT AVO Innovation Technology
Sri Widayanti, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Brenn, P. S., dan Vidaver-Cohen, D. (2009). Corporate Motives For Social
Initiative: Legitimacy, Sustainability, or The Bottom Line? Journal of
Business Ethics, 87(SUPPL. 1), 91-109.

Brooks, S. (2005). Corporate Social Responsibility and Strategic Management: The
Prospects for Converging Discourses. Strategic Change, 14(7), 401-411.

Burke, L., dan Logsdon, J.M. (1996). How corporate social responsibility pays off.
Long Range Planning, 29(4), 495-502.

Carlini, J., Grace, D., France, C., dan Lo lacono, J. (2019). The Corporate Social
Responsibility (CSR) Employer Brand Process: Integrative Review and
Comprehensive Model. Journal of Marketing Management, 35(1-2).

CIMA. (2013). Corporate Social Responsibility and Innovation in Management
Accounting. Executive Research Series: CIMA, 9(1744-7038), 1-10.

CNN Indonesia. (2022). Sampah Plastik 2021 Naik ke 11,6 Juta Ton, KLHK Sindir
Belanja Online. Tersedia di https://www.cnnindonesia.com/
nasional/20220225173203-20-764215/sampah-plastik-2021-naik-ke-116-
juta-ton-klhk-sindir-belanja-online, diakses pada 12 September 2022.

Cole, G. (2017). Increasing Customer Loyalty: The Impact of Corporate Social
Responsibility and Corporate Image. Annals in Social Responsibility, 3(1),
59-61.

Compas. (n.d.). 10 Brand Skincare Lokal Terlaris di Online Marketplace. Tersedia
di https://compas.co.id/article/brand-skincare-lokal-terlaris/, diakses pada 16
Februari 2023.

Cooper, D. R., dan Schindler, P. S. (2019). Business Research Methods (13th
edition). McGraw-Hill, New York.

Dahlsrud, A. (2008). How Corporate Social Responsibility is Defined: an Analysis
of 37 Definitions. Corporate Social Responsibility and Environmental
Management, 15(1), 1-13.

Dentchev, N.A. (2004). Corporate Social Performance as a Business Strategy.
Journal of Business Ethics, 55(4), 395-410.

Dogan, E. (2017). A Strategic Approach to Innovation. Pressacademia 4(3), 290—
300.

Esken, B., Franco-Garcia, M. L., dan Fisscher, O.A.M. (2018). CSR Perception as

a Signpost for Circular Economy. Management Research Review, 41(5), 586—
604.

140



Analisis Strategi CSR dalam Penciptaan Nilai di PT AVO Innovation Technology
Sri Widayanti, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Febriyanti, L. (2021). Implementasi Dimensi-dimensi Strategis Tanggung Jawab
Sosial dalam Penciptaan Nilai Perusahaan PT Pertamina (Persero)
Marketing Operation Region VIII Papua-Maluku. Tesis. Universitas Gadjah
Mada, Yogyakarta.

Feng, C. (2016). Sustainable Innovation in the Cosmetic Industry-Obstacles,
Contributing Factors, and Strategies. A Thesis Submitted to The Faculty Of
University Of Minnesota. Tersedia di  https://core.ac.uk/download/pdf/
211349124 pdf, diakses pada 15 Februari 2022.

Galbreath, J. (2009). Building Corporate Social Responsibility Into Strategy.
European Business Review, 21(2), 109-127.

Gholami, S. (2011). Value Creation Model through Corporate Social Responsibility
(CSR). International Journal of Business and Management, 6(9).

Haksever, C., Chaganti, R., dan Cook, R.G. (2004). A Model of Value Creation:
Strategic View. Journal of Business Ethics, 49(3), 295-307.

Heikkurinen, P. (2018). Strategic Corporate Responsibility: A Theory Review And
Synthesis. Journal of Global Responsibility. 9(4), 388-414.

Hennink, M., Hutter, I., dan Bailey, A. (2020). Qualitative Research Methods.
SAGE Publications, California.

Hrebiniak, L.G. dan Joyce, W.F. (1985). Organizational Adaptation: Strategic
Choice and Environmental Determinism. Administrative Science Quarterly,
30(3), 336.

Huang, W. H. dan Lii, Y.S. (2020). The Interaction Effect of CSR and Innovation
on Firm’s Performance. Proceeding of Japan International Business and
Management Research Conference, 1(1), 1-8.

Husted, B. W., dan Allen, D. B. (2007). Strategic Corporate Social Responsibility
and Value Creation among Large Firms; Lessons from The Spanish
Experience. Elsiver, 40, 594-610.

Kemenkumham. (2014). Persoalan Hukum Seputar Tanggung Jawab Sosial dan
Lingkungan Perseroan dalam Perundang-Undangan Ekonomi Indonesia.
Tersedia di https://ditjenpp.kemenkumham.go.id/index.php?option
=com_content&view=article&id=847:persoalan-hukum-seputar-tanggung-
jawab-sosial-dan-lingkungan-perseroan-dalam-perundang-undangan-
ekonomi-indonesia&catid=102&Itemid=182, diakses pada 12 September
2022.

141



Analisis Strategi CSR dalam Penciptaan Nilai di PT AVO Innovation Technology
Sri Widayanti, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kompas. (2021). Di Balik Ancaman Limbah Skincare dan Kosmetik, Ini yang Bisa
Kita  Lakukan.  Tersedia di  https://www.kompas.com/parapuan/
read/532809004/di-balikancamanlimbah-skincare-dan-kosmetik-ini-yang-
bisa-kita-lakukan, diakses pada 12 September 2022.

Kotler, P., dan Keller, K. L. (2016). Marketing Management (14th edition).
Shanghai People's Publishing House, Shanghai.

Lozano, R. (2013). A Holistic Perspective on Corporate Sustainability Drivers.
Corporate Social Responsibility and Environmental Management, 22(1), 32—
44,

Lumene.  (2021). Lumene  GRI Report  2021.  Tersedia  di
https://www.lumene.com/on/demandware.static/-/Library-Sites-
LumeneEUSharedLibrary/default/LUMENE_GRI_REPORT 2021 Final.p
df, diakses pada 14 Februari 2023.

Lynch-Wood G, Williamson D, dan Jenkins W. (2009). The over-reliance on self-
regulation in CSR policy. Business Ethics: A European Review, 18(1): 52—
65.

Magbool, S., dan Zameer, M.N. (2018). Corporate Social Responsibility and
Financial Performance: An Empirical Analysis of Indian Banks. Future
Business Journal, 4(1), 84-93.

Martinez, J.L.C., dan Amezaga, T.R.W. (2017). Strategic CSR Dimensions and
Value Creation in Socially Responsible Mexican Firms. International Review
of Management and Business Research, 6(2).

Miller, K. (2020). The Triple Bottom Line: What It Is & Why It’s Important.
Harvard Business School Online. Tersedia di https://online.hbs.edu/blog/
post/what -is-the-triple-bottom-line, diakses pada 17 Februari 2023.

Moon, H., dan Parc, J. (2019). Shifting Corporate Social Responsibility To
Corporate Social Opportunity Through Creating Shared Value. Strategic
Change, 28(2), 115-122.

Mulyadi, M. (2012). Riset Desain dalam Metodologi Penelitian. Jurnal Studi
Komunikasi dan Media, 16(2), pp.71-80. Tersedia di
https://jurnal.kominfo.go.id/index.php/jskm/article/view/160106/29, diakses
pada 12 September 2022.

Mzembe, A.N., dan Meaton, J. (2013). Driving Corporate Social Responsibility in

the Malawian Mining Industry: A Stakeholder Perspective. Corporate Social
Responsibility and Environmental Management, 21(4), 189-201.

142


https://jurnal.kominfo.go.id/index.php/jskm/article/view/160106/29

Analisis Strategi CSR dalam Penciptaan Nilai di PT AVO Innovation Technology
Sri Widayanti, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Oriflame. (2021). Oriflame Sustainability Report 2021. Tersedia di
https://investors.oriflame.com/sites/default/files/media/Oriflame_Sustainabil
ityReport_2021.pdf, diakses pada 14 Februari 2023.

Porter, M., dan Kramer, M. (2006). Strategy and Society: The Link Between
Competitive Advantage and Corporate Social Responsibility. Harvard
Business Review. Tersedia di https://hbr.org/2006/12/strategy-and-society-
the-link-between-competitive-advantage-and-corporate-social-
responsibility, diakses pada 6 Februari 2023.

Porter, M.E. (1985) Competitive Advantage. Creating and Sustaining Superior
Performance. Free Press, New York.

Republika Online. (2022). Republika.co.id Beri 5 Perusahaan Penghargaan
Anugerah CSR 2022. Tersedia di https://www.republika.co.id/berita/
rivqkp415/republikacoid-beri-5-perusahaan-penghargaan-anugerah-csr-
2022, diakses pada 30 September 2022.

Rexhepi, G., Kurtishi, S., dan Bexheti, G. (2013). Corporate Social Responsibility
(CSR) and Innovation—-The Drivers of Business Growth? Procedia - Social
and Behavioral Sciences, 75, 532-541.

Rhee, Y.P., Park, C., dan Petersen, B. (2018). The Effect of Local Stakeholder
Pressures on Responsive and Strategic CSR Activities. Business & Society,
60(3).

Sahota, A. (2012) Sustainability: How the Cosmetics Industry Is Greening Up. John
Wiley & Sons: New York, New York.

Sappaile, B. I. (2007). Konsep Instrumen Penelitian Pendidikan. Jurnal Pendidikan
Dan Kebudayaan, 13(66), 379-391.

Siyoto, S. Dan Sodik, M.A. (2015). Dasar Metodologi Penelitian. Google Books.
Literasi Media Publishing. Tersedia di
https://books.google.co.id/books?id=QPhFDWAAQBAJ&printsec=frontcov
er&hl=id#v=onepage&q&f=false, diakses pada 12 Oktober 2022.

Slaper, Tim, dan Hall, T.J. (2011). The Triple Bottom Line: What is it and how
does it work. Indiana Business Review, 86, 4-8.

Sun, L., Huang, Y.Y. dan Luo, Y.-L. (2020). Case Study on the Implementation of
G Company’s Strategic Corporate Social Responsibility. [online]
papers.ssrn.com. Tersedia di
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3873608, diakses pada
16 Februari 2022.

143


https://www.republika.co.id/berita/%20rivqkp415/republikacoid-beri-5-perusahaan-penghargaan-anugerah-csr-2022
https://www.republika.co.id/berita/%20rivqkp415/republikacoid-beri-5-perusahaan-penghargaan-anugerah-csr-2022
https://www.republika.co.id/berita/%20rivqkp415/republikacoid-beri-5-perusahaan-penghargaan-anugerah-csr-2022

Analisis Strategi CSR dalam Penciptaan Nilai di PT AVO Innovation Technology
Sri Widayanti, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Tempo.co  (2022). Anugrah  Merintis dari Bawah. Tersedia di
https://interaktif.tempo.co/public/proyek/pebisnis-muda-indonesia-
2022/anugrah-avoskin.html, diakses pada 12 Februari 2023.

The Body Shop. (2021). The Body Shop Sustainability Report 2021. Tersedia di
https://thebodyshop.a.bigcontent.io/v1/static/The_Body_ Shop_Sustainabilit
y_Report_2021, diakses pada 14 Februari 2023.

Thompson, A. A., Peteraf, M. A., Gamble, J. E., dan Strickland I1I, A. J. (2020).
Crafting and Executing Strategy: The Quest For Competitive Advantages.
McGraw-Hill, New York.

Usmani, M. S., Wang, J., Ahmad, N., Ullah, Z., Igbal, M., dan Ismail, M. (2022).
Establishing a Corporate Social Responsibility Implementation Model for
Promoting Sustainability in The Food Sector: A Hybrid Approach of Expert
Mining and ISM-MICMAC. Environmental Science and Pollution Research,
29(6).

Wibisono, Yusuf. (2007). Membedah Konsep dan Aplikasi CSR. Gresik, Fascho
Publishing.

Yang, C.L., Huang, K.P., Huang, C.L., dan Huang, R.H. (2016). Integration of

Corporate Social Responsibility into New Product Development. SSRN
Electronic Journal, 3(1).

144



