Pengaruh Corporate Social Responsibility terhadap Retensi Karyawan dengan Identifikasi
Organisasional sebagai Variabel Pemediasi (Studi pada Generasi Z Indonesia)
SUSI SULISTYOWATI, Reni Rosari, Dr., M.B.A

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Daftar Pustaka

Adobe.( 2021). The Future of Time. A Global study fielded by Adobe Document
Cloud.Adobe.com. https://www.adobe.com/content/dam/dx-
dc/us/en/pdfs/the-future-of-time.pdf

Ambler, T. and Barrow, S. (1996), “The employer brand”, Journal of Brand
Management, Vol. 4 No.3, pp. 185-206.

Aminudin, N. (2013).Corporate Social Responsibility and Employee retentionof
Hotels. Social and Behavioral Sciences.Vol. 105

Ardyanto, S. D. (2022, Mei 24). Regulasi pelaksanaan CSR bagi perusahaan, apa
sanksi jika tak melaksanakan?. Diambil kembali dari Bisnis.tempo.com:
https://bisnis.tempo.co/read/1594555/regulasi-pelaksanaan-csr-bagi-
perusahaan-apa-sanksi-jika-tak-melaksanakan

Ashforth, B.E. and Mael, F. (1989), Social identity theory and the organization,
Academy of Management Review, Vol. 14 No. 1

Aurora, G. (2020). Strategic corporate social responsibility : a theoretical
framework. Journal of Archhaeology of Egypt

Baron,R.M, & Kenny,D.A.(1986). The Moderator-mediator variable distinction in
social psychological research: Conceptual, strategic, and statistical
considerations. Journal of Personality and Social Psycology

Bharadwaj, S. & Yameen, M. (2020). Analyzing the mediating effect of

organizational identification on relationship between CSR employer branding
and employer retention. Management Reseacrh Review, Vol. 44 No. 5, 2021
Biswas, M.K. & Suar, D. (2014). Antecedents and consequences of employer
branding. Journal of Business Ethics. Vol. 136 No. 1
Buglione,S,. (2012). Nontraditional Approaches with Nontraditional Students:
Eperiences of Learning, Service and Identity Development. Graduate
Doctoral Dissertations. Paper 65.

BPS, (2020). Hasil Sensus Penduduk 2020. Jakarta : Badan Pusat Statistik

Brusch, I. Brusch, M. & Kozlowski, T. (2017). Factors influencing employer
branding Investigations of student perceptions outside metropolitan regions.
International Journal of Quality and Service Sciences, Vol. 10 No. 2, 2018
pp. 149-162.

Cao, R. Q. Schniederjans, D. G. Gu, V.C. & Schniederjans, M.J. (2018). Exploring
the relationship between corporate responsibility and firm performance
from a social media perspective. Social Responsibility Journal, VOL. 15
NO. 32019, 310.

Carlini, J., Grace,D.,France,C.,Lacono,J,L.(2019). The corporate social
responsibility (CSR) employer brand process: integrative review and
comprehensive model. Journal of Marketing Management

Chillakuri, B. (2020). Understanding Generation Z expectations for effective
onboarding. Journal of Organization Change Management, Vol. 33 No. 7,
2020, pp. 1277-1296

Chin, W. W. (1998). The Partial Least Squares Aproach to Structural Equation
Modeling. Modern Methods for Business Research, 295, 336

65



UNIVERSITAS

Pengaruh Corporate Social Responsibility terhadap Retensi Karyawan dengan Identifikasi
Organisasional sebagai Variabel Pemediasi (Studi pada Generasi Z Indonesia)
SUSI SULISTYOWATI, Reni Rosari, Dr., M.B.A

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Cornelissen, J.P., Haslam, S.A. & Balmer, J.M.T. (2007). Social identity,
organizational identity and corporate identity: towards an integrated
understanding of processes, patternings and products. British Journal of
Management, Vol. 18 No. sl

Cornwell, T,B,. Hampel, C,. & Grenville,J,H,. (2018). The company you keep: how
an organization’s horizontal partnerships affect employee organizational
identification. Academy of Management Review. Vol. 43, No. 4

Deloitte. (2018). The Deloitte Millenial Survey 2018.http:www.deloitte.com.

https://www2.deloitte.com/tr/en/pages/aboutdeloitte/articles/millennialsurv

ey-2018.html

Fadli, Ardiansyah. (2021, Juni 8).Dicari, Perusahaan Swasta yang Ingin Salurkan
Dana CSR untuk Perumahan. Diambil kembali dari kompas.com:
https://properti.kompas.com/read/2021/06/08/11300022 1/dicari-
perusahaan-swastayang-ingin-salurkan-dana-csr-untuk-perumahan

Feitosa, J., Salas, E., and Salazar, M, R.(2012). Social Identity: Clarifying its
Dimensions across Cultures. Psichological Topics, Vol. 21 No. 3, 2012, pp.
527-548

Ghozali, I. and Latan, H. (2014). Partial Least Squares: Concepts, Methods and
Application using WarpPLS 4. 2™ Editions. Diponegoro University Press

Greening,D.W.&Turban,D.B. (2000). Corporate social performance as a
competitive advantage in attracting a quality workforce. Business and
Society. Vol. 39 No. 3

Hair, Joe, F., Black, W,C., Babin, B,J., Anderson, R, E.(2014). Pearson New
International Edition. Multivariate Data Analysis. Seventh Edition. America

British Library Cataloguing in Publication Data

Hendrawan, M. F. (2021, Januari 20). Generasi Z dalam Dunia Kerja? Yuk Simak
Karakter ~ Mereka!  Diambil  kembali  dari  kumparan.com:
https://kumparan.com/muhammadfajar-1610975264810623233/generasi-
z-dalam-dunia-kerja-yuk-simak-karaktermereka-1vOujYjOolU

Hildebrand, D., Sen, D. and Bhattacharya, C.B. (2011), “Corporate social
responsibility: a corporate marketing perspective”, European Journal of
Marketing, Vol. 45 Nos 9/10, pp. 1353-1364.

Hui, L., Qun, W., Nazir, S., Mengyu,Z.,Asadullah,M ,A. Khadim,S.(2020).
Organizational identification perceptions and millenials’ creativity : testing
the mediating role of work engagement and the moderating role of work
values. European Journal of Innovation Management

Kazmier, L. J. (2004). Business Statistics, 4™ Edition. McGraw-Hill

Kemenkeu. (2021).Upaya Pemerintah Perbaiki Kualitas SDM Indonesia. Diambil
kembali dari kemenkeu.go.id:
https://www.kemenkeu.go.id/publikasi/berita/ini-upaya-pemerintah-
perbaiki-kualitas-sdm-indonesia/

66



Pengaruh Corporate Social Responsibility terhadap Retensi Karyawan dengan Identifikasi
Organisasional sebagai Variabel Pemediasi (Studi pada Generasi Z Indonesia)
SUSI SULISTYOWATI, Reni Rosari, Dr., M.B.A

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Kim, S. and Austin, L. (2019). Effect of CSR initiatives on company perception
among Millennial and Gen Z consumers. Corporate Communications: An
International Journal, Vol. 25 No.2, 2020 pp.299-317

Klimkiewicz, K & Oltra, V. (2017). Does CSR Enchance Employer Attractiveness?
The Role of Millenial Job Seekers’ Attitudes. Corporate Social
Responsibility and Environmental Management

KPMG. (2017). The KPMG Survey of Corporate Responsibility Reporting 2017.
https://assets.kpmg/content/dam/kpmg/xx/pdf/2017/10/kpmg-survey-of-
corporate-responsibility-reporting-2017.pdf

Kumar, V., Jain, S., Singh,A,K.(2021). A Nomological network study of employer
branding with CSR, motivation and intention to stay. 4sia-Pasific Journal
of Business Administration

Liu, Z., Cai, Z., Li, J., Shi, S. & Fang, Y. (2013). Leadership style and employee
turnover intentions: a social identity perspective. Career Development
International. Vol. 18 No. 3

Mael,F. & Ashforth,B,E.(1992). Alumni and their alma mater: A partial test of the
feformulated model of organizational identification. Journal of
Organizational Identification. Vol, 13

Mahmoud, A, B., Fuxman, L., Mohr, L., & Reisel, W.D. (2020). “We aren’t your
reincarnation!” workplace motivation across X,Y and Z generations.
International Journal of Manpower, Vol.42 No. 1, 2020 pp. 193-209

Maignan, . & Ferrell, O.C. (2001). Corporate citizenship as a marketing
instrument-concepts, evidence and research directions. European Journal
of Marketing. Vol. 35 No. 3/4

Mathis,R,L.& Jackson,J,H. (2006). Human Resource Management. Twelfth Edition.
Thompson South-Western, United States. America.

Maxwell, R. and Knox, S. (2009), “Motivating employees to ‘live the brand’: a
comparative case study of employer brand attractiveness within the firm”,
Journal of Marketing Management, Vol. 25 Nos 9/10, pp. 1-15, doi:
10.1362/026725709X479282.

Meier, S. and Cassar, L. (2018), “Stop talking about how CSR helps your bottom
line”, Harvard Business Review, available at: https://hbr.org/2018/01/stop-
talking-about-how-csr-helps-your-bottom-line (accessed: 7 August 2020).

Mercer.(2019). Mercer Prediksi Kenaikan Gaji Karyawan Indonesia pada tahun
2020 akan meningkat. Asean.mercer.com
https://www.asean.mercer.com/newsroom/indonesia-salary-increase-to-
rise-in-2020-id.html?bsrc=mercer

Mobley, W.H., Griffeth, R.W., Hand, H.H. and Meglino, B.M. (1979). Review and
conceptual analysis of the employee turnover process. Psychological
Bulletin, Vol. 86 No. 3

Mobley,W.H., Hollingsworth,A.T. & Horner,S.A.(1978). An evaluation of
precursors of hospital employee turnover. Journal of Applied Psychology.
63. No. 4

Movanita, A,N,K.(2018). 1 dari 4 pegawai “Resign” Punya Keahlian yang
Dibutuhkan  Perusahaan. Diambil kembali dari kompas.com:

67



Pengaruh Corporate Social Responsibility terhadap Retensi Karyawan dengan Identifikasi
Organisasional sebagai Variabel Pemediasi (Studi pada Generasi Z Indonesia)
SUSI SULISTYOWATI, Reni Rosari, Dr., M.B.A

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

https://ekonomi.kompas.com/read/2018/12/07/101938426/1-dari-4-
pegawai-resign-punya-keahlian-yang-dibutuhkan-perusahaan?page=all

Neill, J.L.O. & Gaither, C.A. (2007). Investigating the relationship between the
practice of pharmaceutical care, construed external image, organizational
identification, and job turnover intention of community pharmacists.
Research in Social and Administrative Pharmacy. Vol. 3 No. 4,

Nunnally, J.C. (1978), Psychometric Theory, 2nd ed., McGraw-Hill, New York,
NY, available at:
https://books.google.co.in/books/about/Psychometric _theory.html?id=WE
S59AAAAMAAJ

Oliveira, M. Proenca, T. & Ferreira, M.R . (2021). Do corporate volunteering
programs and perceptions of corporate morality impact perceived employer
attractiveness. Social Responsibility Journal .

Pandita, D. (2021). Innovation in talent management practices: creating an
innovative employer branding strategy to attract generation Z. International
Journal of Innovation Science, 3-4.

Pratihari, S.K. & Uzma,S.H. (2018). CSR and corporate branding effect on brand
loyalty: a study on Indian banking industry. Journal of Product & Brand
Management, Vol.27 No.1 (2018) 57-78.

Rodrigo, P. and Anrenas, D. (2008).”Do employees care about CSR programs? A
typology of employees according to their attitudes”. Journal of Business
Ethics, Vol. 83 No. 2, pp 265-283

Schindler, P.S. (2019). Business Research Methods, 13" Edition. NY : McGraw-
Hill/Irwin.
Sharma, R & Prasad, A . (2018). Employer brand and its unexplored impact on
intent to join. International Journal of Organizational Analysis, Vol. 26 No.
3, 2018 pp. 536-566.
Tanwar, K. and Prasad, A. (2017), “Employer Brand scale development and
validation: a second-order factor approach”, Personnel Review, Vol. 46 No.
2, pp. 389-409, doi: 10.1108/PR-03-2015-0065.
Tajfel, H. & Turner, J. (1986). The social identity theory of intergroup behavior.
Political Psychology
Thompson, A, A., Gamble, J, E., Peteraf, M, A., Strickland, A,J.( 2020). Crafting
& Executing Strategy. The Quest fot Competitive Advantage. Mc Graw Hill
Education, New York.
Turban, D. & Greening,D. (1996), Corporate social performance and organizational
attractiveness to prospective employees. Academy of Management Journal.
Vol. 40 No. 3
Utami, S. N. (2021, Juni 25). CSR: Pengertian, Tujuan, Manfaat, dan Bentuknya.
Diambil kembali dari kompas.com:
https://www.kompas.com/skola/read/2021/06/25/110000869/csr--
pengertian-tujuanmanfaat-dan-bentuknya?page=all
Van Dick, R. and Monzani, L. (2017). Does it matter whether I am a happy and
committed worker? The role of identification, commitment and job

68



Pengaruh Corporate Social Responsibility terhadap Retensi Karyawan dengan Identifikasi
Organisasional sebagai Variabel Pemediasi (Studi pada Generasi Z Indonesia)
SUSI SULISTYOWATI, Reni Rosari, Dr., M.B.A

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

satisfaction for employee behaviour. An Introduction to Work and
Organizational Psychology

Velasquez, M. G. 2012. Business Ethics, Concept & Cases 7™ edition. Pearson.
Education, Inc. America.

Wegge, J., Van, D, R., Fisher, G, K., Wecking, C., and Molzen, K. (2006). “Work
motivation, organizational identification, and well-being in call centre
work”, Work and Stress, Vol. 20 No. 1, pp. 60-83

Wiryono, S. (2021, Agustus 30). Anies: Jakarta Tetap Jadi Pusat Kegiatan
Ekonomi meski Ibu Kota Dipindahkan ke Kalimantan. Diambil kembali dari
kompas.com:
https://megapolitan.kompas.com/read/2021/08/30/20161401/anies-jakarta-
tetap-jadi-pusat-kegiatan-ekonomi-meski-ibu-kota

Younis, R. A. A. & Hammad, R. (2020). Employer image, corporate image and
organizational attractiveness: the moderating role of social identity
consciousness. Personnel Review, Vol. 50 No. 1, 2021 pp. 244-263

69



