
165 
 

DAFTAR PUSTAKA 

Adachi, R., Cramer, E.M., Song, H. (2020). Using Virtual Reality for Tourism 

Marketing: A Mediationg Role of Self-Presence. The Social Science Journal.  

Akgün, A. E., Keskin, H., Ayar, H., dan Erdoğan, E. (2015). The influence of storytelling 

approach in travel writings on readers’ empathy and travel intentions. Procedia - 

Social and Behavioral Sciences, (207), 577–586. 

Akob, B. (2018). Storytelling to Narrate the Heart through Historical Tourism to 

Internalize the Values of Local Wisdom. Indian Journal of Public Health Research 

& Development: 9 (12), 1890-1895. 

Alexander, B. (2011). Storytelling for the Twenty-First Century. In The New Digital 

Storytelling: Creating Narratives with New Media. Ed. B. Alexander, 3-15. 

Praeger: California.  

Amanat, T. (2019). Strategi Pengembangan Destinasi Wisata Berbasis Folklor (Ziarah 

Mitos: Lahan Baru Pariwisata Indonesia). Jurnal Pariwisata Terapan, 3 (1), 65-75. 

An, S., Choi, Y., dan Lee, C. (2021). Virtual Travel Experience and Destination 

Marketing: Effects of Sense and Information Quality on Flow and Visit Intention. 

Journal of Destination Marketing and Management, 19 (3), 1-10. 

Andiani, N., dkk. (2022). Wisata Virtual: Keterlibatan Masyarakat Bali Aga dalam 

Promosi Pariwisata Virtual Masa Pandemi Covid-19 di Bali Utara. Journal Kajian 

Bali, 12 (2), 426-449.  

Andriani, T. (2012). Pantun dalam Kehidupan Melayu. Jurnal Sosial Budaya, 9 (2), 195-

211. 

Arwanto, C., Setyawan, B., dan Widiyarta, A. (2020). Strategi City Branding Kota 

Surabaya “Sparkling Surabaya” dalam Meningkatkan Kunjungan Wisatawan. 

Pespektif, 9 (2), 322-328. 

Aydemir, M., dkk. (2016). Question-answer Activities in Synchronous Virtual 

Classrooms in Terms of Interest and Usefulness. Open Praxis, 8 (1), 9-19. 

Azizah, A.S. (2017). Analisis Penggunaan Bentuk Sapaan di Pondok Pesantren Al-

Muayyad Surakarta. Jurnal Ilmiah Citra Ilmu, 13(25), 23-34. 

Azizah, N. (2020, 8 Oktober). Tur Virtual Kian Diminati Selama Pandemi. 

Republika.co.id. Diakses dari https://republika.co.id/berita/qhvswg463/tur-virtual-

kian-diminati-selama-pandemi 

BAKTI Kominfo. 21 November 2019. "Pengertian Streaming Serta Jenis dan 

Penerapannya", Diakses pada 18 Januari 2021, 

https://www.baktikominfo.id/id/informasi/pengetahuan/pengertian_streaming_serta

_jenis_dan_penerapannya-1065 

Baruadi, M.K., & Eraku, S. (2018). Exploring Local Folklore and Its Contribution to 

Cultural Tourism. International Journal of Humanities and Cultural Studies, 5 (2), 

29-36. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



166 
 

Bangga Surabaya, 10 Desember 2019. ”Wisatawan Kapal Pesiar Kagum Keindahan 

Surabaya”. https://humas.surabaya.go.id/2019/12/10/wisatawan-kapal-pesiar-

kagum-keindahan-surabaya/. 

Barber, L.B. (2019). Heritage tours and trails on foot in Hong Kong: towards a typology 

that crosses the tourist-local divide. Journal of Heritage Tourism, 14 (4), 295-307. 

Barthes, R. (1976). S/Z: An Essay. Terjemahan oleh Richard Miller. New York: Hill and 

Wang.  

Bassano, C., dkk. (2019). Storytelling about Places: Tourism Marketing in the Digital 

Age. Cities, 87, 10-20.  

Bernardi, C. (2019). Authenticity as a Compromise: A Critical Discourse Analysis of 

Sami Tourism Websites. Journal of Heritage Tourism, 14 (3), 249-262. 

Bordwell, D., dan Thompson, K. (2010). Film Art: An Introduction. 9th ed. New York: 

McGraw Hill. 

Brunt, P., Horner, S., dan Semley, N. (2017). Research Methods in Tourism, Hospitalilty 

& Events Management. London: SAGE.  

Bryon, J. (2012). Tour Guides as Storytellers-From Selling to Sharing. Scandinavian 

Journal of Hospitality and Tourism. 12 (1), 27-43.  

Bumi, D. 10 Agustus 2019. “Taping News”, diakses pada 29 Agustus 2022, 

https://redaksi.pens.ac.id/2019/08/10/tapping-

news/#:~:text=Tapping%20adalah%20proses%20produksi%20program,editing%2

0baik%20video%20maupun%20audionya. 

Cetin, G., dan Bilgihan, A. (2015). Components of cultural tourists’ experiences in 

destinations. Current Issues in Tourism, 19 (2), 1-18.  

Chaer, A. (1988). Tata bahasa praktis bahasa Indonesia. Bhratara Karya Aksara. 

Chandler, D. (2007). Semiotics: The Basic. Routledge. 

Chen, C., dan Chen, F. (2010). Experience quality, perceived value, satisfaction, and 

behavioral intentions for heritage tourists. Tourism Management, 31 (1), 29-35. 

Cheong, R. (1995). The virtual threat to travel and tourism. Tourism Management, 16 (6), 

417-422.  

Chiu, H., Hsieh, Y., dan Kuo, Y. (2012). How to Align your Brand Stories with Your 

Products. Journal of Retailing, 88 (2), 262-275.  

Chlup, D., dan Collins, T. (2010). Breaking the Ice: Using Ice-breakers and Re-energizers 

with Adult Learners. Adult Learning, 21 (3-4), 34-39. 

Cho, Y., Wang, Y., dan Fesenmaier, D.R. (2002). Searching for Experiences: The Web-

Bsed Virtual Tour in Tourism Marketing. Journal of Travel & Tourism Marketing, 

12 (4), 1-17. 

Choi, Y., Hickerson, B., dan Lee, Jinsoo. (2018). Investigation of the technology effects 

of online travel media on virtual travel experience and behavioral intention. 

Journal of Travel & Tourism Marketing, 35 (3), 320-335.  

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



167 
 

Chronis, A. (2012). Tourists as Story-Builders: Narrative Construction at a Heritage 

Museum. Journal of Travel & Tourism Marketing, 29 (5), 444-459. 

Clark, H. dan Carlson, T.B. (1982). Hearers and Speech Acts. Language, 58 (2), 332-373. 

Cohen, E. (1979). A phenomenology of tourist experiences. Sociology, 13(2), 179–201. 

Colasante, M. (2011). Nicola Building Virtual Tour; Considering simulation in the equity 

of experience concept. In G.Williams, P. Statham, N. Brown, B. Cleland (Eds.), 

Changing Demands, Changing Directions. Proceedings Ascilite Hobart 2011, 263-

268). 

Cozby, P.C. (2004). Methods in behavioral research (8th ed). New York, NY: McGraw-

Hill.  

Creswell, J. W. (2007). Qualitative inquiry and research design: Choosing among five 

approaches (2nd ed.). Thousand Oaks, CA: Sage 

Damala A, Stojanovic N, Schuchert T, Moragues J, Cabrera A, Gilleade K. (2012) 

Adaptive augmented reality for cultural heritage: ARtSENSE Project. Progress in 

cultural heritage preservation. Lect Notes Comput Sci, 7616, 746–755. 

Danesi, M. (2016). Metaphor and figurative meaning in verbal communication. Dalam A. 

Rocci & L. Saussure (Ed.), Verbal Communication (h. 141-162). Berlin, Boston: 

De Gruyter Mouton.  

Daud, F.R., dkk. (2016). Virtual Tour Panorama 360 derajat kampus universitas Sam 

Ratulangi Manado. Teknik Informatika, 8 (1), 1-7. 

Davey, N.G., dan Benjaminsen, G. (2021). Telling Tales: Digital Storytelling as a Tool 

for Qualitative Data Interpretation and Communication. International Journal of 

Qualitative Methods, 20, 1-10. 

De Rojas, C., dan Camarero, C. (2008). Visitor’s experience, mood, and satisfaction in a 

heritage context: evidence from an interpretaion center. Tourism Management, 29, 

525-537.  

Deng, Z., Benckendorff, P., Wang, J. (2021). Travel live streaming: an affordance 

perspective. Information Technology & Tourism, 23, 189-207. 

Duncan, S, Jr. (1969). Nonverbal communication. Psychological Bulletin, 72(2), 118–

137. 

Doty, D.H. dan Glick, W.H. (1994). Typologies as a unique form of theory building: 

toward improved understanding and modeling. The Academy of Management 

Review, 19 (2), 230-251. 

Dybsand, H.N.H. (2022). ‘The next best thing to being there’ – participant perceptions of 

virtual guided tours offered during the COVID-19 pandemic. Current Issues in 

Tourism, 1-14.   

Effendy, T. (2005). Pantun Nasehat. Yogyakarta: Balai Kajian & Pengembangan Budaya 

Melayu dan Penerbit Adicita Karya Nusa. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



168 
 

Eiris, R., Moud, H.I., dan Gheisari, M. (2017). Using 360-degree interactive panoramas 

to develop virtual representations of construction sites. Proceedings of the Joint 

conference on computing in constructio, 775-782.  

Eisenlofferl, J. (2014). Principle of Imagineering - A Conceptual framework to Enhance 

Virtual Experience on Tourist Website. Dalam R. Egger, & C. Maurer (Eds). 

ISCONTOUR 2014-Tourism Research Perspectives, 245-260. Nordestedt, 

Germany: Books on Demand. 

Fan, S., dan Wang, F. (2012). Application of Virtual Reality in Tourism Management 

Professional Teaching. Soft Computing in Information Communication 

Technology, 385-389.  

Fanida, E.H., Indah P., Firotun N., dan Trenda A.O. (2018). Membangun City Branding 

Sparkling Surabaya Melalui Layanan Bus Surabaya Shopping and Culinary Track 

(SSCT). Jurnal Aplikasi Administrasi, 21 (2), 98-107. 

Feralina, N. (2013). Analisis Semiotika Makna Pesan Non-Verbal dalam Iklan Class Mild 

versi “Macet” di Media Televisi. eJournal Ilmu Komunikasi, 1 (4), 353 – 365.  

Freytag, G. (1968). Technique of the drama: An exposition of dramatic composition and 

art (EJ MacEwan, Trans.). New York: B. Blom. 

Frobenius, M. (2014). Beginning a monologue: The opening sequence of video blogs. 

Journal of Pragmatics, 43, 814 – 827.  

Ghufron, W., dan Sudaryanto. (2022). Kalimat Retoris dalam Rubrik "Tajuk" Majalah 

Suara Muhammadiyah. Jurnal Bahasa, 11, 105-117. 

Gil, S. M., dan Ritchie, J. (2009). Understanding the Museum Image Formation Process: 

A Comparison of Residents and Tourists. Journal of Travel Research, 47 (4): 480–

493.  

Ginanjar, D. (November, 2021). “Pemkot Surabaya Gali Potensi Sejarah Jadi Wisata 

Heritage”. Diakses dari: https://www.jawapos.com/surabaya/07/11/2021/pemkot-

surabaya-gali-potensi-sejarah-jadi-wisata-heritage/ 

Gonzalez-Rodriguez, R., Diaz-Fernandez, M.C., & Pino-Mejias, M.A. (2020). The 

impact of virtual reality technology on tourists’ experience: a textual data analysis. 

Soft Computing, 24, 13879–13892. 

Guttentag, D.A. (2009). Virtual reality: Applications and implications for tourism. 

Tourism Management, 31 (5), 637-651. 

Hall, M., dan Zeppel, H. (1990). Cultural and heritage tourism: The new grand tour? 

Historic Environment, 7(3–4), 86–98 

Haugstvedt A.C., dan Krogstie, J. (2012). Mobile augmented reality for cultural heritage: 

a technology acceptance study. Proceedings of 2012, IEEE international 

symposium on mixed and augmented reality (ISMAR), 247–255. 

He, Zeya., Xu, L., dan Li, X. (2018). When art meet tech: The role of augmented reality 

in enhancing museum experiences and purchase intentions. Tourism Management, 

68, 127-139. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



169 
 

Hertzman, E., D. Anderson, dan S. Rowley. (2008). Edutainment Heritage Tourist 

Attractions: A Portrait of Visitors’ Experiences at Storyeum. Museum Management 

and Curatorship, 23 (2): 155–175. 

Hilvert-Bruce, Z., Neill, J.T., Sjoblom, M., dan Hamari, J. (2018). Social motivation of 

live-streaming viewer engagement on Twitch. Computers in Human Behavior, 84, 

58-67. 

Hofman, K., Walters, G., dan Hughes, K. (2021). The effectiveness of virtual vs real-life 

marine tourism experiences in encouraging conservation behaviour. Journal of 

Sustainable Tourist. 1-24. 

Hollister, R. (2019, Oktober). Virtual Reality in Travel & Tourism - Thematic Research. 

ID 4856536. Research and Markets. 

https://www.researchandmarkets.com/reports/4856536/virtual-reality-in-travel-

and-tourism-thematic (diakses: 13 Oktober 2020). 

Howison, S., Higgins-Desbiolles, F. dan Sun, Z. (2017). Storytelling in Tourism: Chinese 

Visitors and Maori Hosts in New Zealand. Anatolia, 28 (3), 327-337. 

Huang YC., Backman S.J. dan Backman K.F. (2010) The Impacts of Virtual Experiences 

on People’s Travel Intentions. In: Gretzel U., Law R., Fuchs M. (eds) Information 

and Communication Technologies in Tourism 2010. Springer, Vienna.  

Huang, Y.C. dkk. (2016). Exploring the Implications of Virtual Reality Technology in 

Tourism Marketing: An Integrated Research Framework. International Journal of 

Tourism Research, 18, 116-128. 

Hunter, W.C. (2012). Projected Destination Image: A Visual Analysis of Seoul. Tourism 

Geographies: An International Journal of Tourism Space, Place and Environment, 

14 (3), 419-443. 

Hsu, S., Dehuang, N., dan Woodside, A. (2009). Story-telling research of consumers’ 

self-reports of urban tourism experiences in China. Journal of Business Research, 

62, 1223–1254. 

Hyun, M. Y. dan O’Keefe, R. M. (2012). Virtual destination image: Testing a 

telepresence model. Journal of Business Research, 65(1), 29–35. 

Itani, O.S., dan Hollebeek, L.D. (2021). Light at the end of the tunnel: Visitors’ virtual 

reality (versus in-person) attraction site tour-related behavioral intentions during 

and post-COVID-19. Tourism Management, 84, 1-12.  

Jan, D., dkk. (2009). A Virtual Tour Guide for Virtual Worlds. Lecture Notes in 

Computer Science, 372–378. 

Jupriono, D. (2010). Marginalisasi dan Revitalisasi Parikan di Era Kelisanan Sekunder. 

Atavisme, 23 (2), 187-200.  

Jovicic, D. (2014). Cultural tourism in the context of relations between mass and 

alternative tourism. Current Issues in Tourism, 1-8.  

Kahn, R.L., dan Cannell, C.F. (1957). The dynamics of interviewing: Theory, technique, 

and cases. New York, NY: John Wiley.  

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



170 
 

Kasali, R. (2007). Membidik pasar Indonesia: segmentasi, targeting, dan positioning. 

Jakarta: Gramedia Pustaka Utama.  

Kemenparekraf. (2018). Pedoman Pengembangan Wisata Tematik Berbasis Budaya: 

Panduan Langkah demi Langkah. Jakarta: Tidak diterbitkan.  

Kempiak, J., dkk. (2017). The heritage tourist: an understanding of visitor experience at 

heritage attractions. International Journal of Heritage Studies, 23 (4), 375-392. 

Keraf, G. (1997). Argumentasi dan Narasi. Jakarta: PT. Gramedia Pustaka Utama.  

Keskin, H., dkk. (2016). Tales of City: City Branding Through Storytelling. Journal of 

Global Strategic Management, 10 (1), 31-41. 

Konu, H., dan Komppula, R. (2016). Costumer involvement in a new service 

development process: the case of “Feelgood in Lapland”. Anatolia, 27 (4), 421-

432.  

Kridalaksana, H. (2008). Kamus Linguistik. Jakarta: Gramedia Pustaka Utama. 

Kukkakorpi, M., dan Pantti, M. (2020). A Sense of Place: VR Journalism and Emotional 

Engagement. Journalism Practice, 1-18.  

Kurniasari, K., Ayu, J., dan Octavanny, V. (2022). Understanding Tourists’ Motivation in 

Virtual Toir. International Journal of Applied Sciences in Tourism and Events, 6 

(1), 31-41.  

Kress, G. dan Van Leeuwen, T. (1996). Front Pages: (The Critical) Analysis of Newspaper 

Layaout. In Bell, Allan. and Garret, Peter (Eds), Approaches to Media 

Discourse. Oxford: Blackwell. 

Labov, W., dan Waletzky, J. (1997). Narrative analysis: Oral versions of personal 

experience. Journal of Narrative & Life History, 7(1-4), 3–38. 

Langhof, J. G., dan Güldenberg, S. (2019). Pirates, Ghosts and Customer loyalty – 

Reviewing the dark ride experience. Tourism Management Perspectives, 

31(October 2018), 398–420. 

Laubheimer, P. (2020). Virtual Tours: High Interaction Costs, Moderate Usefulness. 

Nielsen Norman Group: https://www.nngroup.com/articles/virtual-tours/. 

Lee, M., dkk. (2020). Quality of virtual reality and its impacts on behavioral intention. 

International Journal of Hospitality Management, 90, 1-9. 

Leliga, K., Angelina, E., dan Wijaya, S. (2019) Pengaruh experience value terhadap 

intensi berperilaku dengan kepuasan sebagai intervening pada heritage tourism 

surabaya. Jurnal Hospitality dan Produksi Jasa, 7 (1), 94-108 

Lemke, F., Clark, M., dan Wilson, H. (2011). Customer experiences quality: An 

exploration in business and consumer contexts using repertory grid technieques. 

Journal of the Academy of Marketing Science, 39 (6), 846-869. 

Loureiro, S.M., Guerreiro, J., dan Ali, F. (2020). 20 Years of Research on Virtual Reality 

and Augmented Reality in Tourism Context: A text-mining approach. Tourism 

Management, 77, 104-128. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



171 
 

Luangrath, A.W., Barger, V.A., dan Peck, J. (2017). Textual Paralanguange and its 

Implications for Marketing Communications. Journal of Consumer Psychology, 27 

(1), 98-107.  

Lundby, K. (2008). Introduction: Digital storytelling, mediatized stories. In Digital 

storytelling, mediatized, ed. K. Lundby, 1–20. New York: Peter Lang. 

Mahsun, M.S. (2017). Metode Penelitian Bahasa: Tahapan Strategi, Metode, dan 

Tekniknya (Edisi ke-3). Jakarta: Rajawali Pers. 

Maiellaro N., Varasano A., dan Capotorto S. (2019) Digital Data, Virtual Tours, and 3D 

Models Integration Using an Open-Source Platform. In: Duguleană M., Carrozzino 

M., Gams M., Tanea I. (eds) VR Technologies in Cultural Heritage. VRTCH 2018. 

Communications in Computer and Information Science, 904. 

Marasco, A., dkk. (2018). Exploring the Role of Next-Generation Virtual Technologies in 

Destination Marketing. Journal of Destination Marketing & Management, 1-11. 

Mason, A.N., Narcum, J., Mason, K. (2021). Social media marketing gains importance 

after Covid-19. Cogent Business & Management, 8, 1-17. 

Matwick, K. dan Matwick, K. (2017). Cooking at Home: A Multimodal Narrative 

Analysis of The Food Network. Discourse, Context & Media. , 17, 20-29.  

McCabe, S., dan Foster, C. (2006). The Role and Function of Narrative in Tourist 

Interaction. Journal of Tourism and Cultural Change. 

Mei, X.Y., Hagensen, A.S., Kristiansen, H.S. (2020). Storytelling through 

experiencescape: Creating unique stories and extraordinary experiences in farm 

tourism. Tourism and Hospitality Research, 20 (1), 93-104.   

Min Li, Y. (2014). Effects of Story Marketing and Travel Involvement on Tourist 

Behavioral Intention in the Tourism Industry. Sustainability, 6, 9387-9397.  

Moin, S.M., Hosany, S., dan O'Brien. (2020). Storytelling in Destination Brands’ 

Promotional Videos. Tourism Management Perspectives, 34.  

Moleong, L. J. (2011). Metodologi Penelitian Kualitatif. Bandung: Remaja Rosda Karya. 

Mudjiyanto, B., dan Nur, E. (2013). Semiotika dalam Metode Penelitian Komunikasi. 

Jurnal PEKOMMAS, 16 (1), 73-82.  

Muslimin, M.F. (2020). Mitos dan Kearifan Lokal Blue Lagoon sebagai Upaya 

Peningkatan Citra Positif Desa Wisata. Jurnal Aristo (Social, Politic, Humaniora), 

8(2), 312-327. 

Nasheeda, A., Abdullah, H.B., Krauss, S.E., dan Ahmed, N.B. (2019). Transforming 

Transcripts Into Stories: A Multimethod Approach to Narrative Analysis. Int. 

Journal of Qualitative Methods, 18, 1-9.  

Netzer, O., dkk. (2012). Mine your own business: Marketstructure surveillance through 

text mining. Marketing Science, 31(3), 521–543. 

Nurdin, A. dkk. (2004). Intisari Bahasa dan Sastra Indonesia untuk SMU. Bandung: CV. 

Pustaka Setia. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



172 
 

Othman, M.K., Nogoibaeva, A., dan Leong, L.S. dkk. (2021). Usability evaluation of a 

virtual reality smartphone app for a living museum. Universal Access Information 

Society. 

Peralta, R. L. (2019). How Vlogging Promotes a Destination Image: A Narrative Analysis 

of Popular Travel Vlogs About the Philippines. Place Branding and Public 

Diplomacy, 15, 244-256.  

Potdevin, D., Clavel, C., dan Sabouret, N. (2021). A virtual tourist counselor expressing 

intimacy behaviors: A new perspective to create emotion in visitors and offer them 

a better user experience? Int Journal of Human-Computer Studies. 150, 1-10.  

Prideaux, B., Timothy, D., dan Chon, K. (2013). Cultural and heritage tourism in Asia 

and the Pacific. New York, NY: Routledge. 

Rahayu, A. (2020, Agustus 24). “Siaran Pers: Kemenparekraf Dorong Pramuwisata 

Bangkitkan Pariwisata Lewat Tur Virtual Interaktif. Kementerian Pariwisata dan 

Ekonomi Kreatif”. Diakses dari. https://pedulicovid19.kemenparekraf.go.id/siaran-

pers-kemenparekraf-dorong-pramuwisata-bangkitkan-pariwisata-lewat-tur-virtual-

interaktif/. 

Rahayu, Y. (2016). Kearifan Lokal Pantai Laut Selatan (Mitos Nyi Roro Kidul) Sebagai 

Desa Wisata dan Aset Kabupaten Sukabumi. Jurnal Media Wisata, 14 (2), 483-

491.   

Ramadhian, N. (2020, Maret 20). Saatnya Virtual Traveling, 16 Museum Digital 

Indonesia yang Bisa ‘Dikunjungi’. Kompas.com. 

https://travel.kompas.com/read/2020/03/17/220300227/saatnya-virtual-traveling-

16-museum-digital-indonesia-yang-bisa-dikunjungi?page=all. 

Reinhold, S., Beritelli, P., dan Grünig, R. (2019). A Business Model Typology for 

Destination Management Organizations. Tourism Review, 74 (6), 1135-1152. 

Reisinger, Y., dan Steiner, C. (2006). Reconceptualising interpretation: The role of tour 

guides in authentic tourism. Current Issues in Tourism, 9(6), 481–498. 

Rüth, M., dkk. (2021). The Effects of Different Feedback Types on Learning with Mobile 

Quiz Apps. Frontiers in Psychology, 12, 1-16. 

Ruzzier, M.K. dan Chernatony, L. (2013). Developing and applying a place brand 

identity model: The case of Slovenia. Journal of Business Research, 66, 45–52. 

Sabuncuoğlu-İnanç, A., Gökaliler, E., Gülay, G. (2020). Do bumper ads bump 

consumers?: An empirical research on YouTube video viewers. El profesional de 

la información, 29 (1), 1-13.  

Saeed, John. (1997). Semantics. Maldem: Blackwell Publisher Inc. 

Schreier, M. 2012. Qualitative Content Analysis in Practice. Chennai: SAGE 

Publications 

Sembiring, E.B., Suhendra, J.E., & Dharsono, P. (2021). Rancang Bangun dan Analisis 

Opening Bumper Program TV dalam bentuk Motion Graphic. Journal of Applied 

Multimedia and Networking, 5 (1), 1-13.  

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



173 
 

Seyfi, S., Hall, M., dan Rosoolimanesh, M. (2019). Exploring memorable cultural tourism 

experiences. Journal of Heritage Tourism, 15 (3), 1-17. 

Shalihah, N.F. (Januari, 2020). “Keliling Kota Pahlawan Gratis, Coba Surabaya Heritage 

Track Ini Jadwalnya”. Diambil dari, Kompas.com: 

https://www.kompas.com/tren/read/2020/01/25/111658765/keliling-kota-

pahlawan-gratis-coba-surabaya-heritage-track-ini-jadwalnya?page=all. 

Sheppard, S. R. J. (2005). Landscape visualisation and climate change: The potential for 

influencing perceptions and behaviour. Environmental Science & Policy, 8(6), 

637–654. 

Silva, A.M., dkk. (2022). Language use and tourism in Yogyakarta: The Linguistic 

Landscape of Malioboro. Wacana, Journal of The Humanities of Indonesia, 22 (2), 

295-318. 

Slater, M, dan Usoh, M. (1993). Representation systems, Perceptual Position, and 

Presence in Immersive Virtual Environments. Presence, 2(3), 221-233. 

Smith, S. L. (1994). The tourism product. Annals of Tourism Research, 21(3), 582–595. 

Soerjoatmodjo, G.W.L. (2014). Storytelling, Cultural Heritage and Public Engagement in 

AkhirPekan@Museum Nasional. Procedia-Social and Behavioral Sciences, 184, 

87-94. 

Soh, K., Jayaraman, K., Choo, L., Kiumarsi, S. (2015). The impact of background music 

on the duration of consumer stay at stores: an empirical study in Malaysia. Int J 

Business and Society, 16 (2), 247 – 260. 

SOLMET Kemdikbud. "Video Conference sebagai Pendukung E-administrasi dan E-

Pembelajaran". Diakses pada 18 Januari 2021. 

http://solmet.kemdikbud.go.id/?p=2870 

Stafford, M. R. (1996). Tangibility in services advertising: An investigation of verbal 

versus visual cues. Journal of Advertising, 25(3), 13-28. 

Steenjacobsen, J.K. (2001). Nomadic tourism and fleeting place encounters: Exploring 

different aspects of sightseeing. Scandinavian Journal of Hospitality and Tourism, 

1 (2), 99-112.  

Sun, P. dan Sun, Y. (2021). Web Scraper Utilizes Google Street View Images to Power a 

University Tour. Int J of Comp Sci & Inf Tech, 13 (4), 9 – 23.  

Sundar, S. S. (2008). The MAIN model: A heuristic approach to understanding 

technology effects on credibility. Dalam M. J. Metzger & A. J. Flanagin (Eds.), 

Digital media, youth, and credibility (h. 72–100). Cambridge, MA: The MIT Press 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: Alfa 

Beta. 

Suryanto. (2021). “Wisata virtual, tantangan baru turisme Indonesia”. Diakses pada 28 

Desember 2022. https://www.antaranews.com/berita/1980246/wisata-virtual-

tantangan-baru-turisme-indonesia 

Sutedja, M. dan Athoriq, F. (2021). Urgensi Fotografi Monokromatik Hitam Putih dalam 

Dunia Fotografi Modern. Widyakala Journal, 8 (Special Issue), 46-51. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



174 
 

Sweetman, D.S. (2021). Making virtual learning engaging and interactive. FASE Bioadv, 

3(1), 11-19. 

Tan, E.S. (2011). Emotion and the structure of narrative film: Film as an emotion 

machine. Routledge: New York. 

Thorne, S. (2009). A tapestry of place: Whistler's cultural tourism development strategy. 

Consultant's report for the Resort Municipality of Whistler. Whistler, BC: Resort 

Municipality of Whistler. 

Tolson, A. (2005). Media Talk: Spoken Discourse on TV and Radio. Edinburgh 

University Press: Edinburgh.  

Trisakti, F.A., dan Alifahmi, H. (2018). Destination Brand Storytelling: Analisis Naratif 

Video the Journey to A Wonderful World Kementerian Pariwisata. Jurnal 

Komunikasi Indonesia, 7 (1), 73-86. 

Trismaya, N. (2018). Kebaya dan Perempuan: Sebuah Narasi Tentang Identitas. Jurnal 

Senirupa Warna, 6 (2), 151-159. 

Tijanto, E.K. (2012). Bahasa Jawa Dialek Surabaya: Warisan Jati Diri Masa Lalu, Kini, 

dan Kelak. Mabasan, 6 (1), 31-48.  

Tsaur, S., dan Teng, H. (2017). The perspective of tour leader roles. Tourism 

Management, 59, 438 – 448. 

Tussyadiah, I.P., dan Pesonen, J. (2015). Impacts of Peer-to-Peer Accommodation Use on 

Travel Patterns. Journal of Travel Research, 55 (8), 1022-1040.  

Tussyadiah, I.P., Wang, D. dan Jia, C.H. (2017). Virtual reality and attitudes toward 

tourism destinations. In Schegg, R., & Stangl, B. (Eds.), Information and 

Communication Technologies in Tourism 2017. Springer International Publishing. 

Urry, J. dan Larsen, J. (2011). The Tourist Gaze. Chennai: SAGE Publications.  

Wahyudi, Y. (2013). Aplikasi alur cerita (Storyline) pada tata pameran di UPTD museum 

Kabupaten Subang. Patanjala, 5 (3), 449-458. 

Weber, P. (2014). Discussions in the comments section: Factors influencing participation 

and interactivity in online newspapers’ reader comments. New Media & Society, 16 

(6), 941-957.  

Winoto, Y. dan Prijana. (2017). Storytelling dalam Perspektif Narative Paradigma: 

Sebuah Kajian Teoritis. Visi Pustaka, 19 (3), 165-178. 

Yuliana, I., & Wantoro, J. (2017). Berkreasi Dengan Digital Storytelling Sebagai 

Alternatif Strategi Pembelajaran. Prosiding Seminar Nasional Pendidikan 

Berkemajuan dan Menggembirakan (The Progressive & Fun Education Seminar), 

551-558. 

Yung, R., Khoo-Lattimore, C., dan Potter, L.E. (2020). Virtual reality and tourism 

marketing: conceptualizing a framework on presence, emotion, and intention. 

Current Issues in Tourism, 1-21. 

Storytelling dan Pariwisata Virtual: Konten Tur Virtual Interaktif pada Atraksi Wisata di Surabaya
SETYA MUKTI MAHANANI, Prof. Drs. Heddy Shri Ahimsa-Putra, M.A., M.Phil., P.hD.; Dr. Dian Arymami, S.I.P., M.Hum
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


