
 v 

Table of Contents 

 

Cover ........................................................................................................................ i 

Preface ..................................................................................................................... ii 

Abstract .................................................................................................................. iv 

Table of Contents .................................................................................................... v 

Chapter 1 Introduction ........................................................................................... .1 

1.1 Background.................................................................................................... 1 

1.2  Problem Statement........................................................................................ 5 

1.3  Research Questions ...................................................................................... 5 

1.4  Research Objectives ..................................................................................... 5 

1. 5  Research Significance ................................................................................. 6 

1.5.1 Academic purposes ................................................................................. 6 

1.5.2 Professional purposes ............................................................................. 6 

1.6 Positionality Statement .................................................................................. 6 

1.7 Research Methodology .................................................................................. 7 

1.7.1  Research Approach ................................................................................ 7 

1.7.2 Research Method .................................................................................... 8 

1.7.3 Data Source ............................................................................................. 8 

1.7.4  Data collection method .......................................................................... 8 

1.7.5 Time frame ............................................................................................ 11 

1.7.6 Data analysis ......................................................................................... 11 

1.7.6.1 Empirics ......................................................................................... 11 

1.7.6.2 Syntactics ....................................................................................... 12 

1.7.6.3 Semantics ....................................................................................... 13 

1.7.6.4 Pragmatics ...................................................................................... 14 

1.8  Study Scheme ............................................................................................. 17 

A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketing 
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 vi 

Chapter 2 Literature Review ................................................................................ .18 

2.1  Critical Perspective in Content Marketing ................................................. 18 

2.2  Black Consumerism within Contemporary Practices of                      

Content Marketing ..................................................................................... 23 

2.3  Objectified Representation of Black Identity In Content Marketing ......... 34 

2.4  Semiotic Analytical Technique for Content Marketing ............................. 47 

2.5  Conceptual Framework .............................................................................. 51 

Chapter 3 OYerYieZ Of Nike Air Jordan¶V And Yee]\ ....................................... .53 

3.1 Marketing Timeline ..................................................................................... 53 

3.1.1 Nike Air Jordan¶V MarkeWing Timeline ................................................. 53 

3.1.2 Yee]\¶V MarkeWing Timeline ................................................................ 59 

3.2 Relation and Contradiction to the Black Identity and Culture .................... 64 

3.2.1 Nike Air Jordan¶V: InaXWhenWic and Commerciali]ed Black           

Persona.................................................................................................. 64 

3.2.2 Yee]\ : CreaWor¶V ConWroYerVieV and Polari]ing IdealV ........................ 67 

3.3.1 Nike Air Jordan¶V : InWerWZining BlackneVV and BaVkeWball ................. 71 

3.3.2 Yee]\¶V: DeconVWrXcWion of SWreetwear Fashion Ideals ........................ 72 

3.4 Instagram Content Marketing ...................................................................... 74 

3.4.1 Nike Air Jordan¶V InVWagram conWenW markeWing VWraWeg\ ..................... 74 

3.4.2 Yee]\¶V InVWagram conWenW markeWing VWraWeg\ ..................................... 75 

Chapter 4 Findings And Discussions ................................................................... .73 

4.1 Findings ....................................................................................................... 77 

4.1.2 Black IdenWiW\ RepreVenWaWion : Nike Air Jordan¶V PXrVXiW of Black 

Perfectionism ........................................................................................ 77 

4.1.2.1 Nike Air Jordan¶V Manner InWended SWraWeg\ ................................ 77 

4.1.2.2 Nike Air Jordan¶V Uniformed LenV ................................................ 80 

4.1.2.3 Nike Air Jordan¶V NaWionaliVWic and PXblic E[Wernali]aWion of Black 

Identity ........................................................................................... 82 

A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketing 
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 vii 

4.1.3 Black IdenWiW\ RepreVenWaWion : Yee]\¶V Aim For NormaWiYiW\ ........... 84 

4.1.3.1 Yee]\¶V Re-civilizing Strategy ...................................................... 84 

4.1.3.2 Yee]\¶V ObjecWificaWion ThroXgh DeconWe[WXali]aWion .................. 86 

4.1.3.3Yee]\¶V AVVimilaWioniVW and InWernali]aWion of Black IdenWiW\ ....... 87 

4.2 Element Comparison of Black Identity Representation .............................. 90 

4.3 Findings Summary....................................................................................... 97 

4.4 Discussion.................................................................................................... 98 

4.4.1 DiVcXVVion Regarding Nike Air Jordan¶V: Onl\ BlackneVV ZiWh Merits 98 

4.4.2 DiVcXVVion Regarding Yee]\¶V: BlackneVV aV an EmpW\ Medium ..... 103 

4.5 Summary of discussion.............................................................................. 109 

Chapter 5 Conclusions And Suggestions ........................................................... .113 

5.1 Conclusion ................................................................................................. 113 

5.2 Suggestion and Recommendation ............................................................. 116 

References ........................................................................................................... 117 

Appendix ............................................................................................................ .128 

1.  Nike Air Jordan¶V InVWagram ConWenW MarkeWing ....................................... 135 

2.  Yee]\¶V InVWagram ConWenW MarkeWing ....................................................... 154 

List of Tables........................................................................................................ viii 

List of Figures ...................................................................................................... viii 

 

 

 
 
 
 
 
 

A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketing 
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/



 viii 

List of Tables  

Table 4. 1 PoVW 4 anal\ViV from Nike Air Jordan¶V InVWagram conWenW marketing 78 

Table 4. 2 PoVW 2 anal\ViV from Nike Air Jordan¶V InVWagram conWenW markeWing 79 

Table 4. 3 PoVW 1 anal\ViV from Nike Air Jordan¶V InVWagram conWenW markeWing 80 

Table 4. 4 PoVW 4 anal\ViV from Nike Air Jordan¶V InVWagram conWenW markeWing 81 

Table 4. 5 PoVW 3 anal\ViV from Nike Air Jordan¶V InVWagram conWenW markeWing 82 

Table 4. 6 PoVW 1 anal\ViV from Yee]\¶V InVWagram conWenW markeWing ................ 85 

Table 4. 7 PoVW 2 anal\ViV from Yee]\¶V InVWagram conWenW markeWing ................ 85 

Table 4. 8 Post 3 analysis from Yee]\¶V InVWagram conWenW markeWing ................ 87 

Table 4. 9 PoVW 1 anal\ViV from Yee]\¶V InVWagram conWenW markeWing ................ 88 

Table 4. 10  PoVW 4 anal\ViV from Yee]\¶V InVWagram conWenW markeWing ............. 89 

Table 4. 11  Comparison of commodificaWion pracWice beWZeen Nike Air Jordan¶V 

and Yeezy......................................................................................... 90 

Table 4. 12 ObjecWificaWion approach compariVon beWZeen Nike Air Jordan¶V and 

Yeezy. .............................................................................................. 92 

Table 4. 13 MMRI dimenVion compariVon beWZeen Nike Air Jordan¶V and Yee]\.

 ............................................................................................................................... 94 

 

List of Figures  

Figure 1. 1 The impact of culture and what it means for brands today................... 3 

Figure 1. 2 Seeing and Believing: Meeting black audience demand for 

representation that matters ................................................................... 4 

Figure 1. 3 Average percentage of black individuals present within Nike Air 

Jordan¶V conWenW markeWing ................................................................ 10 

Figure 1. 4 SEANT Coding, Using semiotics to analyze representational complexity 

in social media .................................................................................... 15 

Figure 2. 1 Framework of commodified black characterization ........................... 31 

Figure 2. 2 Multidimensional Model of Racial Identity ....................................... 39 

Figure 2. 3 Framework of objectified representation ............................................ 47 

Figure 2. 4 The reVearch¶V planned concepWXal frameZork of black idenWiW\ 

representation in content marketing ................................................... 52 

A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketing 
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204866
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204866
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204867
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204867
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204868
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204868


ix 

Figure 3. 1 The New Nike Advertisement featuring Spike Lee, reminiscing the 

famous advertisement..........................................................................54 

Figure 3. 2 Marketing material of Hare Jordan, as well as Space Jam the Movie 

where Michael Jordan played the protagonist .....................................55 

FigXre 3. 3 The WeleYiVion commercial of Ma\be IW¶V M\ FaXlW ............................56 

Figure 3. 4 The featuring speakers for one of the Jordan Real Talk series ............58 

Figure 3. 5 Yeezy season 3 fashion show which also enact as a hearing session for 

Life of Pablo, aired on Tidal ...............................................................60 

Figure 3. 6 Season 6 Yeezy marketing strategy .....................................................61 

Figure 3. 7 Yeezy showing their latest collection and releasing sneakers that are 

available in Yeezy day through twitter ...............................................63 

Figure 3. 8 Jordan brand x Howard University user integrated content marketing to 

grow engagement amongst black and coloured athletes in Howards 

University ............................................................................................68 

Figure 3. 9 The casting call announcement for Yeezy and the runway presentation 

WhaW haV been praiVed for iWV¶ racial inclXViYiW\ ....................................69 

Figure 3. 10 Series of contradicting actions made by Kanye, arguments with 

celebrities, leading to his termination from Adidas ............................70 

FigXre 3. 11 Nike Air Jordan¶V fashion photography showcasing their contextual, 

We[WXal and YiVXal cXeV of Wheir brand¶V aeVWheWic direcWion for Wheir 

marketing material ..............................................................................72 

FigXre 3. 12 Yee]\¶V faVhion phoWograph\ VhoZcaVing Wheir conWe[WXal, We[WXal 

and YiVXal cXeV of Wheir brand¶V aeVWheWic direcWion for Wheir markeWing 

material ................................................................................................74 

FigXre 3. 13 Nike Air Jordan¶V InVWagram accoXnW and Whe appearance in 2023 ...75 

FigXre 3. 14 Yee]\¶V Whird parW\ InVWagram accoXnW and Whe appearance in 2023 .76 
 

A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketing 
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


