A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketin
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Table of Contents
GOV ettt ettt e et e e st e e it e e e it e e e bt e e st e e sbbeesbteeebeeas 1
PrETaCE .. ii e i
ADSITACE ...ttt ettt ettt ettt et e et e e aeeenreeneas v
Table Of CONLENLS ...eecviieeiieeeiiee ettt et e et e e e e eeesbeeenseeennnes \%
Chapter 1 INtrodUCHION ........cueeiuiiiiieiie ettt 1
1.1 BaCK@IOUNA......ooiiiiiiiiiiecieece et e e e e s 1
1.2 Problem Statement...........ccceeviieiiiiiiiiiieeieeee et 5
1.3 Research QUESHIONS .........ccoeuiiiiiiiiiiie et e eave e e e 5
1.4 ReSearch ODJECHIVES ......ccueriiriiiiieiiinieie ettt 5
1.5 Research SignifiCance ..........ccoecieeiieiiienieeiiecieeee et 6
1.5.1 ACAA@IMIC PUIPOSES ..eeeeereieririeeeirieeririeeireeeireeeseseeesreessseesseeesseeesaseeennes 6
1.5.2 Professional PUIPOSES ........cceeruieeiiienieeiienieeieeeie et esiee e seee e eene e 6
1.6 Positionality Statement..........coceevuieiirieieriiiiciecere et 6
1.7 Research Methodology .........ocvieiieiiiiiiieiiieeeieee e 7
1.7.1 Research APProach .........ccccueeeuieeiiieiiiieeciie et 7
1.7.2 Research Method .........cocvieiiiiiiiiiieieeieee e 8
1.7.3 DAt SOUICE .....evvieeeeiiiieeeeiiieeeeeiieee e et ee e e et e e e s snaree e e ennaeeesennraeeeennnneeeens 8
1.7.4 Data collection method ...........coecieiiieiiiiiieiieeee e 8
1.7.5 TIME fram@..c..ceiiiiiiiiiieiie e 11
1.7.6 Data analysiS .......ceecuierieeiiieniieeiieeie et eete ettt et sae e e senesbe e s e 11
1.7.6.1 EMPITICS .uvvieiiriieeiieeeiie et eiee et e e iteeetee e st eessaaeesaaeesnseeennseeennns 11
1.7.6.2 SYNTACKICS .uvievieeiieeiiieiieeiieeiee et et et eteebeesebeeseeeebeesaeeenseenees 12
1.7.6.3 SEMANTICS ..eeevevieeeiiieeiiieeeieeeiteeesieeeteeeireeeseeeesstaeesaeeeenseeensseeennes 13
1.7.6.4 PragmatiCs ........cecueeruiieiienieeiieeieeiteeeeesieeeteeiee e seee et siee e enes 14
1.8 Study SCheME .......viiiiiiiieiieeee e e 17



A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketin
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Chapter 2 Literature REVIEW ........cccouieiiiiiiiiiieiieeeeee et 18
2.1 Critical Perspective in Content Marketing ............cccccvvevviienciieeniiieceieeeee, 18

2.2 Black Consumerism within Contemporary Practices of

Content Marketing........c.cevevieerieeeiieeeiieeeiieeerteeesieeeeaeeesreeesaeeesaeeenanee s 23

2.3 Objectified Representation of Black Identity In Content Marketing ......... 34
2.4 Semiotic Analytical Technique for Content Marketing .............cccceeuveenneee. 47
2.5 Conceptual Framework ...........ccoceeviiiiinieniiiiiiiinccieeeeseeeceesecse e 51
Chapter 3 Overview Of Nike Air Jordan’s And Yeezy ......cccccvvvvvevvveeeiveencnnene 53
3.1 Marketing TImMEIINE .......coeevuiriiriiiiiieieeee e 53
3.1.1 Nike Air Jordan’s Marketing Timeline.............cccceevveeviienieeiieeneeenenne, 53
3.1.2 Yeezy’s Marketing Timeline ...........cccoeceeeiiiniiiiiiniiiiieiceeeeee 59

3.2 Relation and Contradiction to the Black Identity and Culture .................... 64

3.2.1 Nike Air Jordan’s: Inauthentic and Commercialized Black

PerSONA. . ..ot 64
3.2.2 Yeezy : Creator’s Controversies and Polarizing Ideals ........................ 67
3.3.1 Nike Air Jordan’s : Intertwining Blackness and Basketball ................. 71
3.3.2 Yeezy’s: Deconstruction of Streetwear Fashion Ideals ........................ 72
3.4 Instagram Content Marketing............ccceeveeriieniienieenienieeee e eve e 74
3.4.1 Nike Air Jordan’s Instagram content marketing strategy ..................... 74
3.4.2 Yeezy’s Instagram content marketing strategy...........ccceeeveevieerueeenenne. 75
Chapter 4 Findings And DISCUSSIONS .....cueeeevieeriieeriieeriieesieeereeesnveesenneesnsneeens 73
A1 FINAINES cvveeiieeieeiteee ettt ettt ettt e s ateebeesabeeseeenneas 77
4.1.2 Black Identity Representation : Nike Air Jordan’s Pursuit of Black
PerfectioniSIM ...c..ceiuiiiiiiieiieieeieeereeee e 77
4.1.2.1 Nike Air Jordan’s Manner Intended Strategy ..........ccccceevevveerneens 77
4.1.2.2 Nike Air Jordan’s Uniformed Lens..........ccoceevveriinininiincnncnnns 80

4.1.2.3 Nike Air Jordan’s Nationalistic and Public Externalization of Black
TA@NEILY ..t 82

vi



A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketin
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

4.1.3 Black Identity Representation : Yeezy’s Aim For Normativity ........... 84
4.1.3.1 Yeezy’s Re-civilizing Strategy .......ccccveevvreeiiieeiieeeiieeeiee e 84
4.1.3.2 Yeezy’s Objectification Through Decontextualization.................. 86
4.1.3.3Yeezy’s Assimilationist and Internalization of Black Identity ....... 87

4.2 Element Comparison of Black Identity Representation ...............cccceeueenee. 90
4.3 FINAINGS SUMIMATY ....ccuviiiriiieiiiieeiieeeiteeeniieeeiteeeeeeesaeeesseeesseeessseeessseeensnes 97
4.4 DISCUSSION.c..ceutiitiiteiteeitestt ettt ettt ettt ettt et et e et eaeesbe et e ebeesbeeaesaneneeens 98

4.4.1 Discussion Regarding Nike Air Jordan’s: Only Blackness with Merits98

4.4.2 Discussion Regarding Yeezy’s: Blackness as an Empty Medium ..... 103

4.5 Summary Of diSCUSSION.........ieviiiriieiiieeieeiee et eeee et e ere e ereesaee s e 109
Chapter 5 Conclusions And SUggestions ...........ccceceeeieerieriieenieeeenie e 113
5.1 CONCIUSION ...ttt sttt 113
5.2 Suggestion and Recommendation .............cecceeeiueeneeiiiienieiiienieeieeee e 116
RELEIEINCES .....oviiieiiiiiecr et 117
FN 015 116 1 SRS 128
1. Nike Air Jordan’s Instagram Content Marketing .............cceccvevivveniennenne. 135

2. Yeezy’s Instagram Content Marketing...........ccccoeevveeviieeeiieencie e 154
LSt Of TaDIES.....eetieiiiiiieieeee et viil
LISt O FIGUIES ..veiiiiiieiie ettt ettt et e et e e e e e e aaeeennaees viil

vii



A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketin
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

List of Tables

Table 4. 1 Post 4 analysis from Nike Air Jordan’s Instagram content marketing 78
Table 4. 2 Post 2 analysis from Nike Air Jordan’s Instagram content marketing 79
Table 4. 3 Post 1 analysis from Nike Air Jordan’s Instagram content marketing 80
Table 4. 4 Post 4 analysis from Nike Air Jordan’s Instagram content marketing 81

Table 4. 5 Post 3 analysis from Nike Air Jordan’s Instagram content marketing 82

Table 4. 6 Post 1 analysis from Yeezy’s Instagram content marketing ................ 85
Table 4. 7 Post 2 analysis from Yeezy’s Instagram content marketing ................ 85
Table 4. 8 Post 3 analysis from Yeezy’s Instagram content marketing ................ 87
Table 4. 9 Post 1 analysis from Yeezy’s Instagram content marketing ................ 88
Table 4. 10 Post 4 analysis from Yeezy’s Instagram content marketing ............. 89

Table 4. 11 Comparison of commodification practice between Nike Air Jordan’s

ANA YEEZY ..ottt sttt sttt 90
Table 4. 12 Objectification approach comparison between Nike Air Jordan’s and
Y COZY . ettt et et 92
Table 4. 13 MMRI dimension comparison between Nike Air Jordan’s and Yeezy.
............................................................................................................................... 94
List of Figures
Figure 1. 1 The impact of culture and what it means for brands today................... 3
Figure 1. 2 Seeing and Believing: Meeting black audience demand for
representation that MAtters ...........coocveeviieriiieiieeiieeeee e 4
Figure 1. 3 Average percentage of black individuals present within Nike Air
Jordan’s content marketing ...........ccceeceeevieenieeiienieeieeie e 10

Figure 1.4 SEANT Coding, Using semiotics to analyze representational complexity

1N SOCTIAl MEAIA....ccueiiiiiiiiiieieeeeee e 15
Figure 2. 1 Framework of commodified black characterization .............c...c......... 31
Figure 2. 2 Multidimensional Model of Racial Identity ..........cccceeevvvenieneniiennnne 39
Figure 2. 3 Framework of objectified representation...........ccceeeeveerciieenieeencneenns 47

Figure 2. 4 The research’s planned conceptual framework of black identity

representation in content Marketing ...........cccceeeveeecieenciieeniieeniee e, 52

viii


file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204866
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204866
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204867
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204867
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204868
file://///Users/otnielderuiter/Desktop/Undergraduate%20Thesis/!!THESIS!!/Thesis%20Final%20Format.docx%23_Toc125204868

A Semiotic Analysis and Comparison of Black Identity Representation on Nike Air Jordan's and
Yeezy's
Instagram Content Marketin
OTNIEL DE RUITER, Mr. Syafrizal, S.I.P., M.A.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Figure 3. 1 The New Nike Advertisement featuring Spike Lee, reminiscing the
famous advertisSement..........cocveverierieriieiiinienieeeeccece e 54

Figure 3. 2 Marketing material of Hare Jordan, as well as Space Jam the Movie

where Michael Jordan played the protagonist..........ccccceevevverireennnnen. 55
Figure 3. 3 The television commercial of Maybe It’s My Fault ..............ccccee.. 56
Figure 3. 4 The featuring speakers for one of the Jordan Real Talk series............ 58

Figure 3. 5 Yeezy season 3 fashion show which also enact as a hearing session for
Life of Pablo, aired on Tidal .......cccovvviiiiiiiiiieeeee e 60
Figure 3. 6 Season 6 Yeezy marketing Strategy ..........cceceeverveneeneniieneenienieneenne. 61
Figure 3. 7 Yeezy showing their latest collection and releasing sneakers that are
available in Yeezy day through twitter ...........ccoeeeriiiiieniieniieieeen, 63
Figure 3. 8 Jordan brand x Howard University user integrated content marketing to
grow engagement amongst black and coloured athletes in Howards
UNIVETSIEY 1.vieiiieiieiieeiteiie et e eiteeveeseteebeesteeeeseeseeenseessaeenseessseenseensnas 68
Figure 3. 9 The casting call announcement for Yeezy and the runway presentation
that has been praised for its’ racial iInClUSIVItY .......cocvevveveriiinieniennens 69
Figure 3. 10 Series of contradicting actions made by Kanye, arguments with
celebrities, leading to his termination from Adidas ............ccccceeuenneee. 70
Figure 3. 11 Nike Air Jordan’s fashion photography showcasing their contextual,
textual and visual cues of their brand’s aesthetic direction for their
marketing material ..........ccccuiveriieeiiiieie e 72
Figure 3. 12 Yeezy’s fashion photography showcasing their contextual, textual
and visual cues of their brand’s aesthetic direction for their marketing
MATETIALL ...ttt 74
Figure 3. 13 Nike Air Jordan’s Instagram account and the appearance in 2023 ...75
Figure 3. 14 Yeezy’s third party Instagram account and the appearance in 2023 .76

X



