FORMULASI STRATEGIC CORPORATE SOCIAL RESPONSIBILITY (SCSR) UNTUK PENCIPTAAN
NILAI PADA ODD
TECHNOLOGIES (M) SDN BHD (QWORK)
Yudha Rizky Dharmawan, Ely Susanto, S.IP., M.B.A., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ahmad, T. (2019). Corporate social responsibility: a value-creation strategy to
engage millennials. Strategic Direction, 35(7), 5-8.

Anlesinya, A., & Abugre, J. B. (2022). Strategic CSR practices, strategic
orientation and business value creation among multinational subsidiaries in
Ghana. Society and Business Review, 17(2), 257-279.

Beyer, J. L., & Rostirolla, F. (2018). The Role of CSR in Sustainable Swedish
Startups-Beyond Sustainability as an Exclusive Selling Point. In Department
of Business Administration (Issue May). Lund University.

Burke, L., & Logsdon, J. M. (1996). How Corporate Social Responsibility Pays
Off. Long Range Planning, 29(4), 495-502.

Chandler, D. (2020). Strategic Corporate Social Responsibility. In M. Stanley, J.
Calderon, T. Buyan, & L. Gleason (Eds.), News.Ge (5th Editio). SAGE
Publications, Inc.

Cohen, J., Marques, C., Lameira, J., & ... (2020). The Interrelationship between
Corporate Social Responsibility and Strategic Innovation In Aveiro-based
Startups. Journal of Business, December, 65-86.
https://www.researchgate.net/profile/Maria-Sousa-
64/publication/346785629 The_Interrelationship_between_Corporate_Social
_Responsibility_and_Strategic_Innovation_In_Aveiro-
based_Startups/links/5fdOa4e4a6fdcc697bef90ec/The-Interrelationship-
between-Corporat

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches. In H. Salmon, C. Neve, M.
O’Heffernan, D. C. Felts, & A. Marks (Eds.), Journal of Chemical
Information and Modeling (5th ed., Vol. 53, Issue 9). SAGE Publications,
Inc.

Donnelly, T., & Wickham, M. (2021). Exploring the antecedent resources and
capabilities of strategic corporate social responsibility. Social Responsibility
Journal, 17(7), 985-1006.

57



FORMULASI STRATEGIC CORPORATE SOCIAL RESPONSIBILITY (SCSR) UNTUK PENCIPTAAN
NILAI PADA ODD

TECHNOLOGIES (M) SDN BHD (QWORK)

Yudha Rizky Dharmawan, Ely Susanto, S.IP., M.B.A., Ph.D.

UNIVERSITAS ) . . ; . . . .
GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Dugow, Z. (2017). 5 Reasons Why Startups Need to Implement Corporate Social
Responsibility. Linkedin.Com. https://www.linkedin.com/pulse/5-reasons-
why-startups-need-implement-corporate-social-zack-dugow/

Edmonds, W. A., & Kennedy, T. D. (2017). An Applied Guide to Research
Designs Quantitative, Qualitative, and Mixed Methods (L. Fargotstein, Y.
McDuffee, K. Ancheta, R. Higgins, O. Weber-Stenis, & A. Harris (eds.); 2nd
ed.). SAGE Publications, Inc.

Fatima, T., & Elbanna, S. (2022). Corporate Social Responsibility (CSR)
Implementation: A Review and a Research Agenda Towards an Integrative
Framework. Journal of Business Ethics, 01234567809.

Heikkurinen, P. (2018). Strategic corporate responsibility: a theory review and
synthesis. Journal of Global Responsibility, 9(4), 388-414.

Hennink, M., Hutter, 1., & Bailey, A. (2020). Qualitative research methods. In
SAGE (2nd ed.). SAGE Publications Ltd.

Hopkins, M. (2014). What is CSR all about? Aspirare, 1(September), 1-21.

Jackson, S. E., & Seo, J. (2010). The greening of strategic HRM scholarship.
Organization Management Journal, 7(4), 278-290.

Jamshed. (2020). The Importance of Corporate Social Responsibility and
Business Ethics. International Journal of Trend in Scientific Research and
Development (IJTSRD), 4(5), 799-801.

Mahajam, G. (2016). Value Creation : The Definitive Guide for Business Leaders
(S. Sharma, S. Nandy, M. Dabral, & R. Chopra (eds.); 1st Editio). SAGE
Publications India Pvt Ltd.

Malpani, R., & Ghosh, A. (2020). Can a Startup Be Sustainable and Socially
Responsible? A Glimpse of Activities for Sustainability. SSRN Electronic
Journal, July, 1-43.

Mansor, N., & Amosh, H. A. M. Al. (2018). Sustainability and Corporate
Reporting : a Review on Environmental and Social Accounting Disclosure.
International Journal of Accounting, Finance and Business, 3(8), 78-87.

58



UNIVERSITAS
GADJAH MADA

FORMULASI STRATEGIC CORPORATE SOCIAL RESPONSIBILITY (SCSR) UNTUK PENCIPTAAN
NILAI PADA ODD

TECHNOLOGIES (M) SDN BHD (QWORK)

Yudha Rizky Dharmawan, Ely Susanto, S.IP., M.B.A., Ph.D.

Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Marques-Mendes, A., & Santos, M. J. (2016). Strategic CSR: An integrative
model for analysis. Social Responsibility Journal, 12(2), 363-381.

Miano, M. K. (2020). Csr Strategy in Swedish Startup Companies. In Thesis.

Palazzo, M., Vollero, A., & Siano, A. (2020). From strategic corporate social
responsibility to value creation: an analysis of corporate website
communication in the banking sector. International Journal of Bank
Marketing, 38(7), 1529-1552.

Qwork. (2021). Qwork Company Profile.

Salmons, J. (2015). Qualitative Online Interviews: Strategies, Design, and Skills
(V. Knight, Y. McDuffee, J. Haenel, & M. Granger (eds.); 2nd ed.). SAGE
Publications, Inc.

Startup Ranking. (2022). Countries. https://www.startupranking.com/countries

Thompson, A. A., Peteraf, M. A., Gamble, J. E., Strickland 111, A. J., Janes, A., &
Sutton, C. (2022). Crafting and executing strategy : the quest for competitive
advantage : concepts and cases (23rd ed.). McGraw Hill LLC.

Vishwanathan, P., van Oosterhout, H., Heugens, P. P. M. A. R., Duran, P., & van
Essen, M. (2019). Strategic CSR: A Concept Building Meta-Analysis.
Journal of Management Studies, 57(2), 314-350.

W, R. W. A, Kunyanti, S. A., & Mujiono, M. (2021). Community Empowerment-
based Corporate Social Responsibility Program in Panglima Raja Village.
International Journal on Social Science, Economics and Art, 11(1), 12-19.

Yin, J., & Jamali, D. (2016). Strategic Corporate Social Responsibility of
Multinational Companies Subsidiaries in Emerging Markets: Evidence from
China. Long Range Planning, 49(5), 541-558.

59



	HALAMAN JUDUL
	SURAT KETERANGAN
	HALAMAN PENGESAHAN
	HALAMAN PERNYATAAN
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	ABSTRAK
	ABSTRACT
	BAB I PENDAHULUAN
	1.1 Latar Belakang
	1.2 Rumusan Masalah
	1.3 Pertanyaan Penelitian
	1.4 Tujuan Penelitian
	1.5 Manfaat Penelitian
	1.6 Lingkup Penelitian
	1.7 Sistematika Penulisan

	BAB II LANDASAN TEORI
	2.1 Corporate Social Responsibility (CSR)
	2.2 Strategic Corporate Social Responsibility (SCSR)
	2.3 SCSR Orientation
	2.4 SCSR Process
	2.5 Penciptaan Nilai
	2.6 Kerangka Penelitian

	BAB III METODE PENELITIAN
	3.1 Desain Penelitian
	3.2 Metode Pengumpulan Data
	3.2.1 Data Primer
	3.2.2 Data Sekunder

	3.3 Instrumen Penelitian
	3.4 Metode Analisis Data

	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Orientasi SCSR
	4.1.1 Orientasi Strategik
	4.1.2 Orientasi Altruistic / Filantropi
	4.1.3 Orientasi Pengembangan Keberlanjutan

	4.2 SCSR Process
	4.2.1 SCSR Positioning and Planning
	4.2.2 Manajemen Pemangku Kepentingan

	4.3 Penciptaan Nilai

	BAB V SIMPULAN
	5.1. Simpulan
	5.2. Implikasi
	5.3. Saran Untuk Perusahaan
	5.4. Keterbatasan dan Saran Penelitian Mendatang

	DAFTAR PUSTAKA
	LAMPIRAN
	LAMPIRAN 1 MATRIKS TRIANGULASI
	LAMPIRAN 2 TRANSKRIP WAWANCARA
	LAMPIRAN 3 DOKUMENTASI WAWANCARA




