pada Lokapasar
Daring Shopee)

ALYA PRAMESTI S P, Dr. Sahid Susilo Nugroho, M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

. 2022. “Menengok Perkembangan E-Commerce Di Indonesia - Blog Belanja Pay Later -
Atome.” Atome - Time to Own It. February 21, 2022,
https://www.atome.id/blog/menengok-perkembangan-e-commerce-di-indonesia.

Agrawal, Richa, Sanjaya S. Gaur, and Archana Narayanan. 2012. “Determining Customer
Loyalty: Review and Model.” The Marketing Review 12, no. 3 (December): 275-89.
https://doi.org/10.1362/146934712x13420906885430.

Alalwan, Ali Abdallah. 2018. “Investigating the Impact of Social Media Advertising Features on
Customer Purchase Intention.” International Journal of Information Management 42, no.
42 (October): 65-77. https://doi.org/10.1016/j.ijinfomgt.2018.06.001.

Alalwan, AA, RS Alghabarat, AM Baabdullah, NP Rana, Z Qasem, and YK Dwivedi. 2020.
“Examining the Impact of Mobile Interactivity on Customer Engagement in the Context of
Mobile Shopping.” Journal of Enterprise Information Management 33, no. 3: 627-53.

Algharabat, Raed, Nripendra P. Rana, Ali Abdallah Alalwan, Abdullah Baabdullah, and Ashish
Gupta. 2019. “Investigating the Antecedents of Customer Brand Engagement and
Consumer-Based Brand Equity in Social Media.” Journal of Retailing and Consumer
Services 53, no. March (March). https://doi.org/10.1016/j.jretconser.2019.01.016.

Annur, C.M. 2021. “APIJII: Mayoritas Penetrasi Internet Masih Di Pulau Jawa.” Katadata.com.
2021. https://databoks.katadata.co.id/datapublish/2020/11/11/apjii-mayoritas-penetrasi-
internet-masih-di-pulau-jawa.

Annur, Cindy Mutia. 2022. “Aplikasi Belanja Online Paling Banyak Digunakan, Ini Dia Juaranya
| Databoks.” Databoks.katadata.co.id, July 18, 2022,
https://databoks.katadata.co.id/datapublish/2022/07/18/aplikasi-belanja-online-paling-
banyak-digunakan-ini-dia-juaranya.

App Annie. 2022. “Top Apps by Download.” 2022.

Blut, M., H. Evanschitszky, V. Richelsen, and D. Ahlert. 2007. “Switching Barriers in the Four-
Stage Loyalty Model.” Adcances in Consumer Research 34: 726.

Bowden, Jana Lay-Hwa. 2009. “The Process of Customer Engagement. A Conceptual
Framework.” Journal of Marketing Theory and Practice 17, no. 1 (January): 63-74.
https://doi.org/10.2753/mtp1069-6679170105.

Brodie, Roderick J., Linda D. Hollebeek, Biljana Juri¢, and Ana Tli¢. 2011. “Customer
Engagement: Conceptual Domain, Fundamental Propositions, and Implications for
Research.” Journal of Service Research 14, no. 3 (July): 252-71.
https://doi.org/10.1177/1094670511411703.

Bucy, E., dan C Tao. 2007. “The Mediated Moderation Model of Interactivity.” Media
Psychology 9, no. 3: 647-72.

Celik, Kamil. 2021. “The Effect of E-Service Quality and After-Sales E-Service Quality on E-
Satisfaction.” Business & Management Studies: An International Journal 9, no. 3

102

PENGARUH PELIBATAN PENGGUNA APLIKASI BELANJA SELULER PADA LOYALITAS (Studi Kasus


http://www.atome.id/blog/menengok-perkembangan-e-commerce-di-indonesia

PENGARUH PELIBATAN PENGGUNA APLIKASI BELANJA SELULER PADA LOYALITAS (Studi Kasus
pada Lokapasar
Daring Shopee)
ALYA PRAMESTI S P, Dr. Sahid Susilo Nugroho, M.Sc.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

(September): 1137-55. https://doi.org/10.15295/bmij.v9i3.1898.

Chahyanti, Dhina. 2021. “Mengapa E-Commerce Berkembang Pesat Di Indonesia? - TIMES
Indonesia.” Timesindonesia.co.id, December 9, 2021.
https://www.timesindonesia.co.id/ketahanan-informasi/386502/mengapa-ecommerce-
berkembang-pesat-di-indonesia.

Cheung, Christy M. K., Xiabing Zheng, and Matthew K. O. Lee. 2014. “Customer Loyalty to
C2C Online Shopping Platforms: An Exploration of the Role of Customer Engagement.”
2014  47th Hawaii International Conference on  System  Sciences.
https://doi.org/10.1109/hicss.2014.382.

Chomeya, R. 2010. “Quality of Psychology Test Between Likert Scale 5 and 6 Points.” Journal
of Social Sciences, 402.
https://www.researchgate.net/publication/49619892_Quality _of Psychology Test Betwee
n_Likert Scale 5 and _6_Points.

Cohen, J. 1988. Statistical Power Analysis for the Behavioral Sciences. New Jersey: Lawrence
Erlbaum.

Dessart, L, A Morgan-Thomas, and C Veloutsou. 2015. “Consumer Engagement in Online Brand
Communities: A Social Media Perspective?” Journal of Product & Brand Management 24,
no. 1: 28-42.

Dholakia, RR, M Zhao, N Dholakia, and DR Fortin. 2000. “Interactivity and Revisits to Websites:
A Theoretical Framework.” 2000. http://ritim.cba.uri.edu/wp/.

Dihni, V. 2022. “Riset: Milenial Paling Gemar Belanja Online Saat Pandemi.” Databoks. 2022.
https://databoks.katadata.co.id/datapublish/2022/06/03/riset-milenial-paling-gemar-
belanja-online-saat-pandemi#:~:text=Tercatat%2C ada 48%25 konsumen ¢e,2020 menjadi
23%25 pada 2021.

Dihni, VA. 2021. “Jumlah Pelanggan Telepon Seluler Di Indonesia Meningkat Pada 2020.”
Katadata.com.  2021.  https://databoks.katadata.co.id/datapublish/2021/10/06/jumlah-
pelanggan-telepon-seluler-di-indonesia-meningkat-pada-2020/.

Dijkstra, T. K., and J. Henseler. 2015. “Consistent and Asymptotically Normal PLS Estimators
for Linear Structural Equation.” Computational Statistics & Data Analysis 81: 10-23.

Fadli, M.D., and R.N. Rubiyanti. 2021. “Pengaruh Harga, Promosi, Dan Kualitas Pelayanan
Terhadap Loyalitas Konsumen Melalui Kepuasan Pelanggan Pada Ecommerce Shopee.” E-
Proceeding of Management 8, no. 5: 6120-36.

Gefen, D. 2002. “Customer Loyalty in E-Commerce.” Journal of the Association for Information
Systems 3, no. 1: 27-53.

Hair, J., G. Hult, C. Ringle, and M. Sarstedt. 2017. A Primer on Partial Least Squares Structural
Equations Modeling (PLS-SEM). 2nd Ed. Thousand Oaks: SAGE.

Hair, J.F., W.C. Black, B.J. Babin, and R.E. Anderson. 2010. Multivariate Data Analysis 7th
Edition. New York: Pearson.


http://www.timesindonesia.co.id/ketahanan-informasi/386502/mengapa-ecommerce-
http://www.researchgate.net/publication/49619892_Quality_of_Psychology_Test_Betwee
http://ritim.cba.uri.edu/wp/

PENGARUH PELIBATAN PENGGUNA APLIKASI BELANJA SELULER PADA LOYALITAS (Studi Kasus
pada Lokapasar
Daring Shopee)
ALYA PRAMESTI S P, Dr. Sahid Susilo Nugroho, M.Sc.
Gli\I\IIDlJXEIRl%[];\ADSA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, Joe F., Christian M. Ringle, and Marko Sarstedt. 2011. “PLS-SEM: Indeed a Silver Bullet.”
Journal of Marketing Theory and Practice 19, no. 2 (April): 139-52.

Harrigan, Paul, Uwana Evers, Morgan Miles, and Timothy Daly. 2017. “Customer Engagement
with Tourism Social Media Brands.” Tourism Management 59, no. April (April): 597—6009.
https://doi.org/10.1016/j.tourman.2016.09.015.

Henseler, J., Dijkstra, T. K., Sarstedt, M., Ringle, C. M., Diamantopoulos, A., Straub, D. W.,
Ketchen, D. J., Hair, J. F., Hult, G. T. M., & Calantone, R. J. (2014), “Common Beliefs and
Reality About PLS: Comments on Rénkké and Evermann (2013)”, Organizational Research
Methods, 17(2), 182-209. https://doi.org/10.1177/1094428114526928

Henseler, J., Ringle, C.M. and Sinkovics, R.R. (2009), "The use of partial least squares path
modeling in international marketing”, Sinkovics, R.R. and Ghauri, P.N. (Ed.) New
Challenges to International Marketing (Advances in International Marketing, Vol. 20),
Emerald Group Publishing Limited, Bingley, pp. 277-319. https://doi.org/10.1108/S1474-
7979(2009)0000020014

Hu, L. T., and P. M. Bentler. 1999. “Cutoff Criteria for Fit Indexes in Covariance Structure
Analysis: Conventional Criteria versus New Alternatives.” Structural Equation Modeling:
A Multidisciplinary Journal 6, no. 1: 1-55.

Infosurv. 2006. “White Paper: 5-Points vs. 6-Points Likert Scale.” Inforsurv.com. 2006.
https://www.infosurv.com/white-paper-5-point-vs-6-point-likert-scales/.

IPrice. 2022. “The Map of E-Commerce in Indonesia.” 2022.
https://iprice.co.id/insights/mapofecommerce/en/.

Jensen, Matthew L., Norah E. Dunbar, M. Shane Connelly, William D. Taylor, Michael Hughes,
Bradley Adame, and Bobby Rozzell. 2014. “Organizational Balancing of Website
Interactivity and Control: An Examination of Ideological Groups and the Duality of Goals.”
Computers in  Human Behavior 38, no. September (September). 43-54.
https://doi.org/10.1016/j.chb.2014.05.015.

Johnson, GJ, GC II Bruner, and A Kumar. 2006. “Interactivity and Its Facets Revisited: Theory
and Empirical Test.” Journal of Advertising 35, no. 4: 35-52.

Katadata Insight Center. 2021. Perilaku Konsumen E-Commerce Indonesia.

Kemp, Simon. 2022. “Digital 2022: Indonesia.” DataReportal — Global Digital Insights. February
15, 2022. https://datareportal.com/reports/digital-2022-indonesia.

Kim, Myung-Ja, Namho Chung, and Choong-Ki Lee. 2011. “The Effect of Perceived Trust on
Electronic Commerce: Shopping Online for Tourism Products and Services in SouthKorea.”
Tourism Management 32, no. 2 (April): 256-65.
https://doi.org/10.1016/j.tourman.2010.01.011.

Kumar, Anil, Sachin Kumar Mangla, Sunil Luthra, Nripendra P. Rana, and Yogesh K. Dwivedi.
2018. “Predicting Changing Pattern: Building Model for Consumer Decision Making in
Digital Market.” Journal of Enterprise Information Management 31, no. 5 (September):
674-703. https://doi.org/10.1108/jeim-01-2018-0003.


http://www.infosurv.com/white-paper-5-point-vs-6-point-likert-scales/

pada Lokapasar
Daring Shopee)
ALYA PRAMESTI S P, Dr. Sahid Susilo Nugroho, M.Sc.

Gli\I\IIDlJXEIRl%[];\ADSA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Lee, T. 2005. “The Impact of Perceptions of Interactivity on Customer Trust and Transaction
Intentions in Mobile Commerce.” Journal of Electronic Commerce Research 6, no. 3: 165—
80.

Liu, Y. 2003. “Developing a Scale to Measure the Interactivity of Websites.” Journal of
Advertising Research 43, no. 2: 207-16.

Liu, Y., and L.J. Shrum. 2002. “What Is Interactivity and Is It Always Such a Good Thing?
Implications of Definition, Person, and Situation for the Influence of Interactivity on
Advertising Effectiveness.” Journal of Advertising 31, no. 4: 53-64.

Mallat, N, M Rossi, VK Tuunainen, and A Oorni. 2008. “An Empirical Investigation of Mobile
Ticketing Service Adoption in Public Transportation.” Personal and Ubiquitous Computing
12, no. 1: 57-65.

McMillan, S.J., and J.S. Hwang. 2002. “Measures of Perceived Interactivity: An Exploration of
Communication, User Control, and Time in Shaping Perceptions of Interactivity.” Journal
of Advertising 31, no. 3: 41-54.

Nandi, Santosh, Madhavi Latha Nandi, and Varsha Khandker. 2021. “Impact of Perceived
Interactivity and Perceived Value on Mobile App Stickiness: An Emerging Economy
Perspective.” Journal of Consumer Marketing 38, no. 6 (September): 721-37.
https://doi.org/10.1108/jcm-02-2020-3661.

Naomi, Adisty. 2022. “Mengulik Perkembangan Penggunaan Smartphone Di Indonesia.”
GoodStats, November 5, 2022. https://goodstats.id/article/mengulik-perkembangan-
penggunaan-smartphone-di-indonesia-
ST2LA#:~:text=Sementara%2C%?20awal%20tahun%202022%20ini..

Nistor, C.E., R. Oprea, M. Paprzycki, and G. Parakh. 2002. “The Role of a Psychologist in E-
Commerce Personalization,” January (January).

Nowak, G.J., S.A. Shamp, B.A. Hollander, and G.T. Cameron. 2014. “Interactive Media: A
Means for More Meaningful Advertising?” In Advertising and the World Wide Web, edited
by D.W. Schumann and E. Thorson. Psychology Press.

Margulis, Anna, Harold Boeck, and Michel Laroche. 2020. “Connecting with Consumers Using
Ubiquitous Technology: A New Model to Forecast Consumer Reaction.” Journal of
Business Research 121, no. December (December): 448-60.
https://doi.org/10.1016/j.jbusres.2019.04.019.

Mollen, A, and H Wilson. 2010. “Engagement, Telepresence and Interactivity in Online
Consumer Experience: Reconciling Scholastic and Managerial Perspectives.” Journal of
Business Research 63, no. 9-10: 919-25.

Oliver, Richard L. 1999. “Whence Consumer Loyalty?”” Journal of Marketing 63, no. 4 (October):
33-44. https://doi.org/10.1177/002224299906345105.

Paiz, Nur Ain Mohd, Mass Hareeza Ali, Abdul Rashid Abdullah, and Zuraina Dato Mansor. 2021.
“Repurchase Intention among Mobile Shoppers with Mediating Effect of Satisfaction on
Mobile Shopping.” International Journal of Business and Management 16, no. 7 (May): 1.

PENGARUH PELIBATAN PENGGUNA APLIKASI BELANJA SELULER PADA LOYALITAS (Studi Kasus



PENGARUH PELIBATAN PENGGUNA APLIKASI BELANJA SELULER PADA LOYALITAS (Studi Kasus
pada Lokapasar
Daring Shopee)
ALYA PRAMESTI S P, Dr. Sahid Susilo Nugroho, M.Sc.
Gli\I\IIDlJXEIRl%[];\ADSA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.5539/ijbm.v16n7p1l.

Palupi, Galih Ayu. 2022. “Shopee Masih Jadi E-Commerce Pilihan Utama Masyarakat
Indonesia.” GoodStats. August 28, 2022. https://goodstats.id/article/jakpat-shopee-masih-
rajai-e-commerce-pilihan-masyarakat-indonesia-tahun-2022-scYdn.

Pappas, llias O., Adamantia G. Pateli, Michail N. Giannakos, and Vassilios Chrissikopoulos.
2014. “Moderating Effects of Online Shopping Experience on Customer Satisfaction and
Repurchase Intentions.” International Journal of Retail & Distribution Management 42, no.
3 (March): 187-204. https://doi.org/10.1108/ijrdm-03-2012-0034.

Park, Eun Kyung, and S. Shyam Sundar. 2015. “Can Synchronicity and Visual Modality Enhance
Social Presence in Mobile Messaging?” Computers in Human Behavior 45, no. April
(April): 121-28. https://doi.org/10.1016/j.chb.2014.12.001.

Patterson, P, T Yu, and K De Ruyter. 2006. “Understanding Customer Engagement in Services.”
In Advancing Theory, Maintaining Relevance: Proceedings of ANZMAC 2006 Conference,
4-6.

Rahmah, Nuzulia Nur. 2022, “Kuartal 111 2022, Shopee Raup Pendapatan US$1,9 Miliar.” Edited
by Fin Harini. Validnews.id. November 18, 2022. https://validnews.id/ekonomi/kuartal-iii-
2022-shopee-raup-pendapatan-us19-miliar.

Safa, N., and M. Ismail. 2013. “A Customer Loyalty Formation Model in Electronic Commerce.”
Economic Modelling 35: 559-64.

Sekaran, U., and R. Bougie. 2016. Research Methods for Business 7th Ed. New York: Wiley.

Shen, R., M. Wang, and X. Pan. 2008. “Increasing Interactivity in Blended Classrooms through
a Cutting-Edge Mobile Learning System.” British Journal of Educational Technology 39,
no. 6: 1073-86.

Sirclo. 2020. “Jumlah Pengguna E-Commerce Indonesia Di Tahun 2020 Meningkat Pesat.”
Sirclo.com. 2020. https://www.sirclo.com/jumlah-pengguna-e-commerce-indonesia-di-
tahun-2020-meningkat-pesat/.

Snapcart. 2020. “Pandemi Covid Bawa Berkah Buat Platform E-Commerce.” 2020.
https://snapcart.global/pandemi-covid-bawa-berkah-buat-platform-e-commerce/.

So, K.K. 2014. “Customern Engagement With Tourism Brands: Scale Development And
Validation.” Journal of Hospitality and Tourism Research 30.

Statistics Solutions. 2021. “Pearson’s Correlation Coefficient.” Statistics Solutions. 2021.
https://www.statisticssolutions.com/free-resources/directory-of-statistical-
analyses/pearsons-correlation-coefficient/.

Sugiyono. 2014. Metode Penelitian Kombinasi (Mixed Methods). Bandung: Alfabeta.

Swaid, Samar, and Rolf T. Wigand. 2007. “Key Dimensions of E-Commerce Service Quality and
Its Relationships to Satisfaction and Loyalty,” July (July).


http://www.sirclo.com/jumlah-pengguna-e-commerce-indonesia-di-
http://www.statisticssolutions.com/free-resources/directory-of-statistical-

PENGARUH PELIBATAN PENGGUNA APLIKASI BELANJA SELULER PADA LOYALITAS (Studi Kasus
pada Lokapasar
Daring Shopee)
ALYA PRAMESTI S P, Dr. Sahid Susilo Nugroho, M.Sc.
Gli\I\IIDlJXEIRl%[];\ADSA Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/

Tan, GWH, VH Lee, JJ Hew, KB. Ooi, and LW. Wong. 2018. “The Interactive Mobile
Social Media Advertising: An Imminent Approach to Advertise Tourism Products
and Services?”’Telematics and Informatics 35, no. 8: 2270-88.

Thakur, Rakhi. 2016. “Understanding Customer Engagement and Loyalty: A Case of
Mobile Devices for Shopping.” Journal of Retailing and Consumer Services 32, no.
1 (September):151-63. https://doi.org/10.1016/j.jretconser.2016.06.004.

. 2018. “Customer Engagement and Online Reviews.” Journal of Retailing and
Consumer Services 41, no. March (March): 48-59.
https://doi.org/10.1016/j.jretconser.2017.11.002.

Uly, Yohana Artha. 2022. “Nilai Transaksi E-Commerce Indonesia Capai Rp 108,54
Triliun DiKuartal 1-2022.” Kompas.com. 2022.
https://money.kompas.com/read/2022/08/03/211200826/nilai-transaksi-e-
commerce- indonesia-capai-rp-108-54-triliun-di-kuartal-i-2022?page=all.

Wirtz, Jochen, Anouk den Ambtman, Josée Bloemer, Csilla Horvéath, B. Ramaseshan,
Joris van de Klundert, Zeynep Gurhan Canli, and Jay Kandampully. 2013.
“Managing Brands and Customer Engagement in Online Brand Communities.”
Edited by Lerzan Aksoy. Journal of
Service Management 24, no. 3 (June): 223-44,
https://doi.org/10.1108/09564231311326978.

Wu, G. 2005. “The Mediating Role of Perceived Interactivity in the Effect of Actual
Interactivityon Attitude toward the Website.” Journal of Interactive Advertising
5, no. 2: 29-39.

Yang, S, and YJ. Lee. 2017. “The Dimensions of M-Interactivity and Their Impacts in
the MobileCommerce Context.” International Journal of Electronic Commerce
21,no0. 4:548-71.

Yang, Shuiging, Hui Jiang, Jianrong Yao, Yuangao Chen, and June Wei. 2018. “Perceived
Values on Mobile GMS Continuance: A Perspective from Perceived Integration
and Interactivity.”Computers in Human Behavior 89, no. December (December):
16-26. https://doi.org/10.1016/j.chb.2018.07.032.

Yu, L., and A Mishra. 2020. “Customer Engagement Strategies of China’s E-Commerce
Industryand Their Impact on China's Economy Transition. In T. Semeradové, & P.
Weinlich (Ed.).”Impacts of Online Advertising on Business Performance, 81-103.
https://doi.org/10.4018/978-1-7998-1618-8.ch004.

Yuan, Xiaofang, Ling Li, and Yuanhang Liang. 2022. “An Experimental Study on the
Impact of Customer Feedback on the Performance of E-Commerce Customer
Service Personnel.” In Man-Machine-Environment System Engineering:
Proceedings of the 21st International Conference on MMESE, edited by
Shengzhao Long and Balbir S. Dhillon, 285-293. Singapore: Springer Nature
Singapore Pte Ltd.

Zhao, L, and Y Lu. 2012. “Enhancing Perceived Interactivity through Network
Externalities: AnEmpirical Study on Micro-Blogging Service Satisfaction and
Continuance Intention.” Decision Support Systems 53, no. 4: 825-34.



	DAFTAR PUSTAKA

