
 

 

The Effect of Sustainable Marketing for Food Products on   

Consumer Purchasing Decision of Generation Z in Indonesia 

Thesis 

To fulfill a proportion of the requirements to obtain the bachelor’s degree in the Management 

Undergraduate Program 

 

Written by: 

Violina Tan 

18/423026/EK/21704 

 

 

MANAGEMENT UNDERGRADUATE PROGRAM 

FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS GADJAH MADA 

YOGYAKARTA 

2022 

  

The Effect of Sustainable Marketing for Food Products on Consumer Purchasing Decision of
Generation
Z in Indonesia
VIOLINA TAN, dr. (Arie) AT Barendregt
Universitas Gadjah Mada, 2023 | Diunduh dari http://etd.repository.ugm.ac.id/


