
103 

DAFTAR PUSTAKA  

 

Ajzen, I., & Fishbein, M. (1980). Understanding attitudes and predicting social 

behavior. Englewood-Cliffs, NJ: Prentice-Hall. Ajzen, I. (1991). The 

Theory of Planned Behavior. Organizational Behavior and Human 

Decision Processes 50: 179-211. 

Anaba et al., (2022). Use of reusable menstrual management materials and 

associated factors among women of reproductive age in Ghana: analysis 

of the 2017/18 Multiple Indicator Cluster Survey. BMC Women’s Health 

(2022) 22:92. https://doi.org/10.1186/s12905-022-01670-9  

Aliansi Zewo Waste, 2020.Anak muda dan zero waste dari perubahan gaya hidup 

hingga kebijakan.  https://aliansizerowaste.id/2020/09/11/anak-muda-dan-

zero-waste-dari-perubahan-gaya-hidup-hingga-kebijakan/ (diakses 30 

september 2022) 

Suhartanto et al. 2020. Predicting young customers’ intention to repurchase green 

plastic product: incorporating trust model into purchase intention model. 

Journal Of Asia Business Studies. Vol. 15 No. 3 2021, pp. 441-456, © 

Emerald Publishing Limited. 

Hao, Y., Liu, H., Chen, H., Sha, Y., Ji, H. and Fan, J. (2019), “What affect 

consumers’ willingness to pay for green packaging? Evidence from 

China”, Resources, Conservation and Recycling, Vol. 141, pp. 21-29, doi: 

10.1016/j.resconrec.2018.10.001. 

Liang et al. (2018). Examining medical tourists' intention to visit a tourist 

destination: Application of an extended MEDTOUR scale in a cosmetic 

tourism context. Int J Tourism Res. 2019;1–13. 

wileyonlinelibrary.com/journal/jtr 

Suki, N. and Suki, N. (2015), “Consumption values and consumer environmental 

concern regarding green products”, International Journal of Sustainable 

Development & World Ecology, Vol. 22 No. 3, pp. 269-278, doi: 

10.1080/13504509.2015.1013074. 

Cheng, S., Lam, T., & Hsu, C. H. C. (2006). Negative word-of-mouth 

communication intention: An application of the Theory of Planned 

Behavior. Journal of Hospitality and Tourism Research, 30 (1), 95-116.  

Chang, H. J., & Watchravesringkan, K. (. (2018). Who are sustainably minded 

apparel shoppers? An investigation to the influencing factors of 

sustainable apparel consumption. International Journal of Retail & 

Distribution Management. 

Cooper, D.R. dan Schindler, P.S. (2014), Business Research Method, Twelve 

Edition, New York: McGraw-Hill Education 

Chiu, C. M., Chang, C. C., Cheng, H. L., & Fang, Y. H. (2009). Determinants of 

customer repurchase intention in online shopping. Online Information 

Review, 33, 761–784. https://doi.org/10.1108/14684520910985710 

Fishbein, M., & Ajzen, I. (1975). Belief, Attitude, Intention, and Behavior: An 

Introduction to Theory and Research. MA: Addison-Wesley. 

Analisis faktor-faktor yang memengaruhi niat perilaku pembelian reusable menstrual products (RMP)
CINDY DWI KURNIA, Sari Winahjoe Siswomihardjo, Dr., M.B.A.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://aliansizerowaste.id/2020/09/11/anak-muda-dan-zero-waste-dari-perubahan-gaya-hidup-hingga-kebijakan/
https://aliansizerowaste.id/2020/09/11/anak-muda-dan-zero-waste-dari-perubahan-gaya-hidup-hingga-kebijakan/
https://doi.org/10.1108/14684520910985710


 
 

 

Fishbein, M., & Ajzen, I. (2011). Predicting and Changing Behavior: The 

Reasoned Action Approach. Massachusetts: Taylor & Francis. 

Fakta News, 2020. Plan Indonesia Soroti Manajemen Kebersihan Menstruasi di 

Pandemi Covid-19.https://fakta.news/berita/. Diakses 9 Juni 2022 

Han, H., Kim, Y. (2010). An investigation formation: Developing an extended 

model of the Theory of Planned Behavior. International Journal of 

Hospitality Management.  

Hair, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in 

business research. European Business Review . 

Hair, J.J.,Black, W.C., Babin, B.J., Anderson, R.E dan Tahtham, B. (2006), 

Multivariate Data Anlysis, Sixth Edition. Personal Education 

Hair, J.J., Black, W.C., Babin, B.J., Anderson, R.E dan Tahtham, B. (2010), 

Multivariate Data Anlysis, Sixth Edition. Personal Education. 

Hair,J.J., Black, W.C., Babin, B.J., Anderson, R.E. (2014) Multivariate Data 

Analysis, Seventh Edition. Harlow:Pearson. 

Kaur et al, (2018). Menstrual Hygiene, Management, and Waste Disposal: 

Practices and Challenges Faced by Girls/Women of Developing 

Countries.Journal of Environmental and Public Health. Volume 2018, 

Article ID 1730964.  

Kim & Lennon. (2013). “Effect of reputation and website quality on Online 

consumer’s emotion, perceived risk and perceived intention: Based on the 

stimulus-organism-response model”. Journal of Interactive advertising, 

4(2), 20-29. 

Kompasiana 2022. Peluang dan masalah sampah ditahun 2022. 

https://www.kompasiana.com//61c0425a17e4ac3bcc166cb2. Diakses 20 

Mei 2022 

Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). 

Marketing Management. In Pearson (3rd ed.). United Kingdom: Pearson. 

Lim, W. M. (2014). Sense of virtual community and perceived critical mass in 

online group buying. J. Strat. Mark. 22, 268–283. doi: 

10.1080/0965254X.2013.876068 

Lim, W. M. (2015). The influence of internet advertising and electronic word of 

mouth on consumer perceptions and intention: some evidence from online 

group buying. J. Comput. Inform. Syst. 55, 81–89. doi: 

10.1080/08874417.2015.11645790 

Mufidah, Ilna. 2018. Understanding the Consumers’ Behavior Intention in Using 

Green Ecolabel Product through Pro-Environmental Planned Behavior 

Model in Developing and Developed Regions: Lessons Learned from 

Taiwan and Indonesia.Sustainability 2018, 10(5), 

1423; https://doi.org/10.3390/su10051423 

Nguyen, M. T., Nguyen, L., & Nguyen, H. V. (2019). Materialistic values and 

green apparel purchase intention among young Vietnamese consumers. 

Young Consumers Insight and Ideas for Responsible Marketers . 

Liao, C., Zhao D. dan Zhang. S. (2018). Psychological and conditional factors 

influencing staff take away waste separation intention an application of 

Analisis faktor-faktor yang memengaruhi niat perilaku pembelian reusable menstrual products (RMP)
CINDY DWI KURNIA, Sari Winahjoe Siswomihardjo, Dr., M.B.A.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.kompasiana.com/61c0425a17e4ac3bcc166cb2
https://doi.org/10.3390/su10051423


 
 

 

the extended theory of planned behavior. Suistainable cities and society, 

186-194. 

Peter, J.P. Olson, J.C. (2010). Consumer behavior and Marketing Strategy, 9th 

edition, McGrwa Hill, New York.  

Rahmafitria, et al., 2021. “Applying knowledge, social concern and perceived risk 

in planned behavior theory for tourism in the Covid-19 pandemic”, 

Emerald Publishing Limited, doi 10.1108/TR-11-2020-0542. VOL. 76 

NO. 4 2021, pp. 809-828.  

Shiau, W.-L., and Chau, P. Y. K. (2013). “Does Altruism matter on online group 

buying? perspectives from egotistic and altruistic behavior,” 

in Proceedings of the Pacific Asia Conference on Information Systems, 

New York, NY. 

Shiau, W.-L., and Chau, P. Y. K. (2016). Understanding behavioral intention to 

use a cloud computing classroom: a multiple model comparison 

approach. Cell 53, 355–365.  

Schiffman, L., & Kanuk, L. (2010). Consumer Behaviour. New Jersey: Pearson. 

Schindler, S., & Cooper, E. (2017). Metode Penelitian Bisnis. Jakarta: 

Salemba Empat. 

Suki, N. M. (2016). Green product purchase intention: impact of green brands, 

attitude, and knowledge. British Food Journal, 2893-2910. 

Wei, Y., Wang, C., Zhu, S., Xue, H., and Chen, F. (2018). Online purchase 

intention of fruits: antecedents in an integrated model based on technology 

acceptance model and perceived risk theory. Front. Psychol. 9:1521. doi: 

10.3389/fpsyg.2018.01521 

Wu. O. C., Yeh. G. Y. Y., & Hsiao, C.R. (2011). The effect of store image and 

service Quality on Brand Image and Purchase Intention for Private Label 

Brands. Australasian Marketing Journal (AMJ), 19(1), 30-39.  

Wu, S. and Chen, J. (2014). A Model of Green Consumption Behavior 

Constructed by the Theory of Planned Behavior. International Journal of 

Marketing Studies; Vol. 6, No. 5.  

Wu, S. I., & Chen, Y. J. (2014). The Impact of Green Marketing and Perceived 

Innovation on Purchase Intention for Green Products. International 

Journal of Marketing Studies. 

Wordbank, 2021. A Holistic Approach to Better Menstrual Health and Hygiene: 

Entrepreneurs in Action. https://www.worldbank.org/en/news/feature. 

Diakses 5 Juni, 2021. 

Yadav, R., & Pathak, G. (2016). Intention to Purchase Organic Food among 

Young Consumers: Evidences from a Developing Nation. Appetite, 122-

128. 

Tirto.id. 2022. Perempuan dan gaya hidup zero waste.  https://tirto.id/perempuan-

dan-gaya-hidup-zero-waste-gvLP, diakses 7 Juni 2022 

Zero Waste, 2021. Gimana caranya melewati masa menstruasi tanpa sampah by 

Maurilla Imron. https://zerowaste.id/. Diakses 5 Juni 2022 

 

 

Analisis faktor-faktor yang memengaruhi niat perilaku pembelian reusable menstrual products (RMP)
CINDY DWI KURNIA, Sari Winahjoe Siswomihardjo, Dr., M.B.A.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.worldbank.org/en/news/feature
https://tirto.id/perempuan-dan-gaya-hidup-zero-waste-gvLP
https://tirto.id/perempuan-dan-gaya-hidup-zero-waste-gvLP
https://zerowaste.id/

	DAFTAR PUSTAKA

