
90 
 

BIBLIOGRAPHY 

Annur, Cindy Mutia. (2019) Google Ungkap Pencarian Tentang Kecantikan Naik 30% 

Tahun Ini Katadata 

https://katadata.co.id/marthathertina/digital/5e9a4c3e10e69/google-ungkap-

pencarian-tentang-kecantikan-naik-30-tahun-ini 

Awasthi, Ashwini K and Choraria, Sapna. (2015) Effectiveness of Celebrity 

Endorsement Advertisements: The Role of Customer Imitation Behaviour. Journal 

of Creative Communications. 10 (2), 215-234. 

Bergkvist, Lars., Hjalmarson, Hanna., and Magi, Anne W. (2015) A new model of how 

celebrity endorsement work: attitude towards the endorsement as a mediator of 

celebrity source and endorsement effect. International Journal of Advertising. 35 

(2), 171-184. 

Biswas, Somdutta,. Hussain, Mahmood., and O’Donnell, Kathleen. (2009). Celebrity 

Endorsement in Advertising and Consumer Perceptions: A Cross-Cultural Study. 

Journal of Global Marketing. 22 (2), 121-137. 

Burhan, Fahmi Ahmad. (2021) Penjualan Produk Kecantikan di Shopee dan 

Tokopedia Melonjak Saat Corona Katadata 

https://katadata.co.id/desysetyowati/digital/6130a03078918/penjualan-produk-

kecantikan-di-shopee-tokopedia-melonjak-saat-corona. 

Carlson, Brad D., Donavan, D. Todd., Deitz, George D., Bauer, Brittney C., and Lala, 

Vishal. (2020) A customer-focused approach to improve celebrity endorser 

effectiveness. Journal of Business Research. 109 (2020), 221-235. 

Castillo, David Jimenez and Fernandez, Raquel Sanchez. (2019). The role of digital 

influencers in brand recommendation: Examining their impact on engagement, 

expected value, and purchase intention. International Journal of Information 

Management. 49 (2019), 366-376. 

Choi, Sejung Marina and Rifon, Nora J. (2012). It Is a Match: The Impact of 

Congruence between Celebrity Image and Consumer Ideal Self on Endorsement 

Effectiveness. Journal of Psychology and Marketing Vol. 29. 29 (9), 639-650. 

Compas. (2022) 10 Brand Skincare Lokal Terlaris di Online Marketplace 

https://compas.co.id/article/brand-skincare-lokal-terlaris/ 

Cooper, Donald R and Schindler, Pamela S. (2014) Business Research Method 12e. 

McGraw Hill Education. New York.  

Countrymeters. (2022) Indonesia Population https://countrymeters.info/en/Indonesia 

Dianawanti, Vinsensia. (2021) Mengenal Konsep Hybrid Dalam Produk Kecantikan 

Korea di Indonesia Fimela 

Impact of Korean Celebrity Endorsement on Purchase Intention: Study on Local Skincare Brand
Somethinc
GRACE HAPPY PUTRI S, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://katadata.co.id/marthathertina/digital/5e9a4c3e10e69/google-ungkap-pencarian-tentang-kecantikan-naik-30-tahun-ini
https://katadata.co.id/marthathertina/digital/5e9a4c3e10e69/google-ungkap-pencarian-tentang-kecantikan-naik-30-tahun-ini
https://katadata.co.id/desysetyowati/digital/6130a03078918/penjualan-produk-kecantikan-di-shopee-tokopedia-melonjak-saat-corona
https://katadata.co.id/desysetyowati/digital/6130a03078918/penjualan-produk-kecantikan-di-shopee-tokopedia-melonjak-saat-corona
https://compas.co.id/article/brand-skincare-lokal-terlaris/


91 
 

https://www.fimela.com/beauty/read/4559680/mengenal-konsep-hybrid-dalam-

produk-kecantikan-korea-di-indonesia 

Ekarina. (2019) Tren Perawatan Kecantikan Naik, Industri Kosmetik Dipatok Tumbuh 

9% Katadata https://katadata.co.id/ekarina/berita/5e9a51a7c8e5d/tren-perawatan-

kecantikan-naik-industri-kosmetik-dipatok-tumbuh-9 

Frimpong, Kofi Osei., Donkor, Georgina., and Frimpong, Nana Owusu. (2019). The 

Impact of Celebrity Endorsement on Consumer Purchase Intention: An Emerging 

Market Perspective. Journal of Marketing Theory and Practice. 27 (1), 103-121. 

Guns, Karuna Krishna., Pillai, Subhash K B., Kamat, Kaustubh., Chen, Ruey Feng., 

and Chang, Ling Chen. (2017). Impact of Celebrity Endorsement on Consumer 

Buying Behaviour in the State of Goa. IIM Kozhikode Society & Management 

Review. 7 (1), 45-58. 

Gerstell, Emily., Marchessou, Sophie., Schmidt, Jennifer., and Spagnuolo, Emma. 

(2020) How COVID-19 is changing the world of beauty. McKinsey and Company. 

Ha, Nguyen Minh and Lam, Nguyen Hung. (2017). The effects of celebrity 

endorsement on customer’s attitude toward brand and purchase intention. 

International Journal of Economics and Finance. 9 (1), 64-77. 

Hadiwidjaja, Mediana. (2022) The skincare market in Indonesia in-cosmetics connect 

https://connect.in-cosmetics.com/trends-en/the-skincare-market-in-indonesia/ 

Hair Jr., Joseph F., Hult, G. Thomas M., Ringle, Christian M., Sarstedt, Marko., Danks, 

Nicholas P., and Ray, Soumya. (2021) Partial Least Squares Structural Equation 

Modeling (PLS-SEM) Using R. Springer. Switzerland. 

Hartono, Jogiyanto and Abdillah, W. (2019) Konsep dan aplikasi PLS (Partial Least 

Square) untuk penelitian empiris. BPFE Fakultas Ekonomika dan Bisnis UGM. 

Yogyakarta. 

Herjanto, Halimin., Adiwijaya, Michael., Wijaya, Elizabeth., and Semuel, Hatane. 

(2020). The Effect of Celebrity Endorsement on Instagram Fashion Purchase 

Intention: The Evidence from Indonesia. Organizations and Markets in Emerging 

Economies 2020. 11 1(21), 203-221. 

Hovland, Carl I. and Weiss, Walter. (1951). The Influence of Source Credibility on 

Communication Effectiveness. The Public Opinion Quarterly. 15 (4), 635-650. 

Kang, Moon Young., Choi, Yonglim., and Choi Jeonghye. (2019). The effect of 

celebrity endorsement on sustainable firm value: evidence from the Korean 

telecommunications industry. International Journal of Advertising. 38 (4), 563-

576. 

Kotler, Philip and Keller, Kevin Lane. (2016). Marketing Management 15e Global 

Edition. Pearson Education. Edinburgh. 

Impact of Korean Celebrity Endorsement on Purchase Intention: Study on Local Skincare Brand
Somethinc
GRACE HAPPY PUTRI S, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://katadata.co.id/ekarina/berita/5e9a51a7c8e5d/tren-perawatan-kecantikan-naik-industri-kosmetik-dipatok-tumbuh-9
https://katadata.co.id/ekarina/berita/5e9a51a7c8e5d/tren-perawatan-kecantikan-naik-industri-kosmetik-dipatok-tumbuh-9


92 
 

Lee, Jung-Sook., Chang, Hua., and Zhang, Lingling. (2021). An integrated model of 

congruence and credibility in celebrity endorsement. International Journal of 

Advertising.  41 (7), 1358-1381. 

McCracken, Grant. (1989). Who is the Celebrity Endorser? Cultural Foundations of 

the Endorsement Process. Journal of Consumer Research. 16 (3), 310-321. 

Macdonald, Colin G.R. and Jacobs, Laurence W. (1992) The Importance of 

Inner/Other-directed Personality Factors upon Innovative Product Acceptance. 

International Journal of Advertising. 11 (3), 239-247. 

Mothersbaugh, David L. and Hawkins, Del I. (2016) Consumer Behavior: Building 

Marketing Strategy 13e. McGraw Hill Education. New York. 

Nurhayati, Handian. (2021) Share of Skincare Users Before and During the COVID-

19 Pandemic in Indonesia as of September 2020, by type of products Statista 

https://www.statista.com/statistics/1218250/indonesia-skincare-users-before-and-

during-covid-19-by-product-type/  

Nurhayati, Hanadian. (2021) Origins of skincare products used by male respondents in 

Indonesia as of July 2021 Statista 

https://www.statista.com/statistics/1041603/indonesia-skincare-products-used-by-

origin-by-male-respondents/ 

Ohanian, Roobina. (1991). The Impact of Celebrity Spokespersons’ Perceived Image 

on Consumers’ Intention to Purchase. Journal of Advertising Research. 46-54. 

Ohanian, Roobina. (1990). Construction and Validation of a Scale to Measure 

Celebrity Endorsers’ Perceived Expertise, Trustworthiness, and Attractiveness. 

Journal of Advertising. 19 (3), 39-52. 

Population Pyramid. (2022) Population Pyramid of Indonesia 

https://www.populationpyramid.net/indonesia/2022/ 

Pradhan, Debasis., Duraipandian, Israel., and Sethi, Dhruv. (2014) Celebrity 

endorsement: How celebrity-brand-user personality congruence affects brand 

attitude and purchase intention. Journal of Marketing Communications. 22 (5), 

456-473. 

Schindler, Pamela S. (2019). Business Research Methods, Thirteen Edition. 

McGrawHill Education. New York. 

Singh, Ramendra Pratap and Banerjee, Neelotpaul. (2018). Exploring the Influence of 

Celebrity Credibility on Brand Attitude, Advertisement Attitude, and Purchase 

Intention. Global Business Review. 19 (6), 1622-1639. 

Sirgy, M.J., Grewal, D., Mangleburg, T.F., Park, J.O., Chon, K.S., Claiborne, C.B., 

Johar, J.S., and Berkman, H. (1997). Assessing the Predictive Validity of Two 

Impact of Korean Celebrity Endorsement on Purchase Intention: Study on Local Skincare Brand
Somethinc
GRACE HAPPY PUTRI S, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



93 
 

Methods of Measuring Self-Image Congruence. Journal of the Academy of 

Marketing Science. 25 (3), 229-241. 

Sykes, Dianne. (2003) Food as Pleasure: Other Directedness in Food Ads. Journal for 

the Study of Food and Society. 6 (2), 49-56. 

Um, Nam Hyun and Lee, Wei Na. (2015) Korean Advertising Practitioners’ 

Perspectives on Celebrity Endorsement. Journal of Promotion Management. 27 

(7), 746-759. 

Um, Nam Hyun. (2018). What affects the effectiveness of celebrity endorsement? 

Impact of interplay among congruence, identification, and attribution. Journal of 

Marketing Communication. 21 (1), 33-54. 

Wei, Khong Kok and Wu, You Li. (2013) Measuring the impact of celebrity 

endorsement on consumer behavioural intentions: a study of Malaysian consumers. 

International Journal of Sports Marketing and Sponsorship. 14 (3), 2-22. 

Wira, Ni Nyoman. (2020) Indonesian beauty trends to look out for in 2020 Jakartapost 

https://www.thejakartapost.com/life/2020/01/28/indonesian-beauty-trends-to-

look-out-for-in-2020.html 

  

Impact of Korean Celebrity Endorsement on Purchase Intention: Study on Local Skincare Brand
Somethinc
GRACE HAPPY PUTRI S, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.thejakartapost.com/life/2020/01/28/indonesian-beauty-trends-to-look-out-for-in-2020.html
https://www.thejakartapost.com/life/2020/01/28/indonesian-beauty-trends-to-look-out-for-in-2020.html

