
 
 

93 
 

 

 

DAFTAR PUSTAKA 
  

_____. (2019, April 01). databoks. Retrieved from "Profil Merchant Social Commerce 

di Indonesia Berdasarkan Usia": https://klikasuransiku.com/detailArt/id=280/cat=3 

_______. (2021, Agustus 07). Retrieved from Indotelko.com: 

https://www.indotelko.com/read/1628261547/tokped-jadi-e-commerce-paling-

banyak-dikunjungi 

_____. (2021, Juli 26). Retrieved from Kompas.com: 

https://www.kompas.com/skola/read/2022/07/26/160000669/6-provinsi-di-pulau-

jawa?page=all  

_____. (2021, Juli 29). "Pulau Mana yang Terpadat Penduduknya di Indonesia, Tahu 

Tidak?" Retrieved from detikTravel: https://travel.detik.com/travel-news/d-

5662284/pulau-mana-yang-terpadat-penduduknya-di-indonesia-tahu-tidak    

Agag G. & Eid R. (2019). "Examining the antecedents and consequences of trust in the 

context of peer-to-peer accomodation" . International Hospit Management, 180-192 

Vol.81 No. 6. 

Archetype/Sapient, C. R. (1999). "Ecommerce trust study". Research Studio 

Archetype/Sapient. 

Awad, N. F., & Ragowsky, A. (2008). "Establishing Trust in Electronic Commerce 

Through Online Word of Mouth: An Examination Across Genders". Journal of 

Management Information System, Vol. 24, No.4, 101-121. 

Balasubramanian S., Konana P., Menon N. M. (2003). "Customer Stasfaction in Virtual 

Environments: A Study of Online Investing". Management Science, Vol. 49, No. 7, 

871-889. 

Bart Y., Shankar V., Sultan F., Urban G.L. (2005). "Are the drivers and role of online 

trust the same for all web site and consumer? A large-scale exploratory empirical 

study". Journal Marketing, Vol. 69, 133-152. 

Belanger , F., Hiller , J., & Smith, W. (2002). "Trustworthiness in electronic commerce: 

the role of privac, security, and site attributes". The Journal of Strategic Infomation 

System, Vol.11, 248. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

94 
 

Bhattacherjee., A. (2002). "Individual trust in online firms: scale development and 

initial test". Journal of Management Information System, Vol. 19, No. 1, 211-241. 

Camp, W. G. (2001). "Formulating and EValuating Theoritical Frameworks ofr Career 

and Thechnical Education Research". Journal of Vocational Education Research, Vol. 

26, No.1, 4-25. 

Carrol J. M., &Thomas J.C. (1988). "Fun SIGCHI". Bulletin, 21-24 No.19 Vol.3. 

Castaneda, J., Montoso, F., & Leque, T. (2007). "The dimensionality of customer 

privacy concern on the internet". Online Information Review Vol. 3 No.4, 420-439. 

Chawla, D., & Joshi, H. (2019). "Consumer attitude and intention to adopt mobile 

wallet in India-An empirical study". International Management Institute, Vol.37, No. 

7, 1590-1618. 

Chellappa, R., & Pavlou, P. (2002). "Perceived information security, financial liability 

and consumer trust in electronic commerce transactions". Logistics Information 

Management, Vol. 15 Nos 5/6, 358-368. 

Chang, H.H., & Chen, S.W. (2009). "Consumer Perception of Interface Quality, 

Security, and Loyalty in Electornic Commerce". Information & Management, 411-417 

Vol.46 No.7. 

Chen, Y.-H., & Barnes, S. J. (2007). "Initial Trust and Online Buyer Behavior". 

Industrial Management and Data System, Vol. 107, No.1, 21-36. 

Chin, W. W. (1998). "The Patrial Least Squares Approach to Structural Equation 

Modeling". New Jersy London : Lawrence Erlbaum Associates Publisher. 

Chiu, C.-M., & Chang, C.-c. (2009). "Determinants of Costumer Repurchase Intention 

in Online Shopping". Online Information Review, Vol. 33, No. 4, 761-784. 

Churchill. (1999). "Markeitn Research:Methodological Foundation". New York: 

Dryden Press. 

Cohen, J. (1988). "Statistical Power Analysis for the Behavioral Sciences, Lawrence 

Erlbaum,Mahwah, NJ 2nd Ed". New York : Lawrence Erlbaum Associates Publish. 

Colby, C., & Parasuraman, A. (2003). "Technology still matters". Marketing 

Management, Vol. 12, No. 4, 28-33. 

Cranor L. F., Reagle J., Ackerman M.S. (1999). "Beyond concern: Understanding net 

users' attitudes about online privacy". AT&T Labs-Research Technical Report TR 

99.44. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

95 
 

Gefen D., Karahanna E.,Straub D.W. (2003). "Trust and TAM in Online Shopping: An 

Integrated Model". Management Information System Research Center, 51-90 Vol 27 

No.1. 

Davis F.D, Bagozzi R.P, & Warshaw R.P. (1989). "User acceptance of computer 

technology: a comparison of two theoritical models". Management Science, Vol. 35, 

No. 8, 982-1003. 

Deveraj.S/Fan, M. K. (2002). "Antecedents of B2C Channel Statisfaction and 

Preference: Validating E-Commerce Metrics". Information System Research, Vol. 13, 

No. 3, 316-333. 

Dhingra, S., Gupta, S., & Bhatt, R. (2020). "A study of relationship among service 

quality of E-commerce website,, customer satisfaction, and repurchase intention". 

International Journal of E-Business Research Vol.16, No. 3, 42-59. 

Dinev, T., & Hart, P. (2004). "Internet privacy cincern and their antecedents-

Measurement Validity and a regression model". International Journal of Electronic 

Commerce, Vol. 23, No. 6, 413-422. 

Cooper,  D. R. &. Schindler, P. S. (2014). "Bussiners Research Method 14th Ed". New 

York: McGraw Hill. 

Doney, P., & Cannon, J. (1997). "An Examination of The Nature of Trust in Buyer-

Seller relationship". Journal Marketing, Vol. 61, No.2 35-51. 

Featherman., M. &. (2003). "Predicting e-service adoption a perceived risk facets 

perspective". International Jurnal of Human-Computer Studies, 177-189 Vol 10 No.2. 

Figueiredo, D. (2000). "Finding Sustainabel Profitability in Electronic Commerce". 

Sloan Management Review, Vol. 4, No. 4, 41-52. 

Flavian C., Guinaliu M., Gurrea R. (2006). "The Role Played by perceived usability, 

satisfaction and consumer trust on website loyalty". The International Journal of 

Information System Aplication, No. 2, 1-14. 

Fornell C. & Larcker D.F. (1981). "Structural Equation Models with Unobservable 

Variables and Measurement Error: Algebra and Statistics" . Journal of Marketing 

Research , 382-388 Vol.18. 

Fogg B.J., Marshall J., Laraki O., Osipovich A. (2001). "What Makes Web Sites 

Credible? A Report on a Large Quantitative Study". USA: Conference on Human 

Factors in Computing Systems. 

Gao., F. (2011). "A Study of Online Purchase Intention Bassed on The Prespectve of 

Custoer Trust". International Conference in Management and Service Science. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

96 
 

Gefen D., Karahanna E., Straub D. W. (2003). "Trust and TAM in online shopping: an 

integrated model". MIS Quarterly, Vol. 27, No.1, 51-90. 

Gefen D. & Straub D. (2004). "Consumer trust in B2C e-Commerce and the Importance 

of Socal Presence: Experiments in E-product and E-Service". Omega International 

Journal of Mangement Science, 407-424 Vol 32 No.6. 

Ghozali, Imam & Latan H. (2015). "Partial Least Square: Konsep, Teknik, dan Aplikasi 

Menggunakan Program SmartPLS". Semarang: Universitas DIpenogoro. 

Ghozali, Imam. (2016). "Aplikasi Analisi Multivariete Dengan Program IBM Jilid 2". 

Semarang: Badan Peneribit Universitas Dipenogoro. 

Gomaa A., El-Masry A., Alharbi N. S., Almamy A.A (2016). "Development and 

Validatio of an Instrumen to Measure Online Retailing Ethics Consumer's Perspective 

". Department of Management and Marketing, 1158-1180 Vol.26 No.5. 

Grabner, K., & Kaluscha, E. (2003). "Empirical research in on-line trust: a review and 

critical assessment". International Journl of Human-Computer Studies Vol.58 No.6 , 

783-812. 

Griffis, S. R. (2012). "The Customer Consecquence of Return in Online Retailling : An 

Empirical Analysisi" . Journal of Operation Management, 282-294 Vol 30 No. 4. 

Ha H.Y., & Pan H. (2018). "The Evolution of Perceived Security : The Temporal Role 

of SNS Information Perceptions". Internet Reserach, 1055-1078 Vol. 28 No.4. 

Hair Joseph F., G. Tomas M. Hult, Christian M. Ringle, Marko Sarstedt. (2014). A 

"Primer on Patrial Least Squares Structural Equation Modeling (PLS-SEM), 2nd Ed". 

Oak CA: Sage Publication.  

Hair Joseph F., Black William C, Babin, Barry J, Andreson, Rolph E. (2010). 

"Multivariate Data Analysis: A Global Perspective, 7th Ed". New Jersey: Pearson 

Education,Inc. 

Hair Joseph F., Black William C, Babin, Barry J, Andreson, Rolph E. (2019). 

"Multiveariate Data Analysis 8th Ed." United Kingdom: Cengage. 

Hariss, L., & Goode, M. M. (2004). "The foru of loyalty and the pivotal role of trust: a 

study of online service dynamics". Journal of Retailing, Vol.80, No.2, 139-158. 

Henseler J., Dijkstra T.K., Sarstedt M., Ringle C.M (2013). "Common Beliefs and 

Reality about Patrial Least Squares: Comments on Ronkko & Evermann". 

Organizational Research Methods, Vol. 17, No. 2, 182-209. 

Hoffman, D., Novak, T., & Peralta, M. (1999). "Building Consumer Trust Online". 

Communications of the ACM, Vol. 24, No. 4, 80-85. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

97 
 

Hua, G. (2009). "An experimental investigation of online banking intention to use in 

China". Journal of Internet Banking and Commerce, Vol. 28, No.1, 1-12. 

Iman, M. (2020, Juni 16). "Dibalik Alasan Kenapa Milenial Suka Berbelanja Online. 

Retrieved" from GoodNews: https://www.goodnewsfromindonesia.id/2020/06/16/di-

balik-alasan-kenapa-milenial-suka-belanja-online 

Jarvenpaa S. L., Tractinsky N., Vitale M.R (2000). "Costumer Trust in an Internet 

Store: A Cross-Cultural Validation". Journal of Computer Mediated Communication, 

Vol.-, No. 1, 45-71. 

Jarvenpaa, S., & Toad, P. (1996). "Consumer reactions to electronic shopping on the 

world wide web". International Journal of Electronic Commerce Vol 1 No. 2, 59-88. 

Javed, M. a. (2020). Effet of Online Retailer Delivery Service on Repurchase Intention: 

An Empirical Analysis of Customer past Experiecne and Future Confidence with The 

Retailer”. Journal of Retailing and Connsumer Service , 101-942 Vol. 54 No.-. 

Jones, J., & Vijayasarathy, L. (1998). "Internet consumer catalog shopping: findings 

from an exploratory study and direcrtion for future research". Internet Reserach Vol. 8 

No.4, 322-330. 

Kalakota, R. & Whinston, A.B (1997). "Electronic Commerce: A Manager's guide", 

Addison-Weley: Reaing, Mass; Harlow, England.  

Kennet, C., & Jane, P. (2005). "Management Information System – Managing the 

Digital Firm, 13th Ed". New York: Pearson. 

Kim C., Tao W., Shin N., Kim (2010). "An empirical study of customers’perceptions 

of customer's perceptions of security and trust in e-payment system". Electronic 

Commerce Research and Applications , 84-95 Vol 9 No. 1. 

Kim, D.J & Lai, Y.J. (2008). "Revisiting the Role of Web Assurance Seals in 

Businness-to-Consumer Electronic Commerce". Decision Support. Vol.44 No. 4 pg. 

1000-1015 

Kim, Y., & Shim, K. (2002). "The Influence of internet shopping mall Characteristics 

and user traits on purchase intention". Iris Marketing Review, Vol. 5, No. 2, 25-34. 

Klang, M. (2001). "Who do you trust? Beyond encryption, secure e-business decision 

Support". Decision Support System, Vol. 31, No. 3, 293-301. 

Kufaris, M., & Hampton, S. S. (2004). "The Development of Initial Trust in an Online 

Company by New Costumer". Information and Management, Vol. 41, No. 3, 377-397. 

Laurent S., Payton A. A., Hernandez L. (2016). "The Power of The Like in Adolescene: 

Effects of Peer Influence on Neural and Behavioral Responses to Social Media". 

Psychological Science , 1-9 Vol.27 No. 7. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

98 
 

Lee, M. K., & Truban, E. (2001). "A Trust Model For Consumer Intertnet Shopping". 

International Journal of Electronic Commerce, Vol. 6, No. 1, 75-91. 

Lim, N. (2003). "Consumers’ perceived risk: sources versus consequences". Electronic 

Commerce Research and Application Vol. 2 No. 3, 216-228. 

Liu, C., Marchewka, J., & Yu, C. (2005). "Beyond concern—a privacy-trust-behavioral 

intention model of electronic commerce". Information and Management Vol. 42 No.2, 

289-304. 

Lohmoller, J.B. (1989). "Latent Variabel Path Modeling with Partial Least Squares". 

Heidelberg: Physica. 

Luo, Y. (2001). "Building Trust in Cross-Cultural Collaborations Toward a 

Contingency Perspective". Journal of Management, Vol. 28, No. 5, 669-694. 

Marriot R, H & Wlliams, M. (2018). "Exploring Consumer Perceived Risk and Trust 

for Mobile Shopping: A theoretical Framework and Empirical Study". Journal of 

Retailing and Consumer Service, 133-146 Vol. 42 No. -. 

Mayer, R., Davis, J., & Schoorman, F. (1995). "An integrative model of organizational 

trust". Academy of Management Review, Vol. 20, No. 3, 709-734. 

Miyazaki, A. a. (2001). "Consumer Perception of Privacy and Security Risks for Online 

Shopping". The Journal of Consumer Affairs , 27-44 Vol 35 No. 2. 

Moey, S. K. (2019). "Digital 2019 Spotlight: Ecommerce in Indonesia". DataReportal. 

Mollenkopf, D. R. (2007). "Mananging Internet Product Returns: A Focus on Effective 

Service Operation". Decision Science, 215-250 Vol.38 No.2. 

Murphy, G. B., & Blessinger, A. A. (2003). "Perception of no-name recognition 

business to consumer e-commerce trustworthiness: the effectiveness of potential 

influence tactics". Journal of High Technology Management Research, Vol. 14, No. 1, 

71-92. 

Nurhadi. (2021, November 9). "Siapa E-commerce Teratas di Indonesia 2021 untuk 

Belanja Online?". Retrieved from Bisnis tempo.co: 

https://bisnis.tempo.co/read/1526735/siapa-e-commerce-teratas-di-indonesia-2021-

untuk-belanja-online/full&view=ok 

Pavlou, P. (2002). "Evidenve of The Effect of Trust Building Technology in Eletronic 

Markets : Price Premiums and Buyer Behavior". MisQuarterly, Vol. 26, No. 3, 243-

268. 

Pavlou, P. (2003). "Consumer acceptance of electronic commerce: integrating trust and 

risk with the technology acceptance". International Journal of Electronic Commerce, 

Vol. 7, No. 3, 101-134. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

99 
 

Peyrot, M. D. (1994). "Effect of a Class Action Suit on Customer epurchase Intention 

". The Journal of Consumer Affairs, 361-379 Voll. 28 No. 2. 

Phonthankukitithaworn, C., Sellitto, C., & Fong, M. (2015). "User Intention to Adopt 

Mobile Payment Service : A study of Early Adopters in Thailand". Journal of Internet 

Banking and Commerce, Vol 20, No. 1, 4-10. 

Pipitwanichakarn T. & Wongtada N. (2020). "The Role Online Reviewe on Mobile 

Commerce Adoption an Inclusive Growth Context ". Journal Of Asia Business Studies, 

759-778 Vol. 14 No. 5. 

Poon, W. (2007). "Users adoption of E-banking service : The Malaysian perspective". 

Journal of Business and Industrial Marketing, Vol 23, No. 1, 59-69. 

Quan, N. C. (2020). "The Influence of Website Barand Equity, E-brand Experience on 

E-loyalty: The Mediating Role of E-Satisfaction". Management Science Letters, 63-76 

Vol.10 No.-. 

Roca C. J., Gracia J.J., Vega et al. (2009). "The Importance of Perceived trust securirty 

and privacy in online trading system". Information management & Computer Security, 

96-113 Vol. 17 No. 2. 

Safa, N., & Mail, M. (2013). "A customer loyalty formation model in electronic 

commerce". Economic Modelling, Vol. 35, No.-, 559-564. 

Schumacker, E. R. (1996). "A beginner’s guide to structural equation modeling 2nd Ed". 

New York: Psychology Press. 

Schurr, P. H., & Ozanne, J. L. (1985). "Influence on Exchange Processes: Buyers 

Preconceptions of a Seller's Trushworthiness and Bargaining Toughness". Journal of 

Consumer Research, Vol. 11, No. 4, 939-53. 

Sekaran, U. & Bougie, R. (2016) "Research Methods for Business: A Skill- Building 

Approach. 7th Ed," Wiley & Sons, West Sussex. 

Sharwan Kumar Trivedi, & Mohit Yadav. (2019). "Repurchase Intention in Y 

Generantion: Mediatio of Trust and E-Satisfaction". Marketing Intelligence, Vol. 38, 

No. 4, 401-415. 

Shim, D. (2002). "South Korean Media Industry in the 1990s and The Economic 

Crisis". Prometheus, Vol. 20, No. 4, 337. 

Sirdeshmukh, D., Singh, J., & Sabol, B. (2002). "Consumer Trust, Value, and Loyalty 

in Relational Exchange". Journal of Marketing, Vol. 66, No. 1, 15-37. 

Slevitch Lisa. (2011). "Qualitative and Quantitative Methodologies Compared: 

Ontological and Epistemological Prespective". Journal of Quality Assurance in 

Hospitality and Tourim 12.1, Vol. 12, No. 1, 73-81. 

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 
 

100 
 

Thong, J. Y., Hong, S.-J., & Tam, K. Y. (2006). "The Effects of Post-adoption beliefs 

on the expectatio-confirmation Model for Information Technology Continuance". 

International Journal Of Human Computer Studies, Vol. 64, No. 9, 799-810. 

Udo, G. (2001). "Privacy and Security Concern as Major Barriers for E-Commerce : A 

Survey Study". Information Management and Computer Security, Vol. 9, No. 4, 165-

174. 

Venkatesh, V., & Davis, F. (2000). "A theoritical extention of the technology 

acceptance model: Four longitudinal field studies". Management Science, Vol. 46, No. 

2, 186-204. 

Wells, J. V. (2011). "What Signal Are You Sending? How Website Quality Influences 

Perception of Product Quality and Repurchase Intention”. MIS Quarlely, 373-396 Vol. 

35 No.2. 

Wen, C., Prybutok, V., & Xu, C. (2011). "An integrated model for customer online 

repurchase intention". Journal of Computer Information System Vol.52 No.1, 14-23. 

Wolfinbarger, M., & Gilly, M. (2003)." eTailQ: Dimensionalizing, Measuring and 

Predicting Etail Quality". Journal of Retailing, Vol. 79, No. 3, 183-198. 

Yang, M. H., Lin, B., & Chandlrees, N. (2009). "The Effect of Percevied Ethical 

Performance of Shopping Website on Consumer Trust". Journal of Computer 

Information System, 15-24. 

Zhu, W., Mou, J., & Benyoucef, M. (2019). "Exploring purchase intention in cross-

border E-commerce: a three stage model" . Journal of Retailing and Consumer Services 

Vol. 51, 320-330. 

 

 

 

 

 

  

PENGARUH KEPERCAYAAN PADA NIAT PEMBELIAN ULANG PRODUK GADGET DI LOKAPASAR
DARING
RININTA T D, Dr. Sahid Susilo Nugroho, M.,Sc.,
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


