
Daftar Pustaka 

 

Abubakar, A. M., & Ilkan, M. (2016). Impact of online WOM on destination trust 

and intention to travel: A medical tourism perspective. Journal of 

Destination Marketing and Management, 5(3), 192–201. 

https://doi.org/10.1016/j.jdmm.2015.12.005 

Azwar, S. (2016). Metode Penelitian. Yogyakarta: Pustaka Pelajar. 

Bearden, W. O., Netemeyer, R. G., & Teel, J. E. (1989). Measurement of 

Consumer Susceptibility to Interpersonal Influence. Journal of Consumer 

Research, 15(4), 473. https://doi.org/10.1086/209186 

Bellezza, S., Paharia, N., & Keinan, A. (2017). Conspicuous consumption of time: 

When busyness and lack of leisure time become a status symbol. Journal of 

Consumer Research, 44(1), 118–138. https://doi.org/10.1093/jcr/ucw076 

Bronner, F., & de Hoog, R. (2018). Conspicuous consumption and the rising 

importance of experiential purchases. International Journal of Market 

Research, 60(1), 88–103. https://doi.org/10.1177/1470785317744667 

Burnasheva, R., & Suh, Y. G. (2020). The influence of social media usage, self-

image congruity and self-esteem on conspicuous online consumption among 

millennials. Asia Pacific Journal of Marketing and Logistics, 33(5), 1255–

1269. https://doi.org/10.1108/APJML-03-2020-0180 

Cass, A. O., & Hmily, M. (2004). Exploring consumer status and conspicuous 

consumption. Journal of Consumer Behaviour, 4(1), 25–39. 

Childers, T. L., & Rao, A. R. (1992). The Influence of Familial and Peer-Based 

Reference Groups on Consumer Decisions. Journal of Consumer Research, 

19(2), 198. https://doi.org/10.1086/209296 

Clingingsmith, D., & Sheremeta, R. M. (2018). Status and the demand for visible 

goods: experimental evidence on conspicuous consumption. Experimental 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



Economics, 21(4), 877–904. https://doi.org/10.1007/s10683-017-9556-x 

Corneo, G., & Jeanne, O. (1997). Conspicuous consumption, snobbism and 

conformism. Journal of Public Economics, 66(1), 55–71. 

https://doi.org/10.1016/S0047-2727(97)00016-9 

Dubois, D., Jung, S. J., & Ordabayeva, N. (2021). The psychology of luxury 

consumption. Current Opinion in Psychology, 39, 82–87. 

https://doi.org/10.1016/j.copsyc.2020.07.011 

El Bassiouny, N., & Hammad, H. (2018). “I shop therefore I am”: social and 

psychological transformations in conspicuous consumption. Luxury Research 

J., 1(4), 303. https://doi.org/10.1504/lrj.2018.10011921 

Elbedweihy, A. M., Jayawardhena, C., Elsharnouby, M. H., & Elsharnouby, T. H. 

(2016). Customer relationship building: The role of brand attractiveness and 

consumer-brand identification. Journal of Business Research, 69(8), 2901–

2910. https://doi.org/10.1016/j.jbusres.2015.12.059 

Eng, T.-Y., & Bogaert, J. (2010). Psychological and cultural insights into 

consumption of luxury Western brands in India. Journal of Customer 

Behaviour, 9(1), 55–75. https://doi.org/10.1362/147539210x497620 

Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). 

SAGE Publications. 

Gil, L. A., Dwivedi, A., Johnson, L.W. (2017). Effect of popularity and peer 

pressure on attitudes toward luxury among teens. Young Consumers, 18(1), 

1-22 

Hadi, S. (2015). Metodologi Riset. Yogyakarta: Pustaka Pelajar. 

Hurlock, E. B. (2012). Psikologi Perkembangan, Suatu Pendekatan Sepanjang 

Rentang Kehidupan (terjemahan). Jakarta: Erlangga. 

Jaikumar, S., & Sarin, A. (2015). Conspicuous consumption and income 

inequality in an emerging economy: evidence from India. Marketing Letters, 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



26(3), 279–292. https://doi.org/10.1007/s11002-015-9350-5 

Jaikumar, S., Singh, R., & Sarin, A. (2018). ‘I show off, so I am well off’: 

Subjective economic well-being and conspicuous consumption in an 

emerging economy. Journal of Business Research, 86 (September 2016), 

386–393. https://doi.org/10.1016/j.jbusres.2017.05.027 

Jain, S., Khan, M. N., & Mishra, S. (2015). Factors Affecting Luxury Purchase 

Intention : A Conceptual Framework Based on an Extension of the Theory of 

Planned Behavior. South Asian Journal of Management, 22(4), 136–163. 

http://eds.a.ebscohost.com.liverpool.idm.oclc.org/eds/pdfviewer/pdfviewer?s

id=04787db9-6e8c-4622-934f-

ddba64c52dd1@sessionmgr4005&vid=16&hid=4111 

Jiang, S., & Ngien, A. (2020). The Effects of Instagram Use, Social Comparison, 

and Self-Esteem on Social Anxiety: A Survey Study in Singapore. Social 

Media and Society, 6(2). https://doi.org/10.1177/2056305120912488 

Kaus, W. (2013). Conspicuous consumption and “race”: Evidence from South 

Africa. Journal of Development Economics, 100(1), 63–73. 

https://doi.org/10.1016/j.jdeveco.2012.07.004 

Khan, H. A., Kamal, Y., & Saleem, S. (2016). Peer Influence on Young Adults’ 

Products Purchase Decisions. Business & Economic Review, 8(Special 

Edition), 83–92. https://doi.org/10.22547/ber/8.se.6 

Kim, S., & Gal, D. (2014). From compensatory consumption to adaptive 

consumption: The role of self-acceptance in resolving self-deficits. Journal 

of Consumer Research, 41(2), 526–542. https://doi.org/10.1086/676681 

Ko, E., Costello, J. P., & Taylor, C. R. (2019). What is a luxury brand? A new 

definition and review of the literature. Journal of Business Research, 

99(August), 405–413. https://doi.org/10.1016/j.jbusres.2017.08.023 

Krause, H. V., Baum, K., Baumann, A., & Krasnova, H. (2021). Unifying the 

detrimental and beneficial effects of social network site use on self-esteem: a 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



systematic literature review. Media Psychology, 24(1), 10–47. 

https://doi.org/10.1080/15213269.2019.1656646 

Liang, S., He, Y., Chang, Y., Dong, X., & Zhu, D. (2018). Showing to friends or 

strangers? Relationship orientation influences the effect of social exclusion 

on conspicuous consumption. Journal of Consumer Behaviour, 17(4), 355–

365. https://doi.org/10.1002/cb.1723 

Mandel, N., Rucker, D. D., Levav, J., & Galinsky, A. D. (2017). The 

Compensatory Consumer Behavior Model: How self-discrepancies drive 

consumer behavior. Journal of Consumer Psychology, 27(1), 133–146. 

https://doi.org/10.1016/j.jcps.2016.05.003 

Mishra, A., & Maity, M. (2021). Influence of parents, peers, and media on 

adolescents’ consumer knowledge, attitudes, and purchase behavior: A meta-

analysis. Journal of Consumer Behaviour, 20(6), 1675–1689. 

https://doi.org/10.1002/cb.1946 

Moustabshirah, E., Singh, J., Singh, K., Wern, W. H., Singh, K., Self-, P., & 

Conspicuous, S. O. (2022). EFFECT OF MATERIALISM , PUBLIC SELF- 

CONSCIOUSNESS AND SELF-ESTEEM ON CONSPICUOUS. 72–87. 

https://doi.org/10.55573/IJAFB.074107 

Oh, G. E. (Grace). (2021). Social class, social self-esteem, and conspicuous 

consumption. Heliyon, 7(2), e06318. 

https://doi.org/10.1016/j.heliyon.2021.e06318 

Opoku, R. (2012). Young Saudi adults and peer group purchase influence: A 

preliminary investigation. Young Consumers, 13(2), 176–187. 

https://doi.org/10.1108/17473611211233549 

Qattan, J., & Al Khasawneh, M. (2020). The Psychological Motivations of Online 

Conspicuous Consumption. International Journal of E-Business Research, 

16(2), 1–16. https://doi.org/10.4018/ijebr.2020040101 

Rahmanita, M. (2014). Efek Veblen (Conspicuous Consumption) Pada Perilaku 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



Konsumsi di Indonesia. (Thesis Fakultas Ekonomi dan Bisnis Universitas 

Indonesia) 

Roberts, J.A., Manolis, C. and Pullig, C. (2014) ‘Contingent self-esteem, self-

presentational concerns, and compulsive buying’, Psychology & Marketing, 

Vol. 31, No. 2, pp.147–160.  

Rosenberg, M. (1965). Society and the Adolescent Self-Image. Princeton, NJ: 

Princeton University Press. 

Roth, C. (2015). Conspicuous Consumption and Peer Effects: Evidence from a 

Randomized Field Experiment. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.2586716 

Rucker, D. D., Levav, J., & Lisjak, M. (2014). Compensatory Consumption As 

Self-and Social-Signaling. 42, 156–162. 

http://www.acrwebsite.org/volumes/1017404/volumes/v42/NA-

42http://www.copyright.com/. 

Santrock, J. W. (2014). Life-span development. New York: McGraw-Hill. 

Shrum, L. J., Wong, N., Arif, F., Chugani, S. K., Gunz, A., Lowrey, T. M., Nairn, 

A., Pandelaere, M., Ross, S. M., Ruvio, A., Scott, K., & Sundie, J. (2013). 

Reconceptualizing materialism as identity goal pursuits: Functions, 

processes, and consequences. Journal of Business Research, 66(8), 1179–

1185. https://doi.org/10.1016/j.jbusres.2012.08.010 

Sivanathan, N., & Pettit, N. C. (2010). Protecting the self through consumption: 

Status goods as affirmational commodities. Journal of Experimental Social 

Psychology, 46(3), 564–570. https://doi.org/10.1016/j.jesp.2010.01.006 

Srigustini, A., & Aisyah, I. (2021). Pergeseran Perilaku Konsumen Pada Masa 

Pandemi Covid-19 Ditinjau Berdasarkan Efek Bandwagon, Snob dan 

Veblen. Jurnal Inovasi Pendidikan Ekonomi (JIPE), 11(1), 92. 

https://doi.org/10.24036/011121710 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



T, D., & Sobari, N. (2022). Conspicuous Consumption on Gen Z in Indonesia. 

Proceedings of the Brawijaya International Conference on Economics, 

Business and Finance 2021 (BICEBF 2021), 206(Bicebf 2021), 136–142. 

https://doi.org/10.2991/aebmr.k.220128.018 

Taylor, D. G. (2019). Social Media Usage, FOMO, and Conspicuous 

Consumption: An Exploratory Study: An Abstract. 857–858. 

https://doi.org/10.1007/978-3-030-02568-7_234 

Thoumrungroje, A. (2014). The Influence of Social Media Intensity and EWOM 

on Conspicuous Consumption. Procedia - Social and Behavioral Sciences, 

148(November 2012), 7–15. https://doi.org/10.1016/j.sbspro.2014.07.009 

Topçu, U. C. (2018). Conspicuous Consumption in Relation to Self-Esteem, Self-

Image and Social Status: An Empirical Study. 697–709. 

https://doi.org/10.1007/978-3-319-70377-0_48 

Veblen, T. (1899). "Conspicuous Consumption." Chapter 4 in The Theory of the 

Leisure Class: An Economic Study of Institutions. New York: The 

Macmillan Company 

Verdugo, G. B., & Ponce, H. R. (2020). Gender Differences in Millennial 

Consumers of Latin America Associated with Conspicuous Consumption of 

New Luxury Goods. Global Business Review. 

https://doi.org/10.1177/0972150920909002 

Widjajanta, B., Senen, H., Masharyono, M., Lisnawati, L., & Anggraeni, C. P. 

(2018). The impact of social media usage and self-esteem on conspicuous 

consumption: Instagram user of Hijabers Community Bandung member. 

International Journal of eBusiness and eGovernment Studies, 10(2), 1-13. 

Zakaria, N., Wan-Ismail, W. N. A., & Abdul-Talib, A. N. (2021). Seriously, 

conspicuous consumption? The impact of culture, materialism and religiosity 

on Malaysian Generation Y consumers’ purchasing of foreign brands. Asia 

Pacific Journal of Marketing and Logistics, 33(2), 526–560. 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



https://doi.org/10.1108/APJML-07-2018-0283 

Zheng, X., Baskin, E., & Peng, S. (2018). Feeling inferior, showing off: The 

effect of nonmaterial social comparisons on conspicuous consumption. 

Journal of Business Research, 90, 196-205. 

https://doi.org/10.1016/j.jbusres.2018.04.041 

 

Peran Pengaruh Teman Sebaya dan Harga Diri terhadap Conspicuous Consumption Pada Mahasiswa
DZULFANI S, Dr. Sumaryono, M.Si., Psikolog
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1016/j.jbusres.2018.04.041

