THE INFLUENCE OF ANONYMOUS REPORTING CHANNEL AND REWARDS ON THE INTENTION OF
PT BANK MEGA'S

EMPLOYEES IN BECOMING A WHISTLEBLOWER

NADIRA AGUSTINE N T, Suyanto, S.E., M.B.A., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

TABLE OF CONTENTS

ACKNOWLEDGEMENT .....uucuuuuenuenensrenssenssnsesssessssssssssssssssssssssssssssssssssssssssans ii
TABLE OF CONTENTS .....ucouuuoueiueiuicensrenssissesssesssssssssssssssssssssssssssssssssssssssssssess iii
LIST OF TABLES .....ucuuounuunennenrennnsrenssenssssesssessssssssssssssssssssssssssssssssssssssssssssssssss v
LIST OF FIGURES........iuenruensunsensaecssissesssessssssesssssssssssssssssssssssssssssssssssssssass vi
ABSTRACT auuuonuonnennnennnenensrensaecnnsesssessssssssssesssssssssssssssssssssssssssssssssssssssssssssssssns vii
ABSTRAK ..auunuonaenennenrecensrenssessssssesssesssssssssssssssssesssssssssssssssssssssssssssssssssssssssssss viii
CHAPTER I INTRODUCTION ...uucuuuuuennuecunsuensuesessessasssssssssssssssssssssssassasssssans 1
1.1 BACKGIOUN ..cucueieueiiiinriiinrinssnnicssnnesssnessnsnessssnossssrosssssosssssssssssssssssssssssssssnss 1
1.2 Problem IdentifiCation........ceeenennseisecnsencsenssnenseecssnecsenssnesssecsssecssssssaneses 7
1.3 Research QUESTIONS......eeeeeeeeeeeirrscsnneneeececcsssssnnsssseeccessssssnsssssssesssssssssasssssssens 8
1.4 Objectives 0f ReSEArch .....cccveeievveriiscerinisercssniissnicssnnicssseicssssecsssssssssessssnes 9
1.5 Benefits of ReSearch......eeeecninnseensecnsnecsennsecnsnecssnecssensssesssecssseessssssanesee 9
1.6 Research Contributions........eeoeeeeensnensencseensencsnensncsssecsnsssscsssncssecsaenes 10
1.7 WIIting SIFUCLUTE c.ccceueerierreriissnricssnrissssnesssnessssnsssssnesssssssssssosssessossesssssessnns 10
CHAPTER 2 LITERATURE REVIEW. .....ucuuccvenssensuissensessansssssssssssssssssssassssssans 12
2.1 WhiStIeDIOWING....cccovvuiiirvriiirrinisnrinssnncssssressnncssssnesssssssssssssssssssssesssssssssses 12
2.1.1 Retaliation as Whistleblowing Consequences.............cceecveerueerveenenne. 13

2.2 REWALAS cuccereeinensunnsnensaenssnnssanssnsssansssnssssesssnssssesssassssssssassssssssassssessasssasssss 14
2.3 Anonymous Reporting Channel .............cooiiirverinsnicssnncssnnncssnnncsssnccsannes 15
2.4 Previous STUAIES ...ccveeineeeiseecsensseessnnnssensssenssnssssesssnscssesssnssssssssassssssssssssassss 16
2.5 Hypothesis Development ........cceeecvverecscercscnncssnnrcssnencssnsncssssscssssesssssssasses 21
2.5.1 Rewards and Whistleblowing Intention.............cccoecueeveenieeneenieenneenne. 21
2.5.2 Anonymous Reporting Channel and Whistleblowing Intention........... 22

2.6 Research frameworkK......ceeieeeneennecineennennsnensnensnensnenssnenssecsssecssessseese 23
CHAPTER 3 RESEARCH METHODOLOGY .....cuuuueuuensuecrunsensuncsesssessaccsesans 24
3.1 Research DesSign ....uuiiceeicierinsnninisnninssnnessnnesssncssssncsssssssssssssssssssssssssses 24
3.2 Population and Sample..........ccuiievvriiisnrinssrnessnrcsseicssnnncssssscssssssssssssssses 24
3.3 Data Collection Method .........cueeeeeinueeisuensennsnensenssnensenssnenssecsssecsansssaeeses 25
3.4 Research INSIrument ......eeoeeeneecseenseccsnensencsnensncsssesssessssesssnssssesssnssssssnes 26
34T REWALAS ..ttt et et et eee 27
3.4.2 Anonymous Reporting Channel .............cccoociieiiiniiiiniiniiciceee 28
3.4.3 Whistleblowing INtention ............cceeceevieeriienieeiiienieeeeeie e 29

il



UNIVERSITAS
GADJAH MADA

THE INFLUENCE OF ANONYMOUS REPORTING CHANNEL AND REWARDS ON THE INTENTION OF
PT BANK MEGA'S

EMPLOYEES IN BECOMING A WHISTLEBLOWER

NADIRA AGUSTINE N T, Suyanto, S.E., M.B.A., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

3.5 Operational Definition of Variables.........ccccevverirvvrcrvnicssneicssnrccssnnccsannes 29
3.5.1 Independent Variable...........cccceeriiiiiieiiiiiiienieeee e 30
3.5.2 Dependent Variable ...........ccoecuieiiiiiiienieeiiecie e 31

3.6 Data Analysis Method ...........ccoeiieiveriiiniininicssenessnicssnncssssscssssecsssssssssses 31
3.6.1 Descriptive Statistical Analysis ........cccccueevierieiiieniieieeie e 31
3.6.2 Validity and Reliability Test..........cccceeriieiiiinieiiienieeeeeie e 32
3.6.3 Classical AsSumption TeSt.........cccuevvuieriieriienieeiienie et 32
3.6.4 Hypothesis TSt ......eevuieiiieiiieiieie ettt 34

CHAPTER 4 DATA ANALYSIS AND RESULTS .......cccuvovuevruvsvnsurssussasssasssassans 36

4.1 Data DeSCriPtion ....cceeeceveeecssericssnnessssncssssnessssnessssnesssssssssssssssssssssssssssssssssses 36
4.1.1 Research Respondents ...........ccceecueerieeiiieniieeiieie e 36
4.1.2 Respondents CharaCteriStiCs ........c.eeveeerueerieeeieeniieeieesiie e esiee e e 37
4.1.3 DeSCriptive StatiSTICS ...cccvieruierieeiieniieeiieiie et eriee e aee e seee e eee 40

4.2 Validity and Reliability Test.......ccccccvervvrrerssrrcssnrcssnrcssnnicsssnscssssecssssssasnes 41
4.2.1 ValIdity TSt ..eeeuviiiiiieiieeieeieeeie ettt ettt 41
4.2.2 Reliability TeSt.....cccuiiiiieriiieiieiie ettt 42

4.3 Classic ASSUmMPLion TesSt.......cccevvrieicrisssrresssrncssnncssnncssssncssssscssssessssssssssses 43
4.3.1 NOTMALILY TEST....eeiiieiieiieeiieiie ettt ettt 43
4.3.2 Heteroscedasticity Test......cccuerieeiierieeiieiieeieeie et 44
4.3.3 Multicollin@arity TeSt .......cccuierieriiieriieeieeiie ettt 44

4.4 HyPOthesis TeSt ...ccccnerieisuriissnrinssnnisssnncsssnessnnnessssncssssnsssssssssssssssssssssssssssses 45
4.4.1 Coefficient of Determination (R?) ..........ccccovvevivueeeeeeeeereeeeeeeeeeeeeennns 45
Ai4.2 FESE ettt ettt e st e st e e st e e eanee e 46
A3 ToTOST ettt ettt e et e et e s tte e s e e sbeeesanee e e 46

4.5 Results and DiSCUSSION .....ceeueeneeiinensseecsaensnncsnensnccssesssnssssesssessssesssasssassses 48
4.5.1 Rewards and Whistleblowing Intention..............cceecueevverieeneenieenneenne. 48
4.5.2 Anonymous Reporting Channel and Whistleblowing Intention........... 50

CHAPTER 5 CONCLUSION AND RECOMMENDATION ........ucovueeuvesuseesans 54

5.1 CONCIUSION acceueeiuerineereinsnensnecsaenssnncssessnecssnsssansssessssesssnssssssssassssssssassssssss 54

5.2 Research Contributions........ceeieenneenseecsnensseensecssnecsensssesssessssecssesssncsses 55

5.3 Research Limitation ......eoeeiieiieennensennsnenneensnensnecsensssesssecsssesssesssscssns 55

5.4 ReCOMMENAALION ..uueeeeeeiuensneeisaensencsaenssnesssnsssaesssesssnesssessssssssasssssssassssassn 56

REFERENCES ......uuuiuiiinsenensensanssissississsssssssssssssssssssssssssssssssssssssssssssssssssssssssnes 57
APPENDICES .....cuouonnenvnvnsnnsaisrississessissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 62

Appendix 1: Research Questionnaire ..........ccceeeerercneicssnnicssnnicssnnecsssnccssnnesnns 62

Appendix 2: Result of QUestionnaire.......ccoccceevveercrcnnicssnnicssnnicssnnscssseecssnnecens 71

Appendix 3: Data Test ReSUILS .....ccouererveririercssnicnsnicssnnicssnnicssnresssssessssesnns 77

v



