Content Marketing Strategy Used by The Admission of New Student Team (The PMB Team) as Part of
Public Relations Divisions of Vocational College UGM to Promote The New Student Admission
Program

EILIEN DWI KHAIRINA, Andri Handayani S.S., M.A.

GUAT)SXER%L/*DS’A Universitas Gadjah Mada, 2022 | Diunduh dari http:/fetd.repository.ugm.ac.id/
TABLE OF CONTENT

HALAMAN PENGESAHAN. ...ttt et e e st e e st e e e snbeeesnreeennreeans i
PERNYATAAN BEBAS PLAGIASI ...ttt i
ACKNOWLEDGMENT ...ttt st e e e e e et e e e s e e e nnb e e e nneeeennneas iii
ABSTRACT ...ttt sttt e s b et et e Rtk et st e b et et e Rt Ee Rt ne bt e e ne it e iv
A BSTRAK et e et — e e e et — e et e e e te e e nnte e e naeeanreeearaeearaeeas Y
TABLE OF CONTENT ..ottt sttt sttt ettt sbe e neane e Vi
LIST OF FIGURES ...ttt et e e a e e et e e et e e e s e e e nnaeeenneeennes viii
LIST OF TABLE ...ttt sttt e s e be st ne st iX
CHAPTER 1 INTRODUCTION ....oiiiiii ettt e e e enae e anaeesnnee e 1
1.1 Background Of the STUAY .......cceeiiiiiic e 1
1.2 ODJECtiVES OF the STUAY .....c..oiiieiiiiieee e 8
1.3 Scope and lmitation OF STUAY .......cc.oiveiieieiiccece e 8
1.4 SIgNIfICANCE OF STUAY ....c.viiiiiiiie e 9
1.5 LILEIATUIE TEVIBW ...ttt sttt bbbttt ettt bbb e s 9
1.5.1 The Use of Instagram by Public Relations as a Public Information Medium............... 10
in the Riau Provincial GOVEIMMENT ..........cooiiiiiiiiiiieieie e 10

1.5.2 Jakarta State Polytechnic Public Relations Strategy in Admission of New Students .. 10

1.5.3 Public Relations Strategy in Increasing Interest of Prospective New Students at the

University Muhammadiyah MaKassSar ............cociiiiiiiiiienesesee e 11
1.5.4 Content Marketing Strategy of DBSMB Instagram Account.............cccocceevieiiieenineenne. 12
1.5.5 Social Media Content Marketing Strategy for Higher Education: A Case Study
N o] 0] £ (o o USRS 12
CHAPTER 2 RESEARCH METHOD .....ociiiiiii et 14
2.1 TheoretiCal FrAmMEWOIK ..........ccuiiiiiiiieie ettt sttt et enes 14
2.1.1 COMMUNICALION ..tivviieiieie sttt b e bbbttt bbb ne e nes 14
2.1.2 Information DiSSEMINALION ........ccuiiiiiieieeie et nns 15
2.1.3 PUDIC REIAIIONS ..ottt bbbt 16
P Yo Tol T Y 1o T ST P PSR 17
2.1.5 Content Marketing .........coooieieiiiie et sre s 19

2.2 RESLAICN DESIGN ...ttt bbbt 22



Content Marketing Strategy Used by The Admission of New Student Team (The PMB Team) as Part of
Public Relations Divisions of Vocational College UGM to Promote The New Student Admission
Program

EILIEN DWI KHAIRINA, Andri Handayani S.S., M.A.

B R I e e 23
2.4 Method OF Data ANAIYSIS......cciiiiiieiie it e e re e ae e 25
(O o 1 8 SRRSO 26
3.1 Conceptual BaCKground ............ooiiiiiiiiiccicce e 26
3.2 Public Relations Roles in Vocational College UGM ...........ccccoiiiiiiiiinciinceeeeeea 27
3.2.1  AS PUDBIC relatioNS SEIVICE ......ccivieiiieiiie ettt 28
3.2.2 Managing Social Media of Vocational College UGM..........c.ccceoevveviiieiieieeiee 29
T B V1Y = ]| (=SSP 39
T o (0] (oot | USSR 41

3.3 Types of Social Media Content Managed by PMB Team and PR Division related to
STUTENT AUMISSION ...ttt bbb bbbttt e et b e bttt e e neene e nes 42
TR N0 o IO N o USRS 43
B.3.2 THK TOK 1ttt ettt ettt s ettt et e b e e e ne st et eneenens 43
KRG G B (015 7:To ] £ o PP P SRRSO P TR PPP 43
3.4 Content Marketing Strategies by KOtIEr...........covoieiieiiic e 44
3.4.1 ODJECHIVES SEIING ... ccueeieeeieieie ettt ettt sb e et et esreeseeeneeenes 44
I I 1o =Y o] o 1o USRS 45
I O] 1 (=] 1 o (== (o] o OSSPSR 47
3.4.4 CONENT CrEALION.......eviitiitiitiiieiee ettt bbbttt nb e bbbt en e nes 53
3.4.5 Content DISTIIDULION ...ccuviiiiie e st 54
3.4.6 Content AMPHIFICALION ........ccviiiiie e e 54
3.4.7 Content Marketing EValUALION............cocoiiiiiiiiiee s 56
3.4.8 Content Marketing IMProvemMEeNt ..........cooveiiiiiiieeee e 59
CHAPTER 4 CONCLUSION. ...ttt ettt ettt st tae e sae e e e s e e sne e e anaeeanneeeas 61
O o] 4 [od 1] o] PSP PR PR PSRRI 61
4.2 SUGQESTIONS ...tttk bbbt bbbt bbbt et bbbttt 62
REFERENGCES ......oo oottt sttt e s et et be bt enenbe st eneere s 64
APPENDIX 1: LIST OF INFORMATIONS ... .ottt 68
APPENDIX 2: LIST OF INTERVIEW QUESTIONS ......ociiiiiieieice e 69
APPENDIX 3: LIST OF DOCUMENTATIONS .....oooii et 70

APPENDIX 4: CURRICULUM VITAE ..ot 71



Content Marketing Strategy Used by The Admission of New Student Team (The PMB Team) as Part of
Public Relations Divisions of Vocational College UGM to Promote The New Student Admission
Program

EILIEN DWI KHAIRINA, Andri Handayani S.S., M.A.

GUA’\[‘)[JX%R[SV'IL’BSA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
LIST OF FIGURES
Figure 1The Most Used Social Media in Semester 1 2021 ..........ccooveveiieniniieie e 2
Figure 2 Vocational College Media Recap Graph .........ccoeiveiiiieiicsicc e 6
Figure 3 Number of New Students from 2019 t0 2021.........cccooeieriiiriiinieieriese e 7
Figure 4 Number of High School Visits from 2016 t0 2021...........cccooiiiiiieiinieneseee e 8
Figure 5 Profile YouTube of Vocational College UGM...........ccccovoiiiiiie i 31
Figure 6 Content YouTube of Vocational College UGM...........cccooiiieiiiie i 32
Figure 7 Job Fair and Career Expo Content in Instagram Account of VVocational College UGM 33
Figure 8 Profile Instagram of Vocational College UGM...........ccccoeiiiieiii i 33
Figure 9 Profile Tik Tok of Vocational College UGM .........ccccoiiiiiiiiiiiiiiee e, 35
Figure 10 Content Tik Tok of Vocational College UGM ..o 36
Figure 11 Home Page Twitter of Vocational College UGM ...........ccccoveviiiiiieci e 37
Figure 12 . Profile WhatsApp of Vocational College UGM..........ccccocviiiiiiiiienieeseeee, 38
Figure 13 Home Page of Website Vocational College UGM ..........ccccoeiiiiiiiniiiieceseee s 39
Figure 14 News Release of Vocational College UGM ...........ccooiiiiiiicie e 40
Figure 15 Protocoler of Vocational College UGM ... 42
Figure 16 Announce Tik Tok Competition in Instagram Account of Vocational College UGM .46
Figure 17 Tik Tok Challenge Competition of Vocational College UGM...........c.ccccvvvvveieinenen, 46
Figure 18 Entrance exam information in PMB Instagram Account of Vocational College UGM48
Figure 19 Entrance exam information in Tik Tok Account of VVocational College UGM............ 48
Figure 20 SNMPTN Schedule in PMB Instagram Account of VVocational College UGM............ 49
Figure 21 SBMPTN Schedule in PMB Instagram Account of VVocational College UGM............ 50
Figure 22 PBU Schedule in PMB Instagram Account of VVocational College UGM .................. 51
Figure 23 UM Schedule in PMB Instagram Account of Vocational College UGM.................... 51
Figure 24 Vokatif Content of Vocational College UGM ..., 52
Figure 25 Study Program Information of VVocational College UGM..........cccooviiiiiiiiiiicinns 53
Figure 26 Video Promotion of Vocational College UGM.........cccoeiiiiiiiii i 55
Figure 27 Podkasi Content on Youtube of Vocational College UGM.........ccccooiiiiviiniincienen, 55
Figure 28 Bincang Departemen Content on Youtube of VVocational College UGM.................... 56
Figure 29 Engagement on Instagram of Vocational College UGM ..........cccccoevveviiiciieiecienn, 57
Figure 30 Engagement on Tik Tok of VVocational College UGM.........ccccooviiiiniicniiiieeee, 58
Figure 31 Engagement on YouTube of Vocational College UGM..........cccoeveiiiiiiiiiiiicee, 59
Figure 32 Documentation the writer with LEONIEa .........cc.ccveieeiiiiiiiiccece e 70

Figure 33 Documentation the Writer With YOQa ........ccccvieiiiiiiineieeee e 70



Content Marketing Strategy Used by The Admission of New Student Team (The PMB Team) as Part of

Public Relations Divisions of Vocational College UGM to Promote The New Student Admission
Program

EILIEN DWI KHAIRINA, Andri Handayani S.S., M.A.
UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA ! : Hetd. y.ugm.ac.

LIST OF TABLE

Table 1 Conceptual Background



	TABLE OF CONTENT
	LIST OF FIGURES
	LIST OF TABLE

