Evaluation of Avanza Car Innovation Opportunities Based on Twitter Data
M DAVEL Z R, Ir. Subagyo, Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

DAFTAR PUSTAKA

Ahmad, I. S., Abu Bakar, A., Yaakub, M. R. and Darwich, M. (2020) Sequel
movie revenue prediction model based on sentiment analysis, Data
Technologies and Applications., 54(5), 665-683.

Ahmed, W., Bath, P. A. and Demartini, G. (no date) Using Twitter as a data
source: An overview of ethical, legal and methodological challenges.
Aishwarya, G. dan Krishnan, J., 2019, Brand Perception: How is it Created?
How does it affect the Buying Process? An Empirical Analysis on Apparel
Brands, International Journal of Innovative Technology and Exploring

Engineering, 8(6), 500-504.

Akhtar, S., Xicang, Z. and Igbal, S., 2017, Impact of Brand Image on the
Profitability of Firm, Analysis of Nestle Company Pakistan, Review of
Public Administration and Management. OMICS Publishing Group,
05(03).

Al-Daihani, S. M., AlAwadhi, S. A., 2015. Exploring academic libraries’ use of
Twitter: A content analysis., Electronic Library, 33(6), 1002-1015.
https://doi.org/10.1108/EL-05-2014-0084

Alamsyah, A., Rizkika, W., Dwi, D., Nugroho, A., Renaldi, F., & Saadah, S.,
2018. Dynamic Large-Scale Data on Twitter using Sentiment Analysis and
Topic Modeling Case Study: Uber. E-Proceeding of Management, 5, 1571
1575.

Bilge, E. C., Yaman, H., 2021. Research trends analysis using text mining in
construction management: 2000-2020. Engineering, Construction and
Architectural Management.

Blei, D.M., Ng, A.Y. and Jordan, M.I., 2003. Latent dirichlet allocation. Journal
of machine Learning research, 3, 993-1022.

Celuch, K., 2021. Customers’ experience of purchasing event tickets: mining
online reviews based on topic modeling and sentiment analysis.
International Journal of Event and Festival Management, 12(1), 36-50.

Chong, A. Y. L., Li, B,, Ngai, E. W. T., Ch’ng, E. and Lee, F., 2016, Predicting
online product sales via online reviews, sentiments, and promotion
strategies: A big data architecture and neural network approach,”
International Journal of Operations and Production Management. Emerald
Group Publishing Ltd., 36(4), 358-383.



Evaluation of Avanza Car Innovation Opportunities Based on Twitter Data
M DAVEL Z R, Ir. Subagyo, Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Cripps, H., Singh, A., Mejtoft, T., Salo, J., 2020, The use of Twitter for
innovation in business markets. Marketing Intelligence and Planning,
38(5), 587-601.

Daniel, J. and Martin, J.H., 2018. N-gram Language Models. Speech and
Language Processing, 28.

Daud, A., Muhammad, F., 2012. Group topic modeling for academic knowledge
discovery. Applied Intelligence, 36(4), 870-886.

Deshpande, G., Rokne, J. (2018). User Feedback from Tweets vs App Store
Reviews: An Exploratory Study of Frequency, Timing and Content.
Proceedings - 2018 5th International Workshop on Artificial Intelligence
for Requirements Engineering, AIRE 2018, 15-21.

Elistina, A., Naemah, A., 2011, Consumers’ Perception on the Service Quality in
the Motor Vehicle Repair and Service Industry: An Exploratory Study in
Klang Valley, Malaysia. Soc. Sci. & Hum. 19 (2), 409-422.

Famiyeh, S., Kwarteng, A., Asante-Darko, D., 2018, Service quality, customer
satisfaction and loyalty in automobile maintenance services: Evidence from
a developing country. Journal of Quality in Maintenance Engineering,
24(3), 262-279.

Hinterhuber, A., 2013, Can competitive advantage be predicted?: Towards a
predictive definition of competitive advantage in the resource-based view
of the firm, Management Decision, 51 (4), 795-812).

Hong, H., Xu, Di, Xu, Dapeng, Wang, G. A. and Fan, W., 2017, “An empirical
study on the impact of online word-of-mouth sources on retail sales,”
Information Discovery and Delivery. Emerald Group Publishing Ltd.,
45(1), 30-35.

Hu, N., Zhang, T., Gao, B., Bose, I., 2019, What do hotel customers complain
about? Text analysis using structural topic model. Tourism Management,
72, 417-426.

Hu, R., Ma, W., Lin, W., Chen, X., Zhong, Z., Zeng, C., 2022, Technology Topic
Identification and Trend Prediction of New Energy Vehicle Using LDA
Modeling. Complexity, 2022.

Hu, Y., John, A., Wang, F., Kambhampati, S., 2012, Et-Ida: Joint topic modeling
for aligning events and their Twitter feedback, Twenty-Sixth AAAI
Conference on Artificial Intelligence.

Suadaa, L.H. & Purwarianti, A., 2016, Combination of latent dirichlet allocation

55



Evaluation of Avanza Car Innovation Opportunities Based on Twitter Data
M DAVEL Z R, Ir. Subagyo, Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

(LDA) and term frequency-inverse cluster frequency (TFXICF) in
Indonesian text clustering with labeling. In 2016 4th International
Conference on Information and Communication Technology (ICoICT) (pp.
1-6). IEEE.

Hutto, C., Gilbert, E., 2014, Vader. A parsimonious rule-based model for
sentiment analysis of social media text. In Proceedings of the international
AAAI conference on web and social media, 8(1) 216-225.

Irawan, M. I., Wijayanto, R., Shahab, M. L., Hidayat, N., Rukmi, A. M., 2020,
Implementation of social media mining for decision making in product
planning based on topic modeling and sentiment analysis. Journal of
Physics: Conference Series, 1490(1).

Iswanto, B. H., Poerwoto, V., 2018, “Sentiment analysis on Bahasa Indonesia
tweets using Unibigram models and machine learning techniques,” in IOP
Conference Series: Materials Science and Engineering. Institute of Physics
Publishing.

Jain, A., Tripathi, S., Dwidevi, H. D., Saxena, P., 2018, Forecasting Price of
Cryptocurrencies using Tweets Sentiment Analysis. 2018 Eleventh
International Conference on Contemporary Computing (IC3).

Jelodar, H., Wang, Y., Yuan, C., Feng, X., Jiang, X., Li, Y., Zhao, L., 2018,
Latent Dirichlet allocation (LDA) and Topic modeling: models,
applications, a survey.

Jeong, B., Yoon, J., Lee, J. M., 2019, Social media mining for product planning:
A product opportunity mining approach based on topic modeling and
sentiment analysis. International Journal of Information Management, 48,
280-290.

Kang, D., Park, Y., 2014, Review-based measurement of customer satisfaction in
mobile service: Sentiment analysis and VIKOR approach. Expert Systems
with Applications 41, 1041-1050.

Kohli, A., Singh, R., 2021, An assessment of customers’ satisfaction for
emerging technologies in passenger cars using Kano model. Vilakshan -
XIMB Journal of Management, 18(1), 76-88.

Lee, N. K., Han, Y., Xong, W., Song, M., 2020, Two layer-based trajectory
analysis of the research trend in automotive fuel industry. Scientometrics,
124(3), 1701-1719.

Lee, S., Choeh, J. Y., 2020, The impact of online review helpfulness and word of
mouth communication on box office performance predictions, Humanities

56



Evaluation of Avanza Car Innovation Opportunities Based on Twitter Data
M DAVEL Z R, Ir. Subagyo, Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

and Social Sciences Communications. Springer Nature, 7(1).

Li, Q., Zhang, Q., Li, Y., & Liu, Y., 2022, The image of China’s car-hailing
policy in the eyes of the public: A social media analytics perspective. Case
Studies on Transport Policy.

Lim, M. K., Li, Y., & Song, X., 2021, Exploring customer satisfaction in cold
chain logistics using a text mining approach. Industrial Management and
Data Systems, 121(12), 2426-2449.

Lu, H. M., & Lee, C. H., 2015, A Twitter Hashtag Recommendation Model that
Accommodates for Temporal Clustering Effects. IEEE Intelligent Systems,
30(3), 18-25.

Murfi, H., Siagian, F. L. and Satria, Y., 2019, “Topic features for machine
learning-based sentiment analysis in Indonesian tweets,” International
Journal of Intelligent Computing and Cybernetics. Emerald Group
Holdings Ltd., 12(1), 70-81.

Osorio Angel, S., Pefia Pérez Negron, A. and Espinoza-Valdez, A., 2021,
Systematic literature review of sentiment analysis in the Spanish language,
Data Technologies and Applications. Emerald Group Holdings Ltd., 461—
479. doi: 10.1108/DTA-09-2020-0200.

Pai, R. R. and Alathur, S., 2018, Assessing mobile health applications with
Twitter analytics, International Journal of Medical Informatics. Elsevier
Ireland Ltd, 113, 72—84. doi: 10.1016/j.ijmedinf.2018.02.016.

Pan, C. (2019). Topic Mining on Amazon Smartphone Reviews: an LDA
Modeling Approach Topic Analysis on Amazon Smartphone Reviews.

Paul, M. J., & Dredze, M., 2011, You Are What You Tweet: Analyzing Twitter for
Public Health. www.aaai.org

Roy, G., Datta, B., dan Basu, R., 2017, Effect of eWWOM Valence on Online
Retail Sales, Global Business Review, 18(1), 198-209

Secirano, S., Brescia, V., Calandra, D., & Biancone, P., 2020, Employing
bibliometric analysis to identify suitable business models for electric cars.
Journal of Cleaner Production 264, 121503.

Seo, W., Yoon, J., Park, H., Coh, B. youl, Lee, J. M., & Kwon, O. J., 2016,
Product opportunity identification based on internal capabilities using text
mining and association rule mining. Technological Forecasting and Social
Change, 105, 94-104. https://doi.org/10.1016/j.techfore.2016.01.011

Singh, A., Jenamani, M., Thakkar, J. J., & Rana, N. P., 2022, Quantifying the
effect of eWOM embedded consumer perceptions on sales: An integrated

57



Evaluation of Avanza Car Innovation Opportunities Based on Twitter Data
M DAVEL Z R, Ir. Subagyo, Ph.D., IPM., ASEAN Eng.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

aspect-level sentiment analysis and panel data modeling approach. Journal
of Business Research, 52—64.

Syakuro, A., 2017. Analisis sentimen masyarakat terhadap e-commerce pada
media sosial menggunakan metode Naive Bayes Classifier (NBC) dengan
seleksi fitur Information Gain (IG) (Doctoral dissertation, Universitas
Islam Negeri Maulana Malik Ibrahim).

Teh, Y., Jordan, M., Beal, M. and Blei, D., 2004. Sharing clusters among related
groups: Hierarchical Dirichlet processes. Advances in neural information
processing systems, 17.

Trivedi, S. K., & Singh, A., 2021, Twitter sentiment analysis of app based online
food delivery companies. Global Knowledge, Memory and
Communication.

Tirunillai, S. and Tellis, G.J., 2012, “Does chatter really matter? Dynamics of
user-generated content and stock performance”, Marketing Science, Vol.
31(2), 198-215.

Tuarob, S. and Tucker, C.S., 2013, August. Fad or here to stay: Predicting
product market adoption and longevity using large scale, social media data.
International Design Engineering Technical Conferences and Computers
and Information in Engineering Conference (Vol. 55867, p.
V02BT02A012). American Society of Mechanical Engineers.

Wang, Y., & Xu, W., 2018, Leveraging deep learning with LDA-based text
analysis to detect automobile insurance fraud. Decision Support System
105, 87-97.

Wyman, O., 2015, A comprehensive study on innovation in the automotive
industry Contents.

Xun, J. and Guo, B., 2017, Twitter as customer’s eWOM: an empirical study on
their impact on firm financial performance, Internet Research. Emerald
Group Publishing Ltd., 27(5), 1014-1038. doi: 10.1108/IntR-07-2016-
0223.

Yadav, O. P., & Goel, P. S, 2008, Customer satisfaction driven quality
improvement target planning for product development in automotive
industry. Production Economics 113, 997-1011.

Zhang, J. (2019). What’s yours is mine: exploring customer voice on Airbnb
using text-mining approaches. Journal of Consumer Marketing, 36(5),
655-665. https://doi.org/10.1108/JCM-02-2018-2581

Zhao, W., Chen, J. J., Perkins, R., Liu, Z., Ge, W., Ding, Y., & Zou, W., 2015, A

58



Evaluation of Avanza Car Innovation Opportunities Based on Twitter Data
M DAVEL Z R, Ir. Subagyo, Ph.D., IPM., ASEAN Eng. 59

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

heuristic approach to determine an appropriate number of topics in topic
modeling. BMC Bioinformatics, 16(13). https://doi.org/10.1186/1471-
2105-16-S13-S8

Zhou, H., Zheng, D., Li, Y., & Shen, J., 2019, User-opinion mining for mobile
library apps in China: exploring user improvement needs. Library Hi Tech,
37(3), 325-337. https://doi.org/10.1108/LHT-05-2018-0066



	Daftar Pustaka

