BERKUNJUNG KEMBALI ATRAKSI
WISATA LANGLANG BUANA
RIFQI WAHYU FALAH, Karlina Maizida, S. Psi., M.A.

UNIVERSITAS ) . . . . . ) .
GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA
Arikunto, S. (2006). Metodologi Penelitian. Yogyakarta: Bina Aksara

ASYSYADDIYAH, I. (2021). Tingkat Kepuasan Pengunjung Agrowisata Bhumi
Merapi di Kabupaten Sleman. Skripsi. Jurusan Ekonomi Pertanian dan
Agribisnis Fakultas Pertanian Universitas Gadjah Mada.

Bernhard, B., & Duccio, C. (2019). Copysites: tourist attractions in the age of their
architectural  reproducibility. Journal of Tourism and Cultural
Change, 17(1), 13-26.

Creswell, J. W. (2002). Educational research: Planning, conducting, and
evaluating quantitative (pp. 146-166). Upper Saddle River, NJ: Prentice
Hall.

DINPAR DIY. (2021). Statistik Kepariwisataan 2020. DIY: Dinas Pariwisata DIY

Dominguez-Quintero, A. M., Gonzélez-Rodriguez, M. R., & Paddison, B. (2020).
The mediating role of experience quality on authenticity and satisfaction in
the context of cultural-heritage tourism. Current Issues in Tourism, 23(2),
248-260.

Duan, X., Chan, C. S., & Marafa, L. M. (2019). Does authenticity exist in cultural
theme parks? A case study of Millennium City Park in Henan,
China. Journal of Tourism and Cultural Change, 17(3), 321-338.

Ghozali. 1. (2016). Desain Penelitian Kuantitatif dan Kualitatif Akuntansi, Bisnis
dan Ilmu Sosial Lainnya. Semarang: Universitas Diponegoro

Ghoazali, 1. (2011). Aplikasi Analisis Multivariete dengan Program IBM SPSS 23
(VHI). Semarang: Badan Penerbit Universitas Diponegoro.

Hadi, S. (2015). Statistik (Edisi Revisi). Yogyakarta: Pustaka Pelajar

Indriantoro, N., & Supomo, B. (2013). Business research methodology for
accounting & management. Yogyakarta: BPFE.

Jin, N, Lee, S., & Lee, H. (2015). The effect of experience quality on perceived
value, satisfaction, image and behavioral intention of water park patrons:
New versus repeat visitors. International journal of tourism research, 17(1),
82-95.

Kao, Y. F., Huang, L. S., & Wu, C. H. (2008). Effects of theatrical elements on
experiential quality and loyalty intentions for theme parks. Asia Pacific
Journal of Tourism Research, 13(2), 163-174.

Kotler, N., & Kaotler, P. (2000). Can Museums be All Things to All People?:
Missions, Goals, and Marketing’s Role. Museum Management and
Curatorship, 18(3), 271-287.

HUBUNGAN PENGALAMAN BERWISATA DAN KEPUASAN WISATAWAN TERHADAP MINAT



UNIVERSITAS
GADJAH MADA

BERKUNJUNG KEMBALI ATRAKSI
WISATA LANGLANG BUANA
RIFQI WAHYU FALAH, Karlina Maizida, S. Psi., M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Kozak, M. (2001). Repeaters' behavior at two distinct destinations. Annals of
tourism research, 28(3), 784-807.

Li, S., Scott, N., & Walters, G. (2015). Current and potential methods for measuring
emotion in tourism experiences: A review. Current Issues in
Tourism, 18(9), 805-827.

Li, X., Shen, H., & Wen, H. (2016). A study on tourists perceived authenticity
towards experience quality and behavior intention of cultural heritage in
Macao. International Journal of Marketing Studies, 8(4), 117-123.

Loetfhy, T. L. R. (2020). Hubungan City Branding Riau “The Homeland of
Melayu” Terhadap Minat Berkunjung Ke Istana Siak Sri Indrapura. Skripsi.
Jurusan Pariwisata Fakultas IImu Budaya Universitas Gadjah Mada.

Malhotra, N.K. (2009). Riset Pemasaran, Edisi Keempat, Jilid 1. Jakarta: PT
Indeks.

Nurdin, 1., & Hartati, S. (2019). Metodologi penelitian sosial. Surabaya: Media
Sahabat Cendekia.

Nyoman.S. Pendit. (2002). limu Pariwisata Sebuah Pengantar Perdana. Jakarta :
Pradya Paramita

Otto, J. E., & Ritchie, J. B. (1995). Exploring the quality of the service experience:
A theoretical and empirical analysis. Advances in services marketing and
management, 4(1), 37-61.

Otto, J. E., & Ritchie, J. B. (1996). The service experience in tourism. Tourism
management, 17(3), 165-174.

Rastegar, R. (2018). Tourism development and local community wellbeing:
Understanding the needs. Tourism Innovations, 8(2), 66-70.

Ristinanda, A. D., & Nuryanti, W. (2021). Potensi dan Masalah Destinasi
Pariwisata Replika di Daerah Istimewa Yogyakarta. ATRIUM: Jurnal
Arsitektur, 7(1), 27-43.

Ritchie, J. B., & Tung, V. W. S. (2011). Exploring the essence of memorable
tourism experiences. Annals of tourism research, 38(4), 1367-1386.

Ryu, K., Han, H., & Kim, T. H. (2008). The relationships among overall quick-
casual restaurant image, perceived value, customer satisfaction, and
behavioral intentions. International Journal of Hospitality
Management, 27(3), 459-4609.

Sakti, F. D. V. (2019). Pola Sirkulasi Wisatawan Pada Lingkup Internal Agrowisata
Bhumi Merapi Kabupaten Sleman. Skripsi. Jurusan Pariwisata Fakultas
IImu Budaya Universitas Gadjah Mada.

Souza, L. H., Kastenholz, E., & Barbosa, M. D. L. A. (2019). Tourist experience,
perceived authenticity, place attachment and loyalty when staying in a peer-

HUBUNGAN PENGALAMAN BERWISATA DAN KEPUASAN WISATAWAN TERHADAP MINAT



UNIVERSITAS
GADJAH MADA

BERKUNJUNG KEMBALI ATRAKSI
WISATA LANGLANG BUANA
RIFQI WAHYU FALAH, Karlina Maizida, S. Psi., M.A.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

to-peer accommodation. International Journal of Tourism Cities. 6(1), 27-
52.

Um, S., Chon, K., & Ro, Y. (2006). Antecedents of revisit intention. Annals of
tourism research, 33(4), 1141-1158.

Veal, A.J. 2006. Research Methods for Leisure and Tourism 3™ Ed. Essex: Pearson.

Wang, Y., Wang, Y., Chiu, J., & Liou, J. (2015). Recreation Benefit, Recreation
Experience, Satisfaction, and Revisit Intention Evidence from Mo Zai Dun
Story Island. Journal of Business and Economic Policy, 2(2), 53-61.

Widana, I. W., & Muliani, N.P.L. (2020). Uji Persyaratan Analisis. Lumajang: Klik
Media.

Yuksel, A., Yuksel, F., & Bilim, Y. (2010). Destination attachment: Effects on
customer satisfaction and cognitive, affective and conative loyalty. Tourism
management, 31(2), 274-284.

Yuniawati, Y., & Finardi, A. D. 1. (2016). Pengaruh customer experience terhadap
revisit intention di taman wisata alam gunung tangkuban perahu. The
Journal: Tourism and Hospitality Essentials Journal, 6(1), 983-994.

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral
consequences of service quality. Journal of marketing, 60(2), 31-46.

DAFTAR LAMAN

Fadly Ardiansyah. (2020, 21 Desember). Menara Eiffel Ada di Pelosok Desa,
Bentuk Krisis Identitas dan Budaya. Diakses pada 28 Januari 2022, pukul
16.00 WIB, dari
https://properti.kompas.com/read/2020/12/21/092258421/menara-eiffel-
ada-di-pelosok-desa-bentuk-krisis-identitas-dan-budaya?page=all

Widodo Kurniasi. (2019, 27 September). TREN DAN ANCAMAN TEMPAT
INSTAGRAMABLE. Diakses pada 28 Januari 2022, pukul 16.35 WIB, dari
https://destinasian.co.id/tren-ancaman-tempat-instagramable/

Yuharrani Aisyah. (2020, 09 Januari). Wisata Terbaru di Yogyakarta, Berfoto
Instagenic di Langlang Buana. Diakses pada 28 Januari 2022, pukul 17.12
WIB, dari https://travel.kompas.com/read/2020/01/09/141100027/wisata-
terbaru-di-yogyakarta-berfoto-instagenic-di-langlang-buana?page=all

HUBUNGAN PENGALAMAN BERWISATA DAN KEPUASAN WISATAWAN TERHADAP MINAT


https://properti.kompas.com/read/2020/12/21/092258421/menara-eiffel-ada-di-pelosok-desa-bentuk-krisis-identitas-dan-budaya?page=all
https://properti.kompas.com/read/2020/12/21/092258421/menara-eiffel-ada-di-pelosok-desa-bentuk-krisis-identitas-dan-budaya?page=all
https://destinasian.co.id/tren-ancaman-tempat-instagramable/
https://travel.kompas.com/read/2020/01/09/141100027/wisata-terbaru-di-yogyakarta-berfoto-instagenic-di-langlang-buana?page=all
https://travel.kompas.com/read/2020/01/09/141100027/wisata-terbaru-di-yogyakarta-berfoto-instagenic-di-langlang-buana?page=all

