
 

70 

 

REFERENSI 

 
1. Anthony, R. N. dan V. Govindarajan. 2009. Sistem Pengendalian Manajemen 

Jilid 1.Jakarta: Salemba Empat. 

2. Arifianto, S.2016.Implementasi Metode Penelitian Studi 

Kasus.Yogyakarta.Penerbit Aswaja Pressindo. 

3. Baryshnnikova, Natalia, et al ,2021. Enterprises’ strategies transformation in        

the real sector of the economy in the context of the COVID-19   

pandemic.Production Engineering Archives 2021. 

4. Besanko, David, et al. 2018. Economics and Strategy, John Wiley & Sons 

5. Bennett, J. W. 1976. The Ecological Transition: Cultural Antrophology and    

Human Adaptation. Elsevier Inc, Pergamon Press 

6. Bhattacharjee.2010. Service Quality Measurement Technique with Minimum 

Attributes (SERVQUAL-MA) Improve by Human Resources Management. 

International Conference in Computer Applications 2010 (ICCA-2010)  

7. Buckingham.1999. First, Break All the Rules, subtitled What the World's 

Greatest Managers Do Differently. Tangerang Selatan : Gemilang. 

8. Certo, S. T., Holmes, R. M., & Holcomb, T. R. (2007). The influence of 

people 

on the performance of IPO firms. Business Horizons. 

9. Chen, Jian et al. 2017. Dynamic Discount Pricing in Competitive Marketing. 

Digital Object Identifier 10.1109/ACCESS.2017.DOI. 

10. Databoks.katadata.co.id. Hasil Survey BPS. 

11. Dixit, M, Nita H. Shah: 2005. Price Discount Strategies: A Review. Revista 

Investigacion Operacional. Vol. 26, No. 1 

12. Gendall, Philip et al. 2014. Message Framing Effects On Price Discounting. 

Journal of Product & Brand Management · December 2006 DOI: 

10.1108/10610420610712847. 

13. Hawkins Mothersbough. 2010. Consumer BEHAVIOR Building Marketing 

Strategy.Eleventh Edition. United States : Mc Graw Hill.  

14. Heizer et al 2020. Operations Management. Sustainability and Supply Chain 

Management.Pearson Education Limited Harlow Essex CM17 9SR United 

Kingdom. 

15. Hooley et.al 2017. Marketing Strategy & Competitive Positioning. Pearson 

Education Limited Edinburgh Gate Harlow CM20 2JE United Kingdom 

16. Ju Song, Hyoung, et al. 2020. Impact of the COVD-19 pandemic : Evidence 

from the U.S restaurant Industry. Intenational Journal of Hospitality 

Management, journal homepage: www.elsevier.com/locate/ijhm.Elsevier 

17. Kahale, Nabil:2020. On The Economic Impact Of Social Distancing 

Measures. 
SSRN Electronic Journal · January 2020. 

18. Kamus Besar Bahasa Indonesia (KBBI). https://kbbi.web.id/. 

19. Karim, Djamaluddin, et al. 2014. Marketing Mix Pengaruhnya Terhadap 

Volume Penjualan Pada PT Manado Sejati Perkasa Group.Jurnal EMBA 

421 Vol.2 No.1. Fakultas Ekonomi dan Bisnis, Jurusan Manajemen 

Universitas Sam Ratulangi. 

Analisis Strategi Adaptasi Bauran Pemasaran Perusahaan Pada Masa Pandemi Covid-19 Studi Pada
CV Kopi
Njongke Yogyakarta
ARI DWI PUTRANTO, Dr. Ir. Suci Paramitasari Syahlani, M.M.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://kbbi.web.id/


 

71 

 

20. Keller, Kotler.2016.Marketing Management.Edinburgh Gate,Harlow, Essex 

CM20 2JE.England:Pearson 

21. Kim, Jaewook et al. 2020.Uncertainty risks and strategic reaction of 

restaurant firms amid COVID-19:Evidence from China.International 

Journal of Hospitality Management, journal homepage: 

www.elsevier.com/locate/ijhm. Elsevier. 

22. Kim, kwangji et al : 2021. Clean safety message framing as survival 

strategies 

for small independent restaurants during the COVID-19 pandemic. 

International Journal of Hospitality Management, journal homepage: 

www.elsevier.com/locate/ijhm. Elsevier. 

23. Kotler, Philip; Armstrong, Garry, 2018. Principles of Marketing. Harlow, 

England. 

24. Levy et al. 1998. Price Adjustment at Multiproducts Retailer. 1998. 

Managerial 

and Decision Economics. 

25. Lewis, Meron and Amanda J. Lee, Affording health during the COVID-19        

pandemic and associated economic downturn.2020. School of Public Health, Faculty 

of Medicine, University of Queensland, Australia. 

26. Mansoor, Alvanov.2020. Kajian Narasi Pemerintah RI Melalui Konten Grafis 
Tentang Pandemi Covid-19 pada Kanal Twitter Kementrian Kesehatan RI. 

Wimba 

Jurnal Komunikasi Visual. 

27. Meidiyustiani, Rinny. 2016. Pengaruh Modal Kerja, Ukuran Perusahaan, 

Pertumbuhan Penjualan Dan Likuiditas Terhadap Profitabilitas Pada 

Perusahaan Manufaktor Sektor Industri Barang Konsumsi Yang Terdaftar 

Di Bursa Efek Indonesia (BE) Periode Tahun 2010-2014. Jakarta: 

Universitas Budi Luhur. Jurnal Akuntansi dan Keuangan Vol.5 No.2. 2 

Oktober 2016. 

28. Min, Jungwon.2020.Does social trust slow down or speed up the transmission of 
COVID-19?. Faculty of Economics and Management, Sophia University, Tokyo, 

Japan. PLOS ONE December 17, 2020. 

29. Peter, Paul.J, 2013. Perilaku Konsumen & Strategi Pemasaran Buku 1 Edisi 

9, 

Jakarta: PenerbitSalemba Empat. 

30. Peter, Paul.J, 2013. Perilaku Konsumen & Strategi Pemasaran Buku 2 Edisi 

9, 

Jakarta: Penerbit Salemba Empat. 

31. Ratnatunga 2020. Marketing Strategy and Management Accounting. Institute 

of Certified Management Accountants (Australia) & Swinburne 

University. 

32. Rinofah, Risal. 2019. Cash Flow, Cash Holding, Financial Constraint And 

Investment In Indonesia. AdBispreneur :Jurnal Pemikiran dan Penelitian 

Administrasi Bisnis dan Kewirausahaan 81 Vol.3, No. 2, Agusutus 2018 

33. Robbins, Stephen P. dan Coulter, Mary. 2007.Manajemen. Jakarta: PT. 

Indeks  

Analisis Strategi Adaptasi Bauran Pemasaran Perusahaan Pada Masa Pandemi Covid-19 Studi Pada
CV Kopi
Njongke Yogyakarta
ARI DWI PUTRANTO, Dr. Ir. Suci Paramitasari Syahlani, M.M.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

http://www.elsevier.com/locate/ijhm


 

72 

 

34. Santoso, Singgih, 2013, Menguasai SPSS 21 di Era Informasi. PT.Elex 

Media 

Komputindo. Jakarta. 

35. Schindler, S Pamela. 2019. Business Research Methods. Singapore: Mc Graw 

Hill Education. 

36. Somasundari and Vidya. 2021. Employee Safety and Performance in Quick 

Service Restaurant during New Normal. International Advanced Research 

Journal in Science, Engineering and Technology Vol. 8, Issue 9, 

September 2021. 

37. Swastha, Basu, MBA. 2008. Menejemen Pemasaran Modern. Cetakan ke-13. 

Yogyakarta: Liberty. 

38. Thompson, et al. 2020. Crafting & Executing Strategy, Singapore: Mc Graw 

Hill Education 

39. Tjiptono, Fandi. 2015. Strategi Pemasaran.Yogyakarta:Penerbit Andi. 

40. Trihendradi, C. 2012. Step by Step SPSS 20 Analisis Data Statistik. 

Yogyakarta: Penerbit Andi. 

41. Shah, Adam Aiman.2021. COVID-19 Effects On Service Businesses. 

Universiti 

Kebangsaan. Malaysia. 

42. Syahlani et al. 2019. Resiliency Management of Layer Poultry Farm Business 

during COVID-19 Pandemic in the Yogyakarta Special Province: 

Livestock and Animal Research. 

43. Varadarajan, Raja. 2015. Strategic marketing, marketing strategy and market 

strategy. Texas A&M University. Academy of Marketing Science Review. 

44. Waranantakul, Warawut. 2014.The Relationship Between Marketing Strategy 

Comprehensiveness And Firm Performance: The Mediating Role Of 

Marketing Strategy Implementation Effectiveness And The Moderating 

Role Of Marketing Capabilities. Mahasarakham Business 

School,Mahasarakham University, Thailand.  

45. Winardi, SE, Dr, Prof. 1991.Harga Dan Penetapan Harga Dalam Bidang 

Pemasaran. Citra Aditya Bakti. Bandung. 

46. Yaakub et al 2021. The Effect of Price Dicount And Free Gift  on Online 

Enterpreneur’s Business Performance in Social Commerce. Metec 2021. 

2nd International Conference on Management, Business, Economy, 

Education, Engineering, Social Science and Technology Bayview Hotel 

Georgetown, PENANG, Malaysia. 

47. Yang, Yang et al. COVID-19 and restaurant demand: early effects of the 

pandemic and stay-at-home orders.International Journal of Contemporary 

Hospitality Management Vol. 32 No. 12, 2020pp. 3809-3834 .Emerald 

Publishing Limited:  Bingley, West Yorkshire, UK. 

48. Yao, Sichen et al. 2020. Impact of Covid-19 on the Behavior of Community 

Residents With Suspected Translent Ischemic Attack..Frontier in Neurology. 

Original Research. 

49. Baryshnikova, Natalia, et al ,2021. Enterprises' strategies transformation in 

the real sector of the economy in the context of the COVID-19 pandemic. 

Production Engineering Archives 2021. 

Analisis Strategi Adaptasi Bauran Pemasaran Perusahaan Pada Masa Pandemi Covid-19 Studi Pada
CV Kopi
Njongke Yogyakarta
ARI DWI PUTRANTO, Dr. Ir. Suci Paramitasari Syahlani, M.M.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://www.google.com/search?client=firefox-b-d&sxsrf=ALiCzsaZaKbKjnkOTQKIOEhqKp3EgmqAPg:1663821480319&q=Baryshnikova,+Natalia,+et+al+,2021.+Enterprises'+strategies+transformation+in+the+real+sector+of+the+economy+in+the+context+of+the+COVID-19+pandemic.+Production+Engineering+Archives+2021.&spell=1&sa=X&ved=2ahUKEwjP-7aCyqf6AhWCS3wKHd_ED1EQBSgAegQIARA7
https://www.google.com/search?client=firefox-b-d&sxsrf=ALiCzsaZaKbKjnkOTQKIOEhqKp3EgmqAPg:1663821480319&q=Baryshnikova,+Natalia,+et+al+,2021.+Enterprises'+strategies+transformation+in+the+real+sector+of+the+economy+in+the+context+of+the+COVID-19+pandemic.+Production+Engineering+Archives+2021.&spell=1&sa=X&ved=2ahUKEwjP-7aCyqf6AhWCS3wKHd_ED1EQBSgAegQIARA7
https://www.google.com/search?client=firefox-b-d&sxsrf=ALiCzsaZaKbKjnkOTQKIOEhqKp3EgmqAPg:1663821480319&q=Baryshnikova,+Natalia,+et+al+,2021.+Enterprises'+strategies+transformation+in+the+real+sector+of+the+economy+in+the+context+of+the+COVID-19+pandemic.+Production+Engineering+Archives+2021.&spell=1&sa=X&ved=2ahUKEwjP-7aCyqf6AhWCS3wKHd_ED1EQBSgAegQIARA7


 

73 

 

50. Lages, Filipe : 2002. A Contigenci Approach To Marketing mix Adaptation 

And Performance In International Marketing Relationship. Warwick Business 

School (UK). 

Analisis Strategi Adaptasi Bauran Pemasaran Perusahaan Pada Masa Pandemi Covid-19 Studi Pada
CV Kopi
Njongke Yogyakarta
ARI DWI PUTRANTO, Dr. Ir. Suci Paramitasari Syahlani, M.M.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


	REFERENSI

