
74  

 

 

DAFTAR PUSTAKA 

 

 
Anggadwita, G. W B Profityo. A Permatasari. D T Alamanda & M Hasfie. (2019). 

Analysis of Value Chain Model on Small and Medium Enterprises (SMEs): A Case 

Study of Coffee Shops in Bandung. IOP Conf. Series: Materials Science and 

Engineering 505 

Amit, R & Zott, C. (2011), Business Model Design and the Performance of 

Entrepreneurial Firms, Organization Science, Vol. 18, No. 2, pp. 181-99. 

Anderson, J., Narus, J., & Rossum, W. (2016). Customer Value Propositions in 

Business Markets. Harvard Business Review. 

Bailetti, T. & Tanev, S. 2020. Examining the relationship between value 

propositions and scaling value for new companies. Technology Innovation 

Management Review, 10(2): 5-13. 

Baldassarre, B., Calabretta, G., Bocken, N. & Jaskiewicz, T. 2017. Bridging 

sustainable business model innovation and user-driven innovation: A process for 

sustainable value proposition design. Journal of Cleaner Production, 147: 175-186. 

Banerji, Diptiman & Singh, Ramendra & Mishra, Prashant. (2019). Friendships in 

Marketing: A taxonomy and future research directions. 

Baumann, K. Le Meunier-FitzHugh, H.N. Wilson. (2017). The challenge of 

Communicating Reciprocal Value Promises: Buyer–seller Value Proposition 

Disparity in Professional Services. Industrial Marketing Management, 64 (2017),  

pp. 107-121 

Bastian, F., Hutabarat, O. S., Dirpan, A., Nainu, F., Harapan, H., Emran, T. B., & 

Simal-Gandara, J. (2021). From Plantation to Cup: Changes in Bioactive 

Compounds during Coffee Processing. Foods (Basel, Switzerland), 10(11), 2827. 

https://doi.org/10.3390/foods10112827 

Benjaminsson, Filip & Kronholm, Thomas & Erlandsson, Emanuel. (2019). A 

framework for characterizing business models applied by forestry service 

contractors. Scandinavian Journal of Forest Research. 34. 1-32. 

10.1080/02827581.2019.1623304. 

Belleflamme, Paul & Neysen, Nicolas. (2021). A Multisided Value Proposition 

Canvas for Online Platforms. Journal of Business Ecosystems. 2. 1-14. 

10.4018/JBE.2021010101. 

Rancangan Proposisi Nilai Dan Kanvas Model Bisnis Tona Coffee Roastery
PRASDA K ARASY AMRI, Rocky Adiguna, SE., M.Sc., Ph.D
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.3390/foods10112827


75  

Bhansing, P. V., Hitters, E., & Wijngaarden, Y. (2018). Passion Inspires: 

Motivations of Creative Entrepreneurs in Creative Business Centres in the 

Netherlands. The Journal of Entrepreneurship, 27(1), 1–24. 

https://doi.org/10.1177/0971355717738589 

Boaventura, Patricia S.M et al. Value Co-Creation in the Specialty Coffee Value 

Chain: The Third-Wave Coffee Movement. Revista de Administração de Empresas 

[online]. 2018, v. 58, n. 3 [Accessed 12 May 2022] , pp. 254-266. Available from: 

<https://doi.org/10.1590/S0034-759020180306>. ISSN 2178-938X. 

https://doi.org/10.1590/S0034-759020180306. 

 

Breschi, R., Freundt, T., Orebäck, M., &Vollhardt, K. (2017). The Expanding Role 

of Design in Creating an End-to-end Customer Experience. New York: McKinsey 

& Company. 

Buttle, F. 2019. Customer Relationship Management: Concepts and Technologies. 

4th Edition. Routledge. 

Chaturvedi, R., & Karri, A. (2022). Entrepreneurship in the Times of Pandemic: 

Barriers and Strategies. FIIB Business Review, 11(1), 52–66. 

https://doi.org/10.1177/23197145211043799 

Chicu, D., del Mar Pàmies, M., Ryan, G., & Cross, C. (2019). Exploring the 

Influence of the Human Factor on Customer Satisfaction in Call Centres. BRQ 

Business Research Quarterly, 22(2), 83–95. 

https://doi.org/10.1016/j.brq.2018.08.004 

Christensen, T. Bartman, D. van Bever. (2016). The Hard Truth about Business 

Model Innovation. MIT Sloan Management Review, 58 (1) p. 31 

Christy, A. & Umamakeswari, Arumugam & Priyatharsini, L. & Neyaa, A.. (2018). 

RFM Ranking – An Effective Approach to Customer Segmentation. Journal of 

King Saud University - Computer and Information Sciences. 33. 

10.1016/j.jksuci.2018.09.004. 

Clark, T., Osterwalder, A., Pigneur, Y. (2012). Business Model You: A One-Page 

Method For Reinventing Your Career. Wiley: London. 

Copper, Donald R. & Pamela S. Schiendler. (2014). Business Research Methods 

12th Edition. McGraw Hill: New York 

Dalle, S & Venter de Villiers, Marike & Za, B & Mhlophe, Bongani. (2015).  

Sensory branding and buying behavior in coffee shops: A study on Generation Y. 

The Retail and Marketing Review: Vol. 11 Issue 2 

Rancangan Proposisi Nilai Dan Kanvas Model Bisnis Tona Coffee Roastery
PRASDA K ARASY AMRI, Rocky Adiguna, SE., M.Sc., Ph.D
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1590/S0034-759020180306
https://doi.org/10.1590/S0034-759020180306
https://doi.org/10.1177/23197145211043799


76  

Direktorat Jendral Perkebunan. (2020). Statistik Perkebunan Indonesia 2018 - 2020. 

Direktorat Jendral Perkebunan: Jakarta 

Dissanayaka, Praneeth & Jayaratne, Pradeepa. (2017). Impacts of Mergers and 

Acquisitions on Supply Chains of Sri Lanka. 

Djumena, Eros. (2020). Menghirup Wangi Bisnis "Roaster" Kopi 

(https://money.kompas.com/read/2015/12/12/141500326/Menghirup.Wangi.Bisni 

s.Roaster.Kopi?page=all, diakses pada 12 Mei 2022). 

Dubin, M. N., Lyasnikov, N. V., Leont’eva, L. S., Resherov, L. J., Sidorenko, 

V. N. (2014). Business Model Canvas as a Basis for the Competitive Advantage 

of Enterprise structures in the Industrial Agriculture. Biosciences Biotechnology 

Research Asia. Vol.12, No.1 p.887-894. 

Dujak, Davor & Mesaric, Josip & Segetlija, Zdenko. (2015). Effects of acquisitions 

and mergers on supply chain structure and strategy – Case study approach. 

Eggert, A., Ulaga, W., Frow, P., Payne, A. (2018). Conceptualizing and 

Communicating Value in Business markets: From Value in Exchange to Value in 

Use. Industrial Marketing Management, 69: 80-90. 

Fifield, P. (2015). Marketing Strategy Masterclass: Making Marketing Strategy 

Happen. ButterworthHeinemann. 

Ge, Y., Yuan, Q., Wang, Y., & Park, K. (2021). The Structural Relationship among 

Perceived Service Quality, Perceived Value, and Customer Satisfaction-Focused on 

Starbucks Reserve Coffee Shops in Shanghai, China. Sustainability, 13(15), 8633. 

Guimarães, Elisa & Andrade, Helga & Cozadi, Álvaro & Antonialli, Luiz & Santos, 

Antônio. (2018). Competitive pressures on the artisan coffee roaster segment in the 

state of minas gerais, Brazil: A multi-case study. Coffee Science. 13. 136. 

10.25186/cs.v13i1.1388. 

Hassan, Almoatazbillah. (2012). The Value Proposition Concept in Marketing: 

How Customers Perceive the Value Delivered by Firms – A Study of Customer 

Perspectives on Supermarkets in Southampton in the United Kingdom. 

International Journal of Marketing Studies. 4. 10.5539/ijms.v4n3p68. 

Hulten, Bertil. (2015). Sensory Marketing: Theoretical and Empirical Grounds. 

10.4324/9781315690681. 

International Coffee Organization. (2020). Country Data on the Global Coffee 

Trade | #CoffeeTradeStats https://www.ico.org/profiles_e.asp diakses pada 12 Mei 

2022 

Rancangan Proposisi Nilai Dan Kanvas Model Bisnis Tona Coffee Roastery
PRASDA K ARASY AMRI, Rocky Adiguna, SE., M.Sc., Ph.D
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://money.kompas.com/read/2015/12/12/141500326/Menghirup.Wangi.Bisnis.Roaster.Kopi?page=all
https://money.kompas.com/read/2015/12/12/141500326/Menghirup.Wangi.Bisnis.Roaster.Kopi?page=all
https://www.ico.org/profiles_e.asp


77  

Jaafar, S. N., Lalp, P. E., & Mohamed Naba, M. (2013). Consumers’ Perceptions, 

Attitudes and Purchase Intention towards Private Label Food Products in Malaysia. 

Asian Journal of Business and Management Sciences, 2(8), 73–90. 

Johnson, Mark & Christensen, C.C. & Kagermann, Henning. (2016). Reinventing 

Your Business Model. Harvard Business Review. 87. 52-60. 

Katadata. (2022). Kinerja Ekspor Kopi Indonesia Meningkat pada 2021. 

(https://databoks.katadata.co.id/datapublish/2022/02/26/., diakses pada 12 Mei 

2022) 

Kusumasari, B. (2015). The Business Model of Social Entrepreneurship in 

Indonesia. Jurnal Ilmu Administrasi dan Organisasi, Vol 22, No 3, 156-168 

Madeira, A. F., Costa-Lopes, R., Dovidio, J. F., Freitas, G., & Mascarenhas, M. F. 

(2019). Primes and consequences: A systematic review of meritocracy in intergroup 

relations. Frontiers in Psychology, 10 

Majid, Binti Abdul , Noor Aliah & Edzuan, A & Noor, A. (2015). A Review of 

Quality Coffee Roasting Degree Evaluation. Journal of Applied Science and 

Agriculture. 10. 18-23. 

Masdakaty, Yuri. (2021). Wawancara Eksklusif: Darrin Daniel, Maestro Terpuji  

yang Hidup untuk Kopi. https://ottencoffee.co.id/majalah/wawancara-eksklusif- 

darrin-daniel-maestro-terpuji-yang-hidup-untuk-kopi, diakses pada 12 Mei 2022 

Maspul, Kurniawan. (2021). The Resilience of Coffee Roastery in the Downtown 

Area; Case Study of The Coffee Lab Dubai. 3. 60-70. 

Mubin, Fauzal & Ali Roziqin. (2018). Meritocracy of Bureaucracy in Indonesia. 

International Journal of Social Science and Humanity, Vol. 8, No. 8, 241-246 

Münchow, M., Alstrup, J., Steen, I., & Giacalone, D. (2020). Roasting Conditions 

and Coffee Flavor: A Multi-Study Empirical Investigation. Beverages, 6(2), 29. 

MDPI AG. Retrieved from http://dx.doi.org/10.3390/beverages6020029 

Murphy, Micah & Sashi, C.M.. (2017). Communication, interactivity, and 

satisfaction in B2B relationships. Industrial Marketing Management. 68. 

10.1016/j.indmarman.2017.08.020. 

Morland, Leigh. (2017). Rounton Coffee and Bedford Street Coffee Shop: From 

rural coffee roaster to urban coffee shop. The International Journal of 

Entrepreneurship and Innovation. 18. 256-263. 10.1177/1465750317742325. 

Rancangan Proposisi Nilai Dan Kanvas Model Bisnis Tona Coffee Roastery
PRASDA K ARASY AMRI, Rocky Adiguna, SE., M.Sc., Ph.D
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://databoks.katadata.co.id/datapublish/2022/02/26/
https://ottencoffee.co.id/majalah/wawancara-eksklusif-darrin-daniel-maestro-terpuji-yang-hidup-untuk-kopi
https://ottencoffee.co.id/majalah/wawancara-eksklusif-darrin-daniel-maestro-terpuji-yang-hidup-untuk-kopi
http://dx.doi.org/10.3390/beverages6020029


78  

Nurviyan, Amanda & Syahputra. (2019). Coffee Roast Bean Product in Bandung. 

Jurnal Sekretaris dan Administrasi Bisnis, [S.l.], v. 3, n. 1, p. 12-22 ISSN 2580- 

8095 
 

Osterwalder, Alexander & Yves Pigneur. (2010). Busines Model Generation : A. 

Handbook For Visionaries , Game Changer, and Challengers. New Jersey: John 

Wiley & Sons, Inc. 

Osterwalder, A., Pigneur, Y., Bernarda, G., dan Smith, A. (2014). Value 

Proposition Design. New Jersey: John Wiley & Sons, Inc. 

Oztopcu, Asli. (2017). Evaluation of Competitive Strategies of Coffee Retailing in 

Aspect of Market Economy. Business & Management Studies: An International 

Journal. 5. 10.15295/bmij.v5i2.89. 

Pangaribuan, Christian & Sofia, Ayya & Sitinjak, Martinus. (2020). Factors of 

Coffee Shop Revisit Intention and Word-of-Mouth Mediated by Customer 

Satisfaction. 19. 1-14. 10.24123/jmb.v19i1.418. 

Patala, S. A. Jalkala, J. Keränen, S. Väisänen, V. Tuominen, R. Soukka. (2016).  

Sustainable Value Propositions: Framework and Implications for Technology 

Suppliers. Industrial Marketing Management, 59 pp. 144-156 

Parkinson, C., Howorth, C., Southern, A. (2017). The crafting of an (un) 

enterprising community: Context and the social practice of talk. International Small 

Business Journal, 35(4), 385–404 

Payne, A. & P. Frow. (2014). Developing Superior Value Propositions: A Strategic 

Marketing Imperative. Journal of Service Management, 25 (2) pp. 213 -227 

Payne, P. Frow, A. Eggert. (2017). The Customer Value Proposition: Evolution, 

Development, and Application in Marketing. Journal of the Academy of Marketing 

Science, 45 (4) (2017), pp. 467-489 

Powell, Taman & Mathew Hughes. (2016). Exploring Value as the Foundation of 

Value Proposition Design. Journal of Business Models, Vol. 4, No. 1, pp. 29-44 

Puthusserry, P.N., Khan, Z. and Rodgers, P. (2018). International new ventures 

market expansion through collaborative entry modes: A study of the experience of 

Indian and British ICT firms. International Marketing Review, 35, pp. 890– 913. 

Sharma, Piyush & Kingshott, Russel & Leung, Tak Yan & Malik, Ashish. (2022). 

Dark side of business-to-business (B2B) relationships. Journal of Business 

Research. 144. 10.1016/j.jbusres.2022.02.066. 

Rancangan Proposisi Nilai Dan Kanvas Model Bisnis Tona Coffee Roastery
PRASDA K ARASY AMRI, Rocky Adiguna, SE., M.Sc., Ph.D
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



79  

Skålén, J. Gummerus, C. Von Koskull, P.R. Magnusson. (2015). Exploring Value 

Propositions and Service Innovation: A Service-Dominant Logic Study. Journal of 

the Academy of Marketing Science, 43 (2) (2015), pp. 137-158 

Sirmon, D., Hitt, M., & Ireland, R. (2011), Managing Firm Resources in Dynamic 

Environments to Create Value: Looking Inside the Black Box, Academy Of 

Management Review, Vol. 32, No. 1, pp. 273-92. 

Teece, D. (2010), Business Models, Business Strategy and Innovation, Long Range 

Planning, Vol. 43, No. 2-3, pp. 172-94. 

Teece, D.J. & Linden, G. (2017). Business Models, Value Capture, And The Digital 

Enterprise. Journal of Organzational Design Vol 6(8) 

Thoriq, Ahmad & Sampurno, Rizky & Imaduddin, Luthfie. (2020). Analisis 

Kelayakan Usaha Produksi Biji Kopi Sangrai dan Jasa Penyangraian: Studi Kasus 

pada Java Sumedang Coffee. Jurnal Tanaman Industri dan Penyegar. 7. 109. 

10.21082/jtidp.v7n2.2020.p109-118. 

Truong, Y., Simmons, G., Palmer, M. 2012. Reciprocal value propositions in 

practice: Constraints in digital markets. Industrial Marketing Management, 41(1):  

197-206 

Toffin. (2020). 2020: Brewing in Indonesia. Toffin Insight. 

 

Wilson, Alan. (2012). Marketing Research: An Integrated Approach 2 nd Edition. 

Pearson Education: New York 

Wijaya, Anugrah. (2019). Personal Branding Coffee Roaster dalam Industri Kopi. 

Program Studi Ilmu Komunikasi Universitas Atma Jaya 

Urwin, Roland & Kesa, Hema & Sao Joao, Erica. (2019). The rise of specialty 

coffee : An investigation into the consumers of specialty coffee in Gauteng. African 

Journal of Hospitality Tourism and Leisure. 

Zahoor, N., Al-Tabbaa, O., Khan, Z. and Wood, G. (2020), Collaboration and 

Internationalization of SMEs: Insights and Recommendations from a Systematic 

Review. International Journal of Management Reviews, 22: 427-456. 

Zhang, X., Ma, X., Wang, Y., Li, X. and Huo, D. (2016). What drives the 

internationalization of Chinese SMEs? The joint effects of international 

entrepreneurship characteristics, network ties, and firm ownership. International 

Business Review, 25, pp. 522– 534. 

Rancangan Proposisi Nilai Dan Kanvas Model Bisnis Tona Coffee Roastery
PRASDA K ARASY AMRI, Rocky Adiguna, SE., M.Sc., Ph.D
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


