Effect of Service Quality, Product Quality, Store Atmosphere, and Price Affordability on Customer
Satisfaction and Loyalty at Coffee Shop Lapak Ngopi
M RAIHAN NAJWAN, Bayu Aji Aritejo, S.E., M.M., M.SlI., Ph.D.,

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

EFFECT OF SERVICE QUALITY, PRODUCT QUALITY,
STORE ATMOSPHERE, AND PRICE AFFORDABILITY ON
CUSTOMER SATISFACTION AND LOYALTY AT COFFEE

SHOP LAPAK NGOPI

Thesis

To Partially Fulfill the Requirements for
Achieving a Master's Degree Master of
Management Study Program

Submitted by :

Muhammad Raihan Najwan
19/447776/PEK/25077

To
MAGISTER MANAGEMENT
FACULTY OF ECONOMIC AND BUSINESS
UNIVERSITAS GADJAH MADA

2022



