
DAFTAR PUSTAKA 

 
Abed, S.S., 2020, "Social Commerce Adoption Using TOE Framework: An 

Empirical Investigation of Saudi Arabian SMEs", International Journal of 
Information Management, 53(October 2019): 102118. 

Aboelmaged, M.G., 2014, "Predicting E-Readiness at Firm-Level: An Analysis of 
Technological, Organizational and Environmental (TOE) Effects on e-
Maintenance Readiness in Manufacturing Firms", International Journal of 
Information Management, 34(5): 639–651. 

Achjari, D. and Quaddus, M.A., 2004, "Electronic Commerce Success Model: A 
Search for Multiple Criteria", Gadjah Mada International Journal of Business, 
6(1): 1. 

Agostini, L. and Nosella, A., 2020, "The Adoption of Industry 4.0 Technologies in 
SMEs: Results of an International Study", Management Decision, 58(4): 625–
643. 

Agustina, B.N., Santoso, H.B. and Fadhilah, S., 2019, "Usability Evaluation of 
Purchasing Activity Flow on Three Leading E-Commerce Platforms9 Mobile 
Version in Indonesia: Case Studies Shopee,Tokopedia, and Bukalapak", 2019 
International Conference on Advanced Computer Science and Information 
Systems, ICACSIS 2019, 55–62. 

Ahmad, M. and Siraj, S., 2018, "A Systematic Review and Analysis of 
Determinants Impacting Adoption and Assimilation of E-Commerce in Small 
and Medium Enterprises", International Journal of Electronic Business, 14(4): 
326–351. 

Al-Qirim, N., 2007, "The Adoption of ECommerce Communications and 
Applications Technologies in Small Businesses in New Zealand", Electronic 
Commerce Research and Applications, 6(4): 462–473. 

Angeles, R., 2014, "Using the Technology-Organization-Environment Framework 
for Analyzing Nike’s ‘Considered Index’ Green Initiative, a Decision Support 
System-Driven System", Journal of Management and Sustainability, 4(1): 96–
113. 

Awa, H.O. and Ojiabo, O.U., 2016, "A Model of Adoption Determinants of ERP 
within T-O-E Framework", Information Technology and People, 29(4): 901–
930. 

Awa, H.O., Ojiabo, O.U. and Orokor, L.E., 2017, "Integrated Technology-
Organization-Environment (T-O-E) Taxonomies for Technology Adoption", 
Journal of Enterprise Information Management, 30(6): 893–921. 

Awiagah, R., Kang, J. and Lim, J.I., 2016, "Factors Affecting E-Commerce 
Adoption among SMEs in Ghana", Information Development, 32(4): 815–
836. 

Cebi, S., 2013, "A Quality Evaluation Model for the Design Quality of Online 
Shopping Websites", Electronic Commerce Research and Applications, 12(2): 
124–135. 

Chatzoglou, P. and Chatzoudes, D., 2016, "Factors Affecting E-Business Adoption 
in SMEs: An Empirical Research", Journal of Enterprise Information 

Analisis Adopsi E-Commerce oleh Perum BULOG
PRAWOKO SETYO AJI, Dr. Jangkung Handoyo Mulyo, M.Ec.; Prof. Ir. Achmad Djunaedi, MURP., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Management, 29(3): 327–358. 
Cooper, D.R. and Schindler, P.S., 2014, Business Research Methods, 12th edn., 

New York: McGraw-Hill/Irwin. 
Creswell, W.J. and Creswell, J.D., 2018, Research Design : Qualitative, 

Quantitative, and Mixed Methods Approaches, 5th edn., London: SAGE 
Publications, Inc. 

Daniel, E.M. and Grimshaw, D.J., 2002, "An Exploratory Comparison of Electronic 
Commerce Adoption in Large and Small Enterprises", Journal of Information 
Technology, 17(3): 133–147. 

DeLone, W.H. and McLean, E.R., 2004, "Measuring E-Commerce Success: 
Applying the DeLone and McLean Information Systems Success Model", 
International Journal of Electronic Commerce, 9(1): 31–47. 

Duan, X., Deng, H. and Corbitt, B., 2012, "Evaluating the Critical Determinants for 
Adopting E-Market in Australian Small-and-Medium Sized Enterprises", 
Management Research Review, 35(3–4): 289–308. 

Eze, S.C., Chinedu-Eze, V.C., Bello, A.O., Inegbedion, H., Nwanji, T. and Asamu, 
F., 2019, "Mobile Marketing Technology Adoption in Service SMEs: A Multi-
Perspective Framework", Journal of Science and Technology Policy 
Management, 10(3): 569–596. 

Fichman, R.G., 2001, "The Role of Aggregation in the Measurement of It-Related 
Organizational Innovation", MIS Quarterly: Management Information 
Systems, 25(4): 427–455. 

Gangwar, H., Date, H. and Raoot, A.D., 2014, "Review on IT Adoption: Insights 
from Recent Technologies", Journal of Enterprise Information Management, 
27(4): 488–502. 

Gary C. Moore and Izak Benbasat, 1991, "Development of an Instrument to 
Measure the Perceptions of Adopting an Information Technology Innovation", 
Information Systems Research, 2(3): 192–222. 

Ghobakhloo, M., Arias-Aranda, D. and Benitez-Amado, J., 2011, Adoption of E-
Commerce Applications in SMEs, vol. 111. 

Google, TEMASEK, B.& C., 2020, E-Conomy SEA 2020, . 
Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M., 2017, A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM), 2nd edn., Los 
Angeles: SAGE Publications, Inc. 

Handayani, P.W. and Nurhayati, S.L., 2010, "Pendifinisian Instrumen Evaluasi 
Website E-Commerce Business to Consumer (B2C)", Jurnal Sistem Informasi, 
6(1): 10–19. 

Henseler, J., Ringle, C.M. and Sarstedt, M., 2015, "A New Criterion for Assessing 
Discriminant Validity in Variance-Based Structural Equation Modeling", 
Journal of the Academy of Marketing Science, 43(1): 115–135. 

Hoang, T.D.L., Nguyen, H.K. and Nguyen, H.T., 2021, "Towards an Economic 
Recovery after the COVID-19 Pandemic: Empirical Study on Electronic 
Commerce Adoption of Small and Medium Enterprises in Vietnam", 
Management and Marketing, 16(1): 47–68. 

Hoti, E., 2015, "The Technological, Organizational and Environmental Framework 
of IS Innovation Adaption in Small and Medium Enterprises. Evidence from 

Analisis Adopsi E-Commerce oleh Perum BULOG
PRAWOKO SETYO AJI, Dr. Jangkung Handoyo Mulyo, M.Ec.; Prof. Ir. Achmad Djunaedi, MURP., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Research over the Last 10 Years", International Journal of Business and 
Management, III(4): 1–14. 

Jeon, B.N., Han, K.S. and Lee, M.J., 2006, "Determining Factors for the Adoption 
of E-Business: The Case of SMEs in Korea", Applied Economics, 38(16): 
1905–1916. 

Jogiyanto and Abdillah, W., 2019, Konsep Aplikasi PLS (Partial Least Square) 
Untuk Penelitian Empiris, PertamaYogyakarta: BPFE-Yogyakarta. 

Kemp, S., 2021, Digital 2021: Indonesia, Kepios Pte. Ltd., We Are Social Ltd., and 
Hootsuite Inc., . 

Kurnia, S., Karnali, R.J. and Rahim, M.M., 2015, "A Qualitative Study of Business-
to-Business Electronic Commerce Adoption within the Indonesian Grocery 
Industry: A Multi-Theory Perspective", Information and Management, 52(4): 
518–536. 

Mabad, T., Ali, O., Ally, M., Wamba, S.F. and Chan, K.C., 2021, "Making 
Investment Decisions on RFID Technology: An Evaluation of Key Adoption 
Factors in Construction Firms", IEEE Access, 9: 36937–36954. 

Mamoriska, S., Cahyaningsih, E. and Hidayat, M.G., 2020, "Reposisi BULOG 
Dalam Rencana Pembentukan Badan Pangan Nasional", Pangan, 29(3): 221–
242. 

Mohtaramzadeh, M., Ramayah, T. and Jun-Hwa, C., 2017, "B2B E-Commerce 
Adoption in Iranian Manufacturing Companies: Analyzing the Moderating 
Role of Organizational Culture", International Journal of Human-Computer 
Interaction, 34(7): 621–639. 

Molinillo, S. and Japutra, A., 2017, "Organizational Adoption of Digital 
Information and Technology: A Theoretical Review", Bottom Line, 30(1): 33–
46. 

Molla, A. and Licker, P.S., 2005, "ECommerce Adoption in Developing Countries: 
A Model and Instrument", Information and Management, 42(6): 877–899. 

Oliveira, T. and Martins, M.F., 2011, "Literature Review of Information 
Technology Adoption Models at Firm Level", The Electronic Journal 
Information Systems Evaluation, 14(1): 2011. 

Omosigho, O.E. and Abeysinghe, G., 2012, "Evaluating Readiness of 
Organizations to Adopt Social Media for Competitive Advantage", 
International Conference on Information Society, i-Society 2012, 16–21. 

Oorschot, J.A.W.H.V., Hofman, E. and Halman, J.I.M., 2018, "A Bibliometric 
Review of the Innovation Adoption Literature", Technological Forecasting 
and Social Change, 134(April): 1–21. 

Paramita, C. and Nugroho, S.S., 2014, "Pengaruh Kualitas Layanan Pada Kepuasan 
Dan Loyalitas Konsumen Pembelanjaan Daring (Keterlibatan Produk Sebagai 
Pemoderasi)", Jurnal Siasat Bisnis, 18(1): 100–117. 

Pedro, R., Oliveira, T. and Neto, M., 2012, "ERP Post-Adoption: Use and Value – 
An Empirical Study on Portuguese SMEs", in W. van der Aalst, J. 
Mylopoulos, M. Rosemann, M.J. Shaw & C. Szyperski (eds.), Knowledge and 
Technologies in Innovative Information System, pp. 67–81, Springer-Verlag 
Berlin Heidelberg. 

Perum BULOG, 2015, Laporan Tahunan 2015, . 

Analisis Adopsi E-Commerce oleh Perum BULOG
PRAWOKO SETYO AJI, Dr. Jangkung Handoyo Mulyo, M.Ec.; Prof. Ir. Achmad Djunaedi, MURP., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Perum BULOG, 2016, Laporan Tahunan 2016, . 
Perum BULOG, 2017, Laporan Tahunan 2017, . 
Perum BULOG, 2018, Laporan Tahunan 2018, . 
Perum BULOG, 2019, Laporan Tahunan 2019, . 
Perum BULOG, 2020, Laporan Tahunan 2020, . 
Pinho, C., Franco, M. and Mendes, L., 2021, "Application of Innovation Diffusion 

Theory to the E-Learning Process: Higher Education Context", Education and 
Information Technologies, 26(1): 421–440. 

Pudjianto, B., Zo, H., Ciganek, A.P. and Rho, J.J., 2011, Determinants of E-
Government Assimilation in Indonesia : An Empirical Investigation Using a 
TOE Framework, Asia Pacific Journal of Information Systems, 21(1): 50–80. 

Qin, X., Liu, Z. and Tian, L., 2021, "The Optimal Combination between Selling 
Mode and Logistics Service Strategy in an E-Commerce Market", European 
Journal of Operational Research, 289(2): 639–651. 

Rahayu, R. and Day, J., 2015, "Determinant Factors of E-Commerce Adoption by 
SMEs in Developing Country: Evidence from Indonesia", Procedia - Social 
and Behavioral Sciences, 195: 142–150. 

Rahayu, R. and Day, J., 2017, "E-Commerce Adoption by SMEs in Developing 
Countries: Evidence from Indonesia", Eurasian Business Review, 7(1): 25–41. 

Rawash, H.N., 2021, "E-Commerce Adopting TOE Model by SMEs in Jordan E-
Commerce Adopting TOE Model by SMEs in Jordan", Multicultural 
Education, (March): . 

Rogers, E.M., 2003, Diffusion of Innovation, 5th edn., New York: Free Press. 
Saragih, J.P., 2017, "Kelembagaan Urusan Pangan Dari Masa Ke Masa Dan 

Kebijakan Ketahanan Pangan", Pangan, 26(1): 57–80. 
Schniederjans, D.G. and Yalcin, M.G., 2018, "Perception of 3D-Printing: Analysis 

of Manufacturing Use and Adoption", Rapid Prototyping Journal, 24(3): 510–
520. 

Skafi, M., Yunis, M.M. and Zekri, A., 2020, "Factors Influencing SMEs’ Adoption 
of Cloud Computing Services in Lebanon: An Empirical Analysis Using TOE 
and Contextual Theory", IEEE Access, 8: 79169–79181. 

Sugiyono, 2020, Metode Penelitian Kuantitatif, Kualitatif, Dan Kombinasi (Mixed 
Methods), KeduaBandung: Alfabeta. 

Swanson, E.B. and Ramiller, N.C., 2004, "Innovating Mindfully with Information 
Technology", MIS Quarterly: Management Information Systems, 28(4): 553–
583. 

Thompson, R.L., Higgins, C.A. and Howell, J.M., 1991, "Personal Computing: 
Toward a Conceptual Model of Utilization Utilization of Personal Computers 
Personal Computing: Toward a Conceptual Model of Utilization1", Source: 
MIS Quarterly, 15(1): 125–143. 

Turban, E., King, D., Lee, J.K., Liang, T.-P. and Turban, D.C., 2015, Electronic 
Commerce - A Managerial and Social Perspective, 8th edn., Springer 
International Publishing. 

Venkatesh, Morris, Davis and Davis, 2003, "User Acceptance of Information 
Technology: Toward a Unified View", MIS Quarterly, 27(3): 425. 

Wu, I.L. and Chuang, C.H., 2010, "Examining the Diffusion of Electronic Supply 

Analisis Adopsi E-Commerce oleh Perum BULOG
PRAWOKO SETYO AJI, Dr. Jangkung Handoyo Mulyo, M.Ec.; Prof. Ir. Achmad Djunaedi, MURP., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

Chain Management with External Antecedents and Firm Performance: A 
Multi-Stage Analysis", Decision Support Systems, 50(1): 103–115. 

Xu, W., Ou, P. and Fan, W., 2017, "Antecedents of ERP Assimilation and Its 
Impact on ERP Value: A TOE-Based Model and Empirical Test", Information 
Systems Frontiers, 19(1): 13–30. 

Zhang, Y., Fang, Y., Wei, K.K., Ramsey, E., McCole, P. and Chen, H., 2011, 
"Repurchase Intention in B2C E-Commerce - A Relationship Quality 
Perspective", Information and Management, 48(6): 192–200. 

Zhu, K., Kraemer, K.L. and Xu, S., 2006, "The Process of Innovation Assimilation 
by Firms in Different Countries: A Technology Diffusion Perspective on e-
Business", Management Science, 52(10): 1557–1576. 

 

Analisis Adopsi E-Commerce oleh Perum BULOG
PRAWOKO SETYO AJI, Dr. Jangkung Handoyo Mulyo, M.Ec.; Prof. Ir. Achmad Djunaedi, MURP., Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


