Determining the Factors Considered by Customer Before Making a Purchase on Instagram Reseller
Account
DWI ZULFA SALSABILA, M. Sebasti&Atilde;&copy;n Bauer

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

TABLE OF CONTENTS

2001 23 A0 .2 23 ) J R il
ACKNOWLEDGEMENT.......cccccenverssnnesnncnns iv
X1 1] 1 0 T v
TABLE OF CONTENTS.....ccceccteneissnncsnnnenns vi
INTRODUCTION...cuuiiiirriirnicensaecssissesssesssessesssessssssssssessssssssssssssssssssssssssssasssssssssssssase 1
N 2 L O 2
TOPIC IDENTIFICATION.....ccionniiineicnncssansssnssssssssssssasssssssssssssssssassssssssssossssssssns 2
Main discusSion (WRHAt) ....ciiccivveeiicnnneniccsssnnsicssssansecsssssssssssssnssssssssssssssssssssssssnnns 2
Instagram in Indonesia as a Social Commerce (Scope)
Relevancy (WhY) coiiccncnniicnssnniccsssnnnnccscnsencsssnsenessssssenes
THEORETICAL FRAMEWORK ......cuuiiniiininininnniissnnsssnsssiossssssssssssssssossssssssns 7
Online Shopping RiSK .....cccceeevvrcisvnrcssnrcsssnrcssnicssnncssnnscssssscnns 7
ONLNE TTUST.cccoiviiirinriciinicisnicsssricssssisssssesssssessssssssssssssssssssssssssssssssssssssssssssnsssssnss 8
PROBLEM STATEMENT .....ccceieeiinnuinnnicssessssssssssssssssssssssssssssssssssssssssssssassssssssss 10
PART 2uuiiiiiicinsicnininsecssicsssssssssissssssessssssssssssssesssssssssssssssssssssssssssssssssssssssssssssssses 11
[OF: LY IR 1) 1 (1) 11 1) 11
[ OF: YR O TVv) 1 11 ) f N 14
Case 3 — Toko Beauty Bank (@shopatbeautybank).........ccceecereecercscercscnrcssnnnes 17
Case 4 — Customers’ Factors Reliability .........ccceevereecueicnnnnee. 19
PART 3iitiitininniinneinninnnnississsessssesssessssessssssssessssssssssssssssssssssssssassssssssssssassss 21
COMPANY CHOSEN. ...uuconuirrensrecsuncressaessasssesssesssssssssssssssssasssees 21
STRATEGIC ANALYSIS cuuiiiiieniinsninsnnssssessssssssssssssssssssasssssssssssssssssassssassssssssess 21
RECOMMENDATION .....cconinniinsuicsnnssnssssesssssssssssasssssssssssssssse 23
o N L 25
CONCLUSION...uciitiiieinnnninnicsnecsssesssisssessssssssssssssssssssssssssessssssssssssssssssssssssssssssses 25
BIBLIOGRAPHY ...cucirniinrniennnssancssnnssnnsssessssssssasssssssasssasese ... 26
APPENDICES ...ucuuiiiiirtinnisenssicssisssnssesssissesssssssissssssssssssssssssssssssssssssssssssssssssssssssss 34

Vi



Determining the Factors Considered by Customer Before Making a Purchase on Instagram Reseller

Account
DWI ZULFA SALSABILA, M. Sebasti&Atilde;&copy;n Bauer

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

FIGURE LIST
Figure 1: Leading Countries Based on Instagram Audience . .................. 10
Figure 2: Platform Chosen by Small to Medium Business Owners .. ........... 12
Figure 3: Elements Needed to Form Online Trust . . .......... ... ... ... .. .. 16

vii



