The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in
Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

REFERENCES:

https://www.logistiekprofs.nl/uploads/content/logistiekprofs/file/DHLTrend Report Sharing Ec
onomy.p df

Agag, G.; Eid, R. Examining the antecedents and consequences of trust in the context of

peer-to-peer accommodation. J. Hosp. Manag. 2019, 81, 180—192. [CrossRef]

Akhmedova, A., Vila-Brunet, N., & Mas-Machuca, M. (2021). Building trust in SE platforms:

trust antecedents and their configurations. Internet Research.

Alesina, A., & La Ferrara, E. (2000). Participation in heterogeneous communities. The Quarterly

Journal of Economics, 115(3), 847-904. doi:10.1162/003355300554935

Alesina, A., & La Ferrara, E. (2002). Who trusts others? Journal of Public Economics, 85(2),
207-234. doi:10.1016/S0047-2727(01)00084-6

Allik, J., & Realo, A. (2004). Individualism-collectivism and social capital. Journal of
Cross-Cultural Psychology, 35(1), 29-49. doi:10.1177/0022022103260381

Amirkiaee, S.Y., Evangelopoulos, N., 2018. Why do people get rid of experimental studies?
Transport. Res. F Traffic Psychol. Behav. 55, 9¢24. https://doi.org/ 10.1016/j.trf.2018.02.025.

Arteaga-Sanchez,R.,Belda-Ruiz,M.,Ros-Galvez,A.,Rosa-Garcia,A.,2018.Why continue sharing:
determinants  of  behavior in  ride-sharing  services. Int. J. Mark. Res.

https://doi.org/10.1177/1470785318805300.

Aw, E.; Basha, N.; Ng, S.; Sambasivan, M. To grab or not to grab? The role of trust and
perceived value in on-demand ride-sharing services. Asia Pac.Logistics. Logistics. 2019, 31,

1442—-1465. [CrossRef]

Belk, R. (2014), "You are what you can access: sharing and collaborative consumption online,"

Journal of Business Research, Vol. 67 No. 8, pp. 1595-1600.

25



The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in
Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Bente, G., Dratsch, T., Kaspar, K., H€aBller, T., Bungard, O., Al-Issa, A., 2014. Cultures of trust:

effects of avatar faces and reputation scores on German and arab players in an online trust-game.

PloS One 9 (6), €98297. https://doi.org/10.1371/ journal.pone.0098297.

Botsman, R. and Rogers, R. (2010). What's Mine is Yours? The Rise of Collaborative

Consumption, New York.

Cheng, X.; Fu, S.; Sun, J.; Bilgihan, A.; Okumus, F. An investigation on online reviews in SE

driven hospitality platforms: A viewpoint of trust. Tour. Manag. 2019, 71, 366-377. [CrossRef]

Ert, E.; Fleischer, A.; Magen, N. Trust and reputation in the SE: The role of personal photos in
Airbnb. Tour Manag. 2016, 55, 62—73. [CrossRef]

Flavian, C., Guinaliu, M., and Gurrea, R. (2006), "The role played by perceived usability,
satisfaction, and consumer trust on the website loyalty," Information and Management, Vol. 43

No. 1DOIp. 1-14, DOI: 10.1016/J.IM.2005.01.002.

Future of Money Research Collaborative, Nelms, T.C., Maurer, B., Swartz, L., Mainwaring, S.,
2018. Social payments: innovation, trust, Bitcoin, and the SE. Theor. Cult. Soc. 35 (3), 13e33.
https://doi.org/10.1177/ 0263276417746466.

Gheorghiu, M., Vignoles, V., & Smith, P. (2009). Beyond the United States and Japan: Testing

Yamagishi’s emancipation theory of trust across 31 nations. Social Psycholo

Gregg, D. and Walczak, S. (2010), "The relationship between website quality, trust and price
premiums at online auctions," Electronic Commerce Research, Vol. 10, pp. DOI5, DOI: 10.1007/
s10660-010-9044-2.

Hagiu, A., & Spulber, D. (2013). First-party content and coordination in two-sided markets.
Management Science, 59(4), 933-949.

Hong, 1.B.; Cho, H. The impact of consumer trust on attitudinal loyalty and purchase intentions
in B2C e-marketplaces: Intermediary trust vs. seller trust. Int. J. Inf. Manag. 2011, 31, 469-479.
[CrossRef]

26



The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in
Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
Hou, L., 2018. Destructive SE: a passage from status to contract. Comput. Law Secur. Rep. 34

(4), 965e976. https://doi.org/10.1016/ j.clsr.2018.05.009.

Hawlitschek, F., Notheisen, B., Teubner, T., 2018a. The limits of trust-free systems: a literature
review on blockchain technology and trust in the SE. Electron. Commer. Res. Appl. 29, 50e63.
https://doi.org/10.1016/ j.elerap.2018.03.005.

Hawlitschek, F., Teubner, T., Gimpel, H., 2018b. Consumer motives for peer-to-peer sharing. J.

Clean. Prod. 204, 144¢e157. https://doi.org/10.1016/ j.jclepro.2018.08.326.

Hawlitschek, F., Teubner, T., & Weinhardt, C. (2016). Trust in the SE. Die Unternehmung, 70(1),
26-44.

Jia, F.,, Li, D., Liu, G., Sun, H., and Hernandez, J.E. (2020), "Achieving loyalty for SE platforms:
an expectation—confirmation perspective," International Journal of Operations & Production
Management, Vol. 40 No. 7/8, pp- 1067-1094.
https://doi-org.proxy-ub.rug.nl/10.1108/1JOPM-06-2019-0450

Kamal, P.; Chen, J.Q. Trust in SE. In Proceedings of the PACIS 2016, Chiayi, Taiwan, 27 June—1
July 2016.

Kang, M., Gao, Y., Wang, T. and Zheng, H. (2016), "Understanding the determinants of funders'
investment intentions on crowdfunding platforms: a trust-based perspective," Industrial
Management and Data Systems, Vol. 116 No. 8§, pp. 1800-1819, DOI:
10.1108/IMDS-07-2015-0312.

Keen, P., et al. (1999). Electronic Commerce Relationships: Trust by Design, Upper Saddle

River.

Keetels, L. Collaborative Consumption: The Influence of Trust on Sustainable Peer-To-Peer
Product-Service Systems. Master’s Thesis, Utrecht University, Utrecht, The Netherlands,
December 2012.

27



The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in
Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
Knack, S., & Keefer, P. (1997). Does social capital have an economic payoff? A cross-country

investigation. The  Quarterly  Journal of  Economics, 112(4), 1251-1288.
doi:10.1162/003355300555475

Kong, Y.; Wang, Y.; Hajli, S.; Featherman, M. In SE we trust: Examining the effect of social and
technical enablers on millennials' trust in sharing commerce. Comput. Hum. Behav. 2019, 4,

1-10. [CrossRef]

Li, L., & Wang, W. (2020). The effects of online trust-building mechanisms on trust in the SE:
Providers’ perspective wasSancheztively, 12(5), 1717.

Lu, Y., Zhao, L. and Wang, B. (2010), "From virtual community members to C2C e-commerce
buyers: trust in virtual communities and its effect on consumers' purchase intention", Electronic
Commerce Research and Applications, Vol. 9 No. 4, pp. 346-360, DOI:
10.1016/j.elerap.2009.07.003.

Malhotra, A., & Van Alstyne, M. (2014). The dark side of the SE ... and how to lighten it.
Communications of the ACM, 57(11), 24-27. https://doi.org/10.1145/2668893

Mansour, K., Kooli, K. and Utama, R. (2014), "Online trust antecedents and their consequences
on purchase intention: an integrative approach," Journal of Customer Behaviour, Vol. 13 No. 1,

pp. 25-42, DOI: 10.1362/147539214X14024779343677.

McKnight, D. H., & Chervany, N. L. (2001). What trust means in e-commerce customer
relationships: An interdisciplinary conceptual typology. International Journal of Electronic

Commerce, 6(2), 35- 59.
Mehrwald, P., Treffers, T., Titze, M., & Welpe, I. M. (2019). Application of blockchain
technology in the SE: A model of trust and intermediation. In Hawaii International Conference

on Systems Sciences.

Mohlmann, M., & Geissinger, A. (2018). Trust in the SE: platform-mediated peer trust.
Cambridge Handbook of the Law of the SE, 27-37.

28



The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in
Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
Mohlmann, M. Digital Trust and Peer-To-Peer Collaborative Consumption Platforms: A

Mediation Analysis. Available online:

https://papers.ssrn.com/sol3/papers.cfm?abstract id=2813367.

Mohlmann, M., & Zalmanson, L. (2017). Hands-on the wheel: Navigating algorithmic
management and Uber drivers' autonomy. In: Proceedings of the International Conference on

Information Systems (ICIS 2017), December 10-13, Seoul, South Korea.

Morgan, R.M. and Hunt, S.D. (1994). The Commitment-Trust - Theory of Relationship
Marketing. Journal of Marketing 58, 3, 20-38.

Mittendorf, C. Collaborative consumption: The role of familiarity and trust among Millennials. J.

Consum. Mark. 2018, 35, 377-391. [CrossRef]

Mittendorf, C. (2017, January). The implications of trust in the SE-An empirical analysis of

Uber. In Proceedings of the 50th Hawaii International Conference on System Sciences.

Nelms TC and Maurer B (2014) Materiality, symbol, and complexity in the anthropology of
money. In: Bijleveld E and Aarts H (eds) The Psychological Science of Money. New York:
Springer, pp. 37-70.

Nelms, T. C., Maurer, B., Swartz, L., & Mainwaring, S. (2018). Social payments: Innovation,
trust, Bitcoin, and the SE. Theory, Culture & Society, 35(3), 13-33.

Parker, G., & Van Alstyne, M. (2005). Two-sided network effects: A theory of information
product design. Management Science, 51(10), 1494—1504.
Palvia, P. (2009), "The role of trust in relational e-commerce specific exchange: a unified

model," Information and Management, Vol. 46, pp. 213-220.

Pavlou, P.A.; Gefen, D. Building effective online marketplaces with institution-based trust. /nf.

Syst. Res. 2004, 15, 37-59. [CrossRef]

Réisédnen, J., Ojala, A., & Tuovinen, T. (2021). Building trust in the SE: Current approaches and

future considerations. Journal of Cleaner Production, 279, 123724.

29



The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in
Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Rekhviashvili, L., Sgibnev, W., 2018. Uber, Marshrutkas, and socially (dis-) embedded
mobilities. J. Transport Hist. 39 (1), 72e91. https://doi.org/10.1177/ 0022526618757203.

San-Martin, S. and Camarero, C. (2014), "How can e-vendors create trust in B2C and C2C
contexts?", in Liebana-Cabanillas, F., Mun~oz-Leiva, F., Sanchez-Fernandez, J. and
Martinez-Fiestas, M. (Eds), Electronic Payment Systems for Competitive Advantage in
E-commerce, IGI Global, Hershey, Pennsylvania, pp. 72-92.

Stewart, K. J. (2003). Trust transfer on the world wide web. Organization Science, 14(1), 5-17.

Ter Huurne, M., Ronteltap, A., Guo, C., Corten, R., Buskens, V., 2018. Reputation effects in
socially driven SE transactions. Sustainability 10 (8), 2674. https://doi.org/10.3390/su10082674.

Teubner, T.;, Dann, D. How Platforms Build Trust. Available online:
https://ssrn.com/abstract=3266472.

Teubner, T. (2014). Thoughts on the SE, in Proceedings of the International Conference on
Web-Based Communities and Social Media, Vol. 11, Lisbon, S.322-326.

Tussyadiah, I.P.; Pesonen, J. Impacts of peer-to-peer accommodation use on travel patterns. J.

Travel Tour. Res. 2015, 55, 1022—1040. [CrossRef]

Wang, Y., Gu, J., Wang, S., & Wang, J. (2019). Understanding consumers’ willingness to use
ride-sharing services: The roles of perceived value and perceived risk. Transportation Research

Part C: Emerging Technologies, 105, 504-519.

Weber, T. A. (2014). Intermediation in a SE: Insurance, moral hazard, and rent extraction.

Journal of Management Information Systems, 31(3), 35-71.
Yamagishi, T., Cook, K. S., & Watabe, M. (1998). Uncertainty, trust, and commitment formation

in the United States and Japan. The American Journal of Sociology, 104(1), 165-194.
doi:10.1086/210005

30



The Importance of Constant Platform Development in Ride-hailing Services to Increase Users Trust
in

Developed and Developing Country
RIZKYA WELERINA, Jose Alejandro Lopez Alvarez
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Yamagishi, T., & Yamagishi, M. (1994). Trust and commitment in the United States and Japan.
Motivation and Emotion, 18(2), 129—-166. doi:10.1007/BF02249397

Yang, S.; Leel, K.; Lee, H.; Koo, C. In Airbnb, we trust Understanding consumers'

trust-attachment building mechanisms in the SE. Int. J. Hosp. Manag. 2019, 83, 198-209.
[CrossRef]

Zucker, L. G. (1986). Production of trust: Institutional sources of economic structure,

1840-1920. Research in Organizational Behavior, 8, 53-111.

31



