
69 

 

DAFTAR PUSTAKA 

Al-Somali, S. A. (2009). An investigation into the acceptance of online banking in 

Saudi Arabia. Technovation, 29(2), 130-141. 

Carrillo, P. E. (2008). Information and real estate transactions: the effects of 

pictures and virtual tours on home sales. . Department of Economics, The 

George Washington University, Washington, DC. Luettu, 14, 2016. 

Chawla, D. &. (2019). Consumer attitude and intention to adopt mobile wallet in 

India–An empirical study. International Journal of Bank Marketing. 

Cheong, J. H. (2005). Mobile internet acceptance in Korea. Internet research. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. Management Informartion Systems, 

13(3), 319-340. 

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). Use acceptance of 

computer technology: a comparison of two theoretical models. 

Management Science, 35(8):982-1003. 

https://doi.org/10.1287/mnsc.35.8.982. 

Ebert, R. J., Griffin, R. W., Starke, F. A., & Dracopoulos, G. (2011). Business 

Essentials. In Pearson Education Canada. 

https://doi.org/10.4324/9780203640029-15 

Enck, W. O. (2009). On lightweight mobile phone application certification. 

Proceedings of the 16th ACM conference on Computer and 

communications security, (pp. 235-245). 

Farki, A. (2016). Pengaruh online customer review dan rating terhadap 

kepercayaan dan minat pembelian pada online marketplace di Indonesia. 

(Doctoral dissertation, Institut Teknology Sepuluh Nopember). 

Firmansyah, W. (2018, Desember 08). Pekerjaan Renovasi Apartemen Molor, 

Artis Seksi Five Vi Laporkan Kontraktor ke Polisi. Retrieved from 

www.tribunnews.com: 

https://www.tribunnews.com/seleb/2018/12/08/pekerjaan-renovasi-

apartemen-molor-artis-seksi-five-vi-laporkan-kontraktor-ke-polisi 

Fishbein, M. &. (1975). Belief, attitude, intention and behavior: An introduction 

to theory and research. NJ: Prentice-Hall. 

Fishbein, M. &. (1980). Understanding attitude and predicting social behavior. 

NJ: Prentice-Hall.  

Flavián, C. a. (2006). Consumer trust, perceived security and privacy policy: three 

basic elements of loyalty to a web site. Industrial Management & Data 

Systems, Vol. 106 No. 5,pp. 601-620. 

Pengembangan Produk Aplikasi KPR Sebagai Penunjang Fasilitas KPR
AULIA RIZQI FATIMAH, Raden Roro Fosa Sarassina, M.B.A.,Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



70 

 

Hair, J. F. (2017). A Primer on Partial Least Squares Structural Equation 

Modelling (PLS-SEM). 2e Edition USA: Sage. 

Hutauruk , D. M., & Laoli, N. ( 2021, Oktober 25). Penyaluran KPR Perbankan 

Tumbuh Mekar Hingga September 2021. Retrieved from 

keuangan.kontan.co.id: https://keuangan.kontan.co.id/news/penyaluran-

kpr-perbankan-tumbuh-mekar-hingga-september-2021?page=all 

Indonesia, B. (2022, Maret 24). ANALISIS PERKEMBANGAN UANG BEREDAR 

(M2) - FEBRUARI 2022. Retrieved from www.bi.go.id: 

https://www.bi.go.id/id/publikasi/laporan/Pages/M2-Februari-2022.aspx 

Ismoyo, B. (2021, September 09). Bank Mandiri Kenalkan Aplikasi KPR dan 

Pencarian Properti untuk Milenial. Retrieved from www.tribunnews.com: 

https://www.tribunnews.com/bisnis/2021/09/09/bank-mandiri-kenalkan-

aplikasi-kpr-dan-pencarian-properti-untuk-milenial 

Zarrin Kafsh, S. (2015). Developing Consumer Adoption Model on Mobile 

Wallet in Canada (Doctoral dissertation, Université d'Ottawa/University 

of Ottawa). 

Kotler, P., & Keller, K. L. (2016).  Marketing Management Global Edition (Vol. 

15E). https://doi.org/10.1080/08911760903022556. 

Lau, G. T. (1999). Consumers' trust in a brand and the link to brand loyalty. 

Journal of Market-Focused Management, 4(4), 341-370. 

https://doi.org/10.1023/A:1009886520142. 

Mortimer, G. N. (2015). Investigating the factors influencing the adoption of m-

banking: a cross cultural study. International Journal of Bank Marketing, 

Vol. 33 No. 4, pp. 545-557. 

Muhammad, A. (2021, November 25). Pandemi Covid-19 Dinilai Berpengaruh 

Terhadap Pertumbuhan Transaksi Digital RI. Retrieved from 

www.idxchannel.com: https://www.idxchannel.com/economics/pandemi-

covid-19-dinilai-berpengaruh-terhadap-pertumbuhan-transaksi-digital-ri 

Mukherjee, A. a. (2007). Role of electronic trust in online retailing: a re-

examination of the commitment-trust theory. European Journal of 

Marketing, Vol. 41 Nos 9/10, pp. 1173-1202. 

Nasri, W. &. (2012). Factors affecting the adoption of Internet banking in Tunisia: 

An integration theory of acceptance model and theory of planned 

behavior. ,. The journal of high technology management research, 23(1), 

1-14. 

Otoritas Jasa Keuangan. (2017). Kajian Perlindungan Konsumen Sektor Jasa 

Keuangan:Kredit Pemilikan Rumah (KPR). Jakarta: Departemen 

Perlindungan Konsumen. 

Pengembangan Produk Aplikasi KPR Sebagai Penunjang Fasilitas KPR
AULIA RIZQI FATIMAH, Raden Roro Fosa Sarassina, M.B.A.,Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



71 

 

Otoritas Jasa Keuangan.. (n.d.). Kredit Pemilikan Rumah. Retrieved from 

https://sikapiuangmu.ojk.go.id/: 

https://sikapiuangmu.ojk.go.id/FrontEnd/CMS/Category/47 

Rohman, M. A. (2019). Pengaruh Suku Bunga, Nilai Tukar, Dpk, dan Npf/npl 

Kpr terhadap Penyaluran Kpr Perbankan di Indonesia. Jurnal Ekonomi 

Syariah Teori dan Terapan, 6(10), 2077-2094. 

Romadon, R. (2021, Oktober 04). Perubahan Perilaku Konsumen Online Era 

Digital. Retrieved from www.softwareseni.co.id: 

https://www.softwareseni.co.id/blog/perubahan-perilaku-konsumen-online 

Safi'i, M. F. (2022, Januari 12). Sempat Ditipu Kontraktor, Ini 7 Potret Rumah 

Poppy Bunga dengan Model Semi Terbuka. Retrieved from 

hot.liputan6.com: https://hot.liputan6.com/read/4857413/sempat-ditipu-

kontraktor-ini-7-potret-rumah-poppy-bunga-dengan-model-semi-

terbuka89. 

Sheppard, B. H. (1988). The theory of reasoned action: A meta-analysis of past 

research with recommendations for modifications and future research. 

Journal of consumer research, 15(3), 325-343. 

https://doi.org/10.1086/209170. 

Shih, H. P. (2004). Extended technology acceptance model of Internet utilization 

behavior. Information & management, 41(6), 719-729. 

Simamora, H. (2000). Manajemen Pemasaran Internasional. Jakarta: Salemba 

empat. 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Cetakan 

ke-24 Bandung: PT Alfabeta. 

Suh, B. &. (2002). Effect of trust on customer acceptance of Internet banking. . 

Electronic Commerce research and applications, 1(3-4), 247-263. 

Trott, P. (2017). InNovation Managemen and New Product Development (Sixth 

Edition). United Kingdom: Pearson Education Limited. 

Venkatesh, V. M. (2003). User acceptance of information technology: Toward a 

unified view. MIS quarterly, 425-478. 

Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of the Technology 

Acceptance Model: suFour Longitudinal Field Studies. Management 

Science, 46(2):186-204. http://dx.doi.org/10.1287/mnsc.46.2.186.11926. 

Wahyudiyanta, I. (2017, Januari 5). Spesifikasi Bangunan Tak Sesuai, Seorang 

Kontraktor Dipolisikan. Retrieved from news.detik.com: 

https://news.detik.com/berita-jawa-timur/d-3388568/spesifikasi-bangunan-

tak-sesuai-seorang-kontraktor-dipolisikan 

Pengembangan Produk Aplikasi KPR Sebagai Penunjang Fasilitas KPR
AULIA RIZQI FATIMAH, Raden Roro Fosa Sarassina, M.B.A.,Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



72 

 

Yusoff, Y. M. (2009). Individual Differences Perceived Ease of Use, and 

Perceived Usefulness in the Elibrary Usage, . Computer and Information 

Science, Vol. 2 No.1, pp. 76-83. 

Zahra, W. U. (22, Agustus 2017). Betapa Panjang dan Berbelit-belitnya Proses 

KPR. Retrieved from tirto.id: https://tirto.id/betapa-panjang-dan-berbelit-

belitnya-proses-kpr-cuZZ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pengembangan Produk Aplikasi KPR Sebagai Penunjang Fasilitas KPR
AULIA RIZQI FATIMAH, Raden Roro Fosa Sarassina, M.B.A.,Ph.D.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


