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Segarra-Saavedra, J., Tur-Viñes, V., & del-Pino-Romero, C. (2017). 

Branded web series as an advertising strategy. The 

#EncuentraTuLugar case. Revista Latina de Comunicación Social, 

72, 883-896. 

https://doi.org/10.4185/rlcs-2017-1198en 

Setyorinie, T. (2018, September 28). Mengenal web series, sinetron kualitas 

bioskop. 

https://www.kompasiana.com/amp/tututsetyorinie/5badaab44332 

2f72bb791e83/mengenal-web-series-sinetron-kualitas-bioskop 

Sisson, D. C., & Bowen, S. A. (2017). Reputation management and 

authenticity: A case study of Starbucks’ UK tax crisis and 

“#SpreadTheCheer” campaign. Journal of Communication 

PRODUKSI WEB SERIES &quot;WAKTU KE WAKTU&quot; UNTUK KAMPANYE PERAYAAN HARI
AYAH 2021  DINAS
PARIWISATA DAERAH ISTIMEWA YOGYAKARTA
IRCHAM MANSHUR S, Syafrizal, S.I.P., M.A. 
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1002/cb.1793
https://doi.org/10.5614/jkvw.2019.10.1.5
https://kumparan.com/dianiraal17/penurunan-devisa-sektor-pariwisata-akibat-pandemi-covid-19-1vC5uRy4Fi0/4
https://kumparan.com/dianiraal17/penurunan-devisa-sektor-pariwisata-akibat-pandemi-covid-19-1vC5uRy4Fi0/4
https://truefilmproduction.com/create-successful-web-series/
https://truefilmproduction.com/create-successful-web-series/
http://www.ijbssnet.com/journals/Vol_3_No_13_July_2012/19.pdf
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/2347/2741
http://administrasibisnis.studentjournal.ub.ac.id/index.php/jab/article/view/2347/2741
https://doi.org/10.4185/rlcs-2017-1198en
https://www.kompasiana.com/amp/tututsetyorinie/5badaab443322f72bb791e83/mengenal-web-series-sinetron-kualitas-bioskop
https://www.kompasiana.com/amp/tututsetyorinie/5badaab443322f72bb791e83/mengenal-web-series-sinetron-kualitas-bioskop


54  

 

 

Management, 21(3), 287-302. https://doi.org/10.1108/JCOM-06- 

2016-0043 

Social Samosa. (2019, Juni 14). Done fast, done right! Moment marketing 

campaigns that got virality right .... Social Samosa. 

https://www.socialsamosa.com/2019/06/moment-marketing- 

campaignslist/ 

Sutherland, M. (2008). Advertising and the mind of consumer. Griffin Press. 

Tri, P. (2018). Makna hidup sehat, mengejar cinta, dan masa depan; 

interpretasi simbol pada web series Sore-Istri dari Masa Depan karya 

Yandy Laurens (Kajian semiotika) [Disertasi doktoral, Universitas 

Diponegoro]. UNDIP-IR. 

http://eprints.undip.ac.id/62631/1/ARTIKEL TRI_PUJIASTUTI_( 

SASTRA_INDONESIA_-_NIM_13010114120008).pdf 

Visiting Jogja. (n.d.) Profil. https://visitingjogja.com/profil/ 

Yang, S.-U. (2007). An integrated model for organization—public relational 

outcomes, organizational reputation, and their antecedents. 

Journal of Public Relations Research, 19(2), 91-121. 

https://doi.org/10.1080/10627260701290612 

PRODUKSI WEB SERIES &quot;WAKTU KE WAKTU&quot; UNTUK KAMPANYE PERAYAAN HARI
AYAH 2021  DINAS
PARIWISATA DAERAH ISTIMEWA YOGYAKARTA
IRCHAM MANSHUR S, Syafrizal, S.I.P., M.A. 
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

https://doi.org/10.1108/JCOM-06-2016-0043
https://doi.org/10.1108/JCOM-06-2016-0043
https://www.socialsamosa.com/2019/06/moment-marketing-campaignslist/
https://www.socialsamosa.com/2019/06/moment-marketing-campaignslist/
http://eprints.undip.ac.id/62631/1/ARTIKEL__TRI_PUJIASTUTI_(SASTRA_INDONESIA_-_NIM_13010114120008).pdf
http://eprints.undip.ac.id/62631/1/ARTIKEL__TRI_PUJIASTUTI_(SASTRA_INDONESIA_-_NIM_13010114120008).pdf
https://visitingjogja.com/profil/
https://doi.org/10.1080/10627260701290612

