
 68 

WORKS CITED 

Agung Wasesa, Silih. (2011). Political Branding & Public Relations. Jakarta: Gramedia 

Pustaka Utama. 

Anggoro, M. Linggar. (2002). Teori dan Profesi Kehumasan serta Aplikasinya di Indonesia. 

Jakarta: Bumi Aksara. 

Ardhiyansyah, Andri. (2021). K-Pop Marketing Tactics That Build Fanatical Behavior. 

Nusantara Science and Technology Proceedings. Retrieved from 

https://nstproceeding.com/index.php/nuscientech/article/view/396. 

Assael, Henry. (2010). Perilaku Konsumen. Jakarta: Binapura Aksara. 

Butterick, Keith. (2012). Pengantar Public Relations: Teori dan Praktik. Jakarta: PT 

RajaGrafindo Persada. 

Forbes Guest. (2013, July 31). Korea's S.M. Entertainment: The company that created K-pop. 

Forbes. Retrieved January 29, 2022, from 

https://www.forbes.com/sites/forbesasia/2013/07/31/koreas-s-m-entertainment-the-

company-that-created-k-pop/?sh=b4e3fda407dd  

Foxall, Gordon R. (1992). The Behavioral Perspective Model of Purchase and Consumption: 

From Consumer Theory to Marketing Practice. Journal of the Academy of Marketing 

Science, 20(2), 189-198. Pdf. 15 Apr. 2021. 

Haryanti, A. & Ratna Sari, S.D.S. (2019). Peranan marketing public relations Bukalapak.com 

dalam mempertahankan brand reputation melalui kegiatan intergrated marketing 

communications. Bina Nusantara University. Retrieved from 

https://ejournal.imperiuminstitute.org/index.php/JMSAB/article/view/42. 

Herman, Tamar. (2019). SM Entertainment A&R Chris Lee Talks 'Cultural Technology' & 

Creating K-Pop Hits. Billboard. Retrieved from 

https://www.billboard.com/music/music-news/chris-lee-sm-entertainments-kpop-

interview-8526172/. 

The Marketing Public Relations Strategy of SM Entertainment and NCT Fans Behaviors
M AVIANITA DENTASARI, Nabilla Kusuma Vardhani, S.I.P., M.A.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 69 

Jin, B and Kim, J.O. (2003). A Typology of Korean Discount Shoppers: Shopping Motives, 

Store Attributes, Outcomes. International Journal of Service Industry Management. 

Kasali, Rhenald. (2005). Manajemen Public Relations Konsep dan Aplikasinya di Indonesia. 

Jakarta: Pustaka Utama Grafiti. 

Kim, Y. J., Lee J., & Lee M. (2018). Purchasing Behavior of K-pop Idol Goods Consumers in 

Korea. Journal of Fashion Business Vol.22, No.6. Retrieved from 

https://doi.org/10.12940/jfb.2018.22.6.1. 

Kotler, Philip. (1993). Manajemen Pemasaran: Analisa, Perencanan, Implementasidan 

Pengendalian. Terjemahan Jaka Wasana, Edisi VII. Jakarta: LPFE-UI. 

Kotler, Philip. (1998). Manajemen Pemasaran, Analisis Perencanaan, Implementasi dan 

Kontrol. Jakarta: Prehallindo. 

Kotler, P., & Armstrong, G. (2008). Principles of Marketing. 12th Edition. New Jersey: Prentice 

Hall. 

Kotler, P., & Kevin L. Keller (2006). Marketing Management. 12th Edition. New Jersey: 

Pearson Education Inc. 

Kotler, P., & Kevin L. Keller (2007). Marketing Management. Jilid I, Edisi kedua belas. Jakarta: 

Indeks. Erlangga. 

Kotler, P., & Kevin L. Keller. (2008). Manajemen Pemasaran. Jakarta: Indeks. Erlangga. 

Lee, S. J., & Nornes, A.M. (Eds.). (2015). Hallyu 2.0: Korean Wave in the Age of  Social Media. 

Ann Arbor, MI: Universiy of Michigan Press. 

Messerlin, Patrick & Shin, Wonkyu. (2017). The Success of K-pop: How Big and Why So Fast? 

Asian Journal of Social Science. 45. 409-439. 10.1163/15685314-04504003. 

Mowen, J.C., & Minor, M. (1998). Consumer Behavior. Prentice Hall. 

Nguyen, Hoang Mai. (2018). MODEL OF RELATIONSHIPS AMONG MARKETING PUBLIC 

RELATIONS, SERVICE QUALITY AND ATTITUDE TOWARD BRAND. Van Lang 

The Marketing Public Relations Strategy of SM Entertainment and NCT Fans Behaviors
M AVIANITA DENTASARI, Nabilla Kusuma Vardhani, S.I.P., M.A.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 70 

University. Retrieved from 

http://journal.ui.ac.id/index.php/amj/article/view/10626/67546343. 

Riadi, Muchlisin. (2020). Marketing Public Relations (Pengertian, Tujuan, Fungsi, Kegiatan 

dan Strategi). KajianPustaka. Retrieved from 

https://www.kajianpustaka.com/2020/09/marketing-public-relations.html.  

Ruslan, Rosady. (2010). Manajemen Public Relations & Media Komunikasi. Jakarta: Raja 

Grafindo Persada. 

Schiffman, L.G. & Kanuk, L. (2004). Consumer Behavior. 8th Edition. New Jersey: Pretince 

Hall. 

SMTOWN. (2016). SMTOWN: New Culture Technology, 2016 [Video]. Youtube, 

https://youtu.be/Ky5NvWsXnn8.  

Statista Research Department. (2021). Sales revenue of SM Entertainment worldwide from 

2014 to 2020. accessed from https://www.statista.com/statistics/917181/south-korea-sm-

entertainment-sales-value/. 

Tania, Ade. (2019). The Culture of Hallyu Fan Community and its Representations. Indonesian 

Journal of Social Sciences Volume 11 No. 02, July- December 2019, page 33-37. 

Wilcox et al. (2013). Public Relations Strategies and Tactics. 7th Edition. Pearson Education, 

Inc, page 13. 

Zahra, Sabila. (2019). PENGGEMAR BUDAYA K-POP (Studi Mengenai Ideologi Penggemar 

Budaya K-Pop Pada Fandom iKONIC di Kota Surabaya). Airlangga University. Web, 

http://lib.unair.ac.id/.  

  

The Marketing Public Relations Strategy of SM Entertainment and NCT Fans Behaviors
M AVIANITA DENTASARI, Nabilla Kusuma Vardhani, S.I.P., M.A.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


