ANALISIS BAURAN PEMASARAN YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN NIAT
BERKUNJUNG KEMBALI: STUDI
PADA LARISSA AESTHETIC CENTER
MUHADARSA MEIDIANO, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Abdillah, W., dan Jogiyanto. (2015). Partial Least Square (PLS) Alternatif
Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Ed.1.
Yogyakarta: ANDI

Akhmad, J. (1996). Analisis Faktor-Faktor yang Mempengaruhi Perilaku
Konsumen Warung lesehan di Jalan Protokol Yogyakarta. Jurnal STIE Widya
Wiwaha Kajian Bisnis. Vol 2. No. 7.

Al-Muala, A. (2012). Assessing the Relationship between Marketing Mix and
Loyalty through Tourists Satisfaction in Jordan Curative Tourism. American
Academic & Scholarly Research Journal. Vol 4. No. 2.

American  Marketing  Association.  (2013). Definition of Marketing.
https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx.
Diakses pada 11 November 2021.

Amofah, O., dan Tutu, C. O. (2016). The Influence of Service Marketing Mix on
Customer Choice of Repeat Purchase of Restaurant in Kumasi, Ghana. In
European Journal of Business and Management. Vol 8. No.11.

Anas, Z., dan Sudarmiatin, S. (2018). The Effect Of Promotion And Service Quality
To The Revisit Intention By Destination Image As An Intervening Variable.
International Journal of Social Science and Economic Research. Vol 3. No.6.

Arifin, A., Hamid, D., Soe’oed, M., Jurusan, H., & Bisnis, A. (2014). Pengaruh
Pemberdayaan dan Motivasi Terhadap Kualitas Karyawan (Studi pada
Karyawan CV. Catur Perkasa Manunggal). Jurnal Administrasi Bisnis (JAB)|
Vol. 8. No. 2.

Aryamti, A. S. (2019). Analisis kualitas produk , Kualitas Pelayanan dan Citra
Merek Pada kepuasan pelanggan Kilinik Kecantikan dan Pengaruhnya
Terhadap Loyalitas. E-Proceeding Of Management. VVol. 6. No. 1.

Assauri, S. (2013). Manajemen Pemasaran. Jakarta: PT Raja Grafindo Persada

Bafadhal, A. S. (2017). Expanding Health Tourism in Indonesia: Prospective Sharia
Salons and Spas. Russian Journal of Agricultural and Socio-Economic
Sciences. Vol. 61. No. 1. pp 112-118.

Bitner dan Boom. 2000. Marketing Strategies and Organizational Structures For

Service Firms In Marketing Of Service. American Marketing Association,
Chicago

106


https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx

ANALISIS BAURAN PEMASARAN YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN NIAT
BERKUNJUNG KEMBALI: STUDI
PADA LARISSA AESTHETIC CENTER

MUHADARSA MEIDIANO, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

UNIVERSITAS ) ) . . . . . .
GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Bowie D. dan Buttle F. (2004). Hospitality Marketing. Oxford: Elsevier
Butterworth, Heinemann.

Cakici, A. C., Akgunduz, Y., dan Yildirim, O. (2019). The impact of perceived
price justice and satisfaction on loyalty: the mediating effect of revisit
intention. Tourism Review. Vol. 74. No. 3. pp 443-462.

Cooper, D. R., dan Schindler, P. S. (2019). Metode Penelitian untuk Bisnis.
Salemba Empat, Jakarta.

Dabholkar, P. A., dan Bagozzi, R. P. (2002). An Attitudinal Model of Technology
Based Self Service: Moderating Effects of Consumer Traits and Situational
Factors. In Journal of the Academy of Marketing Science. Vol. 30. No. 3.

Dethan, A. G., Ayu, G., Suryawardani, O., dan Wiranatha, A. S. (2020). The Effect
of Marketing Mix and Service Quality on Satisfaction and Revisit Intention to
Kampung Coklat, Blitar Regency. Journal of Tourism. Vol. 7. No. 2. pp 323-
348.

Dewi, Ida A. P. C., et al. (2017). Peranan Persepsi Bauran Pemasaran terhadap
Keputusan Pembelian dan Loyalitas Produk Hatten Wines. Journal of
Agribusiness and Agritourism. VVol. 2. No. 5. pp 346-355.

Garson, G.D., (2016), Partial Least Squares: Regression dan Structural Equation
Models, 3th Edition, USA: Statistical Associates Publishing.

Ghozali, Imam, Hengky Latan. 2015. Konsep, Teknik, Aplikasi Menggunakan
Smart PLS 3.0 Untuk Penelitian Empiris. BP Undip. SemarangHarnanto. 2017.
Akuntansi Biaya: Sistem Biaya Historis. Yogyakarta: BPFE.

Gohl,CL. 2009. The need for evidence-based aesthetic dermatology practice.
Journal of Cutaneous and Aesthetic Surgery. Vol. 2. No. 2. pp 65-71.

Guijarati, Damodar. 2004. Basic Econometrics (Ekonometrika Dasar). Alih Bahasa
Sumarno Zain. Jakarta: Penerbit Erlangga.

Hair J.F., Black, W.C., Babin, B.J., dan Anderson, R.E. (2010). Multivariate Data
Analysis (7t Ed). Pearson Prentice Hall

Handayanih, Eny. (2020). Inilah 10 Klinik Kecantikan Terbaik di Indonesia, Anda
Pilih Mana. Tersedia di https://indeksnews.com/inilah-10-klinik-kecantikan-
terbaik-di-indonesia/, di akses pada 7 Februari 2022.

Jang, S. C., & Feng, R. (2007). Temporal Destination Revisit Intention: The Effects
of Novelty Seeking and Satisfaction. Tourism Management. VVol. 28. No. 5. pp
580-590.

107


https://indeksnews.com/inilah-10-klinik-kecantikan-terbaik-di-indonesia/
https://indeksnews.com/inilah-10-klinik-kecantikan-terbaik-di-indonesia/

ANALISIS BAURAN PEMASARAN YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN NIAT
BERKUNJUNG KEMBALI: STUDI
PADA LARISSA AESTHETIC CENTER
MUHADARSA MEIDIANO, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Kemenperin,  (2018).  Industri  Kosmetik  Nasional ~Tumbuh  20%.
kemenperin.go.id/artikel/18957/Industri-Kosmetik-Nasional-Tumbuh-20.
Diakses pada 12 Desember 2021.

Kadhim, F. A., Abdullah, T. F., & Abdullah, M. F. (2016). Effects of marketing
mix on customer satisfaction: empirical study on tourism industry in Malaysia.
International Jural of Applied Research. Vol. 2. No. 2. pp 357-360.

Khumnualthong, P. (2015). The Effects of Service Marketing Mix (7Ps) on
Customer Satisfaction and Customer Loyalty of Medical Aesthetic Clinics.

Kaplan, Andreas M., Haenlein. Michael. (2010). Users of the world, unite! The
challenges and opportunities of Social Media, Business Horizons. Vol. 1. No.
1. pp 59-68.

Kim, Y. H., Duncan, J., dan Chung, B. W. (2015). Involvement, satisfaction,
perceived value, and revisit intention: A case study of a food festival. Journal
of Culinary Science dan Technology, 13 (2), 133-158. Vol. 13. No. 2. pp 133-
138.

Konuk, F. A. (2019). The influence of perceived food quality, price fairness,
perceived value and satisfaction on customers’ revisit and word-of-mouth
intentions towards organic food restaurants. Journal of Retailing and
Consumer Services. Vol. 50. No. 3. pp 103-110.

Kotler, Philip and Kevin Lane Keller, 2016. Marketing Managemen, 15th Edition,
Pearson Education,Inc.

Kukanja, marko et al. (2017). A Restaurant Quality Model Based On Marketing
Factors. Journal Marketing and Trade. Vol. 20. No. 1.

Larissa Aesthetic Center, (2022). Informasi products dan treatments.
https://www.larissa.co.id/. Diakses pada 12 Maret 2022.

Lee, J. H, Lee, Y. G., dan Lee, J. H. (2012). The effect of marketing mix factor in
dance performing hall on audience’s satisfaction and rewatch intention [In
Korean]. Korean Journal of Sport and Leisure Studies. VVol. 48. No. 1. pp 279-
289.

Lovelock, C. dan Wright, L. (2002). Principles of Service Marketing and
Management. 2" edition. Prentice HallPrentice-Hall International Edition.

Lu, C. S., Weng, H. K., Chen, S. Y., Chiu, C. W., Ma, H. Y., Mak, K. W., dan
Yeung, T. C. (2020). How port aesthetics affect destination image, tourist
satisfaction and tourist loyalty? Maritime Business Review. Vol. 5. No. 2. pp
221-228.

108


https://www.larissa.co.id/

ANALISIS BAURAN PEMASARAN YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN NIAT
BERKUNJUNG KEMBALI: STUDI
PADA LARISSA AESTHETIC CENTER
MUHADARSA MEIDIANO, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Lupiyoadi, R. (2001). Manajemen Pemasaran Jasa Teori dan Praktek. Jakarta:
Salemba Empat.

Mahmood, R., dan Khan, S. M. (2014). Impact of Service Marketing Mixes on
Customer Perception: A Study on Eastern Bank Limited, Bangladesh. In
European Journal of Business and Management. VVol. 6. No. 34.

Martin-Consuegra, D., Molina, A., Esteban, A., 2007. An integrated model of
price,satisfaction, and loyalty: an empirical analysis in the service sector.
J. Prod. Brand Manag. Vol. 16. No. 7. pp 459-468.

Nor, S., Binti, F., Shariff, A., Massyittah, Omar, B., Nurhanifah, S., Sulong, B.,
Adilin, H., Mohd, B., Majid, A., Binti, H., Ibrahim, M., Binti Jaafar, Z.,
Muhamad, Kamal, S., Ideris, B., dan Muhamad. (2015). The Influence of
Service Quality and Food Quality Towards Customer Fulfillment and Revisit
Intention. Canadian Social Science. Vol. 11. No. 8.

Othman, B., Harun, A.S., Najm Rashid, Z.M., Abdullah, W.N., Mohammed, K.M.,
dan Faeq, D.K. (2020). Effects of Service Marketing Mix on Umrah Customer
Satisfaction: Empirical Study on Umrah Traveling Industry in Malaysia. TEST
Engineering and Management. VVol. 83. No. 1.

Paramita, P., & Damayanti, D. (2019). Analisis Pengaruh Merek, Harga dan
Kualitas Produk Larissa Aesthetic Center Yogyakarta Terhadap Keputusan
Pembelian. Kajian Bisnis Sekolah Tinggi lImu Ekonomi Widya Wiwaha. Vol.
27. No. 1. pp 13-24.

Rahman, M., Islam, M. S., Amin, Md. al, Sultana, R., & Talukder, Md. I. (2019).
Effective Factors of Service Marketing Mix on Tourist Satisfaction: A Case
Study. Asian Social Science. Vol. 15. No. 1

Riva, F., Tunna, N. T., dan Rubel, M. R. B. (2019). Employee Quality Performance,
Customer Orientation and Loyalty: Antecedent and Outcome of Customer
Satisfaction. Asian Social Science. Vol. 15. No. 4

Ryu, K., dan Han, H. (2010). Influence of Physical Environment on
Disconfirmation, Customer Satisfaction, and Customer Loyalty for First-time
and Repeat Customers in Upscale Restaurants. International Journal of
Hospitality Management. Vol. 30. No. 1. pp 599-611

Sarker, M. A., Aimin, W., & Begum, S. (2012). Investigating the Impact of
Marketing Mix Elements on Tourists ‘Satisfaction: An Empirical Study on East
Lake. European Journal of Business and Management. Vol. 4. No. 7. pp 273-
283.

Sekaran, U., dan Bougie, R. (2017). Metode Penelitian untuk Bisnis: Pendekatan
Pengembangan Keahlian. Salemba Empat, Jakarta Selatan.

109



ANALISIS BAURAN PEMASARAN YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN NIAT
BERKUNJUNG KEMBALI: STUDI
PADA LARISSA AESTHETIC CENTER
MUHADARSA MEIDIANO, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Sekulic, D., dan Mandaric, M. (2014). Models for measuring services quality and
customer satisfaction in hotelindustry. Axmyanoni npobremu exonomixu. Vol.
8. No. 2. pp 480-487.

Setianingsih, S. (2018). Dampak Penggunaan Gadget Pada Anak Usia Prasekolah
Dapat Meningkatan Resiko Gangguan Pemusatan Perhatian dan
Hiperaktivitas. Gaster. VVol. 16. No. 2.

Silalahi, J. N., (2022). Relasi Kuasa Dokter Kepada Pasien di Klinik Kecantikan
Naavagreen Natural Skincare Kotabaru Yoyakarta. Jurnal Pendidikan. Vol.
10. No. 1.

Suk CHUN, B., dan Hyun PARK, N. (2021). The Effect of Service Marketing Mix
on Relationship Quality and Revisit Intentions for Korean Restaurants in
Vietnam. Journal of Asian Finance. Vol. 8. No. 6. pp 1001-1012.

Sobari, N., Usman, H., & Wathani, M.Z. (2017). The Influence of Sharia
Compliance and Marketing Mix on Satisfaction and Intention of Muslim
Tourist to Revisit Sharia Hotel. Advances in Economics, Business and
Management Research. VVol. 36 No. 11.

Technavio. (2016). Global Facial Aesthetics Market to Exceed USD 5.5 Billion by
2020. www.businesswire.com/news/home/20160503005103/en/Global
Facial Aesthetics-Market-Exceed-USD-5.5. Diakses pada 13 Januari 2022.

Tjiptono, Fandy. (2000). Manajemen Jasa. Yogyakarta: Andi Offset.

Utami, P., dan Mubarak, A. (2018). Parenting Model of Child Related io Internet
Usage in Asia. E-Jurnal Psikologi Universitas Islam Bandung. Pengasuhan di
Era Digital. VVol. 2. No. 1.

Valle, P. O, Silva, J. A., Mendes, J., & Guerreiro, M. (2006). Tourist Satisfaction
and Destination Loyalty intention: A Structural and Categorical Analysis. Int.
Journal of Business Science and Applied Management. Vol. 1. No. 1. pp 25-
44,

Vidananda, N. K. P., dan Setiawan, P. Y. (2021). Pengaruh Kualitas Pelayanan Dan
kualitas produk Terhadap Kinerja Perusahaan di Larissa Aesthetic Center
Denpasar. E-Jurnal Manajemen Universitas Udayana. Vol. 10. No. 4. pp 333-
357.

Yazid. (2005). Pemasaran jasa. Yogyakarta: Ekonisia.

Yoshida, M., dan James, J. D. (2010). Customer satisfaction with game and service
experiences: Antecedents and consequences. Journal of Sport Management.
Vol. 24. No. 3. pp 338-361.

110


http://www.businesswire.com/news/home/20160503005103/en/Global%20FacialAesthetics-Market-Exceed-USD-5.5
http://www.businesswire.com/news/home/20160503005103/en/Global%20FacialAesthetics-Market-Exceed-USD-5.5

ANALISIS BAURAN PEMASARAN YANG MEMPENGARUHI KEPUASAN PELANGGAN DAN NIAT
BERKUNJUNG KEMBALI: STUDI

PADA LARISSA AESTHETIC CENTER
MUHADARSA MEIDIANO, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
G[i\I\IIDlJVA'li-IRIS\/l[];‘\ADSA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Zeithaml, V. et al (2009). Services Marketing Integrating Customer Focus Across
The Firm. 5™ edition. Mc. Grow Hill.

Zhu, F. X., Wymer, W., dan Chen, I. (2002). IT-based services and service quality

in consumer banking. International Journal of Service Industry Management.
Vol. 13. No. 1. pp 69-90.

111



