
 

xiii 

 

DAFTAR PUSTAKA 

 

Al-azawei, Ahmed. 2019. “The Moderating Effect of Gender Differences on 

Learning Management System Acceptance : A Multi-Group Analysis 

System.” Italian Journal of Educational Technology 27, no. 3: 257–78. 

https://doi.org/10.17471/2499-4324/1088. 

Anouze, Abdel Latef M., and Ahmed S. Alamro. 2019. “Factors Affecting 

Intention to Use E-Banking in Jordan.” International Journal of Bank 

Marketing 38, no. 1: 86–112. https://doi.org/10.1108/IJBM-10-2018-0271. 

Assaker, Guy. 2020. “Age and Gender Differences in Online Travel Reviews and 

User-Generated-Content ( UGC ) Adoption : Extending the Technology 

Acceptance Model ( TAM ) with Credibility Theory.” Journal of Hospitality 

Marketing & Management 29, no. 4: 428–49. 

https://doi.org/10.1080/19368623.2019.1653807. 

Bartov, Eli, Lucile Faurel, and Partha S. Mohanram. 2018. “Can Twitter Help 

Predict Firm-Level Earnings and Stock Returns?” The Accounting Review 

93, no. 3: 25–57. https://doi.org/10.2308/accr-51865. 

Bataineh, Lana, and Emad Abu-Shanab. 2016. “How Perceptions of E-

Participation Levels Influence the Intention to Use E-Government Websites.” 

Transforming Government: People, Process and Policy 10, no. 2: 315–34. 

https://doi.org/10.1108/TG-12-2015-0058. 

Bate, Andi Pajolloi. 2019. “PENGGUNAAN MEDIA SOSIAL DALAM 

PROSES PENGAMBILAN KEPUTUSAN INVESTASI SAHAM.” 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xiv 

 

Universitas Gadjah Mada. 

Bonsall, Samuel B, Andrew J Leone, P Brian, Kristina Rennekamp, Samuel B 

Bonsall, Andrew J Leone, and Brian P Miller. 2017. “A Plain English 

Measure of Financial Reporting Readability.” Journal of Accounting and 

Economics 63, no. 2–3: 329–57. 

https://doi.org/10.1016/j.jacceco.2017.03.002. 

Botosan, Christine A, and Christine A Botosan. 1997. “Disclosure Level and the 

Cost of Equity Capital Disclosure Level and the Cost of Equity Capital” 72, 

no. 3: 323–49. 

Bushee, Brian J., and Gregory S. Miller. 2012. “Investor Relations, Firm 

Visibility, and Investor Following.” Accounting Review 87, no. 3: 867–97. 

https://doi.org/10.2308/accr-10211. 

Cade, Nicole L. 2018. “Corporate Social Media: How Two-Way Disclosure 

Channels Influence Investors.” Accounting, Organizations and Society, no. 

March 2017. https://doi.org/10.1016/j.aos.2018.03.004. 

Chleitosia Visien Dentya Paradisa Naibaho, Arthik Davianti. 2020. “Social Media 

Phenomena in Corporate Disclosures Practice (A Case Study of Nestlé).” 

Indonesian Management and Accounting Research 19, no. 01. 

Cuny, Christine. 2016. “Voluntary Disclosure Incentives : Evidence from the 

Municipal Bond Market.” Journal of Accounting and Economics 62, no. 1: 

87–102. https://doi.org/10.1016/j.jacceco.2016.04.004. 

Davis, Fred D., Richard P. Bagozzi, and Paul R. Warshaw. 1989. “User 

Acceptance of Computer Technology: A Comparison of Two Theoretical 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xv 

 

Models.” Management Science 35, no. 8: 982–1003. 

https://doi.org/10.1287/mnsc.35.8.982. 

Elfeky, Mostafa I. 2017. “The Extent of Voluntary Disclosure and Its 

Determinants in Emerging Markets: Evidence from Egypt.” Journal of 

Finance and Data Science 3, no. 1–4: 45–59. 

https://doi.org/10.1016/j.jfds.2017.09.005. 

Elizabeth Blankespoor, Gregory S. Miller, Hal D. White. 2014. “Online Early — 

Preprint of Accepted Manuscript Preprint Accepted Manuscript.” The 

Accounting Review 89, no. 1: 79–112. 

Elizabeth Blankespoor, Hal D. White, Gregory Miller. 2014. “The Role of 

Dissemination in Market Liquidity : Evidence from Firms ’ Use of The Role 

of Dissemination in Market Liquidity : Evidence From Firms ’ Use of 

Twitter.” The Accounting Review 89, no. 1: 79–112. 

https://doi.org/10.2139/ssrn.1657169. 

Fitriana, Noor Laila, and Andri Prastiwi. 2014. “FAKTOR-FAKTOR YANG 

MEMPENGARUHI LUAS PENGUNGKAPAN SUKARELA DALAM 

ANNUAL REPORT.” DIPONEGORO JOURNAL OF ACCOUNTING 3, no. 

3: 1–10. 

Gardner, Christina, and Donald Amoroso. 2004. “Development of an Instrument 

to Measure the Acceptance of Internet Technology by Consumers.” 

Psychology, Computer Science. 

https://doi.org/10.1109/HICSS.2004.1265623. 

Garry Wei-Han Tan, Voon Hsien Lee, Binshan Lin, Keng-Boon Ooi. 2017. 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xvi 

 

“Mobile Applications in Tourism: The Future of the Tourism Industry?” 

Industrial Management & Data Systems 117, no. 3: 560–81. 

Gefen, David, and Detmar W. Straub. 1997. “Gender Differences in the 

Perception and Use of E-Mail: An Extension to the Technology Acceptance 

Model.” MIS Quarterly: Management Information Systems 21, no. 4: 389–

400. https://doi.org/10.2307/249720. 

Ghio, Alessandro, and Roberto Verona. 2020. The Evolution of Corporate 

Disclosure Insights on Traditional and Modern Corporate Communication. 

Review of Financial Studies. Vol. 31. 

Gillian, Lijun, Yutao Li, Yan Luo, and United States. 2019. “Production and 

Dissemination of Corporate Information in Social Media : A Review.” 

Journal of Accounting Literature 42, no. January: 29–43. 

https://doi.org/10.1016/j.acclit.2019.02.002. 

Graham, John R, Campbell R Harvey, Shiva Rajgopal, Phil Berger, Robert 

Bowen, Larry Brown, Shuping Chen, et al. 2005. “The Economic 

Implications of Corporate Financial Reporting.” Journal of Accounting and 

Economics 40: 3–73. https://doi.org/10.1016/j.jacceco.2005.01.002. 

Gunawan Wibisono, Soon Yong Ang. 2019. “Intention to Use Voluntary 

Disclosure Information on Social Media for Investment Decisions : Analysis 

Using Perceived Ease of Use and Perceived Usefulness.” Indonesian Journal 

of Sustainability Accounting and Management 3, no. 2: 137–46. 

https://doi.org/10.28992/ijsam.v3i2.90. 

Hales, Jeffrey, James R. Moon Jr, and Laura A. Swenson. 2018. “A New Era of 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xvii 

 

Voluntary Disclosure ? Empirical Evidence on How Employee Postings on 

Social Media Relate to Future Corporate Disclosures.” Accounting, 

Organizations and Society 68–69: 88–108. 

https://doi.org/10.1016/j.aos.2018.04.004. 

Hamrouni, Amal, Anthony Miloudi, and Ramzi Benkraiem. 2015. “Signaling 

Firm Performance Through Corporate Voluntary Disclosure.” The Journal of 

Applied Business Research 31, no. 2: 609–20. 

https://clutejournals.com/index.php/JABR/article/view/9157. 

Igbaria, Magid, Saroj Parasuraman, Nancy Zinatelli, Paul Cragg, and Angèle L M 

Cavaye. 1996. “A Motivational Model of Microcomputer Usage.” MIS 

Quarterly 13, no. 1: 127–43. 

Imam Ghozali, Hengky Latan. 2015. Partial Least Squares Konsep, Teknik Dan 

Aplikasi Menggunakan Program Smartpls 3.0 Untuk Penelitian Empiris. 2nd 

ed. Semarang: Badan Penerbit UNDIP. 

Jin, Justin, Yi Liu, Zehua Zhang, and Ran Zhao. 2022. “Voluntary Disclosure of 

Pandemic Exposure and Stock Price Crash Risk.” Finance Research Letters, 

no. February: 102799. https://doi.org/10.1016/j.frl.2022.102799. 

Jogiyanto. 2007. “Sistem Informasi Keperilakuan.” In Penerbit Andi Yogyakarta, 

604. Yogyakarta: Andi Offset (Penerbit ANDI). 

Juheng, Zhang. 2015. “Voluntary Information Disclosure on Social Media.” 

Decision Support Systems 73: 28–36. 

https://doi.org/10.1016/j.dss.2015.02.018. 

Jung, Michael J., James P. Naughton, Ahmed Tahoun, and Clare Wang. 2018. 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xviii 

 

“Do Firms Strategically Disseminate? Evidence from Corporate Use of 

Social Media.” Accounting Review 93, no. 4: 225–52. 

https://doi.org/10.2308/accr-51906. 

Kaplan, Andreas M., and Michael Haenlein. 2010. “Users of the World, Unite! 

The Challenges and Opportunities of Social Media.” Business Horizons 53, 

no. 1: 59–68. https://doi.org/10.1016/j.bushor.2009.09.003. 

Kim, Jungsun (Sunny). 2016. “An Extended Technology Acceptance Model in 

Behavioral Intention toward Hotel Tablet Apps with Moderating Effects of 

Gender and Age.” International Journal of Contemporary Hospitality 

Management 28, no. 8. 

Krishna G. Palepu, Paul M. Healy & Erik Peek. 2013. Business Analysis and 

Valuation: IFRS Edition, Third Edition. 3rd ed. Singapore: Cengage 

Learning EMEA. 

Leong, Lai-ying, Keng-boon Ooi, Alain Yee-loong Chong, and Binshan Lin. 

2013. “Computers in Human Behavior Modeling the Stimulators of the 

Behavioral Intention to Use Mobile Entertainment : Does Gender Really 

Matter ?” Computers in Human Behavior 29, no. 5: 2109–21. 

https://doi.org/10.1016/j.chb.2013.04.004. 

Lev, Baruch. 2018. “The Deteriorating Usefulness of Financial Report 

Information and How to Reverse It The Deteriorating Usefulness of Fi 

Nancial Report Information and How to Reverse It.” Accounting and 

Business Research 48, no. 5: 465–93. 

https://doi.org/10.1080/00014788.2018.1470138. 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xix 

 

Liao, Chechen, Pui Lai To, Chuang Chun Liu, Pu Yuan Kuo, and Shu Hui 

Chuang. 2011. “Factors Influencing the Intended Use of Web Portals.” 

Online Information Review 35, no. 2: 237–54. 

https://doi.org/10.1108/14684521111128023. 

Liza Alivia, Jogiyanto Hartono, Syaiful Ali, Ratna Nurhayati. 2020. “Information 

Disclosure Readability, Cognitive Style, and Investment Decision Making: A 

Web Experimental Study.” Advances in Economics, Business and 

Management Research 135, no. June: 133–38. 

https://doi.org/10.2991/aebmr.k.200410.021. 

Mahfud Sholihin, Dwi Ratmono. 2013. ANALISIS SEM-PLS DENGAN 

WARPPLS 3.0 UNTUK HUBUNGAN NONLINIER DALAM PENELITIAN 

SOSIAL DAN BISNIS. Yogyakarta: Penerbit Andi. 

Mayfield, Antony. 2008. What Is Social Media? ICrossing. 

https://doi.org/10.12968/bjom.2014.22.12.896. 

Miller, Gregory S. 2006. “The Press as a Watchdog for Accounting Fraud.” 

Journal of Accounting Research 44, no. 5: 1001–33. 

https://doi.org/10.1111/j.1475-679X.2006.00224.x. 

Nguyen, Thi Mai Huong, Ngoc Tien Nguyen, and Hong Thu Nguyen. 2020. 

“Factors Affecting Voluntary Information Disclosure on Annual Reports: 

Listed Companies in Ho Chi Minh City Stock Exchange.” Journal of Asian 

Finance, Economics and Business 7, no. 3: 53–62. 

https://doi.org/10.13106/jafeb.2020.vol7.no3.53. 

Niswatul Amalia, Anik Malikah, Abdul Wahid Mahsuni. 2020. “FAKTOR-

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xx 

 

FAKTOR YANG MEMPENGARUHI PENGAMBILAN KEPUTUSAN 

PADA INVESTASI SAHAM.” E-Jurnal Ilmiah Riset Akuntansi Universitas 

Islam Malang 09, no. 01: 29–39. 

Okazaki, Shintaro, and Felipe Mendez. 2013. “Exploring Convenience in Mobile 

Commerce : Moderating Effects of Gender.” Computers in Human Behavior 

29, no. 3: 1234–42. https://doi.org/10.1016/j.chb.2012.10.019. 

Prasovic, Adi. 2020. “Voluntary Disclosure in the Digital Era ; the Effect of 

Social Media on Traditional Voluntary Disclosure.” 

Prokofieva, Maria. 2014. “Twitter-Based Dissemination of Corporate Disclosure 

and the Intervening Effects of Firms’ Visibility: Evidence from Australian-

Listed Companies.” Journal of Information Systems 29, no. 2: 107–36. 

https://doi.org/10.2308/isys-50994. 

Putranto, Hanafi Adi. 2016. “Kelayakan Finansial Ekonomi Mahasiswa Dalam 

Investasi Saham Di Galeri Investasi Syariah UIN Sunan Ampel Surabaya.” 

OECONOMICUS Journal of Economics 1, no. 1: 1–20. 

https://doi.org/https://doi.org/10.15642/oje.2016.1.1.1-20. 

Putri, Anggita Eka. 2012. “PENGARUH PENGUNGKAPAN SUKARELA DAN 

KEPEMILIKAN BLOCKHOLDER TERHADAP ASIMETRI INFORMASI 

DAN KESINKRONAN HARGA SAHAM.” Universitas Indonesia. 

Ramananda, Dimaz, and Apriani Dorkas Rambu Atahau. 2019. “Corporate Social 

Disclosure through Social Media: An Exploratory Study.” Journal of Applied 

Accounting Research 21, no. 2: 265–81. https://doi.org/10.1108/JAAR-12-

2018-0189. 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xxi 

 

Rauniar, Rupak, Greg Rawski, Jei Yang, and Ben Johnson. 2014. “Technology 

Acceptance Model (TAM) and Social Media Usage: An Empirical Study on 

Facebook.” Journal of Enterprise Information Management 27, no. 1: 6–30. 

https://doi.org/10.1108/JEIM-04-2012-0011. 

Saputra, Edi. 2014. “Faktor-Faktor Yang Mempengaruhi Luas Pengungkapan 

Sukarela Dan Implikasinya Terhadap Asimetri Informasi (Studi Pada 

Perusahaan Manufaktur Yang Terdaftar Di Bursa Efek Indonesia Periode 

2012-2014).” Fakultas Ekonomi Universitas Maritim Raja Ali Haji. 

Shintaro Okazaki, Luiz Miguel Renda dos Santos. 2012. “Understanding E-

Learning Adoption in Brazil : Major Determinants and Gender Effects.” The 

Internationnal Review of Research in Open and Distance Learning 13, no. 4. 

Singh, Snigdha, and Pallavi Srivastava. 2019. “Social Media for Outbound 

Leisure Travel: A Framework Based on Technology Acceptance Model 

(TAM).” Journal of Tourism Futures 5, no. 1: 43–61. 

https://doi.org/10.1108/JTF-10-2018-0058. 

Sloan, Luke, and Anabel Quan-Haase. 2017. The SAGE Handbook of Social 

Media and Research Methods. SAGE Publications Ltd. London : United 

Kingdom (UK): Sage Publications. 

Statista. 2021. “Number of Social Network Users in Selected Countries in 2021 

and 2026.” Hamburg, Germany. 

https://www.statista.com/statistics/278341/number-of-social-network-users-

in-selected-countries/#:~:text=China is the biggest social,million current 

social media users. 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xxii 

 

Tan, Wee Kwan Albert, and Balan Sundarakani. 2020. “Assessing Blockchain 

Technology Application for Freight Booking Business: A Case Study from 

Technology Acceptance Model Perspective.” Journal of Global Operations 

and Strategic Sourcing 14, no. 1: 202–23. https://doi.org/10.1108/JGOSS-04-

2020-0018. 

Tinggi, Sekretariat Direktorat Jenderal Pendidikan. 2020. “Higher Education 

Statistics 2020,” 81–85. https://pddikti.kemdikbud.go.id/publikasi. 

Uma Sekaran, Roger Bougie. 2016. Research Methods for Business : A Skill-

Building Approach. 7th Editio. Chichester, West Sussex, United Kingdom: 

John Wiley & Sons Ltd. 

Ursavaş, Ömer Faruk, and Ilknur Reisoglu. 2017. “The Effects of Cognitive Style 

on Edmodo Users’ Behaviour: A Structural Equation Modeling-Based Multi-

Group Analysis.” International Journal of Information and Learning 

Technology 34, no. 1: 31–50. https://doi.org/10.1108/IJILT-06-2016-0019. 

Veldeman, Céline, Ellen Van Praet, and Peter Mechant. 2017. “Social Media 

Adoption in Business-to-Business: IT and Industrial Companies Compared.” 

International Journal of Business Communication 54, no. 3: 283–305. 

https://doi.org/10.1177/2329488415572785. 

Venkatesh, Viswanath, and Fred D. Davis. 2000. “Theoretical Extension of the 

Technology Acceptance Model: Four Longitudinal Field Studies.” 

Management Science 46, no. 2: 186–204. 

https://doi.org/10.1287/mnsc.46.2.186.11926. 

Villiers, Charl de, Leonardo Rinaldi, and Jeffrey Unerman. 2014. “Integrated 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



 

xxiii 

 

Reporting: Insights, Gaps and an Agenda for Future Research.” Accounting, 

Auditing and Accountability Journal 27, no. 7: 1042–67. 

https://doi.org/10.1108/AAAJ-06-2014-1736. 

Wei, Min-fang, Yir-hueih Luh, Yu-hsin Huang, and Yun-cih Chang. 2021. 

“Young Generation ’ s Mobile Payment Adoption Behavior : Analysis Based 

on an Extended UTAUT Model.” Journal of Theoretical and Applied 

Electronic Commerce Research 16: 618–37. 

Wibisono, Gunawan, and Devie Dwi Aryaniputri. 2018. “Analyzing Factors 

Affecting the Use of Voluntary Disclosure Information Using a Modified 

Theory of Reasoned Action : A Study in Indonesia.” THE INDONESIAN 

JOURNAL OF ACCOUNTING RESEARCH 21, no. 2: 171–94. 

https://doi.org/http://doi.org/10.33312/ijar.342. 

Willy Abdillah, Jogiyanto Hartono. 2015. Partial Least Square (PLS) Alternatif 

Structural Equation Modeling (SEM) Dalam Penelitian Bisnis. Edisi Pert. 

Yogyakarta: Penerbit Andi. 

Wisnantiasri, Sila Ninin, and Putri Mutira. 2020. “Corporate Disclosure Melalui 

Media Sosial Untuk Mengurangi Asimetri Informasi.” Widyakala Journal 7, 

no. 1. 

Yu, Yang, Wenjing Duan, and Qing Cao. 2013. “The Impact of Social and 

Conventional Media on Fi Rm Equity Value : A Sentiment Analysis 

Approach.” Decision Support Systems 55, no. 4: 919–26. 

https://doi.org/10.1016/j.dss.2012.12.028. 

 

Analisis Faktor Yang Memengaruhi Niat Investor Menggunakan Informasi Pengungkapan Sukarela Di
Media
Sosial (Studi Di Indonesia)
RISKA THARIKA, Jogiyanto Hartono M, Prof, Dr., MBA., AK., CMA., CA
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


