FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Ajzen, 1., & Fishbein, M. (2000). Attitudes and the attitude-behavior relation:
Reasoned and automatic processes. European Review of Social Psychology,
11(1), 1-33.

Akaah, 1. P. (1988). A conjoint investigation of the relative importance of risk
relievers in direct marketing. J Advertising Res., 38-44.

Ariffin, S. K., Mohan, T., & Goh, Y.-N. (2018). Influence of consumers’ perceived
risk on consumers’ online purchase intention. Journal of Research in Interactive
Marketing, 12(3), 309-327.

Arndt, J. (1967). Word-of-mouth advertising and informal communication. Risk

Taking and Information Handling in Consumer Behavior, 188-2309.

Bauer, R. A. (1960). Consumer behavior as risk taking. 43rd. Conference of the
American Marketing Association.

Bayu, D. J. (2020). Google: Perilaku Belanja Online di Asia Tenggara Berubah
Akibat Lockdown. Katadata.
https://databoks.katadata.co.id/datapublish/2020/11/11/google-perilaku-belanja-
online-di-asia-tenggara-berubah-akibat-lockdown

Bellman, S., Lohse, G. L., & Johnson, E. J. (1999). Predictors of online buying
behavior. Communications of the ACM, 42(12), 32-38.

Berger, I. E., & Mitchell, A. A. (1989). The Effect of Advertising on Attitude
Accessibility, Attitude Confidence, and the Attitude-Behavior Relationship . In
The Journal of consumer research (Vol. 16, Issue 3, pp. 269-279). Journal of
Consumer Research . https://doi.org/10.1086/209213

Bhatnagar, A., Misra, S., & Rao, H. R. (2000). On risk, convenience, and Internet

75



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

shopping behavior. Communications of the ACM, 43(11), 98-105.

Bhattacherjee, A. (2001). Understanding information systems continuance: An

expectation-confirmation model. MIS Quarterly, 351-370.

Blazevic, V., Hammedi, W., Garnefeld, I., Rust, R. T., Keiningham, T., Andreassen,
T. W., Donthu, N., & Carl, W. (2013). Beyond traditional word-of-mouth: An

expanded model of customer-driven influence. Journal of Service Management.

Boulding, W., & Kirmani, A. (1993). A consumer-side experimental examination of
signaling theory: do consumers perceive warranties as signals of quality?
Journal of Consumer Research, 20(1), 111-123.

Burke, R. R., Harlam, B. A., Kahn, B. E., & Lodish, L. M. (1992). Comparing
dynamic consumer choice in real and computer-simulated environments. Journal
of Consumer Research, 19(1), 71-82.

Canavan, O., Henchion, M., & O’Reilly, S. (2007). The use of the internet as a
marketing channel for Irish speciality food. International Journal of Retail &

Distribution Management.

Chandra, S., Srivastava, S. C., & Theng, Y.-L. (2012). Cognitive absorption and trust
for workplace collaboration in virtual worlds: An information processing
decision making perspective. Journal of the Association for Information
Systems, 13(10), 3.

Chen, C.-C., & Jaramillo, F. (2014). The double-edged effects of emotional
intelligence on the adaptive selling—salesperson-owned loyalty relationship.
Journal of Personal Selling & Sales Management, 34(1), 33-50.

Chevalier, J. A., & Mayzlin, D. (2006). The effect of word of mouth on sales: Online
book reviews. Journal of Marketing Research, 43(3), 345-354.

Chin, W. W. (1998). The partial least squares approach to structural equation
modeling. Modern Methods for Business Research, 295(2), 295-336.

76



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Chiou, J.-S. (2000). Antecedents and moderators of behavioral intention: Differences
between US and Taiwanese students. Genetic, Social, and General Psychology
Monographs, 126(1), 105.

Chiu, C., Chang, C., Cheng, H., & Fang, Y. (2009). Determinants of customer
repurchase intention in online shopping. Online Information Review, 33(4), 761—
784. https://doi.org/10.1108/14684520910985710

Cho, Y. C., & Sagynov, E. (2015). Exploring factors that affect usefulness, ease of
use, trust, and purchase intention in the online environment. International
Journal of Management & Information Systems (I1JMIS), 19(1), 21-36.

Choi, B., & Choi, B.-J. (2014). The effects of perceived service recovery justice on
customer affection, loyalty, and word-of-mouth. European Journal of

Marketing.

Chu, K. M. (2018). Mediating influences of attitude on internal and external factors
influencing consumers’ intention to purchase organic foods in China.

Sustainability, 10(12), 4690.

Cialdini, R. B. (2006). Influence: the psychology of persuasion, revised edition. New
York: William Morrow.

Conchar, M. P., Zinkhan, G. M., Peters, C., & Olavarrieta, S. (2004). An integrated
framework for the conceptualization of consumers’ perceived-risk processing.

Journal of the Academy of Marketing Science, 32(4), 418-436.

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods.©The
McGraw— Hill Companies. New York. 260.

Cox, D. F. (1967). Risk taking and information handling in consumer behavior.
Datamonitor. (2000). datamonitor. http://www.datamonitor.com/

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance
of information technology. MIS Quarterly, 319-340.

77



KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User acceptance of computer
technology: A comparison of two theoretical models. Management Science,
35(8), 982-1003.

Davis, K. (2000). Internet Impact on Sales We need salespeople to make wise

choices. Executive Excellence, 17(9), 7.

Dutta, B. (2016). Exploring the factors of consumer repurchase intention in online
shopping. International Journal of Computer Science and Information Security,
14(12), 520.

Eisingerich, A. B., Chun, H. H., Liu, Y., Jia, H., & Bell, S. J. (2015). Why
recommend a brand face-to-face but not on Facebook? How word-of-mouth on
online social sites differs from traditional word-of-mouth. Journal of Consumer
Psychology, 25(1), 120-128.

Elwalda, A., LU, K., & Ali, M. (2016). Perceived derived attributes of online
customer reviews. Computers in Human Behavior, 56, 306-319.

Fenech, T. (1998). Using perceived ease of use and perceived usefulness to predict
acceptance of the World Wide Web. Computer Networks and ISDN Systems,
30(1-7), 629-630.

Fishbein, M. (1979). A theory of reasoned action: some applications and

implications.

Garcia, J. M., Freire, O. B. D. L., Santos, E. B. A., & Andrade, J. (2020). Factors

affecting satisfaction and loyalty to online group buying. Revista de Gestao.

Gefen, D., & Straub, D. W. (2000). The relative importance of perceived ease of use
in 1S adoption: A study of e-commerce adoption. Journal of the Association for

Information Systems, 1(1), 8.

Gitosudarmo, Indriyo. 2000. Manajemen Pemasaran. BPFE. Yogyakarta. 108.

78

FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how
to report the results of PLS-SEM (hlm. 676). European business review.

Hair, J. F. (2009). Multivariate data analysis (7th ed.). Prentice Hall International.

Hennig-Thurau, T., Wiertz, C., & Feldhaus, F. (2015). Does Twitter matter? The
impact of microblogging word of mouth on consumers’ adoption of new movies.

Journal of the Academy of Marketing Science, 43(3), 375-394.

Hsu, L.-C., Wang, K.-Y., & Chih, W.-H. (2013). Effects of web site characteristics
on customer loyalty in B2B e-commerce: evidence from Taiwan. The Service
Industries Journal, 33(11), 1026—-1050.

Hult, G. T. M., Sharma, P. N., Morgeson Ill, F. V, & Zhang, Y. (2019). Antecedents
and consequences of customer satisfaction: do they differ across online and

offline purchases? Journal of Retailing, 95(1), 10-23.

Igbaria, M., Parasuraman, S., & Baroudi, J. J. (1996). A motivational model of
microcomputer usage. Journal of Management Information Systems, 13(1), 127—
143.

Innis, D. E., & Unnava, H. R. (1991). The usefulness of product warranties for

reputable and new brands. ACR North American Advances.

Jamal, A., & Sharifuddin, J. (2015). Perceived value and perceived usefulness of
halal labeling: The role of religion and culture. Journal of Business Research,
68(5), 933-941.

Jarvenpaa, Sirkka L, Tractinsky, N., & Saarinen, L. (1999). Consumer trust in an
Internet store: A cross-cultural validation. Journal of Computer-Mediated
Communication, 5(2), JCMC526.

Jarvenpaa, Sirrka L, & Todd, P. A. (1996). Consumer reactions to electronic
shopping on the World Wide Web. International Journal of Electronic
Commerce, 1(2), 59-88.

79



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Jiang, J. J., Hsu, M. K., Klein, G., & Lin, B. (2000). E-commerce user behavior
model: an empirical study. Human Systems Management, 19(4), 265-276.

Khalifa, M., & Limayem, M. (2003). Drivers of Internet shopping. Communications
of the ACM, 46(12), 233-239.

Khan, Z., Ferguson, D., & Pérez, A. (2015). Customer responses to CSR in the
Pakistani banking industry. International Journal of Bank Marketing.

Kotler, P., & Amstrong, G. (2009). Dasar-dasar Pemasaran. Indeks.185.

Kraemer, K. L., Danziger, J. N., Dunkle, D. E., & King, J. L. (1993). The usefulness
of computer-based information to public managers. MIS Quarterly, 129-148.

Lazaroiu, G., Popescu, G. H., & Nica, E. (2020). The role of electronic word-of-
mouth in influencing consumer repurchase intention in social commerce. SHS
Web of Conferences, 74, 3003.

Lee, C., Kim, J., & Chan-Olmsted, S. M. (2011). Branded product information search
on the Web: The role of brand trust and credibility of online information

sources. Journal of Marketing Communications, 17(5), 355-374.

Lee, D. M. S. (1986). Usage pattern and sources of assistance for personal computer
users. MiS Quarterly, 313-325.

Leelayouthayotin, L. (2004). Factors influencing online purchase intention: The case

of health food consumers in Thailand. University of Southern Queensland.

Leung, L. S. K. (2020). The impact of diurnal preferences on customer satisfaction,
word of mouth and repurchasing: A study in Indian College Online Shoppers.
Asia-Pacific Journal of Management Research and Innovation, 16(1), 21-30.

Li, Y. (2016). Empirical study of influential factors of online customers’ repurchase

intention. 1Business, 8(3), 48-60.

Liang, T.-P., & Huang, J.-S. (1998). An empirical study on consumer acceptance of

80



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

products in electronic markets: a transaction cost model. Decision Support
Systems, 24(1), 29-43.

Libai, B., Muller, E., & Peres, R. (2013). Decomposing the value of word-of-mouth
seeding programs: Acceleration versus expansion. Journal of Marketing
Research, 50(2), 161-176.

Lin, C., & Lekhawipat, W. (2014). Factors affecting online repurchase intention.
Industrial Management &  Data  Systems,  114(4), 597-611.
https://doi.org/10.1108/IMDS-10-2013-0432

Liu, H., Meng-Lewis, Y., Ibrahim, F., & Zhu, X. (2021). Superfoods, super healthy:
Myth or reality? Examining consumers’ repurchase and WOM intention
regarding superfoods: A theory of consumption values perspective. Journal of
Business Research, 137, 69-88.

Mathieson, K. (1991). Predicting user intentions: comparing the technology
acceptance model with the theory of planned behavior. Information Systems
Research, 2(3), 173-191.

Mohiuddin, M., Al Mamun, A., Syed, F. A., Mehedi Masud, M., & Su, Z. (2018).
Environmental knowledge, awareness, and business school students’ intentions

to purchase green vehicles in emerging countries. Sustainability, 10(5), 1534.

Moslehpour, M., Pham, V. K., Wong, W.-K., & Bilgicli, i. (2018). E-purchase
intention of Taiwanese consumers: Sustainable mediation of perceived

usefulness and perceived ease of use. Sustainability, 10(1), 234.

Novak, T. P., Hoffman, D. L., & Yung, Y.-F. (2000). Measuring the customer
experience in online environments: A structural modeling approach. Marketing
Science, 19(1), 22-42.

Nowlis, S. M., & McCabe, D. B. (2000). Online vs. offline consumer decision

making: The effect of the ability to physically touch merchandise. Second

81



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Marketing Sci. Internet Conf.

Oroian, C. F., Safirescu, C. O., Harun, R., Chiciudean, G. O., Arion, F. H., Muresan,
I. C., & Bordeanu, B. M. (2017). Consumers’ attitudes towards organic products
and sustainable development: a case study of Romania. Sustainability, 9(9),
1559.

Osburg, V.-S., Yoganathan, V., Brueckner, S., & Toporowski, W. (2019). How
detailed product information strengthens eco-friendly  consumption.

Management Decision.

Pei, X.-L., Guo, J.-N., Wu, T.-J., Zhou, W.-X., & Yeh, S.-P. (2020). Does the effect
of customer experience on customer satisfaction create a sustainable competitive
advantage? A comparative study of different shopping situations. Sustainability,
12(18), 7436.

Phau, I., & Poon, S. M. (2000). Factors influencing the types of products and services
purchased over the Internet. Internet Research.

Phillips, L. A., Calantone, R., & Lee, M. (1994). International technology adoption:
Behavior structure, demand certainty and culture. Journal of Business &

Industrial Marketing.

Prayogo, C., Ellitan, L., & Muljani, N. (2021). Pengaruh perceived usefulness dan
perceived ease of use terhadap interest online purchase yang dimediasi customer
attitude pada aplikasi Dealjava di Surabaya. Jurnal Ilmiah Mahasiswa

Manajemen, 10(1).

Rahmaningtyas, A., Hartono, S., & Suryantini, A. (2017). Factors affecting online
purchasing of local food. Agro Ekonomi, 28(2), 189-204.

Roselius, T. (1971). Consumer rankings of risk reduction methods. Journal of
Marketing, 35(1), 56-61.

Roy, S. K. (2013). Consequences of customer advocacy. Journal of Strategic

82



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Marketing, 21(3), 260-276.

Sebald, A. K., & Jacob, F. (2020). What help do you need for your fashion shopping?
A typology of curated fashion shoppers based on shopping motivations.
European Management Journal, 38(2), 319-334.

Sekaran, U. and Bougie, R. (2016) Research Methods for Business: A Skill-Building
Approach. 7th Edition, Wiley & Sons, West Sussex.222-223.

Shah, S. H. H., Lei, S., Hussain, S. T., & Mariam, S. (2020). How consumer
perceived ethicality influence repurchase intentions and word-of-mouth? A

mediated moderation model. Asian Journal of Business Ethics, 9(1), 1-21.

Shim, J. P., Shin, Y. B., & Nottingham, L. (2002). Retailer web site influence on
customer shopping: exploratory study on key factors of customer satisfaction.

Journal of the Association for Information Systems, 3(1), 3.

Shimp, T. A., & Bearden, W. O. (1982). Warranty and other extrinsic cue effects on

consumers’ risk perceptions. Journal of Consumer Research, 9(1), 38—46.

Shin, J., Park, Y., & Lee, D. (2018). Who will be smart home users? An analysis of
adoption and diffusion of smart homes. Technological Forecasting and Social
Change, 134, 246-253.

Srinivasan, S. S., Anderson, R., & Ponnavolu, K. (2002). Customer loyalty in e-
commerce: an exploration of its antecedents and consequences. Journal of

Retailing, 78(1), 41-50.

Straub, D., Limayem, M., & Karahanna-Evaristo, E. (1995). Measuring system
usage: Implications for IS theory testing. Management Science, 41(8), 1328—
1342.

Tan, S. J. (1999). Strategies for reducing consumers’ risk aversion in Internet

shopping. Journal of Consumer Marketing.

Taylor, S., & Todd, P. A. (1995). Understanding information technology usage: A

83



KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D

UNIVERSITAS ’ ) . ) . . . .
GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

test of competing models. Information Systems Research, 6(2), 144-176.
Tjiptono, F. (2019). Pemasaran jasa (1st ed.). Penerbit Andi.

Tokar, T., Jensen, R., & Williams, B. D. (2021). A guide to the seen costs and unseen

benefits of e-commerce. Business Horizons, 64(3), 323-332.

Trusov, M., Bucklin, R. E., & Pauwels, K. (2009). Effects of word-of-mouth versus
traditional marketing: findings from an internet social networking site. Journal
of Marketing, 73(5), 90-102.

Van Der Heijden, H., Verhagen, T., & Creemers, M. (2001). Predicting online
purchase behavior: replications and tests of competing models. Proceedings of
the 34th Annual Hawaii International Conference on System Sciences, 10-pp.

Venkatesh, V., & Brown, S. (1996). User acceptance of information technology:
Inside the American home. ICIS 1996 Proceedings, 54.

Villanueva, J., Yoo, S., & Hanssens, D. M. (2008). The impact of marketing-induced
versus word-of-mouth customer acquisition on customer equity growth. Journal
of Marketing Research, 45(1), 48-59.

Wei, Y., Wang, C., Zhu, S., Xue, H., & Chen, F. (2018). Online purchase intention of
fruits: Antecedents in an integrated model based on technology acceptance
model and perceived risk theory. Frontiers in Psychology, 9, 1521.

Wen, C., Prybutok, V. R., & Xu, C. (2011). An Integrated Model for Customer
Online Repurchase Intention. Journal of Computer Information Systems, 52(1),
14-23. https://doi.org/10.1080/08874417.2011.11645518

Widowati, H. (2019). Indonesia Jadi Negara dengan Pertumbuhan E-Commerce
Tercepat di Dunia. Katadata.
https://databoks.katadata.co.id/datapublish/2019/04/25/indonesia-jadi-negara-

dengan-pertumbuhan-e-commerce-tercepat-di-dunia

y Monsuwé, T. P., Dellaert, B. G. C., & De Ruyter, K. (2004). What drives

84

FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN



FAKTOR-FAKTOR YANG MEMENGARUHI NIAT BELI ULANG SECARA DARING PRODUK MAKANAN
KESEHATAN PADA PT.
SERELIA PRIMA NUTRISIA
RANDY PRABAWA, Bayu Sutikno, S.E., M.S.M., Ph. D
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

consumers to shop online? A literature review. International Journal of Service

Industry Management.

Zarrad, H., & Debabi, M. (2015). Analyzing the effect of electronic word of mouth
on tourists’ attitude toward destination and travel intention. International

Research Journal of Social Sciences, 4(4), 53-60.

Zhang, T., Wang, W. Y. C., Cao, L., & Wang, Y. (2019). The role of virtual try-on
technology in online purchase decision from consumers’ aspect. Internet

Research.

Zhang, X., & Yu, X. (2020). The impact of perceived risk on consumers’ cross-
platform buying behavior. Frontiers in Psychology, 11, 2835.

Zhao, X., Deng, S., & Zhou, Y. (2017). The impact of reference effects on online
purchase intention of agricultural products: The moderating role of consumers’

food safety consciousness. Internet Research.

Zulfa, L., & Hidayati, R. (2018). Analisis Pengaruh Persepsi Risiko, Kualitas Situs
Web, dan Kepercayaan Konsumen Terhadap Keputusan Pembelian Konsumen

E-Commerce Shopee Di Kota Semarang. Fakultas Ekonomika dan Bisnis.

85





