ANALISIS PENGGUNAAN INTERNET UNTUK E-COMMERCE SELAMA PANDEMI COVID-19 DI
INDONESIA
DIVA YUNITA, Media Wahyudi Askar, SIP., M.Sc., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

REFERENSI

UNIVERSITAS
GADJAH MADA

Al Ghamdi, R., Nguyen, A., & Jones, V. (2013). A Study of Influential Factors in the Adoption
and Diffusion of B2C E-Commerce. International Journal of Advanced Computer Science
and Applications, 4(1), 89-94. https://doi.org/10.14569/ijacsa.2013.040113

Alam, S. S.,; Ali, M. Y., & Jani, M. F. M. (2011). An empirical study of factors affecting electronic
commerce adoption among SMEs in Malaysia. Journal of Business Economics and
Management, 12(2), 375-399. https://doi.org/10.3846/16111699.2011.576749

Algahtani, A. S., Goodwin, R., & Vries, D. De. (2018). Cultural factors influencing e-commerce
usability in Saudi Arabia. International Journal of Advanced and Applied Sciences, 5(6), 1—
10.

Ariyanti, S. (2013). Study Of Digital Divide Measurement In Indonesia. Buletin Pos Dan
Telekomunikasi, 11(4), 281-292. https://media.neliti.com/media/publications/41183-ID-
studi-pengukuran-digital-divide-di-indonesia.pdf

Cheung, C. M. K., Chan, G. W. W., & Limayem, M. (2008). A critical review of online consumer
behavior.  Contemporary  Research in  E-Branding, 3(December), 262-279.
https://doi.org/10.4018/978-1-59904-813-0.ch017

Chipeva, P., Cruz-Jesus, F., Oliveira, T., & Irani, Z. (2018). Digital divide at individual level:
Evidence for Eastern and Western European countries. Government Information Quarterly,
35(3), 460—479. https://doi.org/10.1016/5.giq.2018.06.003

Cullen, R. (2003). The digital divide: A global and national call to action. Electronic Library,
21(3), 247-257. https://doi.org/10.1108/02640470310480506

datareportal. (2021). DIGITAL 2021: INDONESIA . Retrieved from DATAREPORTAL.:
https://datareportal.com/reports/digital-202 1 -indonesia

Deng, X. (Nancy), & Zhang, J. (2014). Differentiating the Effects of Internet Usage and Wireless
Usage on Business-to-Business and Business-to-Consumer E-commerce. Journal of Internet
Commerce, 13(2), 138—157. https://doi.org/10.1080/15332861.2014.934648

Dihni, V. A. (2021, September 21). Penjualan E-Commerce Indonesia Diproyeksi Paling Besar di
Asia Tenggara pada 2021. Retrieved from databooks katadata:
https://databoks.katadata.co.id/datapublish/2021/09/2 1/penjualan-e-commerce-indonesia-
diproyeksi-paling-besar-di-asia-tenggara-pada-2021

Donnermeyer, J. F., & Hollifield, C. A. (2003). Digital divide evidence in four rural towns. /7 &
Society, 4(4), 107-117.

Fernandez-Bonilla, F., Gijon, C., & De la Vega, B. (2021). E-commerce in Spain: Determining
factors and the importance of the e-trust. Telecommunications Policy, October.
https://doi.org/10.1016/j.telpol.2021.102280

Gladkova, A., & Ragnedda, M. (2020). Exploring digital inequalities in Russia: an interregional
comparative analysis. Online Information Review, 44(4), 767-786.
https://doi.org/10.1108/OIR-04-2019-0121

Hanum, A. N., & Sinarasri, A. (2018). Analisis Faktor-Faktor Yang Mempengaruhi Adopsi E
Commerce Dan Pengaruhnya Terhadap Kinerja Umkm (Studi Kasus Umkm Di Wilayah Kota
Semarang). Maksimum, 8(1), 1. https://doi.org/10.26714/mki.8.1.2018.1-15

Huda, L. (2020, November 12). IdEA: Kenaikan Penjualan E-commerce 25 Persen selama
Pandemi. Retrieved from Tempo: https://bisnis.tempo.co/read/1404513/idea-kenaikan-
penjualan-e-commerce-25-persen-selama-pandemi

27



ANALISIS PENGGUNAAN INTERNET UNTUK E-COMMERCE SELAMA PANDEMI COVID-19 DI
INDONESIA
DIVA YUNITA, Media Wahyudi Askar, SIP., M.Sc., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Hernando, H. (2017). Faktor Pendukung Eksternal dan Pengadopsian E-Commerce pada UKM:
Sebuah Model Konseptual. Benefit: Jurnal Manajemen Dan Bisnis, 2(2), 169.
https://doi.org/10.23917/benefit.v2i2.4290

ICUBE. (2021, February 20). Bagaimana Pandemi COVID-19 Mempengaruhi Tren Industri E-
Commerce di 2021? Retrieved from ICUBE by SIRCLO: https://icubeonline.com/news-
blog/pandemi-dan-trend-ecommerce-2021

Kemp, S., & Moey, S. (2019, September 18). Digital 2019 Spotlight: eCommerce in Indonesia.
Retrieved from datareportal: https://datareportal.com/reports/digital-2019-ecommerce-in-
indonesia

Khatri, H. (2019, November 12). Indonesian users in sparsely-populated urban areas connect to
4G  more than 70%  of the time. Retrieved from  Opensignal:
https://www.opensignal.com/2019/11/12/indonesian-users-in-sparsely-populated-rural-
areas-connect-to- 4g-more-than-70-of-the-time

Kraemer, K., Gibbs, J., & Dedrick, J. (2002). Environment and policy factors shaping e-commerce
diffusion: A cross-country comparison. Environment.
http://ais.bepress.com/cgi/viewcontent.cgi?article=1122&context=icis2002

Lestari, D. (2019). Measuring e-commerce adoption behaviour among gen-Z in Jakarta, Indonesia.
Economic Analysis and Policy, 64, 103—115. https://doi.org/10.1016/j.eap.2019.08.004

Li, P., & Xie, W. (2012). A strategic framework for determining e-commerce adoption. Journal of
Technology Management in China, 7(1), 22-35.
https://doi.org/10.1108/17468771211207321

Lightner, N. J. (2003). What users want in e-commerce design: Effects of age, education and
income. Ergonomics, 46(1-3), 153-168. https://doi.org/10.1080/00140130303530

Majumdar, S. K., Sarma, A. P., & Majumdar, S. (2020). E-commerce and Digital Connectivity:
Unleashing the Potential for Greater India—~ASEAN Integration. Journal of Asian Economic
Integration, 2(1), 62—81. https://doi.org/10.1177/2631684620910524

Mills, B. F., & Whitacre, B. E. (2003). Understanding the non-metropolitan-metropolitan digital
divide. Growth and Change, 34(2), 219-243. https://doi.org/10.1111/1468-2257.00215

Moon, N. N., Sultana, S., Nur, F. N., & Saifuzzaman, M. (2017). A Literature Review of the Trend
of Electronic Commerce in Bangladesh Perspective. Global Journal of Management and
Business Research: B Economics and Commerce, 17(3), pp.11-17.

Mubarak, F., Suomi, R., & Kantola, S. P. (2020). Confirming the links between socio-economic
variables and digitalization worldwide: the unsettled debate on digital divide. Journal of
Information, ~ Communication  and  Ethics in  Society, 18(3), 415-430.
https://doi.org/10.1108/JICES-02-2019-0021

Niranjanamurthy, M., Kavyashree, N., & Chahar, S. J. D. (2013). Analysis of E-Commerce and
M-Commerce : Advantages , Limitations and Security issues. International Journal of
Advanced Research in Computer and Communication Engineering, 2(6), 2360-2370.

Nurlinda, & Fathimah, V. (2019). Determinan Adopsi E-Commerce Dan Dampaknya Pada Kinerja
Usaha Mikro Kecil Menengah (Umkm). Jurnal Riset Akuntansi Dan Keuangan, 7(3), 445—
464. https://doi.org/10.17509/jrak.v7i3.18105

Ono, H., & Zavodny, M. (2007). Digital inequality: A five country comparison using microdata.
Social Science Research, 36(3), 1135—1155. https://doi.org/10.1016/j.ssresearch.2006.09.001

Potosky, D. (2007). The Internet knowledge (iKnow) measure. Computers in Human Behavior,
23(6), 2760-2777. https://doi.org/10.1016/j.chb.2006.05.003

Rahayu, R., & Day, J. (2015). Determinant Factors of E-commerce Adoption by SMEs in

28



ANALISIS PENGGUNAAN INTERNET UNTUK E-COMMERCE SELAMA PANDEMI COVID-19 DI
INDONESIA
DIVA YUNITA, Media Wahyudi Askar, SIP., M.Sc., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

UNIVERSITAS
GADJAH MADA

Developing Country: Evidence from Indonesia. Procedia - Social and Behavioral Sciences,
195, 142-150. https://doi.org/10.1016/j.sbspro.2015.06.423

Rajendra, P., & Latifi, S. (2021). Prediction of Diabetes using Logistic Regression and Ensemble
Techniques. Computer Methods and Programs in Biomedicine Update, 100032.
https://doi.org/10.1016/j.cmpbup.2021.100032

Sasu, C., & Ichim, D. (2017). Understanding e-Commerce Adoption. Literature Review of
Competing Models. SEA: Practical Application of Science, V(13 (1/2017)), 17-23.

Sathirathai, S. (2020). WoEF Youth Survey 2020. Retrieved from IDN Times:
https://www.idn.media/blog/wef-youth-survey-2020-69-remaja-asean-kesulitan-belajar-
jarak-jauh

Setu, F. (2020). Bangun Infrastruktur Digital Inklusif, Indonesia Terapkan Tiga Skema Pendanaan.
Siaran Pers No. 139/HM/KOMINFO/11/2020. Jakarta: Kementerian Komunikasi dan
Informatika.

Sim, L. L., & Koi, S. M. (2002). Singapore’s internet shoppers and their impact on traditional
shopping patterns. Journal of Retailing and Consumer Services, 9(2), 115-124.
https://doi.org/10.1016/S0969-6989(01)00029-7

Smith, P., Smith, N., Sherman, K., Kripalani, K., Goodwin, I., Crothers, C., & Bell, A. (2008).
The Internet: Social and demographic impacts in Aotearoa New Zealand. Observatorio
(OBS*), 2(3), 307-330. https://doi.org/10.7458/0bs232008234

Teo, T. S. H., & Lim, V. K. G. (2000). Gender differences in internet usage and task preferences.
Behaviour and Information Technology, 19(4), 283-295.
https://doi.org/10.1080/01449290050086390

UNCTAD. (2019). The UNCTAD B2C E-commerce Index. United Nations Conference on Trade
and Development.

United Nations Conference on Trade and Development (UNCTAD). (2019). Digital economy
report: Value creation and culture implications for developing countries. Retrieved. New
York: United Nations Publications.

Unver, S., & Alkan, O. (2021). Determinants of e-Commerce Use at Different Educational Levels:
Empirical Evidence from Turkey. International Journal of Advanced Computer Science and
Applications, 12(3), 40—49. https://doi.org/10.14569/1JACSA.2021.0120305

Utami, D. A., & Satria, D. (2020). Analisis Faktor-Faktor Yang Mempengaruhi Penggunaan E-
Commerce Dan Pengaruhnya Terhadap Profitabilitas Pada Umkm Di Kota Malang (Studi
Kasus Pada Sektor Food & Beverages). Jurnal llmiah Mahasiswa Fakultas Ekonomi Dan
Bisnis, 9(1). https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/6937

Valarezo, A., Pérez-Amaral, T., Garin-Muifioz, T., Herguera Garcia, 1., & Lopez, R. (2018).
Drivers and barriers to cross-border e-commerce: Evidence from Spanish individual
behavior. Telecommunications Policy, 42(6), 464-473.
https://doi.org/10.1016/j.telpol.2018.03.006

Vicente, M. R. (2015). Determinants of C2C e-commerce: an empirical analysis of the use of
online auction websites among Europeans. Applied Economics Letters, 22(12), 978-981.
https://doi.org/10.1080/13504851.2014.993127

Wilson, K. R., Wallin, J. S., & Reiser, C. (2003). Social stratification and the digital divide. Social
Science Computer Review, 21(2), 133—143. https://doi.org/10.1177/0894439303021002001

worldometer. (2021). Countries in the world by population. Retrieved from worldometer:
https://www.worldometers.info/world-population/population-by-country/

Yang, S. C., & Tung, C. J. (2007). Comparison of Internet addicts and non-addicts in Taiwanese

29



ANALISIS PENGGUNAAN INTERNET UNTUK E-COMMERCE SELAMA PANDEMI COVID-19 DI
INDONESIA

DIVA YUNITA, Media Wahyudi Askar, SIP., M.Sc., Ph.D.
UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

high school. Computers in Human Behavior, 23(1), 79-96.
https://doi.org/10.1016/j.chb.2004.03.037

Zhang, Y. (2005). Age, gender, and Internet attitudes among employees in the business world.
Computers in Human Behavior, 21(1), 1-10. https://doi.org/10.1016/j.chb.2004.02.006

Zhu, K., Kraemer, K. L., & Xu, S. (2006). The process of innovation assimilation by firms in
different countries: A technology diffusion perspective on e-business. Management Science,
52(10), 1557-1576. https://doi.org/10.1287/mnsc.1050.0487

30



