
vii 

TABLE OF CONTENTS 

TITLE ……………………………………………………………………………..i 

THESIS VALIDATION SHEET………………………………………………….ii 
PLAGIARISM-FREE STATEMENT ……………………………………………iii 
ACKNOWLEDGEMENT ..................................................................................... iv 

ABSTRACT ............................................................................................................ v 

INTISARI .............................................................................................................. vi 

TABLE OF CONTENTS ...................................................................................... vii 

LIST OF TABLES ................................................................................................. ix 

LIST OF FIGURES ................................................................................................ x 

CHAPTER 1. INTRODUCTION ........................................................................... 1 

1.1. Background of the Research ................................................................. 1 

1.2. Problem Statement ................................................................................ 3 

1.3. Research Questions ............................................................................... 5 

1.4. The Objectives of the Research ............................................................ 5 

1.5. Motivation of the Research ................................................................... 5 

1.6. Benefits of the Research ....................................................................... 6 

1.7. Research Contributions ......................................................................... 7 

1.8. Scope and Limitations .......................................................................... 7 

1.9. Thesis Structure .................................................................................... 8 

CHAPTER 2. THEORY AND HYPOTHESES DEVELOPMENT .................... 10 

2.1. Theoretical Framework ....................................................................... 10 

2.1.1. Value Added Tax and Government Revenue: Laffer Curve........... 10 

2.1.2. Tax Compliance .............................................................................. 11 

2.1.3. Consumer Behavior Theory ............................................................ 12 

2.2. Literature Review and Previous Research .......................................... 14 

2.2.1. Digital Products Market in Indonesia ............................................. 14 

2.2.2. Over-The-Top Companies in Indonesia .......................................... 16 

2.2.3. Relationship between Indirect Tax and Consumer Buying Decision . 
  ......................................................................................................... 18 

2.3. Hypotheses Development ................................................................... 20 

2.3.1. The Impact of taxpayer buying decisions due to the new value added 
tax to government tax revenue ...................................................................... 20 

STUDY OF THE IMPACT OF VALUE ADDED TAX ON DIGITAL PRODUCT TO THE TAX REVENUE AND
TO TAXPAYER BUYING
DECISION
LAURA KARUNIA F, Abdul Halim, Prof., Dr., M.B.A., Ak., CA.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/



viii 

2.3.2. Understand the impact of tax rate changes on taxpayer buying 
decision  ......................................................................................................... 22 

2.4. Research Framework .......................................................................... 24 

CHAPTER 3. RESEARCH METHOD ................................................................ 26 

3.1. Research Design ................................................................................. 26 

3.1.1. Population and Sample ................................................................... 26 

3.1.2. Research Variables .......................................................................... 26 

3.1.3. Type of Data ................................................................................... 27 

3.1.4. Source of Data ................................................................................. 28 

3.2. Data Collection Method ...................................................................... 28 

3.3. Data Analytics Method ....................................................................... 29 

CHAPTER 4. ANALYSIS AND DISCUSSION ................................................. 32 

4.1. Data Analysis ...................................................................................... 32 

4.1.1. Descriptive Statistic Analysis ............................................................. 32 

4.1.2. Reliability and Validity Test ............................................................... 33 

4.2. Hypothesis Testing ............................................................................. 36 

4.2.1. Linear Regression Analysis ................................................................ 36 

4.2.2. Moderated Regression Analysis ......................................................... 37 

4.3. Discussion ........................................................................................... 39 

CHAPTER 5. CONCLUSION .............................................................................. 45 

5.1. Conclusion .......................................................................................... 45 

5.2. Limitations of the Study and Recommendations for Future Research 46 

REFERENCES ..................................................................................................... 47 

APPENDIX ........................................................................................................... 50 

 

 

  

STUDY OF THE IMPACT OF VALUE ADDED TAX ON DIGITAL PRODUCT TO THE TAX REVENUE AND
TO TAXPAYER BUYING
DECISION
LAURA KARUNIA F, Abdul Halim, Prof., Dr., M.B.A., Ak., CA.
Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/


