STUDY OF THE IMPACT OF VALUE ADDED TAX ON DIGITAL PRODUCT TO THE TAX REVENUE AND
TO TAXPAYER BUYING
)\ DECISION
LAURA KARUNIA F, Abdul Halim, Prof., Dr., M.B.A., Ak., CA.
UNIVERSITAS

GADJAH MADA Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

REFERENCES

Akhlas, A. (2020). After Spotify and Netflix, Indonesia eyes VAT collection from
other tech firms - Business - The Jakarta Post.
https://www.thejakartapost.com/news/2020/07/24/after-spotify-and-netflix-
indonesia-eyes-vat-collection-from-other-tech-firms.html

Apple Music. (n.d.). Apple Music. Retrieved September 27, 2021, from
https://www.apple.com/id/apple-music/

Asen, E. (2021, January 7). 2021 VAT Rates in Europe. Tax Foundation.
https://taxfoundation.org/value-added-tax-2021-vat-rates-in-
europe/#:~:text=The%20EU%20countries%20with%?20the,(all%20at%2019
%20percent).

Astutik, Y. (2021, June 4). Terungkap! Pemerintah Berencana Naikkan PPN jadi
12%. CNBC Indonesia.
https://www.cnbcindonesia.com/tech/20210605191852-37-
250836/terungkap-pemerintah-berencana-naikkan-ppn-jadi-12

Bidara, P. (2021, August 1). Ditjen Pajak tambah 6 perusahaan pemungut PPN
PMSE, ini daftarnya. Kontan.Co.ld.
https://nasional.kontan.co.id/news/ditjen-pajak-tambah-6-perusahaan-
pemungut-ppn-pmse-ini-daftarnya

Company Info. (n.d.). Spotify. Retrieved September 27, 2021, from
https://newsroom.spotify.com/company-info/

Curry, D. (2021, June 3). Apple Music Revenue and Usage Statistics (2021).
Business of Apps. https://www.businessofapps.com/data/apple-music-
statistics/

DJP Aktif Tunjuk Pemungut PPN PMSE. (2021, September 3). Kementrian
Keuangan Republik Indonesia.
https://www.kemenkeu.go.id/publikasi/berita/djp-aktif-tunjuk-pemungut-
ppn-pmse/

Dorris, Y. (2021, January 21). Disney+ Hotstar pulls in 2.5m subscribers in
Indonesia. TechinAsia. https://www.techinasia.com/disney-hotstar-achieves-
25m-subscribers-indonesia-surpass-netflix



O
UNIVERSITAS
GADJAH MADA

STUDY OF THE IMPACT OF VALUE ADDED TAX ON DIGITAL PRODUCT TO THE TAX REVENUE AND
TO TAXPAYER BUYING

DECISION

LAURA KARUNIA F, Abdul Halim, Prof., Dr., M.B.A., Ak., CA.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

Ebrill, L., Keen, M., & Summers, V. (2001). The Modern VAT. The Modern
VAT. https://doi.org/10.5089/9781589060265.071

Fathur, M., Tenriwaru, & Abduh, M. (2020). E-Commerce Effect and Value
Added Tax (VAT) Policy on Consumer Behavior. JOSAR, 5(1), 85.
https://ejournal.unisbablitar.ac.id/index.php/josar/article/download/1117/833

Fenwick, N. (2020, January 3). 2020: The Year Of Digital Products. Forbes.
https://www.forbes.com/sites/forrester/2020/01/07/2020-the-year-of-digital-
products/?sh=2f69a05035ab

Fitriya. (2020, July 7). Mulai Agustus, 6 Produk Digital Impor ini Kena PPN
10%. Klikpajak. https://klikpajak.id/blog/mulai-agustus-6-produk-digital-
impor-ini-kena-ppn-10/

Gelardi, A. M. G. (2012). Value Added Tax and Consumer Spending: A
Graphical Descriptive Analysis. Asian Journal of Finance & Accounting,
5(1). https://doi.org/10.5296/ajfa.v5i1.2762

Hui, K. L., & Chau, P. Y. K. (2002). Classifying Digital Products.
Communications of the ACM, 45(6). https://doi.org/10.1145/508448.508451

Iswahyudi, H. (2018). Where Has The Money Gone? The Case of Value Added
Tax Revenue Performance in Indonesia. MPRA.
https://ideas.repec.org/p/pra/mprapa/89876.html

Kementerian Keuangan Republik Indonesia. (2020). APBN Kita, Kinerja dan
Fakta. https://www.kemenkeu.go.id/media/17049/apbn-kita-januari-2021.pdf

Key, K. G., & Scribner, L. L. (2011). Sales Tax And Consumer Purchase
Decisions. Journal of Applied Business Research (JABR), 20(1).
https://doi.org/10.19030/jabr.v20i1.2190

Kotler, P., & Keller, K. (2015). Marketing Management (15th ed.). Pearson.

Kucerova, V. (2017). VAT and its influence on buying behaviour in the Czech
Republic. Oeconomia Copernicana, 8(3). https://doi.org/10.24136/0c.v8i3.22

Laffer, A. B. (2004). The Laffer Curve: Past, Present, and Future.
www.heritage.org/research/taxes/bg1765.cfm

Media Partner Asia. (2021). MPA Report: Premium Video Captures 10% of Total
Video Streaming Minutes in Southeast Asia; SVOD Platforms Add 5 Million



O
UNIVERSITAS
GADJAH MADA

STUDY OF THE IMPACT OF VALUE ADDED TAX ON DIGITAL PRODUCT TO THE TAX REVENUE AND
TO TAXPAYER BUYING

DECISION

LAURA KARUNIA F, Abdul Halim, Prof., Dr., M.B.A., Ak., CA.

Universitas Gadjah Mada, 2021 | Diunduh dari http://etd.repository.ugm.ac.id/

New Subscribers in Q1 2021. https://www.media-partners-
asia.com/AMPD/Q1_2021/PR.pdf

Netflix. (n.d.). Retrieved September 27, 2021, from
https://www.netflix.com/signup

Olivola, C. Y., & Sussman, A. B. (2015). Taxes and consumer behavior. In The
Cambridge Handbook of Consumer Psychology.
https://doi.org/10.1017/CB09781107706552.021

Pendapatan streaming Netflix di Indonesia, 2017-2020 . (n.d.). Lokadata.
Retrieved September 27, 2021, from
https://lokadata.beritagar.id/chart/preview/pendapatan-streaming-netflix-di-
indonesia-2017-2020-1565599344

Permatasari, A. (2020, July 17). Dalam 10 Bulan, Penonton Streaming Bajakan
Menurun 55 Persen. Kementerian Komunikasi Dan Informatika.
https://kominfo.go.id/content/detail/27915/dalam-10-bulan-penonton-
streaming-bajakan-menurun-55-persen/0/sorotan_media

Pichler, R. (2016, June 12). What is a Digital Product? . Learn from Roman.
https://www.romanpichler.com/blog/what-is-a-digital-product/

Russell, C. J., & Bobko, P. (1992). Moderated regression analysis and Likert
scales: Too coarse for comfort. Journal of Applied Psychology, 77(3).
https://doi.org/10.1037/0021-9010.77.3.336

Santoso, Y. I. (2017, October 1). Penerimaan PPN perdagangan melalui sistem
elektronik telah mencapai Rp 566 miliar. Kontan.Co.ld.
https://nasional.kontan.co.id/news/penerimaan-ppn-perdagangan-melalui-
sistem-elektronik-telah-mencapai-rp-566-miliar?page=1

Sekaran Uma; Bougie Roger. (2020). Research Methods for Business: A Skill
Building Approach. In Wiley PLUS Learning Space Card.

Streaming Shows & Films terbaru dan eksklusif terbaik - Langganan sekarang di
Disney+ Hotstar. (n.d.). Retrieved September 27, 2021, from
https://www.hotstar.com/id/subscribe/get-started

Wasim, M. Waleed, & Alzoubi, H. M. (2019). The Impact of VAT on Consumer
Behavior : Empirical evidence from UAE. ResearchGate, December.
http://dx.doi.org/10.13140/RG.2.2.30394.54729


http://dx.doi.org/10.13140/RG.2.2.30394.54729

