APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

DAFTAR PUSTAKA
Sumber Buku dan Jurnal

A. C. Obienu & F. I. Amadin (2020) User acceptance of learning innovation: A
structural equation modelling based on the GUAM framework.
https://doi.org/10.1007/s10639-02010341-x.

Agarwal, R., & Prasad, J. (1998). A conceptual and operational definition of
personal innovativeness in the domain of information technology.
Information Systems Research, 9(2), 204-215.
https://doi.org/10.1287/isre.9.2.204

Alalwan, A.A., Dwivedi, Y.K., Rana, N.P., dan Algharabat, R. (2018). Examining
Factors Influencing Jordanian Customers’ Intentions and Adoption of
Internet Banking: Extending UTAUT2 With Risk. Journal of Retailing and
Consumer Services. 40, 125-138.
https://doi.org/10.1016/j.jretconser.2017.08.026

Aws Al-Okaily, Manaf Al-Okaily, Teoh Ai Ping, Hamzah Al-Mawali & Hala
Zaidan (2021) An empirical investigation of enterprise system user
satisfaction antecedents in Jordanian commercial banks, Cogent Business &
Management, https://doi.org/10.1080/23311975.2021.1918847.

Barney, J. B,, & Hansen, M. H. (1994). Trustworthiness as a source of competitive
advantage. Strategic Management  Journal, 15(1), 175-190.
https://doi.org/10.1002/smj.4250150912

Bhatiasevi, V. (2015). An Extended UTAUT Model To Explain The Adoption Of
Mobile Banking. Information Development. 32 (4), 799-814.

https://doi.org/10.1177%2F0266666915570764

98

ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN



UNIVERSITAS

ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Bigné, E, Sanz, S., Ruiz, C., & Aldas, J. (2010). Why some internet users don't buy
air tickets online. Information and Communication Technologies in Tourism,
6, 209-221. http://dx.doi.org/10.1007/978-3-211-99407-8 18

Citrin A. V., Sprott, D. E., Silverman, S. N., & Stem, J. R. D. E. (2000). Adoption of
internet shopping: The role of consumer Innovativeness. Industrial
Management & Data Systems, 100(7), 294-300.
https://doi.org/10.1108/02635570010304806

CNBC Indonesia (2019). CNBC Invesment : Startup jual beli saham Aplikasi
Stockbit dapat modal east ventures. Tersedia di

Cooper, D.R. dan Schindler, P.S. (2014). Business Research Methods. McGraw-
Hill, New York.

Corbitt, B. J., Thanasankit, T., & Yi, H. (2003). Trust and e-commerce: A study of
consumer perceptions. Electronic Commerce Research and Applications,
2(3), 203-215. https://doi.org/10.1016/S1567-4223(03)00024-3

Delone, W.H., dan McLean, E.R. (2003). The Delone And Mclean Model Of
Information Systems Success: A Ten-Year Update. Journal of Management
Information Systems. 19 (4), 9-30.
https://doi.org/10.1080/07421222.2003.11045748
Exchanges: Effects on Risk, Trust, And Intention to Use. Information
System Research. 17 (4), 332-351. DOI: 10.1287/isre.1060.0103

Fishbein, M., dan Ajzen, I. (1975). Belief, Attitude, Intention, and Behavior: An

Introduction to Theory and Research. Reading, MA: Addison-Wesley.

99



UNIVERSITAS

ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

GADJAH MADA

Francisco Liébana-Cabanillas, Sebastian Molinillo., & Arnold Japutra (2020)
Exploring the Determinants of Intention to Use P2P Mobile Payment in
Spain. https://doi.org/10.1080/10580530.2020.1818897.

Garson, G. D. (2016). Partial Least Squares: Regression & Structural Equation
Models. Asheboro: Statistical Associates Publishing.

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online
shopping: An integrated model. MIS Quarterly, 27(1), 51-90.
https://doi.org/10.2307/30036519

Ghozali, I. & Latan, H. (2012). Partial Least Square : Konsep, Teknik dan Aplikasi
SmartPLS 2.0 M3. Semarang: Badan Penerbit Universitas Diponegoro.

Goldsmith, R. E. (2002). Explainingand predicting consumer intention to purchase
over the internet: An exploratory study. Journal of Marketing Theory and
Practice, 10(2), 22—28. https://doi.org/10.1080/10696679.2002.11501913

Hair, J. F., Jr., et. al. 2008, Multivariate Data Analysis with Reading, 4rd Edition,
Prentice Hall International Inc., New Jersey.

Hair, J.F., Hult, G.T.M., Ringle, C.M. and Sarstedt, M. (2014), A Primer on Partial
Least Squares Structural Equation Modeling, Sage, Thousand Oaks, CA.

Hawkins, D. I., dan Mothersbaugh, D. L. (2016). Consumer behavior: Building
marketing strategy. 13th edition. McGraw Hill, New York.

Herrero, A, & San Martin, H. (2012). Developing and testing a global model to
explain the adoption of websites by users in rural tourism accommodations.
International Journal of Hospitality Management, 31(4), 1178-1186.

https://doi.org/10.1016/j.ijhm.2012.02.005

100



ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Hsieh, C.C., Kuo P.L., Yang, S.C., dan Lin, S.H. (2010). Assessing Blog-User
Satisfaction Using the Expectation and Disconfirmation Approach.
Computers in Human Behavior. 26 (6), 1434-1444.
https://doi.org/10.1007/s11628-020-00425-6.
https://doi.org/10.1080/02642069.2018.1437908.
https://www.cnbcindonesia.com/investment/20190507195441-21-
71090/startup-jual-beli-saham-Aplikasi Stockbit-dapat-modal-east-
ventures diakses pada 04 Juni 2021 pukul 03.40 WIB.

Jananshahi, D., Tabibi, Z., dan Wee, B.V. (2020). Factors Influencing the
Acceptance and Use of a Bicycle Sharing System: Applying an Extended
Unified Theory Of Acceptance And Use Of Technology (UTAUT). Case
Studies on Transport Policy. 8 (4), 1212-1223.
https://doi.org/10.1016/j.cstp.2020.08.002

Jeon, H. M., Ali, F., & Lee, S. W. (2018). Determinants of consumers’ intentions
to use smartphones apps for flight ticket bookings. Service Industries
Journal, 39(5-6), 385-402.

Jeon, H. Mo ., Hye Jin Sung., & Hyun Young Kim (2020). Customers’ acceptance
intention of self-service technology of restaurant industry: expanding
UTAUT with perceived risk and innovativeness. Service Business 14, pages
533-551 (2020) https://doi.org/10.1007/s11628-020-00425-6

Jogiyanto, (2007). Sistem Informasi Keperilakuan. Edisi Revisi. Yogyakarta: Andi

Offset, 2007.

101



ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT

DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.
UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Jogiyanto, H.M., (2017). Metodologi Penelitian Bisnis: Salah Kaprah dan
Pengalaman Pengalaman. Edisi 6. BPFE, Yogyakarta.

Jogiyanto, H.M., dan Abdillah, W. (2019). Konsep & Aplikasi PLS (Partial Least
Square) Untuk Penelitian Empiris. Edisi 1. BPFE, Yogyakarta.

Kamarulzaman, Y. (2007). Adoption of travel e-shopping in the UK. International
Journal of Retail & Distribution Management, 35(9), 703-719.
https://doi.org/10.1108/09590550710773255

Kang, JW., dan Namkung, Y. (2018). The Information Quality and Source
Credibility Matter in Customers’ Evaluation Toward Food O20 Commerce.
International Journal of Hospitality Management. 78, 189-198.
https://doi.org/10.1016/j.ijhm.2018.10.011

Kontan(2022). Kontan news : Tumbuh lebih dari 90 sepanjang 2021 kini investor
pasar modal capai 749 juta. Tersedia di
https://investasi.kontan.co.id/news/tumbuh-lebih-dari-90-sepanjang-2021-
Kini-investor-pasar-modal-capai-749-juta, diakses pada 1 Februari 2022
pukul 09.30 WIB.

KSEI(2021) KSEI Publication : Demografi investor desember 2021, tersedia di
https://www.ksei.co.id/files/Statistik_Publik_Desember_2021.pdf diakses
pada 15 Januari 2022 pukul 19.40 WIB.

Kwame Owusu Kwateng, Charity Appiah & Kenneth Afi Osei Atiemo (2019):
Adoption of health information systems: Health professionals perspective,
International  Journal of Health care Management, DOI:

https://doi.org/10.1080/20479700.2019.1672004

102



APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Lee, SW.yo, Sung, H.J., dan Jeon, H.M. (2019). Determinants of Continuous
Intention on Food Delivery Apps: Extending UTAUT2 with Information
Quality. Sustainability (Switzerland). 11 (11), 31-41.
https://doi.org/10.1086/208701

Leung Tak Ling.,(2017) The impacts of system quality and information quality on
mobile users’ behavioral intentions to use trade show application systems in
Hong Kong: The mediating effects of perceived ease of use and perceived
usefulness, Faculty of Business & Law Newcastle Business School The
University of Newcastle, Australia.

Lin, H. F. (2011). Anempirical investigation of mobile banking adoption: The effect
of innovation attributes and knowledge-based trust. International Journal
of Information Management, 31(3), 252-260.
https://doi.org/10.1016/j.ijinfomgt.2010.07.006

Liputan 6(2021). Liputan 6 Saham : Nasabah sinarmas sekuritas di Aplikasi
Stockbit bisa migrasi ke siminvest. Tersedia di
https://www.liputan6.com/saham/read/4626195/nasabah-sinarmas-
sekuritas-di-Aplikasi Stockbit-bisa-migrasi-ke-siminvest diakses pada 15
Agustus2021 pukul 19.40 WIB.

Lu, Y., Cao, Y., Wang, B., & Yang, S. (2011). A study on factors that affect users’
behavioural intention to transfer usage from the offline to the online channel.
Computers in Human Behavior, 27(1), 355-364.

https://doi.org/10.1016/j.chb.2010.08.013

103

ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN



ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Midgley, D. F., & Dowling, G. R. (1978). Innovativeness : The concept and its
measurement. Journal of Consumer Research, 4(4), 229-242.
https://doi.org/10.1086/208701

Muda, M., Mohd, R., & Hassan, S. (2016). Online purchase behavior of generation
Y in Malaysia. Procedia Economics and Finance, 37, 292-298.
https://doi.org/10.1016/S2212-5671(16)30127-7

Nicolau, A.l., dan McKnight, D.H. (2006). Perceived Information Quality in Data

Pradnyani, N.D.A., dan Pramitari, I.G.A.A. (2019). Fasilitas online trading dan
Modal Minimal Investasi Pada Minat Investasi Mahasiswa. Jurnal Bisnis
dan Kewirausahaan. 15 (3), 168-174.
https://dx.doi.org/10.31940/jbk.v15i3.1562

Prasetyo, Y.T.; Tanto, H.; Mariyanto, M.; Hanjaya, C.; Young, M.N.; Persada, S.F.;
Miraja, B.A.; Redi, A.AN.P. (2021) Factors Affecting Customer
Satisfaction and Loyalty in Online Food Delivery Service during the
COVID-19 Pandemic: Its Relation with Open Innovation. J. Open Innov.
Technol. Mark. Complex. 2021, 7, 76.
https://doi.org/10.3390/joitmc7010076.

Riyadi, Adha. 2016. Analisis Faktor-Faktor Yang MempengaruhiMinat Mahasiswa
Untuk Berinvestasi Di Pasar Modal (Studi Pada Mahasiswa Fakultas
Ekonomi Dan Bisnis Islam Uin Sunan Kalijaga Yogyakarta). Skripsi.
Universitas Islam Negeri Sunan Kalijaga. Yogyakarta.

Ruiz-Mafe, C., Sanz-Blas, S., Hernandez-Ortega, B., & Brethouwer, M. (2013).

Key drivers of consumer purchase of airline tickets: A cross-cultural

104



ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

analysis. Journal of Air Transport Management, 27,11-14.
https://doi.org/10.1016/j.jairtraman.2012.10.010

Sadig.Mohd., & Adil., Mohd (2020): Ecotourism related search for information
over the internet: a technology acceptance model perspective, Journal of
Ecotourism, DOI https://doi.org/10.1080/14724049.2020.1785480.

San Martin, H., & Herrero, A. (2012). Influence of the user’s psychological factors
on the online purchase intention in rural tourism: Integrating innovativeness
to the UTAUT framework. Tourism Management, 33(2), 341-350.
https://doi.org/10.1016/j.tourman.2011.04.003

Santoso, S., 2014, Konsep Dasar dan Aplikasi SEM dengan AMOS 22, PT
GRAMEDIA KOMPUTINDO, Jakarta.

Seddon, P.B. (1997). A Respecification and Extension of The DeLone and McLean
Model of IS Success. Information System Research. 8 (3), 240-253.
https://doi.org/10.1287/isre.8.3.240

Sekaran, U. and Bougie, R. (2016). Research methods for business : a skill-building
approach (7th ed.). Chichester, West Sussex, United Kingdom: John Wiley
& Sons.

Shahzad, Arfan., Rohail Hassan., Adejare Yusuff Aremu., Arsalan Hussain., &
Rab Nawaz Lodhi. Effects of COVID-19 in E-learning on higher education
institution students: the group comparison between male and female.

Quality & Quantity (2021) 55:805-826 https://doi.org/10.1007/s11135-020-

01028-z.

105



ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT
DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Sindhu Singh., R. K. Srivastava (2020) Understanding the intention to use mobile
banking by existing online banking customers: anempirical study.
https://doi.org/10.1057/s41264-020-00074-w.

Venkatesh, V Moris, M.G., Davis, G.B., and Davis F.D., 2003, “User Acceptance
of Information Technology: Toward a Unified View,” MIS Querterly,
Vol.27, No.3, September, pp.425-475. https://doi.org/10.2307/30036540

Venkatesh, V., Thong, J.Y.L., dan Xu, X. (2012). Consumer Acceptance and Use
of Information Technology: Extending the Unified Theory of Acceptance
and Use of Technology. MIS Quarterly. 36 (1), 157-178.
https://doi.org/10.2307/41410412

We Are Social. (2021). Digital Report: Indonesia. Tersedia di
https://datareportal.com/reports/digital-2021-indonesia, diakses pada 15
Agustus 2021 pukul 21.30 WIB.

Wu, J.,, & Liu, D. (2007). The effects of trust and enjoyment on intention to play
online games. Journal of Electronic Commerce Research, 8(2), 128.

Yusuf, M. (2019). Pengaruh Kemajuan Teknologi dan Pengetahuan terhadap Minat
Generasi Milenial dalam Berinvestasi di Pasar Modal. Jurnal Dinamika
Manajemen dan Bisnis. 2 (2), https://doi.org/10.21009/JDMB.02.2.3

Zha, X., Yang, H., Yan, Y., Liu, K., dan Huang, C. (2017). Exploring The Effect
Of Social Media Information Quality, Source Credibility And Reputation
On Informational Fit-To-Task: Moderating Role Of Focused Immersion.
Computers in Human Behavior. 79, 227-2317.

https://doi.org/10.1016/j.chb.2017.10.038

106


https://doi.org/10.1057/s41264-020-00074-w

ANALISIS FAKTOR-FAKTOR YANG MEMENGARUHI NIAT KONSUMEN UNTUK MENGGUNAKAN
APLIKASI STOCKBIT

DZIKRULLAH UMAM, Bayu Aji Aritejo, S.E., M.M., M.Si., Ph.D.

UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Zhao, H. (2019). Information Quality or Entities’ Interactivity? Understanding the
Determinants of Social Network-Based Brand Community Participation.

Future Internet. 11 (4). https://doi.org/10.3390/fi11040087

107



