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INTISARI 

 

Meningkatnya kepopuleran batik setelah ditetapkan sebagai Warisan Kemanusiaan 

untuk Budaya Lisan dan Nonbendawi (Masterpieces of the Oral and Intangible 

Heritage of Humanity) oleh UNESCO menjadikan kontribusi industri yang 

bergerak dibidang industri batik meningkat, hal ini juga yang mendasari perlunya 

penelitian ini. Penelitian ini bertujuan untuk menganalisis faktor-faktor yang 

mempengaruhi konsumen dalam membeli batik pewarna alam, meliputi kualitas 

produk, harga, kepuasan konsumen dan niat beli ulang. Penelitian ini dilakukan 

pada konsumen yang pernah membeli batik pewarna alam di Yogyakarta. Metode 

pengambilan sampel dengan pusposive sampling. Pengumpulan data dilakukan 

dengan menggunakan metode survei terhadap seratus enam puluh responden Data 

yang terkumpul dianalisis menggunakan Smart PLS. Penelitian ini menemukan 

kualitas produk dan harga berpengaruh positif terhadap kepuasan konsumen, 

kepuasan konsumen berpengaruh positif terhadap niat beli ulang, serta kualitas 

produk dan harga berpengaruh positif terhadap niat beli ulang. 

 

Kata Kunci: Batik Pewarna Alam, Kualitas Produk, Harga, Kepuasan Konsumen, 

Niat Beli Ulang. 
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ABSTRACT 

 

The increasing popularity of batik after being designated as a World Cultural 

Heritage: the Masterpiece of the Oral and Intangible Heritage of Humanity by 

UNESCO has made the contribution of the industry engaged in the batik industry 

to increase, this is also what underlies the need for this research. This study aims to 

analyze the factors that influence consumers in buying natural dyed batik, including 

product quality, price, consumer satisfaction and repurchase intention. This 

research was conducted on consumers who had purchased natural dyed batik in 

Yogyakarta. The sampling method is purposive sampling. Data was collected using 

a survey method to one hundred and sixty respondents. The collected data were 

analyzed using Smart PLS. This study found that product quality and price had a 

positive effect on consumer satisfaction, consumer satisfaction had a positive effect 

on repurchase intentions, and product quality and price had a positive effect on 

repurchase intentions. 

 

Keywords: Natural Dye Batik, Product Quality, Price, Consumer Satisfaction, 

Repurchase Intention.
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