
DAFTAR PUSTAKA 

Alraimi, K., Zo, H., & Ciganek, A. (2015). Understanding the MOOCs Continuance: 

The Role of Openness and Reputation. Computers & Education, 80, 28–38. 

https://doi.org/10.1016/j.compedu.2014.08.006 

 

Avornyo, P., Fang, J., Odai, R. O., Vondee, J. Ben, & Nartey, M. N. (2019). Factors 

Affecting Continuous Usage Intention of Mobile Banking in Tema and Kumasi. 

International Journal of Business and Social Science, 10(3). 

https://doi.org/10.30845/ijbss.v10n3p11 

 

Baker-Eveleth, L., & Stone, R. (2008). Expectancy Theory and Behavioral Intentions 

to Use Computer Applications. Interdisciplinary Journal of Information, 

Knowledge, and Management, 3. 

 

Bhattacherjee, A. (2001). Understanding Information Systems Continuance: An 

Expectation-Confirmation Model. MIS Quarterly, 25(3), 351–370. 

https://doi.org/10.2307/3250921 

 

Bhattacherjee, A., & Premkumar, G. (2004). Understanding Changes in Belief and 

Attitude Toward Information Technology Usage: A Theoretical Model and 

Longitudinal Test. MIS Quarterly, 28, 229–254. 

https://doi.org/10.2307/25148634 

 

Bölen, M. C., & Özen, Ü. (2020). Understanding the factors affecting consumers’ 

continuance intention in mobile shopping: the case of private shopping clubs. 

International Journal of Mobile Communications, 18(1), 101. 

https://doi.org/10.1504/ijmc.2020.104423 

 

Chaudhury, A., & Kuilboer, J. P. (2002). E-business and E-commerce Infrastructure: 

Technologies Supporting the E-business Initiative. McGraw-Hill. 

https://books.google.co.id/books?id=zHoeAQAAIAAJ 

 

Dragan, I.-M., & Isaic-Maniu, A. (2013). Snowball Sampling Completion Irina-Maria 

Dragan, Alexandru Isaic-Maniu. Journal of Studies in Social Science, 5(2), 160–

177. 

 

Esposito Vinzi, V., Trinchera, L., & Amato, S. (2010). PLS Path Modeling: From 

Foundations to Recent Developments and Open Issues for Model Assessment 

and Improvement. In Handbook of Partial Least Squares (pp. 47–82). 

https://doi.org/10.1007/978-3-540-32827-8_3 

 

Fazio, R., & Zanna, M. (1981). Direct Experience And Attitude-Behavior 

MEMAHAMI NIAT PENGGUNAAN BERKELANJUTAN DALAM PENGGUNAAN APLIKASI TRANSAKSI
ONLINE 
RAHMAT ANUGERAH, Sumiyana, Dr., M.Si., Ak., CA.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



Consistency. In Advances in Experimental Social Psychology (Vol. 14, pp. 161–

202). https://doi.org/10.1016/S0065-2601(08)60372-X 

 

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with 

Unobservable Variables and Measurement Error. Journal of Marketing 

Research, 18(1), 39–50. https://doi.org/10.2307/3151312 

 

Gupta, A., & Arora, N. (2017). Understanding determinants and barriers of mobile 

shopping adoption using behavioral reasoning theory. Journal of Retailing and 

Consumer Services, 36, 1–7. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2016.12.012 

 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2013). Multivariate Data 

Analysis: Pearson New International Edition. Pearson Education Limited. 

https://books.google.co.id/books?id=oLCpBwAAQBAJ 

 

Hong, S. J., Thong, J. Y. L., & Tam, K. Y. (2006). Understanding continued 

information technology usage behavior: A comparison of three models in the 

context of mobile internet. Decision Support Systems, 42(3), 1819–1834. 

https://doi.org/10.1016/j.dss.2006.03.009 

 

Hsieh, A.-T., & Yen, C.-H. (2005). The effect of customer participation on service 

providers’ job stress. The Service Industries Journal, 25, 891–905. 

https://doi.org/10.1080/02642060500134162 

 

Hsieh, T. C., Nicolay, B. N., Frolov, M. V, & Moon, N. S. (2010). Tuberous Sclerosis 

Complex 1 Regulates dE2F1 Expression during Development and Cooperates 

with RBF1 to Control Proliferation and Survival. PLoS Genetics, 6(8). 

https://doi.org/10.1371/journal.pgen.1001071 

 

Hu L.-T., & Bentler P. M. (1999). 103. Cutoff criteria for fit indexes in covariance 

structure analysis: conventional criteria versus new alternatives. Structural 

Equation Modeling, 6(July 2012), 1–55. 

 

Joo, S., & Choi, N. (2016). Understanding users’ continuance intention to use online 

library resources based on an extended expectation-confirmation model. The 

Electronic Library, 34, 554–571. https://doi.org/10.1108/EL-02-2015-0033 

 

Kyriazos, T. (2018). Applied Psychometrics: Sample Size and Sample Power 

Considerations in Factor Analysis (EFA, CFA) and SEM in General. 

Psychology, 09, 2207–2230. https://doi.org/10.4236/psych.2018.98126 

 

Lee, J.-K., & Lee, W.-K. (2008). The relationship of e-Learner’s self-regulatory 

MEMAHAMI NIAT PENGGUNAAN BERKELANJUTAN DALAM PENGGUNAAN APLIKASI TRANSAKSI
ONLINE 
RAHMAT ANUGERAH, Sumiyana, Dr., M.Si., Ak., CA.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



efficacy and perception of e-Learning environmental quality. Computers in 

Human Behavior, 24, 32–47. https://doi.org/10.1016/j.chb.2006.12.001 

 

Lian, J.-W. (Allen), & Yen, D. (2014). Online shopping drivers and barriers for older 

adults: Age and gender differences. Computers in Human Behavior, 37, 133–

143. https://doi.org/10.1016/j.chb.2014.04.028 

 

Lian, J.-W. (Allen), Yen, D., & Wang, Y.-T. (2013). An Exploratory Study to 

Understand the Critical Factors Affecting the Decision to Adopt Cloud 

Computing in Taiwan Hospital. International Journal of Information 

Management, 34. https://doi.org/10.1016/j.ijinfomgt.2013.09.004 

 

Lin, J.-H. T., Peng, W., Kim, M., Kim, S., & Larose, R. (2012). Social networking 

and adjustments among international students. New Media & Society, 14, 421–

440. https://doi.org/10.1177/1461444811418627 

 

Liu, C., & Forsythe, S. (2010). Sustaining Online Shopping: Moderating Role of 

Online Shopping Motives. Journal of Internet Commerce, 9, 83–103. 

https://doi.org/10.1080/15332861.2010.503848 

 

Lu, H.-K., Lin,  peng-C., & Liu, S.-C. (2013). Toward an Education Behavioral 

Intention Model for e-Learning Systems: an Extension of UTAUT. Journal of 

Theoretical and Applied Information Technology, 47, 1200. 

 

Martins, C., Oliveira, T., & Popovič, A. (2014). Understanding the Internet banking 

adoption: A unified theory of acceptance and use of technology and perceived 

risk application. International Journal of Information Management, 34, 1–13. 

https://doi.org/10.1016/j.ijinfomgt.2013.06.002 

 

McKinney, V., Yoon, K., & Zahedi, F. (2002). The Measurement of Web-Customer 

Satisfaction: An Expectation and Disconfirmation Approach. Information 

Systems Research, 13, 296–315. https://doi.org/10.1287/isre.13.3.296.76 

 

Mirza, M. U., Richter, A., van Nes, E. H., & Scheffer, M. (2019). Technology driven 

inequality leads to poverty and resource depletion. Ecological Economics, 

160(May 2018), 215–226. https://doi.org/10.1016/j.ecolecon.2019.02.015 

 

Munir, K., & Bukhari, M. (2019). Impact of globalization on income inequality in 

Asian emerging economies. International Journal of Sociology and Social 

Policy, 40(1–2), 44–57. https://doi.org/10.1108/IJSSP-08-2019-0167 

 

Oliveira, T., Faria, M., Thomas, M., & Popovič, A. (2014). Extending the 

understanding of mobile banking adoption: When UTAUT meets TTF and ITM. 

MEMAHAMI NIAT PENGGUNAAN BERKELANJUTAN DALAM PENGGUNAAN APLIKASI TRANSAKSI
ONLINE 
RAHMAT ANUGERAH, Sumiyana, Dr., M.Si., Ak., CA.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



International Journal of Information Management, 34, 689–703. 

https://doi.org/10.1016/j.ijinfomgt.2014.06.004 

 

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of 

Satisfaction Decisions. Journal of Marketing Research, 17(4), 460. 

https://doi.org/10.2307/3150499 

 

Pee, L. G., Jiang, J., & Klein, G. (2018). Signaling effect of website usability on 

repurchase intention. International Journal of Information Management, 39, 

228–241. https://doi.org/10.1016/j.ijinfomgt.2017.12.010 

 

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and 

customer satisfaction on customer behavior in online shopping. Heliyon, 5(10), 

e02690. https://doi.org/https://doi.org/10.1016/j.heliyon.2019.e02690 

 

Rogers, E. M. (1995). Diffusion of innovations. Free Press. 

 

San-Martín, S., Prodanova, J., & Jiménez, N. (2015). The impact of age in the 

generation of satisfaction and WOM in mobile shopping. Journal of Retailing 

and Consumer Services, 23, 1–8. 

https://doi.org/10.1016/j.jretconser.2014.11.001 

 

Sekaran, U., & Bougie, R. (2009). Research Methods for Business: A Skill Building 

Approach (5th Edition). International Journal of Information Technology and 

Management - IJITM. 

 

Spreng, R., MacKenzie, S., & Olshavsky, R. (1996). A Reexamination of the 

Determinants of Consumer Satisfaction. Journal of Marketing, 60, 15–32. 

https://doi.org/10.2307/1251839 

 

Tai, Y.-M., & Ku, Y.-C. (2013). Will stock investors use mobile stock trading? A 

benefit-risk assessment based on a modified utaut model. Journal of Electronic 

Commerce Research, 14, 67–84. 

 

Venkatesh, V, Morris, M., Davis, G., & Davis, F. D. (2003). User Acceptance of 

Information Technology: Toward a Unified View. MIS Q., 27, 425–478. 

 

Venkatesh, Viswanath, Thong, J., & Xu, X. (2012). Consumer Acceptance and Use 

of Information Technology: Extending the Unified Theory of Acceptance and 

Use of Technology. MIS Quarterly, 36, 157–178. 

https://doi.org/10.2307/41410412 

 

Wang, R., Malthouse, E., & Krishnamurthi, L. (2016). How Mobile Shopping Affects 

MEMAHAMI NIAT PENGGUNAAN BERKELANJUTAN DALAM PENGGUNAAN APLIKASI TRANSAKSI
ONLINE 
RAHMAT ANUGERAH, Sumiyana, Dr., M.Si., Ak., CA.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/



Customer Purchase Behavior: A Retailer’s Perspective (pp. 703–704). 

https://doi.org/10.1007/978-3-319-11815-4_215 

 

Wu, C.-G., & Wu, P.-Y. (2018). Investigating user continuance intention toward 

library self-service technology: The case of self-issue and return systems in the 

public context. Library Hi Tech, 37. https://doi.org/10.1108/LHT-02-2018-0025 

 

Yen, C.-H., & Lu, H.-P. (2008). Effects of e-service quality on loyalty intention: An 

empirical study in online auction. Managing Service Quality, 18, 127–146. 

https://doi.org/10.1108/09604520810859193 

 

Yoo, S., Huang, W.-H., & Lee, D. (2012). The impact of employee’s perception of 

organizational climate on their technology acceptance toward e-learning in 

South Korea. Knowledge Management & E-Learning: An International Journal, 

4. 

 

Zekos, G. I. (2003). Multinational enterprises , globalisation and digital economy : 

legal and economic aspects. Managerial Law, 45(1/2), 1–296. 
 

MEMAHAMI NIAT PENGGUNAAN BERKELANJUTAN DALAM PENGGUNAAN APLIKASI TRANSAKSI
ONLINE 
RAHMAT ANUGERAH, Sumiyana, Dr., M.Si., Ak., CA.
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


