
THE INFLUENCE OF SOCIAL MEDIA MARKETING AND SERVICE QUALITY ON 

PURCHASE INTENTION WITH TRUST AS A MEDIATING VARIABLE  IN BRALING 

GRAND HOTEL PURBALINGGA 

 

Thesis 

To Fulfill The Requirements Of Achieving Master Degree 

Master of Management Study Program 

 

 

 

 

 

 

 

Prepared by: 

Almas Pratama Indrasti 

18/438184/PEK/24673 

 

Faculty of Economic and Business 

Universitas of Gadjah Mada 

Yogyakarta 

2021 

 

THE INFLUENCE OF SOCIAL MEDIA MARKETING AND SERVICE QUALITY ON PURCHASE
INTENTION WITH TRUST AS A
MEDIATING VARIABLE IN BRALING GRAND HOTEL
ALMAS PRATAMA I, Dr. Ike Janita Dewi, M.B.A
Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/


