UNIVERSITAS
GADJAH MADA

ANALISIS PENGARUH BRAND EQUITY PADA NIAT BELI ULANG: STUDI KOMPARATIF ATAS
INNISFREE DAN SCARLETT
SILVIA PRAPTIWI, Ike Janita Dewi, Dr., M.B.A,,

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

DAFTAR PUSTAKA

Aaker, J.L. (1997). Dimension of Brand Personality. Journal of Marketing

Research, 34(3): 347-356.

Ali, Kazemi et al. (2013). Analyzing The Effect of Customer Equity on REpurchase

Intention. Journal of Academic Research in Business and Social Sciences,
3(6).

Anggareni, M., Farida, N., dan Sari, L. (2015). Pengaruh Perceived dan Brand

Image Terhadap Repurchase Intention Melalui Word of Mouth Sebagai
Variabel Intervening Smartphone Samsung Galaxy Series. Journal of
Social Political Science, 4(4): 1-9.

Avristyani, R dan Yasa, N. K. (2013). Perbandingan Brand Equity Produk Shampoo

Merek Sunsilk Dengan Merek Pantene. Jurnal Manajemen dan
Kewirausahaan, 15(2).

Ayunir, A.F., et al. (2020). Analisis Perbandingan Keputusan Pembelian Produk

Make Up Merek Wardah dan Maybelline Ditinjau dari Ekuitas Merek Pada
Toko Redcanoeya di Tangerang. Jurnal Entrepreneurship Manajemen
Industri, 20(1); 6-15.

Azzari, V., Pelissari., Anderson. (2020). Does Brand Awareness Influences

Purchase Intention The Mediation Role if Brand Equity Dimensions.
Journal of Brazilian Business Review.

Chen, L., et al. (2019). How Airlines Service Quality Determines The Quantity of

Repurchase Intention, Mediate and Moderate Effect of Brand Equity and
Perceived Value. Journal of Air Transport Management, 75:185-197.

Chinomona, R. and E. T. Maziriri. (2017). The Influence of Brand Awareness,

Brand Association and Product Quality on Brand Loyalty and Repurchase
Intention a Case of Male Consumers for Cosmetic Brand in South Africa .
Journal of Business and Retail Management Research , 12(1).

Cooper, D. R., and Schindler, P. S. (2014). Business Research Methods. New York:

McGraw-Hill.

Dabbous, A. and K. A. Barakat. (2020). Bridging The Online Offline Gap:

Assessing The Impact of Brands Social Network Content Quality on Brand
Awareness and Purchase Intention. Journal of Retailing and Consumer
Services, 2(1):117-153.

Dharmayana, I. M. A. and G. B. Rahanatha . (2017). Pengaruh Brand Equity, Brand

Trust, Brand Preference dan Kepuasan Konsumen Terhadap Niat Beli
Membeli Kembali. Jurnal Manajemen Unud, 6(4).



UNIVERSITAS
GADJAH MADA

ANALISIS PENGARUH BRAND EQUITY PADA NIAT BELI ULANG: STUDI KOMPARATIF ATAS
INNISFREE DAN SCARLETT
SILVIA PRAPTIWI, Ike Janita Dewi, Dr., M.B.A,,

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Durianto, D. Sugiarto dan Sitinjak, T. (2004). Strategi Menaklukkan Pasar Melalui

Riset Ekuitas dan Perilaku Merek. Jakarta: PT Gramedia Pustaka Utama.

Eftekhari, M., Shaabani, M., and Lotfizadeh, F. (2015). The Effect of Perceived

Quality, Perceived Cost and Repurchase Intention in The Insurance
Industry. Journal of Management Science and Business Research, 4(3):9-
18.

Ercis, A., et al. (2012). The Effect of Brand Satisfaction, Trust and Brand

Commitment on Loyalty and Repurchase Intention. Procedia-Social and
Behavioral Sciences, 3(3).

Ferdinand, Augusty. (2014). Metode Penelitian Manajemen. Semarang: Badan

Penerbit Universitas Diponegoro.

Ferdinands. L. C. (2014). Pengaruh Brand Loyalty, Word of Mouth, dan Celebrity

Endorsement Terhadap Repurchase Intention. Jurnal Manajemen Bisnis
dan Kewirausahaan, 3(3).

Fitra, Safrezi. (2020, Juni). Produk Skincare Korea Selat Jadi Pilihan Warga Asia.

Retrieved from Katadata:
https://databoks.katadata.co.id/datapublish/2020/07/02/produk-skincare-
korea-selatan-jadi-pilihan-warga-asia

Foroudi, P., et al. (2018). Perceptional Components of Brand Equity: Configuring

The Symmetrical and Asymmetrical Paths to Brand Loyalty and Brand
Purchase Intention. Journal of Business Research, 89.

Ghozali, Imam. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS

23. Semarang: Badan Penerbit Universitas Diponegoro.

Hair, J. F., Black, W,C., Babin, B.J., and Anderson, R.E. (2014). Multivariate Data

Analysis. Harlow: Pearson Education Limited.

Ho, M. H. W and H. F. L .Chung. (2020). Customer Engagement, Customer Equity

and Repurchase Intention on Mobile Apps. Journal of Business Research,
13-21.

Huang, R., and Sarigollu, E. (2014). How Brand Awareness Relates to Market

Outcome, Brand Equity, and The Marketing Mix. Fashion Branding and
Consumer Behaviors . New York: Springer.

Huda, I. U., et al. (2020). Pengaruh Store Atmosphere dan Brand Awareness

Terhadap Minat Beli Ulang Konsumen Pada Warung Kopi 88 Banjar Indah
Permai Melalui Kepuasan Konsumen. Jurnal Mitra Manajemen, 4(4).



UNIVERSITAS
GADJAH MADA

ANALISIS PENGARUH BRAND EQUITY PADA NIAT BELI ULANG: STUDI KOMPARATIF ATAS
INNISFREE DAN SCARLETT
SILVIA PRAPTIWI, Ike Janita Dewi, Dr., M.B.A,,

Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/

Izzudin, M. S dan W. Novandari. (2018). The Effect of Perceived Quality, Brand

Image on Customer Satisfaction and Brand Awareness Toward Repurchase
Intention. Journal of Research in Management, 1(3).

Khan, N., Rahmani et al. (2015). Causal Relationships Among Dimensions of

Consumer Based Equity and Purchase Intention: Fashion Industry.
Canadian Center of Science and Education, 10(1).

Lawu, B. J. L. (2015). Pengaruh Elemen Brand Knowledge dan Brand Equity

Terhadap Repurchase Intention. Jurnal Manajemen, 14(2).

Liu, Y. e. (2017). Applying Consumer Based Brand Equity in Luxury Hotel

Branding. Journal Business Reseacrh, 81.

Markovic, S., Bagherzadeh. (2018). How Does Breadth of External Stakeholder

Cocreation Influence Innovation Performance? Analyzing The Mediating
Roles of Knowlegde Sharing and Product Innovation. Journal of Business
Research, 117.

Marques C at al. (2020). The Role of Brand Equity in a New Rebranding Strategy

of a Private Label Brand. Journal of Business Research, 117.

Manziel, L. D. (2019). Perbandingan Ekuitas Merek Produk Pond's dan Garnier

(Studi Kasus Pada Konsumen di Minimarket Ozzie Jember). Jurnal
Ekonomi dan Bisnis, 9(6).

Nurcahyo, Bagus. (2015). Analisis Dampak Penciptaan Brand Image dan Aktivitas

Word of Mounth (WOM) Pada Penguatan Keputusan Pembelian Fashion.
Jurnal Nusantara Aplikasi Manajemen Bisnis.

Nursyamsu, S et al. (2015). Pengaruh Ekuitas Merek Terhadap Repurchase

Intention Handphone Merek Samsung Kepada Mahasiswa Fakultas
Ekonomi Universitas Tadulako di Kota Palu. Jurnal Manajemen, 1(2).

Oliver, R. L. (1999). When Consumer Loyalty. Journal of Marketing, 63:33-44.

Perdana, R. N. (2019). Pengaruh Brand Equity Terhadap Repurchase Intention

Dimediasi Kepuasan Pelanggan (Studi Pada Pengguna Smartphone
Samsung di Kota Malang. Jurnal Ekonomi Manajemen Islam.

Putra, A. (2018). Pengaruh Brand Equity dan Religiusitas Terhadap Repurchase

Intention Pada Perusahaan Retail Berbasis Islam. Jurnal Ekonomi Islam.

Salemm, A et al. (2015). Product Perceived Quality and Purchase Intention With

Consumer Satisfaction . Journal of Management of Business Research,
15(1).

Sangadji, Etta. M., Shopiah. (2013). Perilaku Konsumen Pendekatan Praktis

Disertai Himpunan Jurnal Penelitian. Yogyakarta: Andi.



ANALISIS PENGARUH BRAND EQUITY PADA NIAT BELI ULANG: STUDI KOMPARATIF ATAS
INNISFREE DAN SCARLETT
SILVIA PRAPTIWI, Ike Janita Dewi, Dr., M.B.A,,

UNIVERSITAS Universitas Gadjah Mada, 2022 | Diunduh dari http://etd.repository.ugm.ac.id/
GADJAH MADA

Sari, N. K.L dan Santika, 1. W. (2017). Pengaruh Brand Image, Brand Association
dan Brand Awareness Terhadap Repurchase Intention Produk Smartphone
Merek Asus. Jurnal Manajemen Unud, 6(8).

Sari, S etal. (2021). Analisis Brand Awareness dan Pengaruhnya Terhadap Buying
Decision Mobil Toyota Calya di Makassar. Jurnal Bisnis Administrasi, 1(1).

Schitmann, C. S. (2019). The Rational Value of Perceived Brand Globalness and
Localness. Journal of Business Research.

Wee, C. S et al. (2014). Consumers Perception, Purchase Intention and Actual
Purchase Behavior of Organic Food Products. Journal of Business and
Economic Research, 3(2).

Wu, S. I., Chen, Y. J. (2014). The Impact of Green Marketing and Perceived
Innovation on Purchase Intention for Green Product. Journal of Marketing
Studies, 6(5).



